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Mn this issue... 


iGermicidal soap volume 
soars in food handling 





iKnow type of salesman 
you want before hiring 





Survey of buyer’s costs 
isells sanitary supplies 


jHome economist aids in 
specialties marketing 


Cover photo . . . Newly elected 
AAS.G.P. president, Charles S. 
Campbell, president of J. B. Wil- 
liams Co., Glastonbury, Conn., pre- 
sides at one of the sessions during 
f recent meeting of soap and deter- 
gent makers in New York City. 
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Repackers! Compounders! Blockmakers! 












SOLVAY/ Exclusive Process 


gives you a Superior 


PARA-DICHLOROBENZENE 





at no extra cost! 


4 sizes of Crystals to choose from: A Better Quality Para with These 


No.9 


Soda Ash « Causti 
Snowflake® Crys stals 
Potassium Carbonat 
Chlorine « Caust 


Sodium Bicarbonate 


Monochlorobenzene I 
* Ortho-dichlorobenzene 
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Outstanding Advantages: 
¥ Uniform Granulation Vv High Purity! 


Vv Better Appearance! V Better Color! 


SOLVAY’S Advanced New production methods now make it 
possible to give you a premium quality Para—at regular 
prices! 


Here’s The Best Way to prove the superiority of SoLvVAY 
Para. Send for samples and make your own comparison 
tests. SoLvay Para is available in various granulations for 
repacking, pressing and compounding. 


Mail Coupon Now for Test Samples! 


SOLVAY PROCESS DIVISION 
| Attied Allied Chemical & Dye Corporation 
hemical|| 61 Broadway, New York 6, N. Y. 




















Gentlemen: Please send me at no cost or obligation: 
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I O FREE TRIAL PACKAGE OF SOLVAY Para in the follow- i 
i ing granulations: ! 
(] Complete information on SOLVAY Para. 
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PUBLISHED BY FULD BROTHERS, INC., MANUFACTURING CHEMISTS” e SANITARY CHEMICALS 
702 S. WOLFE STREET, BALTIMORE 31, MD. @ WEST COAST PLANT: LOS ANGELES 13, CALIF. 


SEE THESE NEW 4 WHITE 
WAXES MADE FOR SELLING 
IN A BUYERS MARKET 


GIVES YOUR CUSTOMERS WHAT THEY WANT IN A WAX. 
WHITE COLOR! HARDY WEAR! LOW MAINTENANCE COST! 


Available now under your private brand in 
12% and 16% solids with or without LUDOX* 


/ ,\ 
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The Liquid Self-Polishing Wax that esTABlishes a fine, 
beautiful, low maintenance cost protective surface 
film. Its DEEP-WHITE color is a selling-sight to behold! 


12% 16% 12% & 16% 


For All For Heavy-Duty With LUDOX* 
Normal Traffic Severe Traffic For Extra Anti-Slip Safety 























You can ship and store them all in any weather. 


Many, many more buyer advantages. Priced right, too! TAB WAXES are available from our Baltimore 
oF pavenieys plants. Write for ang Fuld Bros., Inc., 702 $. Wolfe St., Baltimore 31, Md. 


* LUDOX i and T.M of E I Du Pont De Nemours & Co. (Ine.) 


| Better Write Now for Your Free Sample! 
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Candy’s Supreme (standard) 
Bright Beauty (standard) 


Candy's Supreme Special WR 

CAND-DOX #CS 

CAND-DOX #BB 

Seven floor waxes that are all-around top quality for any given traffic condition. 
Each imparts the finest protection and beauty to floors for which they are 
best suited. 


Bright Beauty FLOOR CLEANER 
An outstanding material for removing even the heaviest wax film and dirt.... 
Brings neglected floors “back to normal.” The right cleaning agent to insure 
the most efficient floor maintenance. 


Bright Beauty CREAM FURNITURE POLISH 
A cream furniture polish that spreads easily, polishes without excessive effort 
and imparts a deep impressive lustre. Too, it permits repeated repolishing with 
a dry cloth saving reapplication time and again; truly a very economical polish 
of very highest quality. 


Bright Beauty PASTE WAX 
A paste wax that is properly blended and refined from excellent quality solids 
and solvents that produce the best drying time and thorough evaporation. A wax 
that is easy to handle, having “creamy” consistency and stability throughout its 
stocking and usage period. 


Bright Beauty LIQUID (spirit) PREPARED WAXES 
Complete line of spirit dissolved waxes that meet a wide variety of demands for 
durability, color and types of usages. Each its own “Dry Cleaner,” they keep a 
surface waxed with a superb protective coating necessary to many difficult sur- 
faces such as certain floors (where adaptable), bars, wallpaper, etc. 


Bright Beauty GLASS POLISH & CLEANER and SILVER POLISH 


As a Glass Cleaner (pink color) it applies evenly with little effort, wipes off 
easily with negligible “powdering’ and produces an undeniable “feel” of clean- 
ness to glass that is actually true in fact. Different in color only as Silver polish, 
it imparts a highly desirable lustre to all silver without abrasion and can even 
correct the abuses of scratchy, “quick-polish” inferior products. 


Bright Beauty DANCE FLOOR WAX 
Basic advantages are freedom from “balling up,” thus does not gather dirt and 
impregnate the floor with hard spots difficult to remove...also is free from dusty 
effects. Adds the protective quality to expensive ballroom floors that means more 
“floor-years”’ to users everywhere. 


Bright Beauty Heavy Duty PASTE CLEANER 
Really cleans and scours more effectively and quicker than most scouring pow- 
ders. Depending on application, it can clean to perfection even painted walls to 
provide a suitable repainting surface. 100% active, free from excessive abrasive 
quality, it frees almost every surface from all forms of foreign matter to perfection. 


@ CANDY’S DISTRIBUTION AND SALES 


sale and are sold only through Distributors except 
for experimental accounts in Chicago essential to 


Our products are a private brand re- Cand V & Com 
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War Spec/, 
PC Calis p5 for Over 
60 years 


An honest appraisal of 

floor wax products as we 

see it is offered to guide wax 
buyers who want the best quality 


money can buy... 


1. BEAUTY AND DURABILITY 


should be considered together. Initial appearance 
is important, but for a waxed surface to remain 
beautiful it must be durable. Durability depends 
not only on resistance to the abrasion of traffic 
but even more soon resistance to the collection 
of dirt and to discoloring traffic marks. Durability 
is really measured by how long the waxed sy; 
face maintains a nice appearance before the 
necessity of complete removal and re-waxing 


2. ANTI SLIP 


qualities are necessary in a good wax as a mat- 
ter of safety underfoot. This important quality 
does not necessarily require the sacrifice of 
beauty and protection which are the .foremost 
original reasons for the use of a wax. look for 
the proper bolance—a wax film which is not 
excessively slippery yet which is not tacky and 
does not excessively collect dirt 


3. WATER RESISTANCE 


is important, particularly when considering the 
possibility of wet traffic and the necessity for 
frequent damp mopping for the purpose of re- 
moving surface dirt. Overdoing this quality means 
greater difficulty in applying multiple coats of 
wax and may seriously increase the difficulty in 
removal when complete cleaning and re-waxing 
is necessary. Water resistance is important, but 
so is the quality of removability 


4. SOLID CONTENT 


when expressed in percentage is not nearly as 
important as the quality of the solid content 
When considering good quality, 12% of solids 
answers most needs for good planned maint 
nance progrems. Two applications of 12% w 
give better results than one of 18%. However 
the more concentrated material is useful for son 
programs of maintenance and particularly 
washed-out” floors, etc. Over-waxing should | 
avoided so that periodic complete removal w 
not be too difficult 


5. CARNAUBA WAX 


is still the most important basic ingredient in ou 
floor waxes. When refined and compounded with 
other important ingredients and “KNOW HOW 
it gids materially in producing the most important 
features of a good floor wax...All AROUND 
QUALITY OF PERFORMANCE 
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Natural floral odours faithfully 
adapted for soap ant 
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PERFUMERY SPECIALTIES — ESSENTIAL OILS — AROMATIC CHEMICALS 








Polak & Schwarz Inc., 667 Washington Street, New York 14 (N.Y.) 
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AND 


MODERN SCIENCE PRESENT 


Creme Silicone 
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iB Ipro amazingly LONG-LASTING BEAUTY TREAT- 

MENT for ALL your furniture, ALL your wood and 
enamel work, refrigerator, vending machines, TV set 
—is SO EASY TO APPLY! Just spread on and polish 
lightly —-QUICKLY—with soft cloth. Don’t rub! You'll 
be amazed at how long one application lasts—how 
long it continues to repel dirt, water, dust and scratch 





Products Company 


932 West 38th Place 
Chicago 





...as it renews, preserves and gives new beauty to 
your wood and enamel surfaces. Get a sample of for- 
mula P-824 and test it any way you choose. You be the 
judge. MAIL COUPON TODAY. (P-824 is available in all 
size containers and in the handy pint size so desired by 
leading institutions; hotels, motels, etc.) 
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HYSAN PRODUCTS CO. 
932 W. 38th Place 
Chicago 9, Ill. 


SEND TEST SAMPLE of Formula P-824 Creme Silicone Pol- 
ish. Also price lists and data. 
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SEE US AT THE NATIONAL SANITARY SUPPLY ASSOCIATION CONVENTION, BOOTH NOS. 75 AND 76 


MARCH 23.232. 323,24 * 


FEBRUARY, 1954 





CONRAD HILTON HOTEL * 


CHICAGO 
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is'2 104 To find an efficient dishwashing detergent 
that will not inactivate a quaternary rinse 


A large supplier of detergents for dishwashing found that the 
detergent he was providing for automatic dispensers was inacti- 
vating the quaternary used in a sanitizing rinse in the next 
Sink. The unit, which quickly and accurately dispenses the 
correct amount of detergent along with the proper amount of 
quaternary in the next sink, is extremely advantageous to use, 
provided the detergent did not inactivate the quaternary. 


NEUTRONYX 600 
Efficient detergent and emulsifier, 
non-ionic NEUTRONYX 600 answers need 


Unexcelled as a detergent for the washing of dishes, glass- 
ware and other hard surfaces, NEUTRONYX 600 proved the perfect 
answer to the problem because of its non-ionic character, 
together with its superiority to soap. Surfaces washed with 
NEUTRONYX 600 dry to a brilliant unspotted appearance without 
toweling. Most important, of course, in addition to its 
excellent detergent and emulsifying properties, NEUTRONYX 600 
does not affect the sanitizing action of quaternary rinses. 

ee aaa + * : 








DETERGENTS 


One of the most versatile as well as efficient detergents 
available, NEUTRONYX 600 has an unusually wide range of uses and 
applications. It serves also as an emulsifier, wetting agent and 
dispersing agent. Extremely dependable, NEUTRONYX 600 is com- 
patible with acids, alkalis and electrolytes,both cationic and 
anionic surfactants, is stable at low, medium and elevated tem- 
peratures, will not deteriorate in storage, is resistant to 
hard water and has a low volatility. 

Outstanding as it is for its detergency, NEUTRONYX 600 is 
important, too, for the economy with which it achieves these 
Superior results. This economy carries over into its other uses, 
which include: 

EMULSIFIER -- Formulation of DDT, chlordane and lindane; 
emulsion paints; cosmetics; shampoos; polishing waxes and 
pastes, etc. 

WETTING AGENT -- In coal mining; steel pickling; clay and 
ceramic manufacture; wallpaper removal, and others. 

DISPERSING AGENT -- For metal polishing; pigments; disper- 
Sion of insoluble soaps in hard water. 

Complete data on the remarkable properties of NEUTRONYX 600 

are available upon request. Write for them today. 
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il PROBLEM 





To increase the saleability 
through greater detergency and foaming 





The sales appeal of numerous products today 
rests on their efficiency as detergents and, 
because of the demand built up for them, exten- 
sive foaming properties. Many items are sold 
almost solely on the basis of that foaming 
action, while the more powerful a detergent 
(within reasonable limits) the greater its appeal. 


MAPROFIX POWDER LK 


offers high activity at low cost 











While especially recom- 
mended as a foaming agent 


PAINTS for dentifrices, shampoos 


A 92 per cent active detergent and foaming and other cosmetic prod- 
agent, MAPROFIX POWDER LK (sodium lauryl sul- uctS, MAPROFIX POWDER LK 
nat ce tra) lf it ti It is also an excellent dis- 
pha e) is tru y unusua or its properties. Its persing agent for insecti- 
high concentration makes it one of the most cides, fungicides and 
potent synthetic detergents available, and it cosmetics and is espe- 
is noted as well for exceptional foaming action cially recommended as a 


on” 1 , high density and traordi carpet cleaning, general 
ir gic ~~ ee a ee household and industrial 


persistency detergent. 


ONYX -OL 336, 3638 


ONYX-OL 336 is being used in large volume as a foam builder 
and stabilizer in one of the most popular liquid household deter- 
gents. for hand dishwashing. Such compounds generally consist 
of an alkyl aryl sulfonate, a sulphonated non-ionic and the foam 
Stabilizing agent. ONYX-OL 336, being a lauric acid alkanola- 
mine condensate, is usually used in a ratio of one part to each 
six parts of anionic detergents. 

The versatility of ONYX-OL 336 -- combining together with its 
excellent wetting, penetrating and dispersing actions and unusual 
detergent qualities -- makes it a most remarkable product, 
equally suitable for a wide range of uses from bubble bath com- 
pounds to ore flotation. 

A companion product, ONYX-OL 368, is a fatty acid mono- 
alkanolamide, which comes in powdered form. It is ideal for 


addition to sulphonated detergents where foam stabilization 
is the primary requirement. 

There are a number of other fatty acids to meet every need 
for foaming action in household detergents, bubble baths, car 
washing, etc. Write today without obligation. 





ONYX 


INDUSTRIAL DIVISION 186 WARREN ST., JERSEY CITY 2, N. J. 
CHICAGO - BOSTON + CHARLOTTE - ATLANTA 


For Export: ONYX International. Jersey City 2, NW. J. West Coast Representative: £. S$. Browning Co., Son Francisco, Los Angeles 





As THE NEED for dependable petro- 
leum-derived ethyl alcohol has be- 
come more and more urgent, Shell 
Chemical has expanded its distri- 
bution facilities. 


Now, complete denaturing plants 
have been established in three key 
industrial centers, ready to make 
the fastest possible delivery to you 
in any quantity you may need... 


NOW 


SHELL CHEMICAL 


Sib AMUCO OL 


in drums, tank trucks, compartment 
trucks, tank cars or compartment 
tank cars.* 


Shell Cinemicai’s ethyl alcohol is 
of the highest quality, meeting or 
surpassing all Federal and com- 
mercial specifications for purity. It 
is available as pure alcohol (190 
proof), in specially and completely 
denatured grades, and as the two 





proprietary solvents, Neosol ® and 


Neosol A. 

Your Shell Chemical representa- 
tive will be glad to discuss your 
alcohol supply problem with you, 
at your convenience. You are in- 
vited to telephone or write. 


*Tank truck and drum availability 
west of Rocky Mountains is limited. 


SHELL CHEMICAL CORPORATION 


CHEMICAL PARTNER OF INDUSTRY AND AGRICULTURE 
Eastern Division: 380 Madison Avenue, New York 17 + Western Division: 100 Bush Street, San Francisco 6 
Atlanta + Boston +» Chicago + Cleveland + Detroit - Houston + Los Angeles - Newark - St. Louis 
in Canada: Chemical Division, Shell Oil Company of Canada, Limited + Toronto » Montreal »- Vancouver 
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Bates Chem. Corp. Set Up 

Harold R. Bates has resigned 

; manager of the Harris Soap Di- 
sion, Hygrade Food Products 
orp., Buffalo, N. Y., to form Bates 
Chemical Corp., Buffalo, it was an- 
uinced recently. The new firm will 
anufacture potash soaps, a general 
line of household chemical special- 
ties, and protective coating for paint 
spray booths. Mr. Bates’ previous 
ssociations include Swift & Co., 
Chicago ; Continental Soap Co., Bos- 
ton, of which he was president ; and 
llarris Soap Co., Buffalo, of which 
he was president until it was pur- 
chased by Hygrade Food Products 
Corp. in 1945. Mr. Bates can cur- 
rently be reached at P.O. Box 241, 
Muffalo 12, N. Y. 
* 

Holcomb Builds on Coast 

Construction of a new $300,- 
000 plant in Oakland, Calif., was to 
get underway shortly, it was an- 
nounced recently by J. I. Holcomb 
Mfg. Co., Indianapolis. The plant 
will be used for the production of 
sanitary chemicals, including waxes, 
and brushes. 

ee 
NPCA Names Spear 

Dr. Philip J. Spear has been 
appointed technical director of the 
National Pest Control Association 
to succeed Dr. Ralph E. Heal who 
has been advanced to the position 
of executive secretary, it was an- 
nounced recently. 

Dr. Spear, a native of Mas- 
sachusetts, received his B.S., M.S., 
and Ph.D. degrees, all in entomo- 
logy, from the University of Mas- 
sachusetts. 
half years in structural pest control 


He spent five and one 


work in California and one year in 
insecticide sales and = service for 
Niagara Sprayer & Chemical Co., 
\liddleport, N. Y. As part of his 
(1948-1952) he 


projects for 


graduate work 


worked on research 
\merican Aerovap, Inc., New York, 


whose research laboratories he di- 
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rected later. His graduate studies 
also involved the testing and screen- 
ing of a wide variety of insecti- 
cides. His undergraduate training 
included a research assistantship in 
entomology which comprised ex- 
perimental work in formulating and 
applying insecticides under the di- 
rection of Professor A. I. Bourne. 
Dr. Spear served with the Army 


from 1942 through 1945. 


——— 


Edmon Visits Grasse 

Harold J. Edmon, vice-pres- 
ident of New 
York, returned recently from a trip 


to France, where he discussed es- 


Roubechez, Ince., 


ential oil and natural products with 


Jean Roure and Pierre 
They are the principals of 


Pierre Ziller, 


Messrs. 
Ziller. 
S. A. 
Bruno Court of 
Mr. Edmon made arrange- 


Jean Roure, 


Grasse, France, 
which 
ments to represent in the United 
Canada. The 
firm was formerly represented by 
Naugatuck Aromatics, a division of 
U.S. Rubber Co., New York, which 
Roubechez in 


States and Grasse 


was purchased by 
December, 1953. 
Confidence that 1954 will be 
a good business year in the perfume 
industry was expressed by Messrs. 
Ziller and Roure, according to Mr. 
Edmon. Some price increases are 
foreseen as a result of expanded 


markets and reduced stocks of some 


essential oils, brought about by Je 
pressed prices following the out 
break of the Korean War. 

The effects of low essencal 
oil prices continued after the con- 
clusion of hostilities in Korea, with 
the result that no crops were over- 
produced. At the same time, the 


use of lavender and lavadin oils 


has expanded because of their low 


cost. 

Perfumery uses in general 
should increase this year in keep 
ing with the trend of the past few 
According to Mr. Edmon 
there has been a big increase in ab 
solute Mimosa production in the 


years. 


Grasse area in the last few years. 
He also reports that the production 
»f all natural products in the Grasse 
area continues at a high level in 
order to fill world needs. 
+ 

New Wyandotte Plant 

Wyandotte Chemicals Corp., 
Wyandotte, Mich., has begun con 
struction of a new plant at Los 
Nietos, 16 miles southwest of Los 
Angeles, it was announced recently 
by Robert B. Semple, president. 
Production in the new 
scheduled to start in August, when 


manufacturing will be discontinued 


plant is 


in the present Wyandotte plant in 
Los Angeles. The new unit will 
occupy a five-acre plot and will 
house research and technical service 
laboratories, manufacturing and 
shipping facilities, and the Los An- 
geles district office of the company. 
\ complete line of the firm’s busi- 
ness and industrial cleaning prod- 
ucts will be produced in the new 


plant. 


Harold Edmon of Roubechez, Inc., New York, center, meeting in France 


with Pierre Ziller left, and Jean Roure of S. A 


Jean Roure, Pierre Zill 


Bruno Court, Grasse, France, essential oil firm, which Mr. Edmon’s 
is now representing in the United States and Canada 
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E-Z-GO in Canada 

Edgar L. Ahrens, president 
of Amaza Laboratories, Inc., Ma- 
cedonia, Ohio, has announced re- 
cently that their hand cleaner, “E-Z- 
GO,” is now being manufactured 


in Canada. An arrangement has 


been 1iade with A, Lou Copeland, 
president of the Copeland Labora- 


tories of Toronto to manufacture 


and market “E-Z-GO” throughout 
the Dominion of Canada. The hand 
cleaner is a special product designed 
for the removal of printing ink, 
paints, and other hard-to-remove 
stains from the hands. 
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Aerosols Now Mailasle 

The mailing of certain pres- 
surized packages hitherto refused 
the use of the mails has been ap- 
proved by the Post Office Depart- 
ment. The change was announced 
in Postal Bulletin, February 2, 1954 
as “Change-Postal Guide—Part I,” 
change No. 58, and reads: 

“Article 35, chapter IV, is changed 
by deleting subparagraphs (e) and (f) 
and substituting subparagraph (e) there- 
fore as follows: 

“(e) Aerosol type 
fillable metal containers charged with a 
solution of materials and compressed 
gas or gases of capacity not to exceed 
30 cubic inches (16.6 fluid ounces). Pres- 
sure in the container not to exceed 55 
pounds per square inch absolute at 70° 
F., and the liquid content of the mater- 
ial and gas must not completely fill the 
container at 130° F. Each completed 
container filled for shipment must have 
been heated until content reached a 
minimum temperature of 130° F., with- 
out evidence of leakage, distortion or 
other defect. The words “Compressed 
Gas” shall be plainly marked on the out- 
side of the parcel. Such containers with 
pressure under 40 pounds per square 
inch at 70° F., do not come witiin the 
compressed gas regulations.” 


inside nonre- 


Pertinent parts of article 35 
preceding subparagraph (e) include 
(b) which refers to small cylinders 
of compressed gas which are mail- 
able and specifications therefore. 
Compressed gas (any material or mix- 
ture having in the container either an 
absolute pressure exceeding 40 pounds 
per square inch at 70° F. or an absolute 
pressure exceeding 104 pounds per square 
inch at 130° F. or both), of the nonex- 
plosive, noninflammable, non-poisonous 
types in non-shattering 
complying with Interstate 
Commission specifications therefore, and 
filled and charged in accordance with 


containers 
Commerce 


steel 


Interstate Commerce Commission regu- 
lations, may be admitted to the mails 





be individually 
fastened 


The containers must 
cushioned in suitable, securely 
outside boxes such as double-faced cor- 
rugated tikerboard testing not 
less than 175 pounds per square inch 
(Mullen or Cady tester) for cartons not 
over 5 pounds in weight and testing not 
less than 200 pounds for heavier cartons, 
with an inner liner of the same material 
or the equivalent in other suitable cush- 
ioning material. cylinders must 
have the properly 
protected against damage or 
discharge in the postal service. 
fications as to size of cylinder, safety de- 
followed.” 


1 ] 
boxes 


The s¢ 
release mechanism 
accidental 


opeci- 
vices, and labeling, must be 

These revisions are the result 
of presentations by the Special Post 
Office 
Ciemical Specialties Manufacturers 
Post Office De- 


committee 


Policy Committee of the 


Association to the 
The 


the importance of observing all per- 


partment. stresses 
tinent regulations and summarizes 


them: Be certain that (1) valves 
are protected; (2) strong, well con- 
structed outside containers are used ; 
(3) suitable absorbent material is 
included as required or indicated by 
good judgment; (4) units are 
labelled completely ; (5) water bath 
130°F of all 


aerosol packages. This must be fol- 


testing be done at 
lowed and may be a subject for 
inspection by the Post Office. The 
C.S.M.A. committee has agreed to 
continue research on safety features. 
— 
Son to Yankners 
The birth of a 
\. Yankner at Barnet 
Paterson, N. J., 
cently by Mr. and Mrs. Paul Yank- 
ner. Mr 


ager of Sanitary Soap Co., Pater- 





son, Bruce 


Hospital, 


was announced re- 
Yankner is general man- 


son. This is the couple’s first child. 
—— 

P & G Reports Six Months 
Procter & Gamble Co., Cin- 


cinnati, recently reported consoli- 





dated net profit of $25,865,298, equal 
to $2.68 a common share, for the six 
months ended December 31, com- 
pared with $24,101,835, or $2.50 a 
share, in the like period a year 
earlier. 

In the latest report provision 
was made for $32,136,000 in United 
States and foreign income taxes and 
$4,375,000 for excess profits tax. 
The provision for excess profits tax 
was made at the rate in the law 
which expired December 31, 1953. 
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Soap Liability Rulings 

The Supreme Court of Oh 
in a recent decision reversed a lowe: 
court’s ruling that Procter & Gan 
ble Co., Cincinnati, was responsib! 
for personal injuries sustained b 
an individual using a bar of soa 
made by P&G in which a wire w: 
imbedded. In the case of Krupar 
v. Procter & Gamble Co. the ju 
in the trial court held for the plait 
tiff under instructions by the court 
that the 
liable 


pre of of negligence. 


manufacturer could b 


even though there was no 
This was re 
versed on appeal, the appellate cour 
holding that the instructions by the 
court to the jury were erroneous 
The judgment was entered for the 
Gamble). 


defendant (Procter & 


In another recent product 


liability case involving a detergent, 


the United States Court of Appeals 
for the Fifth Circuit reversed a 
trial court verdict that there was 


no liability in the case of Hardy v. 
Procter & Gamble. The action was 
to recover damages for loss of sight 
allegedly arising out of the use of 
lauryl sul 


a detergent (sodium 


phate). The plaintiff claimed she 
was injured when the detergent got 
into her eyes when she was using it 
to clean surgical instruments in her 
The trial 
directed a verdict for the defendant 


work as a nurse. court 
holding that there was no liability. 
this was reversed: the 
that the 
should 


On appeal, 


appellate court holding 


question of liability have 
been submitted to the jury. 
-* 

Guy D. Marrocco Dies 

Guy D. Marrocco, director 
of research for Carman & Co., 
Brooklyn, N. Y., died suddenly Jan 
uary 12 as the result of a heart at 
tack suffered while on duty in the 
He was 47. 


Marrocco has been associated 


firm’s executive office. 
Mr. 
with the laundry and dry cleaning 
industry for nearly 25 years and had 
served Carman as head research 
chemist and technical advisor since 
1934. 

Mr. Marrocco is survived by 
a widow, Antoinette Marrocco, two 
children, Guy Jr., aged 16, and 


Dorothy, aged 11. 


















New Rhodia Plant 


New Rhodia Plant 

Rhodia, Inc., New York, has 
started operations at its new aroma- 
tic chemicals plant in Paterson, N.]., 
it was announced early this month 
by Edward A. 
the company’s aromatic sales. 

At the plant, Rhodia 
create and distribute a complete and 


Bush, manager of 
will 


original line of aromatics, perfume 
bases and specialties, under pro- 
cesses recently reacquired from F. 
!. du Pont de Nemours & Co. Louis 
\ppel, for many years a perfumer 
for du Pont, is now head perfumer 
t the Paterson plant. 


* 


Idico Sprayer Available 
Idico Co., New 


N. Y. has announced a com- 


Products 
York, 


pletely redesigned pistol type spray- 


er for insecticides, deodorants, 
water and water emulsion sprays 
and various other purposes. The 


new sprayer is 101%” high and 914” 
long to the tip of the nozzle and 


weighs 18% ounces. It can be 
operated with one hand and works 
on self-contained pressure. There 
are two interchangeable nozzles for 
1 tog 


~ 


and a swivel directional extension. 


spray and pin stream nozzle 


Filling is made more convenient by 
a large opening in the brass bottom 
container. 
svincia ice 

DCAT Dinner March 4 
The appointment of the fol 
ving members to head committees 
the 28th annual dinner of the 
ig, Chemical and Allied Trades 
tion of the New York Board of 
de to be held March 4, at the 
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in Paterson, N. J 


Waldorf-Astoria Hotel, New York, 


Was announced recently by Stanley 


I. Clark of Sterling Drug, Inc., 

New York, DCAT chairman: 
Dinner arrangements com- 

mittee—Claude A. Hanford, Phar- 


maco, Inc., chairman; Dudley Dun- 
lop, Mallinckrodt Chemical Works, 
vice-chairman ; 

Dinner program committee- 


Lloyd I. Volckening, Ivers-Lee Co., 


men GP wee 


Giegy Names LeVasseur 
The appointment of Saul Le- 
Vasseur as branch manager of the 
northeast territory of Geigy Agri- 
cultural Chemicals Division of 
Geigy Chemical Corp., New York, 
Mr. Le- 


\asseur, former state sales manager 


Was announced recently. 


of Maine, succeeds G. D. Baerman, 
who recently resigned. 

Mr. LeVasseur’s new assign- 
ment covers an area from Maine 
south to Virginia and west to Ohio. 
!le is to make his headquarters in 


Elkton, Md. 


di eens 
Strobane Accepted 

Strobane, the new chlorinated 
material manu- 
factured by the B. F. 
Chemical Co., Cleveland, has been 


terpene insecticide 


Goodrich 


accepted for use in houshold insect 
sprays and aerosols by the U. S. 
Department of Agriculture, accord- 
ing to an announcement by Robert 
P. Kenney, manager of chemical 
sales for Goodrich. In making the 
announcement, Mr. Kenney stressed 
that Strobane is one of the safest 
insecticide materials yet made avail- 


able and is the first chlorinated sub- 


stance to receive USDA acceptance 
in several years. Further facts about 
Strobane are available from Good- 
rich at 2060 East 9th St., Cleveland. 


-_* 


Economics Lab. Moves 

Economics Laboratory, Inc., 
St. Paul, is planning to move its 
advertising and sales offices to 250 
Park Ave., New York City, it was 
learned recently. E. 6B. Osborn, 
make 


office. 


president of Economics will 


his headquarters at the new 
sales 


New 


Economics has a 
Fifth 


\t present, 
office at 250 


York. 


\venue, 


* 


Diamond Names Two 

The appointment of Bruce D. 
Gleissner as assistant general man- 
established 


ager of the recently 


chlorinated products division of 


\lkali Co., 


announced late last month by C. E. 


Diamond Cleveland, was 
Lyon, division manager. 
™! - Polite, Jr., has 


advanced to the post of agricultural 


been 


chemicals sales manager. 
\lr. Gleissner is responsible 
for sales, new product development, 
technical applications and all phases 
of agricultural chemicals activities 
except production. He was former 
ly manager of the insecticide de- 
partment of American Cyanamid 
Co., New York, and from 1940-44 
was a member of the faculty of 
Pennsylvania State University. 
Mr. Polite has been agricul 
tural chemicals assistant sales man- 
ager for the past two years with 
headquarters at the company’s east- 
ern agricultural chemicals plant in 
Newark, N. J. Prior to this he had 
been active in the chlorinated sol- 
1942, 


4 17 7 
tollown Is 


vents sales field from when 


he joined Diamond 
graduation from Williams College. 


He is a veteran of World War II 


and saw service with the U. S. 
Navy in the Pacific. 
Mr. Gleissner received his 


B.S. from the University of Kan- 


sas in 1937. He earned his master’s 
degree from Ohio State University 
the next year and in 1943 received a 


Ph.D. 


State. 


in entomology from Ohio 

















N.S.S. A. Program Stresses Sales 


ete ge details of the 3lst 
annual convention and _ trade 
show of the National Sanitary Sup- 
ply Association, to be held March 
21-24 at the Conrad Hilton Hotel, 
Chicago, were released early this 
month by Leo J. Kelly, executive 
vice-president. Highlighting the 
program is a talk by Frank Love- 
joy of Socony-Vacuum Oil Co. 
New York, outstanding and widely- 
known speaker on the subject of 
sales and sales training. A panel 
on building maintenance, and dis- 
cussions of the organization of a 
training school for custodians, and 
how to sell soap, are also scheduled 
for the discussion sessions of the 
meeting. 


In addition, the mammoth 


display of sanitary chemicals and 


equipment for applying or dispens- 
ing them will be held in the main 
and north exhibit halls on the lower 
level of the Conrad Hilton Hotel. 
The final list of exhibitors published 
sarly this month by the National 
Sanitary Supply Association carries 
the names of 146 firms whose prod- 
ucts will be displayed, demonstrated 
and sold at the show. This is the 
largest number of exhibitors ever 
to appear at a N.S.S.A. sponsored 
show, and is made possible because 
of the availability of the newly 
opened north exhibit hall of the 
Conrad Hilton, which has been con- 
verted from what was formerly the 
coffee shop. Besides a larger num- 
ber of exhibitors than ever before, 
the attendance of sanitary supply 
buyers is expected to break previous 
totals, judging by advance registra- 
tions. 

The meeting schedule calls 
for the setting up of exhibits in 
booths 1 to 162, inclusive, Saturday 
morning, Mar. 20, beginning at 
8:00 a.m. Booths 200 to 239, in- 
clusive, in the north exhibit hall 
are to be set up Saturday after- 
noon, Mar. 20, beginning at 2:00 
p.m. The exhibit halls open Sun- 
day morning, Mar. 21, at 9:00 a.m. 


and remain open until 7:00 p.m. 
Registration on Sunday, Mar. 21, 
is from 9:00 a.m. until 5 p.m. On 
the second day of the meeting, 
Monday, Mar. 22, the exhibits are 
open from 9:00 a.m. until 12:00 
noon, when the exhibit halls close 
for luncheon and the business meet- 
ing, which runs until 4:30 p.m. The 
exhibit halls reopen at 4:30 and 
remain open until 9:00 p.m. The 
exhibits are open from 9:00 a.m. 
until 12:00 noon only, on the third 
day, Tuesday, Mar. 23. The second 
business meeting is held in the after- 
noon until 4:30, when adjournment 
takes place to prepare for the ban- 
quet, Tuesday evening at 7:00 ».m. 
The final 
exhibits are open from 9:00 a.m. 
until 1:00 p.m. There is no meeting 


session on the final day. 


day of the meeting 


pinnae 
New C-P Insecticide 

The appointment of Street 
& Finney, Inc., New York adver- 
tising agency, to handle “Kan-Kil”, 
described as a new aerosol insecti- 
cide made by Colgate-Palmolive Co., 
Jersey City, N. 


y J., was announced 
Although no further de- 


recently. 
tails were disclosed regarding the 
new product, this is believed to be 
the first insecticide ever to be mar- 
keted by Colgate-Palmolive Co., 
which is basically a soap, synthetic 
detergent and toilet articles manu- 
facturer. Last year Colgate entered 
the chemical specialties field with 
“Florient”’ aerosol room deodorant. 
Colgate also markets an aerosol 
shave cream. 
a 

Ayer Sold, Resold 

The Harriet Hubbard Ayer 
Division of Lever Brothers Co., 
New York, which was sold earls 
this month to a group of five Bos- 
ton business men, was resold a few 
days later to Nestle-LeMur Co., 
New York, 
“Nestle”, “Mavis” and “Djer-Kiss”’ 
U.S. 


manufacturer of 


cosmetics and _ toiletries and 


distributor for Ed Pinaud, French 


men’s toiletries manufacturer. 
The Boston 
Harriet 


group whicl 
Hubbard Ayer 


Brothers was headed 


purchased 
from Lever 
by George N. Friedlander, who 
acted as nominee for the four othe: 
buyers. They included George W 
Lane, Lewiston, 


Me., Trust Co., treasurer of Bates 


Jr., president of 


College, and director of several cor 
porations, including National Fire 
works and Clark Babbitt; 
Needham, member of the Boston 


Daniel 


law firm of Sherburne, Powers & 
Needham, 
Police Commissioner and an officer 
and director of National Fireworks 
and Clark Babbitt: Carl Woods, 
chairman of the executive board 


former Massachusetts 


of Swank, men’s jewelry firm, and 

E. C. Babbitt, president of National 

Fireworks and Clark Babbitt. 
ee 


Kenneth Ailing Dies 

F. Kenneth Ailing, 65, who 
retired last year as a statistician 
for the Association of American 
Soap & Glycerine Producers, Inc., 
New York, died at his home in 
Mount Vernon, N.Y., after a long 
illness. His widow, Florence, sur- 
vives. 

hela ciation 

Elected By Chemists’ Club 

Ira Vandewater, R. W. 
Greeff & Co., New York, recently 
was elected president of The Chem- 
ists’ Club, New York, for the 1954- 
Among other officers 
elected were William Wishnick, 
Witco Chemical Co., New York, 
junior vice president, and L. V. 
Steck, Shell Chemical Corp., New 


York, resident vice president. 


1955 term. 


— 


Nat. Aniline Names Noechel 
National Aniline Division, 
Allied Chemical & Dye Corp., New 
York, recently announced the ap- 
pointment of Fred W. Noechel to 
ap- 

Noechel 


iS responsible for textile processing 


head the firm’s textile fibers 
plication laboratory. Mr. 


techniques applied to the nylon-type 
fiber soon to be produced at the 
under con- 


company’s plant now 


struction in Hopewell, Va. 
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You’ ve just made a sale. Her eye was caught by your 

product in its distinctive blue bottle and she’s going to buy. 
That’s not strange. Maryland Blue is a powerful salesman. It 
stops the eye in the store . . . invites use in window and counter 
displays . . . acts as a constant reminder in the home. It 
imparts to your product the integrity and quality that has 
been associated with blue through the centuries. 


See for yourself why leading firms utilize Maryland Blue’s 
rich color as an advertising, merchandising, and selling tool. 


Write for samples today. No obligation, of course. 
Marytanp Grass Corporation, Baltimore 30, Maryland. Also available in clear glass 
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IN THE PREPARATION OF YOUR SOAP FRAGRANCES 


SAPO RESINOIDS 
Benzoin 


Cistus Labdanum 
Geranium 
Geranium B 
Oakmoss 
Olibanum 

Orris Florentine 


Styrax 


Samples and quotations upon request. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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Making 
Profits 
for You 





This V-C Cleanser advertisement is ap- 
pearing in current issues of leading 
trade publications. It’s being read by 
people who need and use large quan- 
tities of high-quality cleansers to suc- 
cessfully operate their businesses. 
Hard-hitting, result-getting advertising 
is helping V-C Cleanser dealers to sell 
more V-C Cleansers to more people in 
shorter time. 








CLEANSERS 
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14 STS PLACE, lipstick is fine. But it can be a problem . .. especially in 
the restaurant business. The removal of lipstick. greasy film and coffee” 
Si Rae Seis Te te ROD cee se attain has pon 





use V-C TRUE*, I machine dishw ompeund ¥csour* v-C war’ 
Users axy that oA washes divhes. cutlery and wondlia better or A, PURPOME CLEANSER Meavy OUTY CCAR 

faster than this superb V-C Specialized Cleanser. v-c NIK® Sane" 
All V-C Cleansers are products of scientific research, balanced yy 
blending of highest-quatity raw materiats, and special VC manufac v-¢ SPpEED* v-< BACATS*® 
turing «kills, For really modern cleaning, use fast-acting. hard-working. tee too Quart p—— 
free-rinsing, granulated V-C Specitlized Cleansers. Get ail the facts “MET Citwmmee sacton- 

from your gearest V-C Cleanser dealer, Write to ux for his name. ve ror" Concentrating 

t ATG AGENT 

AORN CLEANER Corkee 





V-C Cleansers mean more profit for you . .. better clean- 
ing results for your customers. You make more because of 
higher mark-ups. This is possible because V-C mines and 
manufactures most of its own raw materials, and passes 
part of the savings on to you. Your customers benefit be- 
cause V-C Specialized Cleansers contain more of the qual- 
ity ingredients that make cleaning easier, faster, better. 
On top of all this is V-C Cleanser promotion and advertis- 
ing to make your selling job easier. 


Write or wire the address below for facts on 
how you can become a V-C Cleanser Dealer. 


VIRGINIA-CAROLINA CHEMICAL CORPORATION 


Chemicals Division: 401 East Main Street, Richmond 8, Virginia 
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NEW SOURCE OF SODA ASH 


Westvaco. Wyoming 


Refined by an exclusive process from the 
greatest deposit of pure trona yet to be de- 
veloped, WESTVACO Soda Ash equals or 
exceeds every accepted standard of soda ash 
quality. Chemically, it is low in iron, chlo- 
rides and sulfates. Physically, Westvaco 
Light Ash has a crystalline structure which 
imparts excellent dispersal properties and a 
rapid rate of solution. Its free-flowing crys- 
tals handle easily in processing operations. 
Three grades are available: Regular Dense 


Ash with a bulk density of approximately 
63 lb./cu. ft. and a screen analysis which 





has proven to be very acceptable throughout 
the glass industry. Granular Dense Ash—a 
singularly dust-free product with granular 
characteristics which improve the handling 
qualities. Light Ash—a bulk density of ap- 
proximately 48 lb./cu. ft. which increases 
storage capacity. 


Soda ash users from the Mississippi Valley 
to the Pacific can benefit right now by this 
economic new source of high quality ash. 
We will be pleased to furnish specifications, 
samples and prices to prospective users 
within or nearby our current shipping area. 


wesar” 


CHEMICALS 





WESTVACO CHEMICAL DIVISION 










TRACE mann 









SALES AGENT FOR 
WESTVACO CHLOR-ALKALI 


DIVISION 


FOOD MACHINERY AND CHEMICAL CORPORATION 


161 EAST 42nd STREET. NEW YORK 17. NEW YORK 


CHARLOTTE, N. C. * CHICAGO, ILL. * CINCINNATI, OHIO * DENVER, COLO. * LOS ANGELES, CALIF. * NEWARK, CALIF. * PHILADELPHIA, PA. * 


PITTSBURGH, PA 





* ST. LOUIS, MO. * VANCOUVER, WASH 
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1 GRANULATED 


my| CAN COUNT 


oy | ON THE 


( Gmfplote 


PAX LINE 


Whatever the cleaning problem, you can count on one of the many 
products in the complete PAX line to fill the need exactly. You can 
count on it for safety, quality, efficiency and competitive pricing that 
gets you in and keeps you there. Take on the complete PAX line and 
start counting your profits now! 


PAX-LANO-SAV HEAVY DUTY 
Granulated Skin Cleanser has been PAX-LANO-SAV 


the Committee on Cosmetics of the THE anistocea? os Ge 
OPANUL ATED 


- 
SKIN CLE AWSER ". 


awarded the Seal of Approval of ace HEAVY DUTY aac is 


American Medical Association 


PAX-LANO-SAV HEAVY DUTY is the most popular 
skin cleanser used in the industrial field. Its lively 
but gentle granules get really dirty hands clean in 
a hurry. PAX-LANO-SAV Emollient blended into 
every granule gives plus protection. 





When you specify any PAX Product you get 


as an extra dividend the experience, ability / ie j 
and special know-how of our PAX Research NOHAY “ PAX-SOLV 
and Testing Laboratory, acquired through Ay wares r 9s mm ems 
more than a quarter-century of continuous Wi 


research and development 


LOOK for the PAX ROOSTER 


Your Assurance of a Superior Product 


Distributed Nationally Through PAX Warehouses and Jobber Stocks. 
Write for Information Today. 
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in choosing a detergent for converting purposes, 

















you'll want to know a lot more about it 


than just its chemical composition. 


What are its special characteristics? And above all, 


how will it perform? 





unusual 

Granule Characteristics ; 
in telling you about Orvus AB Granules, 

The strong structure of Orvus AB : 
let's start with what this efficient synthetic detergent is. Orvus AB Granules resists breakdown during mix- & 


Granules is a 40% active type alkyl aryl sulfonate—selected ing and thus minimizes dustiness. And 
; jf here is another performance character- 

for the most efficient balance of detergent, sudsing, wetting, ne ‘ 
istic you are sure to appreciate. The 


dispersing, and emulsifying properties. A blown product in surfaces of Orvus AB Granules cre 
granular form—neutral—Orvus AB flows freely, blends readily designed to minimize stratification, 
sifting or settling. You get uniform 
blends with Orvus AB Granules. In 
addition, its uniform, white color and 


and intimately with other ingredients. 


freedom from gumminess are features 


IN THE FINAL ANALYSIS: | ==2""""°" 
IT'S PERFORMANCE THAT COUNTS 


You'll discover many other important 

advantages when you start using Orvus Opoctert4antle- : 

AB Granules. We welcome inquiries : 
CINCINNATI, OHIO by 


regarding its use in whatever type 


‘ AMERICA'S LARGEST MANUFACTURERS OF SOAPS AND SYNTHETICS 
of product you may be turning out. 
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sodium Phosphate Sodium Polypho 
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SO MAJOR PRODUCERS OF 


SODIUM ACID PYROPHOSPHATE 


CHLORINATED TRISODIUM PHOSPHATE SOD} U ee 


DISODIUM PHOSPHATE 
ANHYDROUS © CRYSTALLINE 


MONOSODIUM PHOSPHATE 


9ODIUM FLUORIDE 
SODIUM SILICOFLUORIDE 


HYGRADE FERTILIZER 
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| Joliet, Mlinois 















Sodium Polyphos is 
Blockson’s brand name 
for a water soluble 


Glassy Sodium Phosphate 
with the desirable 
characteristics of Sodium 


Hexametaphosphate and 
Sodium Tetraphosphate. 


ANHYDROUS * MONOHYDRATE | TY ES 5 eo vs 





; 
BLOCKSON CHEMIC. 
Pe. 








“”A 
& 
S 
S 
— 
x 
& 
oI 
x 
8 
8 
YF 


SOAP and SANITARY CHEMICALS 





Sensational’ Bg 


Seller! » ED aie 


sales . 


WEST and BES 
Be FIRST---with ‘vith tne NEE oo a 


MAIL COUPON NOW 


PECK’S PRODUCTS COMPANY, 
610 E. CLARENCE, ST. LOUIS 15, MO. 
\ SINCE 1918 / 
= (4 


¥ Send trial order of one carton (27 Tablets) of PECK’S 
- X-50, for which | enclose $2.50. Also send me Profit 
P +) P R re) D U ra T Ss Information for Dealers. 

@ eck NS) COMPANY eeneee__. 
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610 E. CLARENCE, ST. LOUIS 15, MO. 
MANUFACTURERS OF SOAPS. DETERGENTS. SANITARY PRODUCTS 
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Volume buyers of 


SURFACE ACTIVE AGENTS! 





it will pay you to investigate 


ORONITE 





the basic raw material used 





in making a variety of 


* 


If you are a large user or seller of surface active 
materials, it will pay you to talk over sulfonation 
with us. It could be more profitable for you to start 
with the base raw material, Oronite Alkane, and 
produce your own surface active agents. 


1. Oronite Alkane is the principal and basic mate- 
rial used in sulfonating a great variety of the high- 
est quality synthetic detergents and wetting agents. 
Because Oronite is the world’s largest producer of 


A NN gi AN CNS 








Oronite Alkane is available from three centrally located 
bulk storage terminals. Tank car or tank truck delivery. 


PERTH AMBOY, 
NEW JERSEY 








ORONITE CHEMICAL COMPANY 


38 Sansome St., San Francisco 4, Calif. « Standard Oil Bidg., Los Angeles 15, Calif. 
30 Rockefeller Plaza, New York 20,N.Y. * 600 S. Michigan Ave., Chicago 5, Ill. 


Mercantile Securities Building, Dallas 1, Texas 


detergents and wetting agents 


synthetic detergent raw materials, we can offer you 
assured supply on consistently high quality Alkane. 


2. We have the experience, plus engineering and 
manufacturing specialists to accurately estimate 
your complete needs for sulfonation. Plant designs, 
equipment needs and prices, performance data, 
tile cnnrdtiine you need to know. You may 
find the sulfonating process a lot less costly than 
you think. Why not talk it over? Write or phone 
the Oronite office nearest you and we will have a 
detergent engineer contact you. 


OTHER ORONITE DETERGENT PRODUCTS 


Detergent Slurry * Detergent D-40 + Detergent D-60 
Dispersant NI-W * Dispersant NI-O * Wetting Agents 


ORONITE 
CHEMICAL 


COMPANY 
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Your Liguid Cleaners WON'T RUST 
Your Plain Steel Drume a 


--- age ee 
BS ge Re eal 
teu 


NVINOL 


SYNTHETIC 
DETERGENTS 


Liquid cleaners made from ordinary syn- 
thetics rust so badly they have to be ship- 
ped in special resin-lined drums. 








NINOL detergents completely eliminate 
this problem, however, because their uni- 
que chemical structure gives them strong- 
ly rust inhibiting properties. With NINOL 
formulations, your liquid cleaners can be 
shipped in plain steel pails or drums 
without any rusting. And of course the 
NINOLS have many outstanding prope-- 
ties to help you make better cleaners at 
lower costs. Here are two outstanding 
examples: 





HINER 91 


A high-foaming deter- 


NINOL 1281 


An ideal detergent for 


making synthetic floor 
and wall cleaners that 
are viscous and non-rust- 


ing. 


gent for use in non-rust- 


and car washing com- 
pounds. 


ing liquid dishwashing 
| 


NINOL*’ For stabilizing foam 
AAG2, of alkyl aryl sulfon- 


. it . 
@ Write Dept. S today for Samples, Literature ates in presence of 








grease. 
Detergents NINOL For low priced vis- 
Emulsifiers 128 cous nonionic bar 








glass cleaners, and 
viscous detergent 
sanitizers. 

















NINOL For water-in-oil 

HAIQ. emulsions such as ab- 
sorption bases or dry 
cleaning soaps. 


oe > - cso jean seeds NINOL A thickener for syn- 
0 Lage ontrec: |, “iuene 1 thetic detergent 


the finest, the Greatest 
of all finishes .. . 


The standard of comparison for years has been 
. improved through scientific laboratory research. 








The hardest and most durable finish has been 
made harder and even more durable, mar and 
scratch proof. 


The non-rubber burning film (standard of com- 
parison for years) has been made even more 
resistant to cheap and composition shoes than 
ever before. The light, natural color, which has 
always been a permanent feature of All Ameri- 
can Gym Finish has been maintained. The lus- 
trous film obtained through high solids is even 
higher in the new improved All American Gym 
Finish. 


Full coverage, however, has been preserved in 
our new All American Gym Finish as its solid 
content is still fiftv per cent. 


For complete information on the product that will make a success 


story come true, write today to the 
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need stability to acids 
and alkalis? 


TERGENTS . 
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RENEX 308 
a white liquid, 100% active; 
water-white on dilution. A poly- 








oxyethylene alkylether, with a 
high foaming index. Excellent wet- 
late Mo lale MN Lal ligeliile Mellel Cte 


@# RENEX 35 
a solid powder, a concretion of 
urea and Renex 30. High deter- 
gency in hard or soft water. 
Excellent wetting agent and 
etal idelal a 


These two Renex non-ionic detergents are espe- 
cially useful in cleaning compounds which require high sta- 
bility to acids and alkalis. They lend high detergency at low 
cost, to such preparations as dairy cleaners, sanitizers, metal 
cleaners, dishwashing compounds; and to de-inking, felt 
cleaning, wool scouring, dye leveling and similar industrial 


cleaning and penetrating compounds. 

Both are compatible with a wide range of soaps, alkaline POWDER COMPANY 
builders, organic solvents and germicides. Other Renex WILMINGTON 99, DELAWARE 
liquid and powdered detergents are available with low offices in principal cities 
foaming index and exceptional detergency for other types 
of cleaning applications. 

Write for samples and technical information. 


ATLAS POWDER COMPANY, CANADA, LTD. 
BRANTFORD, CANADA 





To coin a phrase, ‘‘Tornado is 


sweeping the country.”’ Yes, \ New Tornado Floor Machine. 
. Streamlined design. Tops in per- 


this complete line of floor } fornianchemiiity ih customer 
cleaning and maintenance acceptance. 










equipment has become the 
‘‘buy word’’ wherever tough 


GRRE kay 


cleaning jobs arise. Progres- Pi 


= 


e> 
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sive distributors everywhere a 


are adding Tornado as their 


» nin 


‘‘Top”’ line and cashing in on 


: 


a ready made market. 





Model 92 Tornado su 
—wet or dry jemi ‘ 







Big National Advertising 
a 


32 publications blanket the markets 
in the United States and Canada. 
ager gig advertising reaches over 

3/4 of a million potential customers 
every ménth. 


Progressive Distributor Frbliitutins ! 


Sales Help Program : 


When you sell Tornado, you get all BUSINES. 
the benefits of sales meetings, sales- meek 
man training, advance sales helps, 1 px 

forceful literature, trade show par- 

ticipation and many other selling 

aids in this complete sales promo- 

tion program. 
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FLOOR MACHINES VACUUM CLEANERS BLOWERS & SPRAYERS 


BREUER ELECTRIC MEG. CO. 


82 North Ravenswood Avenue « Chicago 40, Illinois 
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TOUGH NUTS! 








For “HARD-TO-CRACK” wax prospects 


TRY ONE OF THESE THREE 
GREAT ULTRA FLOOR WAXES! 


We are confident that even the hardest-to-sell wax user will be delighted 


with the performance of the quality floor waxes listed below. And we know 
once they try these waxes under your own label, they'll continue to be reg- 
ular users. If you'd like to have your toughest customers try these fine waxes 
—at no cost to you—mail the coupon today for full details on Ultra’s FREE 
“tough nut” offer. 


jJV-12 No-Rubbing Self-Polishing Floor Wax. An entirely new formulation that 
overcomes the high Carnauba price problem. Formula JV-12 meets all 
of your quality needs, but is priced to give you volume sales. 


JO-12 No-Rubbing, Self-Polishing Floor Wax. A scientific blend of selected syn- 
thetic waxes that assures pleasing lustre... high degree of anti-slip .. . 
good laydown without streaks or blemishes in dried films and high 
resistance to water spotting. 


820-12 No-Rubbing Self-Polishing Floor Wax. For government and institution 
bids which specify a high percentage of Carnauba Wax, Formula 820-12 
contains 12% solids, of which 62% is pure Brazilian Carnauba. 


Mail coupon today! 





PULTRA ll \ 
— Inc ' 
seg) Works: Jersey 
(3 ultra — patersom, - yltro’s FREE - 
x . n 
Wy 7.0.9 me full details ° \ 


ULTRA CHEMICAL WORKS, INC. 


Joliet, Ill. © Paterson, N. J. * Hawthorne, Calif. 
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Whatever the Job 
Formulate with MONSANTO’S 


ANIONIC SANTOMERSES 


teacups 
to 
textiles 









NONIONIC STEROXES 


All your wetting agent and phosphate 
requirements can be obtained from one 
major source, Monsanto. You can order 
anionic Santomerses,* nonionic Ster- 
oxes* and a variety of phosphates. You 
get: faster service, simplified ordering, 
and greater economies from split loads. 
Because Monsanto makes this family 
of products, they can give you impar- 
tial advice as to the one best suited 
for your needs. 


Sterox AJ, for example, has these special 
advantages which make it outstanding 
wherever a nonionic is required: 


e Unusually high wetting power, 


emulsifying properties and surface 
activity. 

e High stability in acid and alkaline 
media as well as hypochlorite. 

e Faint, pleasant odor. 


e Compatible with soaps as well as 
anionic surface-active agents. Can 
be used with soaps and sanitizers. 

Why not let Monsanto’s technical 

service group work with your staff to 

determine the type wetting agent and 
phosphates best for your products? For 
more information, write MONSANTO 

CHEMICAL COMPANY, Inorganic 

Chemicals Division, 1700 South Second 

Street, St. Louis 4, Missouri. 
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Complete Line of PHOSPHATES 


NOCD 


CHEMICALS ~ PLASTICS 





SERVING INDUSTRY. ..WHICH SERVES MANKIND 


*Trade-mark Reg. U.S. Pat. Off. 






New, safe way to restore 
old oil paintings makes 


FLOORKEEPING NEWS! 
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CONDITIONER-CLEANER 
WITH AMAZING NEW. y' ~ 


brings loors ‘lie 


back to'life! 


Now! This famous conditioner-cleaner 
features a new chemical dynamic—Color- 
dyne. To make floors look their beauty- 
best, this conditioner-cleaner removes 
encrusted soil and dulling soap films 
effortlessly—allowing Colordyne to 
freshen the floors’ original vivid color. Try 
it yourself and see how Colordy ne magic- 
ally enhances colors in your floor. 


Listed by Underwriters’ Laboratories, Inc. 
as anti-slip floor treatment material. 


Colordyne now added to ALKATROL, ALKATROL with CHLOROPHYLL, and ALKATROL-3 DISINFECTANT Conditioner-Cleaner 


HEMICAL SERVICE OF BALTIMORE 


HOWARD AND WEST STREETS ° ° BALTIMORE 30, MARYLAND 
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Why are these two fingerprints 
like DREYER SYNTHETIC SCENTS? 


It’s hard to tell one from the other. It’s often as hard 
to distinguish between-a Dreyer Floral Scent and the original 
natural flower odor it so successfully re-creates. 


Dreyer Floral Essences seem to last even longer than the best 
odors Nature produces. They are notably more uniform, too— 
easier and more stable to work with, and plan with. 


Produce quality perfumed lines for less, by using 
Dreyer Essences. Dreyer prices are fairly figured—to keep 
your everyday profits higher. See what Dreyer really can 
save you—send for good-sized samples today. 


PR. DREYER Inc 


119 WEST Ith 


NEW YORK 11, N 





Depend on 


DREYER 


for Essential Ofls, 
Aromatic Chemicals, Perfume Compounds 
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You can always follow the market with the broad line of 
ADM VEGETABLE FATTY ACIDS 
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¥) FATTY ACID 
TYPE 

AND GRADE 


LUBRICATING GREASES 


CAULKING COMPOUNDS 


METALLIC SOAPS 











PROTECTIVE COATINGS 
SYNTHETIC RESINS 
PUTTY AND 

WAXES AND POLISHES 
INSECTICIDES AND 
DISINFECTANTS 
COSMETICS 
PHARMACEUT 


INKS 





LIQUID SOAPS 
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Water White. . . 
Regular. perio 
| en 
ees 
RO-115.. ee, 
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CORN-SOYA Double- l 
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CORN Double- | l 
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COTTONSEED Double- | | 
Distilled. x | x 
CHINAWOOD Xixixi | 
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@ Are you finding competition in the soap business a little 
more brisk today? Then it is, indeed, time to re-acquaint 
yourself with ADM’s broad and complete line of vegetable 
fatty acids. 

As the chart above indicates, you can have your choice of 
twelve specialized ADM acids ideally suited to soap making. 
Therefore, whether your primary interest at the moment is 
economy, or easier processing, or higher quality, you can al- 
ways find your “best buy” in ADM’s linseed, soya, corn, 
corn-soya, cottonseed, coconut or mixed fatty acids. 

In addition to getting the most advantageous base price, 
you will find extra savings at ADM by combined purchasing. 
Order any combination of fatty acids and oils, in truckload, 
carload or tankcar shipments. Highest purity and unvarying 
uniformity are assured. 

Want technical information? Mail the coupon at right. 
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Its time to 
LOOK AT 


ALL [2! 


















Take the Scientific Shortcut 


™ Archer 
fatty acids 


ARCHER-DANIELS- MIDLAND CO. 
600 ROANOKE BUILDING « MINNEAPOLIS 2, MINN. 
Please send technical bulletin No. 78 
describing advantages of ADM’s veg- 
etable fatty acids in soap making. 


Name__ 






Company__ 






Address___ 











“SANTTARY 
CHEMICALS” 


by the late LEONARD SCHWARCZ 


x kk wk 


A practical 576-page book on formulation, testing, properties, history 


and effective uses . .. full coverage of labeling (with specimens), laws, 











regulations, etc... . for executive, salesman, plant man or chemist... . 


in plain understandable ‘anguage . . . an entirely new book... . 


SUBJECTS COVERED: (28 Chapter headings) 


; Man Versus Insects ww 
Bacterial and Disease Duvet! , so Rodenticides 
ath nae yrethrum Insecticides : y 
Principles of Disinfection é Floor Waxes 


Coal Tar Disinfectants 
Cresol Compounds 


Pine Oil Disinfectants 


Rotenone Insecticides ; : 
Sweeping Compounds 


Synthetic Insecticides . , 
Potash Soaps 
Livestock and Barn Sprays oss, ea 
us Liquid Soaps 
Bedbug Liquids 

Cockroach Control 


Moth Preparations 


Hypochlorites Detergents and Cleaners 
Quaternary Disinfectants Surface Active Agents 

Disinfectant Testing Labeling and Packaging 
Aerosols , ; 
Deodorants eae Laws and Regulations 
Insecticide Testing 


MAC NAIR-DORLAND COMPANY ate ae 
254 West 31st St., New York 1, N. Y. Post paid 

(*Add 3% sales tax -if in New York City) 
Please ship me postpaid one copy “SANITARY CHEM * e . 


a os ; ‘ : —" 

ICALS” by Schwarez for which I enclose check for $...... Owing to large number of individual book orders handled, 

these cannot be carried on open account. Check must 

Name . accompany order. Book returnable for full credit in 10 
days if not satisfactory. 


Adare MAC NAIR-DORLAND COMPANY 


Publishers 

















254 West 31st St.. New York 1, N. Y. 
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Sixty pounds of DRYMET— 
anhydrous sodium metasilicate—will 
do the same amount of work as one 

hundred pounds of pentahydrate 
sodium metasilicate! You get 
approximately two thirds more 
chemical value in DRYMET, yet the 
price is less than one fourth higher 


at the producing factory! 


DRYMET contains no water of 
crystalization. DRY MET is more 
economical to use on the basis of 

Na2O (alkalinity) and SiOz (silicate) 
than any other type of anhydrous 


or hydrated detergent silicate. 


Send for DRYMET File Folder contain- 
ing complete technical information. 


HEAVY CHEMICAL DEPARTMENT 


016 EUCLID AVENUE ° 


FEBRUARY, 1954 


the 
economical 
detergent 
silicate 


If you are compounding with 
detergent silicates, investigate 
DRYMET for higher 
concentrations and longer 


mileage in such products as: 


Floor Cleaners 

Laundry Products 

Metal Cleaners 

Dairy Cleaners 

Dishwashing Compounds 
General Purpose Cleaners 
Soap Builders 

Paint Cleaners 

Paper De-inking Compounds 


CON O UAWD = 


If you are using detergent silicates 
directly in your operations, 
investigate DRYMET for: 


66660000600600608000 


Reductions in product costs 
Reductions in freight costs 
Reductions in storage costs 
Reductions in handling costs 
Reductions in labor costs 


*Reg. U.S. Pat. Off. 


CHEMICAL COMPANY 


CLEVELAND 3, OHIO 


& 


ee 
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Startins point 
inela Quality Ol gexelUlosa— 


Quality products beo 
> D€gin with quality ingredients. That's why Nialk 
Chemical 
S are used today in so many exacting Te} eli ler} ale) 
lions. 


NIALK CAUSTIC SODA: New and improved techniques 
for the production of toilet and detergent soaps 
demand caustic soda of highest purity and 
uniformity. Thanks to modern production 


methods, plus strict quality control, NIALK 
Caustic Soda meets this demand, and hence is 
used today in many of the finest soaps produced. | 


such as this has earned for NIALK chemicals the 


Superior, dependable performance in applications 
confidence of many American industries. | 







NIAGARA ALKALI 


60 East 42nd Street 


COMPANY 


» New York 17, New York 


LIQUID CHLORINE i 


CAUSTIC POTASH ) 
é / CARBONATE OF POTASH . 
1Q 7 PARADICHLOROBENZENE 


CAUSTIC Sleley.\ 
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TRIC HLORethylene 


TETR HLC 
ACHLORO PHTHALIC ANHYDRIDE 
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i GLYCERINE ... With each passing year, 
‘F the soap kettle becomes less of a factor in 

the glycerine situation. Declining soap 
production has meant less glycerine from this 
source. Fatty acid manufacture as a glycerine 
producer has remained fairly constant. Synthetic 
glycerine output has become the key to the 
future. The extent to which synthetic glycerine 
production expands over the ensuing years ob- 
viously will be determined by price and demand. 
A large and reasonably expanding demand ap- 
pears well assured for some time to come. Price? 
On this hang the economics of the entire pro- 
duction and marketing situation. How much 
will it cost to produce? In what price range will 
demand continue to expand? 

With two new synthetic glycerine ventures 
in the offing, the problem of the soaper with 
glycerine to sell becomes more complicated. Even 
if soap production drops to low ebb, there prob- 
ably always will be a minimum of one hundred 
million pounds of fat-derived glycerine seeking 
a market. Will this set the market or will syn- 
thetic costs be the determining factor?. Will 
soapers ever again run their soap lye down the 
sewer because it does not pay to recover the 
glycerine? They did this back in the early nine- 
teen thirties. 

It seems that glycerine is destined commerci- 
ally to become another synthetic organic chemi- 
cal as contrasted to the naturally-derived prod- 
uct of yesteryear. Will the natural product meet 
the same fate as others which have tangled com- 
petitively over the years with products of syn- 
thesis? We wish that we knew,—also the answer 
to some of the other questions, — but we've 
misplaced our crystal ball. 
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*-) WHITE AS SNOW ... You writers of 

advertising copy for soaps, cosmetics, 
AL) chlorophyll products, cigarettes, ef al, 
lift up your heads. Be no longer abashed at the 
censure heaped upon you by cruel critics. In 
our book, you suddenly have become as pure 
as a lily, white as the driven snow. For we have 
just gone through a week or so of reading the 
newspaper advertisements announcing the new 
1954 automobiles. 

Looking back a year or so, we seem to remem- 
ber that we read much of the same slush about 
the car which we bought then. But, its wind- 
shield wiper wouldn’t wipe, its doors and win- 
dows rattled, the body squeaked, and the brakes 
never stayed adjusted. Just like the one we 
bought five years ago, and ten years ago, about 
which the copy writers wrote the same mush. 


Some time ago we suggested that each soap 
and ‘cigarette advertising copy writer should 
have an honest chemist stand at his elbow while 
he writes. (Please note that we specified an 
honest chemist.) After reading all this 1954 
automobile advertising, we now feel that these 
chemists can be fired or sent back to the labora- 
tory. 

f-) DDT CRITICS... Defending DDT and 
|} other insecticides as the saviour of five 
£9 million lives and with having prevented 
100 million cases of serious illnesses, Dr. P. J. 
Chapman, Cornell entomologist, recently point- 
ed out that sensational charges of insecticide 
poisoning are long on claims, short on fact. In 
answer to demands that chemical insecticides be 
banned, he cited known accidental deaths in 
1949 from aspirin, 70, from lye and similar 
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chemicals, 87, from petroleum, 117, sleeping 
pills, 466, and alcohol, 2,433. Should these prod- 
ucts be outlawed? And it might be added, no 
known death from DDT has yet been recorded. 

That the fault for wide publication of these 
sensational charges against DDT and other in- 
secticides lies right with our daily press, there 
is no doubt. That the newspapers could find 
out the truth easily and quickly, there is likewise 
no doubt. But, do they want to? Wouldn’t this 
spoil sensational “news?” The yappings of these 
headline-seeking doctors make great copy, sell 
papers. While the editors prate of the “great 
truth” and freedom of the press, they play foot- 
sies with obvious phoneys, mislead the public. 
That this DDT thing has continued now, off 
and on, for over two years based on the most 
irresponsible of testimony is in our opinion a 
sad commentary on the present state of news- 
paper journalism. 


+ % % oF & 


re DETERGENT BAR ... While the rise 

I of synthetic detergents for clothes and 
=&© dish washing has been spectacular, the 
same cannot be said for the non-soap toilet bar. 
As we see it, the reasons for this apparent lack 
of marketing success thus far are threefold, (1) 
price, (2) all the “bugs” have not yet been 
worked out, (3) competition from regular 
toilet soaps. 

As long as soapers put out the fine piece of 
soap for toilet use which most of them are mar- 
keting today, they make the success of the syn- 
thetic bar relatively more remote. A cake of 
good toilet soap at less than half the price of a 
synthetic bar presents a high hurdle indeed. And 
modern toilet soaps do not present as great a hard 
water problem as do their laundry counterparts. 
But even if they did, the average housewife will 
think twice before spending 25 cents for a deter- 
gent bar. She has been educated to low prices 
for high quality, well perfumed toilet soaps. 

Not all the road blocks for the non-soap bar 
are economic. Obviously, there are physical 
problems yet to be solved. The synthetic bar 
is going to have to meet the all-around satisfac- 
tory performance of toilet soap, — and at a 
competitive price, — before it meets full public 
acceptance. Just when that will be is anybody’s 
guess. 
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oo. OUTLOOK ... If all the loose ends of 

ll the fat markets are tied together and 
=£© examined, the long-range view might 
show a continuation of stronger prices through 
the balance of 1954. The recent rise in tallow 
and grease prices did not come out of thin air. 
Large tonnages disappeared from the world mar- 
kets, much going abroad including behind the 
Iron Curtain to make up for short production 
in 1953. The cattle feed program can take 
another sizable chunk for it is said that the 
feed people are interested in tallow up to ten 
cents. These and other factors should add up 
to a stronger fat market for some time to come. 

Now, we know that the price rises of the 
past few months have been like the breath of 
spring to many a renderer. But, where do they 
leave the fellow who still runs a soap kettle? 
Offhand, we would surmise, “behind the eight 
ball.” At relatively even prices, soap’s competi- 
tive position in relation to the synthetics has 
not been too good. In the face of a four to 
five cent tallow market, the synthetics continued 
to make inroads into soap sales. With an eight- 
cent tallow market and comparable soap prices, 
this trend could be accelerated. Its share of the 
total detergent markets by the end of 1954 could 
be down to forty percent. These are the cold, 
hard facts staring every soap factory squarely 
in the face. Is it any wonder that soapers who 
don’t have a synthetic product or two in their 
line are becoming rare birds? 


+ + + SF & 


‘) AEROSOLS BY MAIL... With the re- 
lI cent issuance of regulations covering the 
© shipment of conventional aerosol packages 
by mail, a long battle has ended successfully for 
the industry. Previously, the Post Office Depart- 
ment did not permit the mailing of aerosols. 
Now standard units may be mailed subject to 
certain safety restrictions, much to the relief 
of the pressurized package people. 

Thanks to the persistent efforts of the Chemi- 
cal Specialties Manufacturers Association, and as 
the result of much research by its Special Post 
Office Policy Committee, the ban on sending 
aerosol packages by mail has been lifted. It was 
a job well done. Now, it is up to every aerosol 
mailer to adhere rigidly to the regulations and 
in no way jeopardize the new-found freedom. 


IF 
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Aerosol Filling Unit 
I-ditor: 

Being subscribers to Soap 
and Sanitary Chemicals, we should 
like to ask for some information re- 
garding the article on “Perfuming 
Aerosols” by Herbert Kainik, which 
appeared in the October issue. 

On page 48 Mr. Kainik 
speaks of a “new machine, now in 
rapid development, which will not 
require any refrigerating of the gas 
such as is now needed.” Mr. Kainik 
certainly would not mention such 
development if he had not definite 
knowledge that this new machine 
would shortly be on the market. 
We, therefore, should feel greatly 
obliged if you would let us have 
more details about this new pro- 
cedure of filling, and, of course, 
give us the address of the manu- 
facturer of the machine, enabling us 
to contact him directly. 

Tubag A.-G. Fur 
Metallverarbeitung, 
sasel, 

Switzerland 


The equipment described by 
Mr. Kaintk is made by Oil Equip- 
ment Laboratories, Inc., 600 Pearl 
St., Elizabeth, N. J. The new de- 
vice was described and illustrated in 
an article, which appeared on page 
149 of the August issue of Soap. 
Ed. 
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Antibiotics and Pesticides 
Editor: 

In the issue of December last 
of “Soap and Sanitary Chemicals” 
the question was raised whether 
there is a connection between anti- 
biotics and pesticidal activity. En- 
closed you will find my remarks 
about the above-mentioned subject 
for your readers. 

Dr. R. Fischer. 

Regina General Hospital, 
Munroe Wing, Research 
Laboratory, 

Regina, Sask, Canada 


Let me suggest that the question 


be put in the following way: Is there 
a relation between insecticidal and anti- 


bacterial activity? The answer is yes 








. sO I! told Joe to add a little hydrogen in the crutcher.” 
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(K. Okazaki, K. Matsui & H. Katoo: 
J. Pharm. Soc., Japan, 71, 1377 (1951) ). 

Crystal violet was found to be the 
most penetrating reagent of the insect 
cuticle (S. Mukerji & S. N. Chatterjee: 
Nature (London), 177, 119 (1953) ); 
crystal violet, however, is strongly sorbed 
(high affinity) by Gram positive bac- 
teria and is consequently also a bacteri- 
cidal agent of these germs. Moreover, 
it was shown that the higher the bac- 
tericidal activity of e.g. basic (cationic) 
compounds (crystal violet, quaternary 
disinfectants, streptomycin, etc., etc.) 
the higher their affiinity to (wool) pro- 
tein (R. Fischer, S. Seidenberg and 
U. P. Weis, Helv. chim. acta, 32, 8 
(1949); R. Fischer & S. Seidenberg, 
Science, 114, 265-266 (1951); R. Fisher 
and P. Larose, Canad. J. Med. Sci., 30, 
86 (1952) ; Idem, J. Bact., 64,435 (1952) ; 
R. Fischer, Manufacturing Chemist, 
1953, p. 195; Idem, Manufacturing Chem- 
ist, 1953, p. 382). 

This might be indicative of a re- 
lationship between bactericidal as well 
as insecticidal activity on the one hand 
and affinity of basic compounds toward 
the protein component of receptors in- 
volved in insecticidal and bactericidal 
action, on the other. 

That fungistatic, fungicidal, in- 
secticidal and miticidal properties are 
possessed by certain antibiotics (Seifen- 
Ocle-Fette-Wachse, March 18, 1953) 
seems to fit in the above-mentioned re- 
lationship. 

Moreover: methylene blue another 
basic dyestuff, structurally akin to 
phenothiazine, is capable of staining, 
among other things, the ends of living 
nerves; it is an analgesic, an antimalar- 
ial and an antiseptic; phenothiazine on 
the other hand, is an anthelmintic and 
base substance of drugs with antinis- 
taminic, fungicidal, adrenolytic and an- 
tiemetic activity; in addition these com- 
pounds cause a fall in body temperature, 
display a ganglionic blocking as well 
as a curarizing action and even some 
quinidine-like action (Brit. J. Pharmacol., 
3, 246 (1948) ; 4, 197 (1949) ). 

Hence it seems that compounds 
displaying a high affinity to protein, ex- 
ert various biological activities accord- 
ing to the degree of specificity they dis- 
play toward the available receptors, some 
of them apparently containing a pro- 
tein component structurally related to 
(wool) protein (R. Fischer: unpublished 
data). 


——— 
Cowles Expands Plant 

Cowles Chemical Co., Cleve- 
land, O., recently announced that 
construction of a 20,000 square feet 
addition to its plant at Skaneateles 
Falls, N. Y., has been started. In- 
creased warehouse space, a new 
plant office, and a control laboratory 
will be housed in the building which 
is scheduled for completion in mid- 
1954. 
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AASGP president George A. Wrisley of Allen B. Wrisley Co., Chicago, at micro- 


phone during his address of welcome and review of the year. C. S. Campbell of 
J. B. Williams Co., Glastonbury, Conn., newly elect president of the association is 
at left, and Dr. O. Glenn Saxon of Yale University and E. W. Wilson of Armour & 
Co., Chicago, retiring mid-western vice-president, are seated at right of Mr. Wrisley. 


REDICTIONS that fats 

and oils would be in good 

supply in 1954, that gly- 
cerine demand would remain high, 
that consumption of both soaps and 
detergents would continue at about 
the 1953 levels ana that general 
economic conditions would closely 
parallel those of last year were 
made during the 27th annual con- 
vention of the Association of Amer- 
ican Soap & Glycerine Producers, 
held at the Waldorf-Astoria Hotel, 
New York, Jan. 26-28. 

Other highlights of the meet- 
ing included a review of the year’s 
activities by retiring president 
George A. Wrisley of Allen B. 
Wrisley Co., Chicago; a report on 
soap and detergent sales in food 
stores in 1953; a prediction that in- 
creasing amounts of tallow and 
grease would find their way into 
animal feeds, and the election of of- 
ficers. 

Charles S. Campbell, presi- 
dent of J. B. Williams Co., Glas- 


tonbury, Conn., was elected pres- 
ident of the Association of Amer- 
ican Soap & Glycerine Producers, 
succeeding George A. Wrisley, who 
completed a two year term as head 
of the organization. Mr. Campbell 
formerly served as vice-president 
for the east, and is succeeded in this 
post by Jervis J. Babb, president 
of Lever Brothers Co., New York, 
a director for the past year. Eugene 
A. Moss, vice-president of Swift & 
Co., Chicago, was elected vice-pres- 
ident for the middle west to suc- 
ceed E. W. Wilson of Armour & 
Co., Chicago. A new far west vice- 
president, A. K. Forthman of Los 
Angeles Soap Co., was elected suc- 
ceeding Albert Haas of Newell Gu- 
tradt Co., San Francisco. N. S. 
Dahl of John T. Stanley Co., New 
York, continues as treasurer, a post 
he has held for over 25 years. M. A. 
McManus of Lever Brothers Co. 
was reelected as assistant treasurer 
and Roy W. Peet continues as secre- 
tary and association manager. 


Dr. Daniel H. Terry of Bon Ami Co., New York, left, below and E. O. Morton of 
Westinghous Electric Corp., Mansfield, O., speakers at the Jan. 28 morning session. 


Soap Assn. 
Elects C. S 


The board of directors of the 
A.A.S.G.P. 
officers listed above, plus the fol 
lowing: E. W. Wilson of Armour 
& Co., Chicago; C. L. Weirich, 
C. B. Dolge Co., Westport, Conn. ; 
G. A. Wrisley; Neil H. McElroy, 
Procter & Gamble Co., Cincinnati ; 
R. S. Carmel, H. Kohnstamm & 
Co., New York; Melvin Fuld, Fuld 
Brothers Co., Baltimore; J. H. Mc- 
Colgate-Palmolive  Co., 


is now composed of the 


Connell, 
Jersey City, N. J.; E. 
Economics Laboratory, New York; 
A. W. Schubert, Emery Industries, 
Inc., New York. 


New directors elected at the 


B. Osborn, 


meeting are A. K. Forthman of Los 
Angeles Soap Co., and John L. 
Christian of Chemical 
Co., St. Louis. 

The first feature of the 3-day 
convention, registration for which 
ran close to 1000, was the meeting 
of the Fatty Acid Division of the 
association on Jan. 26. A business 


Monsanto 


meeting of the membership took 
place the morning of the 26th, and 
was followed by a group luncheon 
and an afternoon discussion ses- 
B. Patton of Armour & 
Co., Chicago, presided over the 
luncheon which heard Taylor Grant, 
radio news commentator, report on 
the news of the day. The first 
speaker at the afternoon session, 
was H. E. Longenecker, deanof the 
graduate school of the University 
of Pittsburgh, who discussed “The 
University’s Role in Fat and Ojl 
Research.” In his talk, Mr. Long- 
enecker advocated a continuous pro- 
gram in at least one university of 
research and teaching in the natural 
fats and oils and their derivatives. 
The cost of such a program was put 
at one million dollars on an endow- 
ment basis. While the fats and oils 
field has attracted outstanding scien- 
tists, no sustained program can be 


sion. F. 
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nh) Meets; 
| Campbell 


assured without such a develop- 
Mr. 
‘Trends and Factors 
Fatty Acid 
the 


paper by K. A 


Longenecker declared. 
Affect- 
Alkyd 


next 


ent, 


Usage in 

the 
Earhart of the Bar- 
Division of Allied Chemical & 
New 


tained a list of four areas in which 


ll 


Resins,” subject of 
rett 


Dye Corp., York, also con- 


research projects might be con- 
ducted to improve technical knowl- 
edge of fatty acids for use in alkyds. 

The next speaker, Dr. Eu- 
McCauliff of 
Brooklyn, in discussing 
Fatty Acid 


pointed out 


gene Glyco Products 
Co. 


Affecting 


“Trends 
Usage in 
that as 

draws 


emulsifiers” 


synthetic detergent” usage 
away from sOap on rising consump- 
the 


availability of 


tion, consequent increasing 
fats, 


due to either direct or indi- 


many including 
tallow, 
rect influences should serve further 
to expand the use of emulsifiers de- 
rived in substantial part from fatty 
reasonable prices 


icids, because of 


of these ma- 


should be 


and ready availability 
This 


coupled with, and beneficially temp- 


terials. picture 


ered by, the steadying influence of 
rising usages for fatty acids in 


emulsifiers through the new prod- 


ucts which recently have come to 
the fore.” 

“Plasticizers from Fats,” 
Daniel 
lkastern Regional 
atory, U. S.D.A., 
the next paper. 


pe inted out that 


dis- 
the 
Labor- 


cussed by Swern, of 
Research 
Philadelphia, was 
In it Mr. Swern 
“one of the largest 
consumers of 
chemicals is the 
Many 


and fastest growing 


organic synthetic 


plastics industry. synthetic 
modifica- 
ap- 


tough- 


plastics, however, require 


tion to make them suitable for 
lications in which flexibility, 
ness and elasticity over a wide range 
i temperatures are prerequisites. 
"he main method for modifying the 
properties of synthetic plastics is by 


Speakers at the Fatty Acid Division meeting the afternoon of Jan 
Eugene McCauliff of Glyco Products Co., 
Research Laboratory 


to right, are: Dr 
Swern, Eastern Regional 
Blaw-Knox Co., Pittsburgh 


the addition of plasticizers.” 

The final paper of the Fatty 
Acid dealt 
‘Small Scale Production of [at- 


Division meeting with 
the ‘ 
ty Acids and Glycerine” by Ralph 
engineer, Chemical 

Blaw-Knox Co., 


Ber- 


Berger 
Plants 
Pittsburgh. 
ger discussed continuous fat split- 


process 
Division, 
In his paper Mr. 


ting, continuous fatty acid distil- 
lation, bleaching of fatty acids and 


glycerine recovery. Six combina- 
tions of processes and materials 


were analyzed. 

rhe 
the first day 
cocktail party and reception in the 
for which Soap <& 


final scheduled event of 
of the meeting was a 


Perroquet Suite, 
Sanitary Chemicals was host. 


Wrisley Reviews Year 

HE official opening of the soap 
Nanas took place on the morn- 
ing of Jan. 27 at a session presided 
over by C. S. Campbell of J. DB. 
Williams Co., who was subsequently 








26, above, left 
Brooklyn; Dr. Daniel 


Philadelphia, and Ralph Berger 


elected president of the association. 
Mr. Campbell introduced George A. 
Wrisley of Allen B. Wrisley Co., 
Chicago, president of AASGP, who 
presented his address of welcome 
Mr. Wris- 
ley pointed out that 1953 had not 


and review of the year. 
been a particularly exciting year for 
the 


active 


association, which now has 175 
reported the 


Wash- 


headed _ by 


members. He 
the 
ington, D. C. 
rank W. 


association’s 
office, 
Luther, who has opened 


closing of 


his own public relations firm in the 
nation’s capital. Mr. Wrisley 
Federal Trade 
against the 


also 
Com- 
Philip 
Morris cigarette company for claims 
the 
Philip Morris cigarettes. 


mentioned the 
mission action 


regarding use of glycerine sub- 
stitute in 
This case has not been settled yet. 


Preliminary figures on soap 
sales (at 


Mr. 


sales of 


and synthetic detergent 
plant) for 1953 were given by 
Wrisley as total 


both soaps and synthetic detergents 


follows: 





Industrial Soap Division meeting, presided over by C. L. Weirich of C. B. Dolge 
Co., Westport, Conn., standing, with speakers R. F. Huntley, president Cowles 
Chemical Co., Cleveland, left, King Whitney and E. B. Osborn, president of 


Economics Labcratory, New York, 








seated at right 
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John W. McCutcheon, New York consultant, top left, with Dr. J. E. Magoffin of 








Eastman Chemical Prcducts, Inc., New York, speakers on the fat and oils panel 
during the morning session, Jan. 28. Lower photo shows, left to right, Stanley 
Ross, Pneumatic Scale Co., N. Quincy, Mass., Donald Deskey of the New York 
consulting firm bearing his name, Dr. A. B. Hersberger, Atlantic Refining Co 


Philadelphia, and W. E. Sooy, Gardner Board & Carton Co 


participants in the panel on packaging 


amounted to 3,510,761,000 pounds, 
valued at $745,877,000. Soap sales 
alone in 1953 totaled 1,643,909,000 
pounds, worth $320,548,000, with 
detergent sales for the same period 
amounting to 1,866,852,000 pounds, 
valued at $425,000,329. Liquid soap 
sales in 1953 were put at 39,976,000 
pounds, worth $6,985,000, and liquid 
detergents sales were 
valued at $43,- 


synthetic 
94,665,000 pounds, 
952,000. 

Soap and synthetic detergent 
sales trends in food stores in 1953 
established new highs both in terms 


of tonnage and on a dollar volume 


basis, according to Philip J. Stom- 
berg, vice-president of A. C. Niel- 


sen Co., Chicago, the next speaker 
at the session. A complete report of 
Mr. Stomberg’s paper will appear in 
the March issue of Soap & Sanitary 
Chemicals. Food store dollar and 
tonnage sales continued to expand 
in 1953, Mr. Stomberg pointed out. 
The expansion in dollar volume was 
not as great as that reported in 
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Middletown, O 


1952, although tonnage sales showed 
about the same rate of gain as in 
the previous year. l‘ood prices aver- 
aged slightly lower than in 1952. 
Further growth in food store sales 
appears indicated for 1954. 

Food store sales of sOaps and 
synthetic detergents combined es- 
tablished new highs in 1953, with 
synthetic detergents widening their 
share of the total still further, Mr. 
Stomberg reported. He also ex- 
plained that consumer promotions, 
couponing, special offers, reduced 
prices, etc., can contribute materially 
under certain conditions. However, 
indiscriminate use is to be avoided 
because consumer promotions per 
se do not always produce results 
justifying the effort. 

The general economic out 
look for 1954 is excellent, according 
to Dr. O. Glenn Saxon, professor 


of economics at Yale University. 


“The United States will enjoy its 
second best year in history,” Dr. 


Saxon said, adding that ‘national 
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income may hold close to the 1°53 
record year, although there will be 
declines of moderate proportions in 
certain lines.” Lower taxes «nd 
lower prices may expand _ personal 
expenditures, Dr. Saxon indicated, 

A review of the cleanliness 
promotion activities of the associa- 


W. Wilson, chairman of 


the Cleanliness Promotion Commit 


tion by E. 


feature of he 
Wilson indi- 


the soap industry had 


tee, was the final 
morning session. Mr. 
cated that 
received $10,000,000 worth of pub 
licity for the $60,000 it has expend- 
ed for its work in this direction. He 
showed slides of various clippings 
from newspapers, magazines and 
radio and television releases which 
had been broadcast to show how 
effective the cleanliness promotion 
had been. As to future plans for 
the cleanliness program, the board 
had approved more activity in the 
field of public health, with the pos- 
sible hiring of a consultant in the 
field of sanitary engineering. Clar 
ence W. Classen, chief sanitary en- 
gineer of Illinois, had been con- 
sulted with regard to future pro 
grams and had recommended great- 
er activity in the field of public 
health or increased work in_ the 
school field, with programs designed 
to train children to appreciate clean- 
liness. 

leatures of the group lunch- 
eon, Jan. 27, included a brief talk 
by Martin 
commentator, the 


\gronsky, radio news 
presentation of 
the three glycerine research awards 
and an eve-witness account of life 
in Moscow by Keddy Gilmore, As- 
sociated Press correspondent. 

E. W. Colt, Armour & Co., 
Chicago, and chairman of the Gly 
cerine Division Research Commit- 
tee, presented a glycerine research 
award of $1,000 to Dr. Erich Baer, 
professor in the Banting and Best 
Medical 


University of Toronto, Ont., Can 


Department of Research 
ada, first award winner. The $300 
second award went to Drs. Lewis I. 
(sidez, assistant medical biochemist 
medical department, Brookhaven 
National 
Universities, Inc., Upton, N. Y. and 


Laboratory, \ssociated 
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le 


canfred L. Karnovsky, assistant 
fessor of biological chemistry, 
liarvard University Medical School, 
(ambridge, Mass. Albert C. Nues- 
_ head of the textile applications 
laboratory of Rohm and Haas Co., 


iiladelphia and Russell F. Craw- 
ford, Jr., Sharon Hill, Pa., won the 


$100 third award. 


Glycerine Outlook 


\IONG the highlights of the 
A Glycerine Division’s meeting 
held the afternoon of Jan. 27, was a 
paper entitled “The Economics of 
Glycerine—Today and Tomorrow” 
by E. S. Pattison, division man- 
ager. Mr. Pattison foresaw a bal- 
anced and stable supply situation 
for glycerine in 1954, on the basis 
of 1953 statistics. Domestic output 
of crude and synthetic glycerine 
during 1953 totaled approximately 
(on a 100 percent basis) 218 mil- 
lion pounds or 30 million pounds 
above the 1952 level, despite re- 
duced soap production. About one 
quarter of this total was synthetic 
production and the gain in this field, 
as compared with 1952, was about 
18 to 20 million pounds. However, 
domestic glycerine from fats seems 
to have risen some eight to 10 mil- 
lion pounds as well. This surprising 
rise in the face of falling soap pro- 
duction, may be ascribed to two fac- 
tors: (1) Use of better grade fats 
in soap making and a proportionate 
increase, relative to total pounds 
of soap produced, of higher grades 
where glycerine yields are at a max- 
imum. (2) Greater production of 
glycerine as a co-product of fatty 
acids and fatty alcohols. In addition 
to domestic production of 218 mil- 
lion pounds, imports of glycerine 
amounted to approximately 30 mil- 
lion pounds in 1953. Year-end 
stocks, estimated from government 
figures, are equal to three months 
consumption or approximately 60 
million pounds. Glycerine usage in 
1953 has also outpaced preceding 
years with an estimated total of 
225 million pounds, while so-called 
ubstitutes showed declines. 

\ccording to a 1950 survey 


least one third of all glycerine 


went to the alkyd-resin and _ pro- 
tective coatings industry, which is 
probably equally true today. Other 
markets, particularly cellophane, 
tobacco, drugs, and toiletries, have 
been relatively stable since 1950. 
Glycerine use in explosives is per- 
haps declining with the increased 
use of other polyols and in military 
explosives with defense curtailment. 
Basically, we have about 60 percent 
of all glycerine going to small and 
relatively stable markets and about 
40 percent going into alkyd resins 
and other chemical uses in which 
the swings with business conditions 
are relatively great. 

Three important questions 
will determine the fate of glycerine 
in the vears ahead: (1) What will 
be the trend of glycerine produced 
from fats, in the light of soap and 
fat-based detergents versus petrol- 
eum-based synthetic detergents ? (2) 
What will be the extent and effect 
of synthetic glycerine production ? 
and (3) How will the foreign sup- 
ply situation for glycerine affect the 
domestic picture ? 

Mr. Pattison appealed for 
greatly increased research expendi- 
ture and for more promotion effort 
by the industry to insure the fu- 
ture of the market. 

EK. G. MeDonough, Evans 
Research and Development Corp. 
New York, reported on “Trends in 
Toilet Goods Affecting the Use of 
Glycerine.” After touching upon 


the importance of a stable supply 





to maintain glycerine’s position in 
the cosmetics field against other 
polyhydric compounds, the speaker 
pointed out the close relationship of 
social trends and cosmetics use 
New products are opening up new 
applications of glycerin as an in- 
gredient of formulations as well as 
in packaging, labelling and other 
auxiliary materials. 

C. S. Miner, Jr. of Miner 
Laboratories, Chicago, spoke on 
“Glycerine Research Activities in 
1953” with special emphasis on gly 
cerine’s use in the preservation of 
living cells by freezing and low 
temperature storage. One example 
is the preservation of red blood 
cells, another the preservation of 
bull semen for artificial insemin 
ation of cattle. A moving picture 
was shown to illustrate this latest 
field of application. 

Fred Messner of G. M. Bas 
ford Co. showed samples of gly- 
cerine advertising in the form of 
tape recordings in which well known 
products “Speak for Themselves.” 
He stressed the importance of avoid 
ing generalities and of being specific 
for convincing advertising. 

Jack Craig of G. M. Bas- 
ford Co., New York, outlined the 
program of glycerine promotion for 
1954. 

A panel discussion of the 
selection, training and compen 


sating of salesmen, presided over 


(Turn to Page 89) 


A. G. Tunstall of Pennsylvania Salt Manufacturing Co., Philadelphia, left, and 


W. I. McNeill, New York management 
dustrial Soap Division meeting Jan. 28 
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Essential Features 
ofa Valid Patent 


By 


Albert Woodruff Gray 


N application made a few 

years ago for the patent 

for a germicidal washing 
and toilet soap described the in- 
vention as, “Germicidal soaps con- 
taining halogenated dihydroxy di- 
phenyl methanes.” 

The U. S. Patent Office re- 
fused these inventors a patent and 
an appeal was made to the United 
States Court of Customs and Ap- 
peals. In rejecting this patent ap- 
plication the lower court had said, 
in part, 

“The only completely effec- 


tive germicidal soaps were those 
containing mercurial germicides. 


the drawback of 
effect of the 
It had long 
been recognized that a germicide 
with a germicide 
present in minor proportion was 
highly desirable but that all knowl- 
edge at the time of the filing of 
this case indicated that such a 
composition was either ineffective 
or but poorly effective and that the 
general conclusion of those work- 
ing in the field was that phenolic 
function 


Such soaps had 


a cumulative toxic 
mercurial compound. 


soap phenolic 


germicides would not 
properly when admixed with soap 
in minor proportions. 

“Under the situation thus 
described it is thought that this in- 
dustry clearly teaches the desir- 
ability of incorporating a minor 
proportion of a phenolic compound 
in a soap to render it germicidal. 
This being the case no invention 
whatever is involved in trying out 
what the industry clearly teaches.” 

When this decision came be- 
for the Court of Customs and Ap- 
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peals it was reversed and in grant- 
ing the patent application that court 
said, 

“We have no doubt that the 
applicant for this patent by the use 
of the particular compound defined 
in the claims, has produced a germi- 
cidal soap—that is, a ‘composition 
of matter,’ to use the statutory 
phraseology—which is entirely new 
and very useful. We think the 
product is the result of invention. 

“We are satisfied that the 
applicant for this patent presents 
in his application not only a useful 
composition of matter but a com- 
position which, although long de- 
sired, had not been produced until 
these applicants produced it. Their 
production may have followed many 
experiments, but we have never un- 
derstood that experimentation, study 
and labor, of themselves, destroy 
inventiveness.” 

The provisions of the present 
Patent 1952, re- 
lating to inventions that may be 
“Whoever invents or 


Law, enacted in 


patented, is, 
discovers any new or useful pro- 
cess, machine, manufacture or com- 
position of matter, or any new or 
useful improvement thereof, may 
obtain a patent therefore, subject 
to the conditions and requirements 
of this title.” 

The patent for this germi 
cidal soap, which was the subject 
of this 
granted if this discovery was, ac- 


decision could only be 


cording to the statute, a new and 


useful invention. By those three 


words—‘‘new,” “useful,” “inven- 
tion’’—the courts determine whether 


the granting of a patent for the 


protection of a discovery from us: 
by others than the discoverer, i 
justified under the statute. 

Federa 


Appeals a fey 


A decision by the 
Circuit Court of 
years before in an action brought 
for an infringement of a patent 
met the defense by the alleged in 
fringer that the invention was not 
within the provision of the patent 
law and that as a consequence thi 
patent was not valid. 

Holding in this instance that 
the invention did not justify the 
issuance of the patent and con 
sequently that there had been no 
infringement, the court said of this 
provision of the law, 

“Generally speaking, with 
reference to the subject matter per- 
mitted to be patented, there are 
four ultimate facts which must exist 
before an invention is patentable 
authorship, ownership, novelty, not 
as a result of mere mechanical skill, 
and utility. If they exist concur- 
rently a disclosure is patentable ; if 
one is lacking, it is not patentable. 
This must be true, not because the 
finder of facts says so, but because 
the statute says so.” 

In another similar action a 
few years later the same defense 
was interposed. There the I ederal 
court said, 

“Invention does not connote 
patentability. True, all patents are, 
or ought to be, based upon inven- 
tions or discoveries, but all inven- 
tions or discoveries are not patent- 
able. Of 
invention or discovery there can be 


course, if there be no 
no patentability, but there may be 
invention or discovery which is not 
patentable. Again, the invention or 
discovery must be new to the one 
making it, otherwise he would be 
a copier rather than an inventor. 

“If the disclosure is new to 
him, he is an inventor or discoverer, 
regardless of the fact that others 


may have invented or discovered 


the same thing. However he would 
not be entitled to a patent unless 
it was established that among other 
facts, including utility, he was the 
first inventor or discoverer. 
“Inventions and utility are 
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questions of facts. Patentable in- 
vention is a question of law because 
the statute defines what is patent- 
able and it does not define the words 


‘invention’ or ‘discovery.’ 


In another action of this 
character the court emphasized the 
two other essentials set up by this 


statute, novelty and usefulness. 


Novel and Useful 
WT T has been many times held 
that for a patent to be valid 
the owner of the patent must have 
invented or discovered a new and 
useful art, machine, manufacture, 
or composition of matter, or a new 
and useful improvement thereof, 
not known or used by others prior 
thereto ; that there must be a novelty 
and utility and originality. The very 
act of invention must be a discovery 
and application in a new and useful 
way of something not previously 
known.” 
Then, 
particular discovery that was the 
court 


in reference to the 


subject of this action, the 
added, “It is clear that there is 
nothing new in the way of invention 
in the disclosure in question. There 
is nothing in the nature of dis- 
covery, authorship or novelty. The 
most that can be claimed is a greater 
utility. The subjects of the two 
patents in question are devoid of 
discovery, authorship or novelty 
and their improvement, if any, in 
is very slight. The ruling 
follows that the two 
patents are invalid.” 

\n absurd attempt to sustain 
feature of invention 


utility 


necessarily 


the essential 
against the background of these 
authorities occurred two years ago 
in litigation involving the familiar 
cashier's 


idea of extending the 


counter in self service grocery 
stores and using a tray between 
guiding rails by which the cashier 
pulls the groceries of the succeeding 
purchaser to her place at the cash 
drawer. 

The Supreme Court once 


said of the legal interpretation 
of the “invention” in the 
Patent that, 
statute the device must not only 


be ‘new and useful’ but it must 


word 


Law “under the 


also be an ‘invention’ or ‘discovery.’ 
If an improvement is to obtain the 
privileged position of a patent more 
ingenuity must be involved than the 
work of a mechanic skilled in the 
art. Perfection of workmanship 
however much it may increase the 
convenience, extend the use or 
diminish expense, is not patentable. 
That is to say, the new 
however useful it may be, must re- 
veal the flash of creative genius, 
not merely the skill of the calling.” 


device, 


Of this “flash of creative 
genius” held to be an essential of 
a valid patent, the Federal District 
Court said in reference to this gro- 
cery device, “it increased the effi- 
grocery checking 
thirty 


ciency of each 
counter at least percent. 
What more evidence of the flash 
of creative genius could be _ re- 
quired ?” 

This decision the Federal ap- 
pellate court affirmed with the com- 
ment, “The device satisfied an old 
and recognized want and hence ‘in- 
vention’ is to be inferred rather 


than the exercise of mechanical 
skill.” 

A year later the Supreme 
Court of the United States in 
finally determining the litigation in- 


volving the patent of this grocery 


our facts must exist before an 
ivention is patentable: author- 
up, ownership, novelty, not 
5 a result of mere mechanical 
kill and utility, Court holds. 
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store contraption held it void for 
lack of invention and laid down an 
enduring definition of this feature 
of invention that is a vital factor 
in the patenting of discoveries in 
the soap or any other industry. 

“Every patent is a grant of 
a privilege of exacting tolls from 
the public. The framers plainly did 
not want these monopolies freely 
granted. The invention to justify a 
patent, had to serve the ends of 
science—to push back the frontiers 
of chemistry, physics and the like ; 
to make a distinctive contribution 
to scientific knowledge. That is why 
through the years the opinions of 
the court commonly have taken ‘in- 
ventive genius’ as a test. 

“It is not enough that an 
article is new and useful. The 
Constitution never sanctioned the 
patenting of gadgets. Patents serve 
a higher need—the advancement of 
science. An invention need not be 
as startling as an atomic bomb to 
be patentable. But it is to be of 
such quality and distinction that the 
masters of the scientific field will 
recognize it as an advance.” 

This same court, many years 
earlier, had said in a decision hold- 
ing a patent void for lack of 
novelty and usefulness in which 
was laid down a rule by which in- 
venticus of the character justifying 
a patent under the statute, are dis- 
tinguished from those of ordinary 
skill and workmanship, that has 
been followed as an authority for 
nearly three quarters of a century, 

“The process of development 
in manufactures creates a constant 
demand for new appliances which 
the skill of ordinary workmen and 
engineers is generally adequate to 
devise and which, indeed, are the 
natural and proper outgrowth of 
such development. 

“Each step forward prepares 
the way for the next, and each is 
usually taken by spontaneous trials 
and attempts in a hundred different 
places. To grant to a single party 
a monopoly of every slight advance 
made, except where the exercise of 
invention somewhat above ordinary 
mechanical or engineering skill is 
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distinctly shown, is unjust in prin- 
ciple and injurious in its conse- 
quences. 

“The design of the patent 
laws is to reward those who make 
some substantial discovery or in- 
vention which adds to our knowl- 
edge and makes a step in advance 
in the useful arts. Such inventors 
are worthy of all favor. It was 
never the object of these laws to 
grant a monopoly for every trifling 
device, every shadow of a shade of 
an idea, which would naturally and 
spontaneously occur to any skilled 
mechanic or operator in the or- 
dinary progress of manufacture. 

“Such an indiscriminate 
creation of exclusive privileges 
tends rather to obstruct than to 
stimulate invention. It creates a 
class of speculative schemers who 
make it their business to watch the 
advancing wave of improvements 
and gather its foam of patented 
monopolies, which enable them to 
lay a heavy tax upon the industries 
of the country, without contributing 
anything to the real advancement 
of the arts. It embarrasses the 
honest pursuit of business with 
fears and apprehensions and con- 
cealed liens and unknown liabilities 
to lawsuits and vexatious account- 
ings for profits made in good 
faith.” 

A few years before this same 
court said of mere improvements 
which did not, merely from that 
fact, entitle their discoveries to 
patents, 

“Patented improvements 
which are not new and useful or 
which do not require any invention 
or discovery to make the same as 
compared with what existed or was 
in use before, may be declared in- 
valid by the courts. 

“Old processes are some- 
times applied to new subjects, and 
where that was so, in a case which 
did not require the exercise of the 
inventive faculty, and without the 
development of any idea which 
could be deemed new or original 
in the sense of the patent law, it 
was held that the supposed im- 
provement was not the subject of 


40 


a patent and that the courts may 
take notice of a thing in common 
knowledge and use of the people 
throughout the country. 

“Meritorious inventors are 
entitled to protection, but it is set- 
tled law that a mere carrying for- 
ward of an original patented con- 
ception, involving only change of 
form, proportions or degree or the 
substitution of equivalents doing 
the same thing as the original in- 
vention by substantially the same 
means, is not such an invention as 
will sustain a patent, even though 
the changes of the kind may pro- 
duce better results. 

“Judge Story held, many 
years ago, that the mere application 
of an old process, machine or de- 
vice to a new use was not patent- 
able; there must be some new pro- 
cess Or some new machinery to 
produce the result, in order that 
the supposed inventor may properly 
have a patent for the alleged im- 
provement.” 

Measured by these standards 
and the three essentials of the 
statute, invention, novelty and utili- 
ty, the Board of Patent Appeals 
rejected some years ago an appli- 
cation for a patent for a soap con- 


tainer. 


Soap Centainer Patent 


HIS device, as it was described 
4 by the court, was a solid, cham- 
berless sponge when empty, “‘made 
by cementing the edges of two 
pieces of rubber, the flat sides of 
which fit together. A part of one 
end and the center of the two pieces 
are not cemented together, resulting 
iii an opening for the soap to pass 
through and into the center. A re- 
ceptacle for the soap in the interior 
of the sponge is thereby formed. 
As the soap becomes smaller the 
elastic walls come nearer together, 
and when the soap is entirely re- 
moved, the sponge article as a whole 
is still usable and does not collapse. 
With this article very small pieces 
of soap can be used.”’ 

This patent application was 
rejected in the first instance on 


the grovnd that the invention \ 


covered by earlier patents. The in- 


ventor appealed to the Court of 
Customs and Appeals which re- 
versed the lower court and granted 
the patent with the statement that 
no earlier patents completely antici- 
pated this invention; that the lower 
court had held that it did not re- 
quire invention to modify the in- 
ventions already patented. In con- 
clusion the court said, “We are of 
the opinion that the improvements 
made by this applicant are useful 
and were not obvious and that it 
required more than mechanical skill 
of one skilled in the art, to make 
such improvements.” 

In its decision many years 
ago of an application for a patent 
for a lead pencil equipped with a 
rubber tip as an eraser, the Supreme 
Court summarized the limits of the 
protection by the Patent Law of 
discoveries and inventions. 

“An instrument or manufac- 
ture which is the result of mechani- 
cal skill merely, is not patentable. 
Mechanical skill is one thing: in 
vention is a different thing. Per 
fection of workmanship, however 
much it may increase the con- 
venience, extent, use or diminish 
expense, is not patentable. 

“The distinction between 
mechanical skill, with its  con- 
veniences and advantages, and in- 
ventive genius, is recognized in all 
Cases. The combination, to be 
patentable, must produce a different 
force or fact, or result in the com- 
bined forces or processes from that 
given by their separate parts. There 
must be a new result produced from 
their union; if not, it is only an 
aggregation of separate elements. 

“An instance and illustration 
is fourid in the discovery that by 
the use of sulphur mixed with 
india-rubber, the rubber could he 
vulcanized and that without this 
agent the rubber could not be vul 


canized. The combination of the 
a | 


ic 


two produced a, result or arti 
entirely different from that before 





in use, 
“In this and numerous like 
instances, the parts cooperate in 
(Turn to Page 91) 
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iring Salesmen 


By R. F. Huntley* 


Cowles Chemical Co. 


E:T me assure you at the start. 

because it will probably be 

obvious later, that I am not 
posing as an expert in the field of 
selecting, training and compensai- 
ing salesmen. The bulk of my ex 
perience in this work has been with 
my present association, so | propose 
to tell you what we do and have 
been doing the past 10 or more 
vears and the results that have been 
obtained. This is not to imply that 
you should do likewise, nor is it 
to indicate that we have found the 
\laddin’s Lamp that is the key to 
success. Our experience has definite 
ly indicated that interviewing and 
selecting potential salesmen is the 
most important step in building a 
strong sales organization. When you 
are successful in selecting good men 
in the first place, your training 
problem is greatly simplified. When 
you have good men properly train- 
ed, you have a sales force that pro- 
duces, which in turn simplifies your 
compensation plan. It is perhaps a 
whimsical trick of fate, that with 
all the intangibles associated with 
selling, few, if any other occupa- 
tions offer such a direct relationship 
between results produced and _ in- 
‘ame received. 

Your credit manager, for ex- 
imple, is a necessary and important 
man in your business, but what 
possible hasis can you use for a close 
estimate of the value of his ser- 
vices ? The value of a man who sells 
by his own efforts $15,000 or $25,- 
000 worth of your products in a 

*Before 27th annual meeting Assn., Ameri- 


can Soap & Glycerine Producers, Inc., New 
York, Jan. 27, 1954. 


FEBRUARY, 1954 


given period can be appraised with- 
in reasonable limits by simple 
mathematics. Please note that I said 

“by his own efforts.” The prob- 
lem becomes more complex when 
dealers or jobbers are involved and 
when heavy advertising or other 
sales promotion plans are part of 
the overall sales program. We are 
very happy to pay good money to 
the salesmen in our organization 
who make money for us. Our prob- 
lem, and I assume that it is also 
yours, is to find such men in the 
first place, next to train them so 
that they produce in the shortest 
period of time and to compensate 
them in a fair and equitable manner 
that will provide a work incentive. 
The compensation plan that we use 
is seemingly fair and just to the 
man and to the company, as I will 
explain later. 

The selection of salesmen in 
our organization can be convenient- 
ly divided into two parts — first, 
finding the candidates for the posi- 
tion and second, interviewing them 
and selecting those whom we think 
will be successful in our specialized 
We do not follow 


any specific pattern in our search 


type of work. 
for candidates we use trade 
journal advertisements, local news- 
paper want ads, employment agen- 
cies, as well as recommendations 
from our customers and our own 
sales and office force. \We have even 
been successful, in a few cases, in 
hiring relatives! We have not found 
that any one method of finding 
salesmen or potential salesmen is 
better than any other method. 





A\ 


When local and national eco 





nomic and other conditions permit, 
we naturally like to have a large 
field from which we can select the 
one man for the particular territory 
to be covered. Generally speaking, 
we interview anywhere from 10 to 
20 candidates in the selection of 
one. As you all know, there was 

period a few years ago when it 
was very difficult to find a satisfac- 
tory applicant for a sales position, 
but within the past year we have 
noted an easing of this condition 
and according to the economic ex- 
perts, we will have a much wider 
field to select from in the years 
ahead. 

You must know what you 
are looking for, before you’ can 
find it and you must know the typ: 
of man you want before you can 
recognize him. It is most costly 
and wasteful to hire 10 mediocre or 
poor men in order to find one good 
one. It may cost as much as $10, 
000 to hire, train and keep an un 
qualified man in the field for a year. 
We try to know beforehand, from 
study, the type of man we want. W« 
have him well classified. This helps 
us to recognize him when we find 
him. 

Now let’s consider the inter 
view itself — our preliminary inter 
view is mainly for the purpose of 
weeding out from the 10 or 20 ap- 
plicants ‘that we hope to have avail- 
able, the two or three that show 
the most promise. Some 15 years 
or so ago we adopted a patterned 
interview through consultation with 
Dr. Jay L. Otis, director of the 
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research and service center of West- 
ern Reserve University in Cleve- 
land. We have continued to con- 
sult with Dr. Otis over the years 
and our sales managers recently 
took a week’s training course under 
him for the purpose of improving 
our interviewing technique. 

In this rough interviewing or 
initial screening, our interviewers 
use what may be termed the listen- 
ing technique. We ask the candidate 
to tell us first about his family from 
the time he was 10 or 12 years old 
up to the present time, then about 
his educational background and fin- 
ally his past work experiences. We 
explain to the candidate that this 
type of interview is to save his time 
as well as ours and encourage him 
to talk freely about himself. I miglit 
add that this technique is very diffi- 
cult for some of our sales managers, 


men in the past and who are in- 
clined to monopolize and dominate 
the conversation. Even s0, it is esti- 
mated that we have changed our 
interviewer's listening time from 
40% to about 85%. If, from this 
preliminary interview the candidate 
looks as though he had possibilities, 
we ask him to fill out an application 
form. 

Irequently the application 
form itself is used for the prelimi- 
nary screening of the candidates. 
This occurs when the form is pres- 
ented prior to the preliminary inter- 
view which may be when an appli- 
cant writes to us seeking a sales 
position, or when we arrange in 
advance to interview a number of 
candidates from a want ad or 
through an employment agency. 

I would be surprised if our 
application form differs materially 
from those used by other organiza- 
tions. The application supplies us 
with important data on the candi- 
date and the facts which he indicates 
are checked carefully, whenever and 
wherever possible, to make sure that 
they are facts. We regularly use an 
outside agency to help verify some 
of the facts and to obtain further 
information of a credit nature. Let 
me emphasize that our interviewers, 
even in the preliminary screening, 
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‘“Know what you are looking 
for (in a salesman) in the first 
place, develop the means for 
selecting good men and you are 
well on your way to building a 
strong sales force,’’ author says. 








attempt to obtain the intangible fac- 
tors about the candidate. Often 
these are more important than the 
tangible factors which are contain- 
ed on the application form and 
which can be checked by subsequent 
investigation. 

Our next step in the selec- 
tion of sales personnel is to give 
the applicant a series of tests which 
give us information on his personal- 
ity, occupational interest and mental 
ability. Our tests and the scoring 
of them are custom built for our 
particular selling problem. This 1s 
based on a study of our sales or- 
ganization by Dr. Otis the results 
of which have been reported in the 
Journal of Applied Psychology. We 
have used these tests for the past 15 
years or so but have brought them 
up to date from time to time as addi- 
tional factors are available. Our per- 
sonality tests tend to tell us how the 
candidates compare in dominance, 
sociability, emotional stability and 
self confidence to all salesmen as a 
group and to the general population. 
The occupational interest likewise 
tends to tell us that the candidate 
is really interested in selling and 
if he has a general interest pattern 
which is typical of successful sales- 
men. The mental ability test is not 
necessarily based on the actual, 
factual education which the man has 
received, as some of the candidates 
with a year or two of high school 
actually show up with higher mental 
ability test scores than some college 
graduates. It does tell us whether 
the candidate is intelligent enough 
to handle the job. 

The tests are graded or scored 
by our consultant and he in turn 
reports the results to us, along with 
the study of the application form, 


as favorable, questionable, or un- 
satisfactory. I might add that the 
results of these three tests are very 
helpful from what might be termed 
a negative viewpoint. By this I 
mean that they help us weed out the 
undesirable, and tell us when not to 
hire. We do not hire if the results 
are termed unsatisfactory by our 
consultant. 

The fact that a candidat 
completes these tests with a favor- 
able score does not necessarily mean, 
however, that he will be a success- 
ful salesman. The personality test 
is reliable only in telling us that 
the man is lacking in dominance, 
self confidence and emotional stabil- 
ity. The occupational interest tes! 
does a good job in determining 
whether the man is basically inter- 
ested in selling, and this, according 
to our sales consultant is an impor- 
tant factor. 

We now have completed the pre- 
liminary interview, we have verified 
the facts contained in the applica- 
tion form, and have received the 
test score from our consultant. As- 
suming that these are all favorable 
the next step is the very important 
follow-up interview in which we 
attempt to obtain more fully an 
insight into the intangible factors 
that make up the candidate: 

Much has and probably will 
continue to be written, on what 
makes a good salesman tick. Some 
say that it is enthusiasm, others will 
hold out for a thorough knowledge 
of the product sold and the buyer’s 
problem and still others contend that 
the ability to adjust personality to 
that of the buyer is the key to suc- 
cess. These are but a few of the 
intangible factors that must be con- 
sidered. A_ pleasing personality, 
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while undoubtedly a helpful asset, 


has in our opinion been greatly 


overplayed in importance in the 
past. I am referring particularly to 
the old-fashioned idea that good 
salesmen are born and not made. 
It is surprising how many sales 
nanagers still hire a salesman _ be- 
cause of his sociability — they hire 
the man because they imagine that 
he would be a pleasant person to 
werk with in the field. 

Here are some of the factors 
that we try to appraise in the inter- 
view. How about general maturity 

is the candidate a good solid 
substantial citizen? Is he motivated 
what makes him tick? Is he after 
money is he a good commission 
ian? Some men are afraid to work 
on a commission basis, because they 
do not have enough confidence in 
themselves to feel that they can 
make a living in this particular type 
of competitive selling. Capacity for 
work — does our candidate have 
good work habits? We generally 
find that a man who has started to 
work from the time that he was 12 
er 14 years old, delivering news- 
papers or working in a store and 
during vacations will have establish- 
ed sood work habits. There are 
other factors that you pick up as 
vou go along with the interview, 


the man’s temperament 


his ability 

get along with people, his skill 
in his work or profession, his social 
relationships — was he a leader in 
school? All these and many others 
of a similar vein are explored in the 
second interview. 

We do not attempt to investi- 
gate a man’s home life in too great 
detail, except as related to those 
factors which might affect his work. 
If we learn that he is bogged down 
with heavy indebtedness or with 
marital problems which would cause 
worry, then obviously we do not 
consider him a likely candidate for 
4 commission type of selling job. 

The so-called probing type 
of interview is frequently employed 
in the second meeting with our 
candidate. We think it particularly 
effective in determining something 
about the work habits of the man. 
we ask 


Here are some examples 
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the man his conception of the sales 
job for which he is being consider- 
ed and his reply may well indicate 
that he is in the habit of selling 
through favors, and not through the 
quality of the product or the service 


h 


that he is able to render throug 
proper usage in the plant. We asi 
him how he gets started in the 
morning and surprisingly enough, 
we have applicants who tell us that 
they phone their smaller accounts 
around breakfast time and further 
probing brings out the fact that 
breakfast is generally consumed 
around 9:00 or 9:30 in the morn- 
ing. We do not consider this a good 
work habit. We ask him to recon- 
struct a day in the past and from 
that gain an insight into his selling 
methods. To determine the indica 
tion of cooperation with sales pro- 
motion and advertising departments, 
we frequently ask the man what he 
thinks is the function of these de- 
partments. In an attempt to learn 
whether the candidate is the sort 
who has his own habits of selling 
and refuses to adopt ours, we often 
ask him if he likes to use a sales 
kit or what he thinks of visual sales 
aids. You who interview prospec 
tive salesmen would be surprised at 
some of the answers you get io 
questions of this general sort. You'll 
find it a most helpful tool in sizing 
up the type of man whom you are 
considering for a sales position. 
When possible we like to 
have one man conduct the interview 
and another present to listen in and 
observe the candidates reactions. 
Not having the responsibility of 
conducting the interview the second 
man will frequently observe char- 
acteristics and traits that may escape 
the questioner. [rom the interplay 
between the two the observer can 
picture the way in which the candi- 
date will handle himself under 
actual selling conditions in the field. 
I do not know what it has 
cost each of you individually to at- 
tend this meeting, but if you will 
follow this final bit of advice on 
interviewing salesmen, you will save 
enough in 1954 to cover your ex 
penses here. After you have satis- 








fied yourself from the test and pre- 
liminary interview, the application 
form and the final interview, that 
the candidate is the man you want, 
hold off on actually hiring him until 
you have personally contacted his 
last employer. There are only two 
ways in which this can be carried 
out actually see and talk to the 
man or call him by long distance 
phone, even if you are in New York 
City and he is located in San Fran- 
cisco. Any kind of a letter is prac- 
tically useless in obtaining this all 
important bit of information. A 
former employer or sales manager 
will talk off the record if you prop- 
erly state your problem to him. I 
cannot emphasize too strongly this 
final step in the selection of good 
salesmen. 

Now that the man is in our 
employ, how about training him? 
This varies with the different de 
partments of our company, with the 
amount of experience the man has 
had in the past in our particular 
type of business and with the num 
ber of salesmen who are hired at 
one time. One of our departments, 
for example, usually employs from 
five to eight salesmen at a time and 
puts them through a regular three- 
weeks training class. Each man then 
spends one or two weeks in the field 
with one of our experienced men 
then is left on his own for two 














or three weeks in his own territory, 
following which the sales manager 
or assistant manager works with 
him in the field for approximately 
one week. In other departments, the 
training period will last from one 
to two weeks in the classroom, then 


a month or so on his own in the 


territory and then back to the class- 
room for a 2 or 3 day follow-up 
course. Until the salesman has been 


with us for 2 or 3 years, at least, 


either our department manager or 
one of his assistants will work with 


him three or four times in an aver- 












age year; approximately one week es 
each time. 

Besides the usual sales pro- 
motion material, technical bulletins 


and written data from the office, we 
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HE subject of chemicals in 

food has been discussed 

extensively by law makers, 
regulatory officials and the medical 
profession. These discussions were 
begun after the sulfanilamide and 
Ginger Jake incidents of several 
years ago and have been continued 
because of the discoveries by food 
research chemists and the attempts 
by food processors to improve the 
keeping quality, nutritive value and 
sense appeal of their particular pro- 
duct. 

Kaplan’ has reviewed the 
use of chemicals in food by listing 
these improvers as being incorpo 
rated as preservatives, mold inhibi- 
tors, anti-sprouting agents, fumi- 


gants, germicides, maturation 
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Germicidal Soaps... 


Newest Aid to Sanitation 


in Food Handling Industry 
By Ferdinand A. Korff* 


Director, Bureau of Food Control 
Baltimore City Health Department 


agents, anti-oxidants, emulsifiers 
and stabilizers, shortening extend- 
ers, humectants, anti-staling agents, 
artificial flavors, flavor enhancers, 
tenderizers, artificial colors, firming 
agents, plasticizers, ion exchange 
and ion sequestering agents, vitamin 
and mineral enrichment chemicals, 
leavening agents, bleaching agents, 
acidifying ingredients, neutralizers, 
industrial enzymes, films and wax- 
ing compounds, artificial sweeten- 
ers, plastic wrappers and _ treated 
papers, fungicidal wrappers, lubri- 
cants, antifoaming agents and bak- 
ing pan glazes. This formidable 
list is only a partial compilation. 
Many additional chemicals are used 
in food plants, each may inadvert- 
antly become incorporated with in- 
gredients used in the fabrication of 


the final product. 
*Paper presented before 40th annual meeting 
C.S.M.A., Washington, D. C., Dee. 7, 1953. 





The concern of the regula- 
tory official and medical profession 
about chemicals in food, it can be 
assured, is that of preventing in- 
jury to the consumer. The addition 
of impure chemicals, the use of 
potentially hazardous and untested 
chemicals, the inadvertant addition 
of excessive amounts by untrained 
operators, or the deliberate incorpo- 
rating for fraudulent purposes give 
the regulatory official the most con- 
cern. This plus the fact that of 
the more than 700 chemical com- 
pounds added to our daily food, 
only slightly more than 400 are 
definitely known to be safe, gives 
the regulatory official more concern. 
Many of these 400 or more chemi 
cals are safe on sporadic ingestion, 
but continued use over a period of 
time may cause injury. 

Chemical sanitizers when 
used in the food industry add 
to the list of chemicals that may 
inadvertantly find their way into 
food. These chemicals are valuable 
adjuncts in maintaining sanitary 
plant operation, but the freeing of 
food plants of undesirable sub- 
stances may require over 60 pre- 
ventive procedures, many of which 
may have to be subdivided into 
separate operations. Of these 60 
preventive procedures only a few 
depend solely on the use of chemi- 
cals as the preventive. The control 
of insects, rodents and microorgan- 
isms, the principal reason for main- 
taining cleanliness in the food plant, 
requires considerable hard work. 
The use of chemicals can make 
the cleaning process less laborious. 
These adjuncts can become power- 
ful weapons in the hands of trained 
and informed personnel in the battle 
against insects, rodents and the 
microorganisms. 

Cleaning personnel in the 
plant and the regulatory official 
have a mutual interest. Doth fight 
insects, rodents and microorgan- 
isms hoping that the sanitarian will 
be victorious. But unless a sanitizer 
is employed with extreme care in 
guarding against its getting into 
food, the regulatory official frowns 


on its use. Fortunately, so far, sani- 
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tizing chemicals are usually objec- 
tionable to the taste and frequently 
are tinted and made odorous. It 
is urged, nevertheless, that admoni- 
tions be given that these chemicals 
be kept away from and out of food. 

Sanitizing chemicals may be 
divided into two groups. Group one 
consists of those intended for use 
on inanimate objects such as ceram- 
ics, metal, wood, glass and_plas- 
tics. Sanitizers in this group are 
most frequently scrutinized by reg- 
ulatory officials. The second group 
of sanitizers are those that are to 
be used by the individual worker 
in direct contact with his skin. Reg- 
ulatory officials encourage greater 
use of skin sanitizers because it 
is recognized that handwashing is 
essential in food preparation. 

In a tabulation of illnesses 
attributed to food?, a list of over 
forty causes is given. Of these, 
three are reported as the most fre- 
quent cause of food poisoning or 
sickness caused by food, namely, 
staphylococci, salmonellae and bacil- 
lary dysenteries. These three types 
of illnesses are caused primarily by 
the infection being transmitted 
from the hands, mostly the fingers, 
to food. Salmonella and _ bacillary 
dysenteries originate in the human 
intestinal tract and the former in 
the intestinal tract of fowl. Staphy- 
lococci originate in open cuts, un- 
healed burns, the corners of the 
eyes, nose and mouth and in pim- 
ples, boils and similar skin infec- 
tions, 

By breaking the chain of in- 
fection from these origins to the 
food, the incidents of illnesses 
caused by these organisms can be 
minimized. The washing of hands 
after leaving the toilet and before 
handling or touching food or food 
equipment has been urged for many 
vears with some measure of suc- 
cess. But there is still a great deal 
to be accomplished in this field of 
public health. Food handlers and 
food service personnel have been in- 
structed, urged, pleaded with and 
begged to carry out this basic and 
fundamental health procedure. The 


adjunct chemical advocated has al- 
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ways been soap. Only recently have 
more effective germicidal hand 
soaps become available for use in 
the food industry. The work of 
Seastone and Erickson(3) and 
others concerning the incorporation 
of bis (2-hydroxy - 3,5,6 - tri- 
chlorophenyl) methane or hexa- 
chlorophene known as “G-11,’* has 
revived some hope that more eftec- 
tive results may be obtained in urg- 
ing handwashing even in the privacy 
of the wash room. 

Other very similar chemi 
cals such as “Actamer’’* or bi- 
thionol (2,2’ thiobis 4,6 dichloro 
phenol,) seem to he effective also 
in depositing a thin film of the 
germicide on the hands after wash 
ing with liquid soaps containing 
these chemicals. The possibility that 
these residual chemicals remaining 
on the hands after the use of these 
liquid soaps diminishes infection 
after minor cuts and abrasions oc- 
cur encourages its use. 

Liquid soaps and emollients 
have been used by surgeons, physi- 
cians and technicians for many 
vears, and have been accepted for 
use by practically every hospital. 
There is no reason why these soaps 
should not be used in food depart- 
ments of institutions and in every 
food plant and food establishment. 

Public health officials have 
learned from years of experience 
the need for a continuous health 
information program using every 
means available to inform citizens 
of a community how they can “do 
their part in the prevention of 
disease.” This leaf from the book 
of experience of the health official 
could very well be used as a guick 
to an industry which is manufac- 
turing and offering a product, the 
sale of which can advance the ob- 
jectives of the health official. Both 
the manufacturer of — sanitizing 
chemicals and the health official are 
trying to control sickness caused 
by insects, rodents and microorgan 
isms. To be effective both of the 
two groups must concertedly inform 
*Registered trade mark of Sindar Corp., New 
York. 


*Registered trade name Monsanto Chemical 
, Co., St. Louis. 





the individual food plant owner, 


manager, operator and employee in 
the same language, in the same 
manner, in a positive manner, the 
advantages of using the adjunct 
chemical and the disadvantages of 
misuse. This means that representa- 
tives of jobbers and distributors 
must be instructed and made well 
informed of the composition of the 
product, what it does, how it must 
be used, its frailties and its good 
points. This instruction must not 
be entrusted solely to the adver- 
tizing agency. It must be given 
by direct contact from the manu- 
facturer to the salesman of the 
jobber or distributor. The latter 
also must consult with his _ local 
health department so that the health 
official can be informed of the pro- 
duct. This procedure is carried out 
by manufacturers of the newer 
drugs and antibiotics, and merits 
serious consideration by sanitary 
chemicals makers. 

The two groups of sanitizing 
chemicals mentioned are valuable 
assets to the food industry in its 
serious attempts to market a pure 
food. Both of the groups have a 
specific function, one to clean inani 
mate objects: the other to aid the 
employee to keep his natural in- 
fections from getting into the food. 
Precautions have to be taken with 
both groups. These chemicals can 
only be valuable, however, insofar 
as the food plant employee and 
food service personnel are informed 
how they should be used. 

It is urged and recom 
mended, that 

1. Training programs be estab 
lished by the manufacturers 
or trade organizations to 
which they belong, whereby 
distributors, jobbers and rep 
resentatives of allied com- 
panies be given full informa 
tion concerning the merits, 
use, weaknesses and value of 
sanitizing chemicals. 

2, The health official should be 
informed of such new chemi- 
cals before or at least at th 
same time of the beginning 


(Turn to Page 91) 
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Soap J in the Home Clothes 











ANY variables determine 


how. clean fabrics that 
are soiled will look 
after they are laundered in home 
washers. These include amount 


and kind of original soil on the 
fabrics, the washer, pounds of fab- 
ric per gallon of water, soap or 
detergent concentration, chemical 
composition of the soap or deter- 
of wash water, 


gent, temperature 


hardness of wash water, hardness 
of rinse water, and others. 
The 


was planned with a view to possible 


present investigation 
simplification of future testing. If, 
for example, one rinse and two 
rinses produced the same cleaning 
results, future test work could use 
one rinse only. The investigation 
also was planned to supply back- 
ground information for answering 
questions asked by homemakers. 
Finally, data were to be obtained 
for washing procedures not com- 
monly used in the home that might 
improve washing results; thus 
140°F., as well as the conventional 
100°F., 
tried. 


rinse water 


With these objectives, 


temperature 
was 
the variables finally chosen for this 
investigation were: soft (0-1 grain) 
and hard (26-29 grain), 140°F. 
wash water; soft and hard 100°F. 
and 140°F. 


two rinses; different concentrations 


rinse water; one and 


of an all-purpose soap. Three 
washers were used: the American 
Home Laundry Manufacturers’ As- 
sociation “Comparator” (a non- 
automatic agitator type washer), a 
household agitator type automatic 
and a household pulsator type auto- 
matic. (The washing action of the 
third machine is characterized by 
an up and down movement of a 
The 


“Comparator,” 


flexible washing fin. ) water 


capacities of the 
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By Florence Ehrenkranz, Velma Williams Hyait, 


agitator automatic and pulsator au- 
tomatic were 16, 13.4 and 10 gal- 


lons, respectively. 


Experimental Procedure 
WO 
were carried out. In both series, 

“Indian Head” 

*Testfab- 

number 26 cotton soiled cloth 

Different 

were used for soft and hard water 

The 


loads consisted of rectangular pieces 


series of measurements 


“wash” loads of 


fabric and swatches of 


rics” 
fabric loads 


were used. 


wash-rinse conditions. fabric 
22 inches by 34 inches after hem- 
ming. A six-pound load was used in 
the automatic washers and a three- 
pound load in the ‘Comparator’ 


washer. Ten soiled swatches were 


used per wash load. One end of the 
soiled cloth swatch (three by four 


inches in the first series of measure- 


ments and four by four and one- 
half inches in the second series) 
was sewed to the center of a 22 


by 34 inch rectangular load piece cf 
Head” After they 


been 


“Indian fabric. 


had washed and rinsed the 


standard soiled swatches were re- 


moved from the load pieces and 
air-dried. Load pieces were dryer- 
Light 


soiled swatches were measured with 


dried. reflectances of the 


a Hunter reflectometer before the 


swatches were washed and again 


after they had been washed and 


air-dried. Reflectances were meas- 


ured on the soiled side of the 


swatches in the first series of 


measurements and on the unsoiled 


side in the second series. Check 


measurements were made to con- 
firm that conclusions on cleaning 
results were independent of which 
side was used for reflectance meas- 
urements, provided the same side 
final re- 


for initial and 


Initial 


was used 


flectances. reflectances of 


125 to 158 Hunter 


units for the first series and 465 to 


swatches were 


for the second series. 


The 


consisted of a 


551 
procedure 
fol- 


five-minute 


wash-rinse 
10-minute wash 
two 


lowed by one or 


rinses. After each wash and rinse, 


the loads were extracted in the 
automatic washer being used or for 
loads washed in the Comparator in 
a different machine. Loads were 
removed from the washers between 
wash and rinse operations to permit 
flushing the washer, Each test was 
replicated five times. 


The 


were: 3g/gal of water or .08 per 


soap concentrations 


cent, 8g/gal or .21 percent, 13g/gal 


or .34 percent for the soft water 


washes, and 17.5g/gal or .46 per- 
cent, 22.5g/gal or .60 percent and 
27.5g/gal or .73 percent for the 


hard water washes. The all-purpose 
soap used weighed 82.2¢ per stand- 
ard measuring cup (average of five 
weighings). Thus for the 16-gallon 
washer, the concen- 
listed 
approximately to the 


i ‘omparate * 


trations just corresponded 
following 
standard 


amounts in measuring 


cups: 0.6 cups, 1.6 cups, 2.5 cups 
for the soft water washes and 3.4 
cups, 4.4 cups, 5.4 cups for the hard 
water washes. The largest amount 
of soap used with hard. water, 5.4 
cups in the “Comparator,” 


lasting suds of 21% 


Pave a 
2 4 . . 
to 3 inches, ap- 


proximately. 


Results 


, ote 1 gives average reflec- 
tance differences (final minus 


initial reflectances) for the series 


ot measurements in which soft 


water washes were followed by soft 
rinses and hard water washes by 
reflectometer extends 


For simplicity, observed scale 
1,000. 


*The scale on the 
from .08 to 1.00. 
readings were multiplied by 
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Margaret Beale* 


hard rinses. Table 2 gives average 
reflectance differences for the series 
in which soft water washes were 
followed by soft or hard rinses and 
hard water washes by soft or hard 
rinses. The separate analyses of 
variance carried out for the data 
summarized in Table 1 and 2 are 
shown in the theses of Velma Wil- 
liams Hyatt(") and Margaret 
Beale(*). 

Optimum soap concentrations 
When soft wash water was used, 
a soap concentration of .21 percent 
or .34 percent was appreciably bet- 
ter than a soap concentration of 
.O8 percent (Table 1). Also, for 
the agitator-type automatic .21 per- 
cent was better than .34 percent; 
for the “Comparator,” with its rela- 
tively high ratio of soap-water solu- 
tion to weight of wash load, .21 per- 
cent and .34 percent gave the same 
cleaning. When hard washwater 
was used, .60 percent was better than 
46 percent for the agitator and 
pulsator automatic and .60 percent 
was better than .73 percent for the 
agitator; for the “Comparator,” .46 
percent, .60 percent and .73 percent 
soap concentrations gave the same 
cleaning. 

Soft vs. hard wash water— 

Soft wash water with a soap con- 
centration of .21 percent gave better 
cleaning results than hard wash 
water with a soap concentration of 
46 percent, .60 percent or .73 per- 
cent (Table 1). However, too small 
a concentration of soap can be used 
even in soft water washes. For ex- 
ample, a soap concentration of .08 
percent in soft wash water with one 
¢Florence Ehrenkrans, Professor, lowa State 
College. Velma Williams Hyatt and Margaret 
Beale carried out the experimental work as 
part of the M. S. requirements in Household 
Equipment under the direction of the senior 
author. Journal paper No. J-2386 of the 


Iowa Agricultural Experiment Station, Ames, 
Project No. 1157. 
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Table 1 


Three Wash-rinses Combinatiors at Three Soap Concentrations for Soiled | 
Swatches with Initial Values of 465 to 553 Hunter Reflectometer Units. (Each 
entry is the average difference in Hunter units for washed vs. soiled swatches 
based on 50 values—5 washes with 10 swatches per wash.) 


| 


Comparator Agitator-type Pulsator-type 
automatic automatic 
140 F soft wash water, with 
one 100 F soft rinse 
08°, soap concentration 77.6 51.4 62.0 
21% soap concentration 89.7 87.7 85.3 
34% soap concentration 89.1 80.2 
140 F soft wash water, with 
two 100 F soft rinses 
08°, soap concentration 81.8 71.8 68.7 
21°% soap concentration 93.4 85.4 83.4 
34% soap concentration 93.3 80.6 
140 F hard wash water, with 
two 100 F' hard rinses 
46% soap concentration 85.6 76.2 67.3 
60°% soap concentration 84.6 80.6 76.0 
73°%, soap concentration 85.9 77.9 


or two soft rinses in general was in- 
ferior to a concentration of .46 per- 
cent, .60 percent or .73 percent in 
hard wash water with two hard 
rinses. 

Soft vs. hard rinse water 
Soft water rinses gave better clean- 
ing than hard water rinses when 
hard wash water with a .46 percent 
soap concentration was used and 
when soft wash water with .08 soap 
concentration was used (Table 2). 

Two rinses vs. one rinse- 


The data indicate the relative effec- 


with 10 swatches per wash.) 


140 F soft wash water with .08% soap concentration 


Table 2 


Thirty Two Wash-rinse Combinations for Soiled Swatches with initial 
Values of 125 to 158 Reflectometer Units 
in Hunter units for washed vs. soiled swatches based on 50 values 


tivenesses of two rinses versus one 
rinse depend on the washer, soap 
concentration, initial soil, and 
whether soft or hard rinse water 
is used. [For example, for the data 
on soft water washes summarized 
in the top half of Table 2, the 
difference between one and two 
rinses is not statistically significant 
at the five percent level; that is, 
there is about one chance in 20 that 
there is a real difference between 
one and two rinses. On the other 
(Turn to Page 97) 


(Each entry is the average difterence | 
5 washe 


Comparator Agitator-type automatic 

Number and Soft rinse Hard rinse Soft rinse Hard rinse 
temp. of rinses or rinses or rinses or rinses or rinses 

one 100 F 213.7 178.8 187.9 129.0 

one 140 F 217.2 165.0 185.6 133.4 

two 100 F 215.0 168.5 191.0 131.3 

two 140 F 215.2 168.0 | 202.7 133.9 

140 F hard wash water with .46% soap concentration 

one 100 F 222.0 209.2 188.6 156.5 

one 140 F 215.1 203.6 187.9 163.8 

two 100 F 235.6 209.3 196.9 177.4 

two 140 F 232.1 209.6 206.2 168.0 
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First novelty soap of the new year was issued recently by 
Hewitt Soap Co., Dayton. In the shape of an hour glass 
soap at right, fits into transparent plastic container at left 
which bears the words “Happy New Year.’ 





to the Yardley of New York line are “Red 
Crushed Carnation” soaps, top and bottom, re- 
spectively, in photo above. ‘Red Roses” comes in pinl 
Crushed Carnation 





ivory. They retail for $1.50 a 


WiELEU'S NEW ? 


New “Antrol African Violet’ aerosol in A newly designed five-gallon container 

secticide of Boyle-Midway, Inc., New of Inland Steel Container Co., Chicago 

York, was announced recently. Packed is being used by Betco Corp., Toledo 

in a six ounce can, contains pyre- for 1ts concentrated cleaner. Container 

thrins, rotenone and piperony! butoxide is regular five gallon open head type 

household unit with pour spout and lithoed in 
two colors 


{t is designed 


& { 
ean Viol? 
Seer Bom 


ONTENTS 5 U.S. GALLONs 


CONCENTRATE 


THE SCIENTIFIC CLEANER ——— © 
FOR EVERY SURFACE SS 
——— 


ECONOMICAL © SAFE 


THE BETCO CORPORATION 
TOLEDO, OHIO 


eleot 


Entire back panels of packages of “In 
stant Fels Naptha” soap and ‘'Felso” de- 
tergent of Fels & Co., Philadelphia, are 
being used to promote ‘Free Gifts for 
Fels Coupons,” latest premium offer of 
Fels. More than 450 items are available 


to consumers 
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Aluminum-Bright 


the liquid in utensils to be cleaned. Bottle contains 16 flui 


ounces of reusable cleaner 


Arvey Corp., Chicago, is supplying the 
distinctive wrap for “Creamade” soap 
of Wilson & Co., Chicago. Cerise and 
black are printed by Arvey’s multi-color 
process on paper-backed gold foil to 
package Wilson’s new deodorant cold 
cream soap 


Professor Foster's Discovery,” a new 
liquid detergent made by the chemical 
division of John Sexton and Co., Chi- 






a new liquid cleaner for removing stains 
from aluminum utensils was announced recently by Shine- 
Off Co., New York. Stains and spots are removed by boiling 


Claimed will not 


co 


month by Johnson 
tail for 59 cents in 





is introduced nationally 


cago, comes packaged in 16 ounce glass 
bottles with applied color label. The 
all-purpos2 detergent bears the Good 
Housekeeping Seal of Approval. Bottles 
and labels by Brockway Glass Co 


New liquid waterless hand cleaner dis- 
penser (top, right) made by Hammons 
Products, Inc., Fort Wayne, Inc., features 
pliable rubber nozzle, which when 
squeezed dispenses cleaner in predeter- 






— 
— 


mined quantity ontainer is polyethy 
lene in quart or gallon sizes, mounted 
on rustproof wall bracket with swivel 
mechanism for easy refilling 


F. E. I. Corp., New York, recently intro- 
duced “Dr. Ellis Wave Set’ formula 


eight ounce glass bottles supplied by 
Brockway Glass Co. Caps are by West 
Penn Mfg. Co., and labels by Fuller Box 
and Label Company 


mts ane ee 
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Vibrant color... the sensory appeal of warm 
lightness ... the promise of convenience... 


THAT’S THE PLAXPAK® BOTTLE. 


Zs 


PLAXPAK BOTTLES © PLAXPAK BOTTLES 





A magnet at the point-of-purchase 
...an aid to your product at the 
point-of-use .. . it sells, then resells ... 
THAT’S THE PLAXPAK BOTTLE. 


ss 
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© PLAXPAK BOTTLES « PLAXPAK BOTTLES © PLAXPAK BOTTLE 


PLAXPAK BOTTLES © PLAXPAK BOTTLES ¢ PLAXPAK BOTTLES 





The infinite ease of a one-hand squeeze... 


the perfect safety of unbreakability ... 
THAT’S THE PLAXPAK BOTTLE. 


es 


PLAXPAK BOTTLES @ PLAXPAK BOTTLES 


he Plaxpak 
polyethylene bottle is 
packed with merchandising 
magic. And Plax alone has 


the experience to exploit 





this magic to its fullest 
in behalf of your product. 


Our parngnes staff is QCA 3 
at your service — \ “s 
For packaging that sells at the =>. 


point-of-sale and resells at the point-of-use. 





PLAX CORPORATION 
WEST HARTFORD, CONNECTICUT 
IN CANADA: Plax Canada, Ltd., Toronto 
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. « «Wash ’Em Right Out of Your Hair 
with GENERAL CHEMICAL PHOSPHATES! 


Grade 


your production problems involve phosphates, you can rely upon 
General Chemical Phosphates to help you do the job... 
and do it right! That’s because “G.C.” Phosphates are al- 
ways uniform. Each is made to meet the same strict specifi- 
cations, shipment after shipment. . giving you a process 
material that can be depended upon for consistent quality 
and purity. 


ad wherever you may use phosphates—in making soaps and deter- 
gents, in textile finishing, in metal or industrial cleaning, or 
even in boiler water treatment—you will find there’s a 
General Chemical Phosphate in a grade especially suited to 
your purposes. 


tocks are maintained at all of General’s distributing stations from 
coast to coast. There is one located nearby ready to supply 
your needs promptly and regularly. Why not arrange to 
schedule your first shipment from it today? 


GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
Offices: Albany * Atlanta ¢ Baltimore ¢ Birmingham ¢ Boston ¢ Bridgeport * Buffalo 
Charlowe * Chicago * Cleveland * Denver * Detroit * Greenville (Miss.) * Houston 
Jacksonville * Kalamazoo ¢ Los Angeles * Minneapolis * New York ¢ Philadelphia 
Pittsburgh * Providence * San Francisco * Seattle © St. Louis * Yakima (Wash.) 
In Wisconsin: General Chemical Company, Inc., Milwaukee 
In Canada: The Nichols Chemical Company, Limited * Montreal * Toronto * Vancouver 
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Product 


SODIUM TRIPOLYPHOSPHATE, 
Anhydrous 
NasP30 0 (Tripoly) 


TETRASODIUM PYROPHOSPHATE, 
Anhydrous 

Na,gP207 

(TSPP) (Pyro) 


DISODIUM PHOSPHATE, 
Anhydrous 


Na,HPO, 


TRISODIUM PHOSPHATE, 
Na3PO4* 12 HzO 
(TSP) 





llied 


hemical Basic 








for American 


PRODUCTION PROBLEMS INVOLVE PHOSPHATES ? 


Powdered 
Granular 


Powdered 
Granular 
Diamond 


Powder 
Flake 


Flake 
Coarse 
Medium 
Standard 
Fines 


Chemicals 


Industry 
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CONTINENTAL © CAN COMPANY 


A Continental aerosol can is tailor-made for you! 


If yours is a sprayable product in the non-food field, you'll find that one of these 
three styles of aerosol cans could have been designed especially for you. As part 
of Continental’s Tailor-Made Package Service, we'll deliver all of these cans you 
can use, any time you want them. Individualized engineering and fine lithography 
are available, and — if you wish — contacts with valve suppliers and commercial 
fillers. Why not give us a chance to work with you—not just as suppliers, but as 
interested counselors and friends. 

DOME TOP — Domes attached and equipped with standard 1” curled opening for all 
popular valves. Regular (12 oz.) or Midget (6 oz.). 

CONCAVE TOP — Tops furnished loose and perforated with hole-punch for specified 
aerosol valves. Regular (12 oz.) or Midget (6 oz.). 


DOME TOP—Domes furnished loose and perforated with hole-punch for specified aerosol 
valves. Regular (12 oz.) or Midget (6 oz.). 


Continental Can Building « 100 East 42nd Street, New York 17, N.Y. 


EASTERN DIV.: 100 E. 42nd ST., NEW YORK 17 « CENTRAL DIV.: 135 SO. 
LA SALLE ST., CHICAGO 3 « PACIFIC DIV.: RUSS BUILDING, SAN FRANCISCO 4 
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FEBRUARY, 


THE 

new 

aromatic chemical 
musk-tonkin type 
lasting, economical 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
Other cosmetic preparations 


Like a string around a package, it... 


HOLDS THE PERFUME TOGETHER 


Prpo;UTcUud 


TN Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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* Caustic soda 

* Caustic potash 

* Potassium Carbonate * Silicate of soda 

* Potassium Persulphate * Silicate of potash * Coconut oil 

* Ammonium Persul phate * Trisodium phosphate * Coconut fatty acids 
* Salt * Metallic stearates * Cottonseed oil 

* Soda Ash * Synthetic detergents * Red oil 

* Sodium Bicarbonate * Borax * Stearic acid 

* Sodium Metasilicate * Boric acid * Tallow 


Liquid Caustic Soda, Caustic Potash, and Potassium Carbonate 
Tank trucks and drums a specialty 


oseph Zfurner ¢ Company 


Ridgefield, New Jersey 
83 Exchange Pl., Providence, R. I. 435 N. Michigan Ave., Chicago, Ill. 
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Heads Armour Soap Div. 

Paul F. Tevis, formerly ex- 
ecutive vice-president, director and 
sales manager of College Inn Food 





IE. Ts 


oe 


Paul F. Tevis 


Products Co., Chicago, has been 
named to the newly created post 
of of 


soap division of Armour and Co., 


general sales manager the 


Chicago. He is directing the sales 
of the household soap department, 
which markets “Dial” soap, “Dial” 
shampoo, “Chiffon” soap flakes, and 
Mr. 


Tevis is directing sales of the in- 


“Armour Suds.” In addition, 
dustrial and contract soap depart- 
ments and the glycerine department. 

Mr. 


career in marketing and manage- 


Tevis has had a long 


ment in the food industry. He is 
the 
gram of the University of Chicago, 


a graduate of executive pro- 

where he also received a degree of 

M.B.A. in marketing. 
* 


F. H. Schultz Dies 

Francis Henry Schultz, 60, 
North Coast Chemical 
& Soap Co., Seattle, died of a heart 


attack Jan. 15. A chemical engineer- 


manager of 


ing graduate of the University of 
Oregon, he had been with the soap 
A native of 
to 


Was a 


company for 25 years. 
Mr. Schultz 


Oregon 35 years ago. 


moved 
He 
veteran of World War I, in which 
Medical 
He was a charter member 


Missouri, 


he served in the Army 
Corps. 
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News 








of the White Center Post, Veterans 
of Foreign Wars, and was a mem- 
of the 
Club and the Quartermaster’s As- 


ber Eagles, Toastmasters’ 


sociation. 
Mr. Schultz is survived by 
his wife, Ruie; a son, Frank 


Schultz; his mother, Mrs. Molly 
Schultz of Vancouver, Wash.; two 
brothers, William Harry 
Schultz, and two grandchildren. 


and 


ee eee 
New DuBois Product Name 

DuBois Co., Cincinnati, re- 
that 
changing the trade name of their 


cently announced they were 
dairy plant cleaner from “Dart” to 
“Dair”. The 


compounded for use on dairy plant 


cleaner is specially 

floors, walls, transport tanks, vats, 

lines and other similar surfaces, ex- 

cept high temperature equipment. 
a * 

In C-P Soap Sales Post 


Eugene E. Buckner has been 


named New York divisional man- 
ager of the soap sales department 
of Colgate-Palmolive Co., Jersey 


City, N. J., it was announced last 
month. Mr. Buckner, a native of 
Chicago, had been Los Angeles dis- 
trict 
in Chicago in 1939, and worked up 


manager. He joined Colgate 
to the position of district supervisor 
in the Chicago district before being 
appointed district manager in Pitts- 


burgh. 


Eugene E. Buckner 








Wyandotte Names Shultz 


The appointment of Herbert 


S. Shultz as industrial engineer at 


Wyandotte Chemicals Corp., Wyan- 





Herbert S. Shultz 


Mich., was 
\ veteran of 13 years with 


dotte, announced re 
cently. 
Wyandotte, Mr. Shultz has been a 
member of the technical service de 
Alkali Divi- 


new post 


partment of Michigan 
1948. 


Mr. Shultz is acting in the capacity 


sion since In his 
of a technical service representative 
to Wyandotte’s manufacturing div- 
ision. His main responsibilities are 
the development of improved ma- 
terial handling procedures, the study 
of 


commendations concerning packages 


cost standards and making re 
and packaging operations. 
. 
Better Syndet Distribution 
our new terminals for dis 
tribution of synthetic detergent raw 
be 


Continenta! Qiul Co., 


materials will established by 


llouston, Tex., 
month by 


of 


it was announced this 


chemical 


Solem, manager petro- 
sales. 

Construction of new termin- 
al facilities at Louisville, Ky., and 


2. 


get under way immediately, while a 


Lake Charles, is expected to 
new leased terminal in Jersey City, 


N. J., 


oco also plans to expand its existing 


is already in operation. Con- 


terminal facilities at its petrochem- 


ical plant in Baltimore, and has ar- 
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HERE'S ONE SURE WAY 
TO PERK UP SALES 
OF YOUR... 











AUNDRY SOAPS 


WHETHER chips or flakes, 
powders, beads or bars, 

your laundry soaps can be made 
intrinsically more attractive 

by the judicious use 

of a carefully selected fragrance. 
None will deny— 

much less the users of your product— 
that there’s a psychological prod, 
when shopping for soaps, 

to favor that brand 

whose clean, gentle fragrance 
lends a cheerier note 

to the tedium of “wash day blues”. 
A sure way, then, to UP your sales 
is to acquire a perfume 

that will elevate your product 

in the user’s favor. 

Given opportunity to do so, 

we can helpfully assist you 

in developing just such 

a compelling and distinctive fragrance. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, *Los Angeles, California, Philadel phia, Pennsylvania, San Francisco, California, 


*St, Louis, Missouri, *Toronto, Canada and *Mexico,D. F. FACTORY: Clifton, N. J. 
cece emma, 
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ALSO 
PERFUME 
SPECIALTIES 


FOR: 


AEROSOLS 

CLEANING COMPOUNDS 
DEODORANTS 
DISINFECTANTS 

FLOOR POLISHES 
FORMALDEHYDE SPRAYS 
HOUSEHOLD SPRAYS 
INSECTICIDES 

LIQUID SOAPS 

PARA BLOCKS 
SCOURING POWDERS 
SHAMPOOS 

TOILET SOAPS 


ETC. 
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ranged for leasing of new terminal 
space in Chicago. With these new 
distributing facilities, the firm can 
ship raw materials for detergents 
from its Baltimore plant by tank 
ship, from Lake Charles by barge 
and tank car and from Jersey City, 
Louisville and Chicago by tank car 
or truck. 
* 

Woburn Appoints Gowdy 

The appointment of T. F. 
Gowdy Co., New York, as its sales 
representative within the 50 mile 
radius of New York City, excluding 
Long Island, was announced re- 
cently by Woburn Chemical Corp., 
Harrison, N. J. 


pany has exclusive representation 


The Gowdy com- 


of Woburn’s fatty acids and dehy- 
drated castor oil. 
-* 
Colgate Advances Two 
The advancement of Howard 
P. McClure to the position of gen- 
eral sales manager of the toilet ar- 
ticle Colgate-Pal- 
molive Co., Jersey City, N. J., and 


department of 


the naming of Robert G. Urban as 
merchandising manager of the same 
department was announced recent- 
ly by R. E. 
the toilet article department. 

Mr. McClure has been in 
charge of sales of the Kay Daumit 


Hilbrant, manager of 


division since 1946, when Colgate 
acquired the “Lustre-Creme Sham- 
poo” brand through the purchase 
of Kay Daumit, Inc., Chicago. Mr. 
McClure joined Colgate as a sales- 
man in Atlanta in 1925. He has 
served the toilet article department 
successively as Dallas district man- 
ager, western divisional manager in 
San Francisco, and central division- 
al manager in Chicago before being 
elevated to his position as sales man- 
ager of the Kay Daumit division. 
Mr. Urban joined Colgate as 
i toilet article department salesman 


in Indianapolis in 1946. He since 


has served as Cincinnati district 
sales supervisor, Buffalo district 
sales manager and assistant mer- 


chandising manager in the Colgate 
home office in Jersey City, N. J. .\ 
native of Cincinnati, Mr. Urban is 
a graduate of Ohio Wesleyan Uni- 


versity. 
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Process Chem. Names Two 


Appointment of Oscar L. 


Scherr, formerly chief chemist of 


Ninol Laboratories, Inc., Chicago, 





Oscar L. Scherr 

as chief chemist, research division 
of Process Chemicals Co., Los 
\ngeles, Calif., was announced re 
cently. Mr. Scherr is currently 
working on the development of new 
surfactants by esterification = re- 
actions, by fatty alkanol amide con- 
Lumpkin Joins Girdier 

W. Doss Lumpkin, formerly 
in charge of the field activities in 
fats and oils for Filtrol Corp., Los 
Angeles, recently was appointed to 
the sales staff of the Votator Divi- 
sion of Girdler Co., Louisville, Ky. 
He is associated with the division's 
fats and oils section, headed by Al- 
len Bond. Mr. Lumpkin began his 
business career with Phillips Petrol- 
eum Co., Bartlesville, Okla., resign- 


Howard P. McClure 


densations, and by alkyl aryl sul- 
fonations. 

At the same time R. Gerald 
Smernoff, previously junior chem- 








G. Smernoff 


(seneral 


. 





R. 


ical engineer, 


Petroleum 


Corp., Los Angeles, was named 
chief chemist, production and con- 
trol division of Process Chemicals 
Co. Besides managing production, 
Mr. Smernoff is working on the 


development of chemical specialties. 


1941 to join 
He represented Filtrol in the United 


ing in liltrol Corp. 
States and Canada. 
-* 

Elmer F. Smith Dies 

Elmer F. Smith of American 
Aniline Products, Inc., New York, 
died December 4 in Chicago. Mr. 
Smith was manager of the firm’s 
Chicago office and a past president 
of the Chicago Drug and Chemical 
Association. 


Robert G. Urban 
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Today’s packages have a double sales job to do: 
win impulse sales . . . make repeat sales. Duraglas 
salespackages are geared for this double duty 


POLISH UP your package to polish UP SALES! 


. more convenient to use; colorful efficient salespackage that knows ex- 

ACL label design fused right onto the actly how to win impulse sales and 

a job well. glass gives dramatic impact and display _ repeat sales. Call our nearest branch 

This Duraglas package is a fine sales- _ value at the point of sale. office today for complete Duraglas 

man for your products. The grip fea- Don’t let your product suffer lack of | salespackaging—containers, closures, 
tures of the bottle make it easier to hold _ sales success for want of an economical, _label designs and cartons. 


SuccessFut PACKAGES LIKE 
successful products know how to do 


DURAGLAS CONTAINERS Owens-ILLINoIS 


AN (7) PRODUCT GENERAL OFFICES - TOLEDO 1, OHIO 
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Wyandotte Names Healy 
The appointment of Law- 

rence J. Healy, Jr., as technical 

service representative of the Michi- 





Lawrence J. Healy, Jr. 
gan Alkali Division of Wyandotte 
Chemicals Corp., Wyandotte, Mich., 
was announced recently. Mr. Healy 
and 


attended Cornell 


\Vayne 


ceived a chemical engineering de- 


University 
University, where he re- 


gree. Prior to his new appointment 
the 
chemicals department in the pilot 


he was section head of fine 


plant. He had joined Wyandotte’s 
Prior 
to joing Wyandotte, Mr. Healy 
the Air Material 
the Plant Labora- 
tory, Wright Field, Dayton, O. 


research department in 1948. 
served in Com- 
mand at Power 


* 


Heads Detrex P.R. 

The appointment of A. W. 
Stoddard as director of public rela- 
tions and advertising of Detrex 
Corp., Detroit, was announced re- 
cently, 

as 
SAACI Installs Officers 

Warren F*. Schumacher, sales 
manager of the fine chemicals di- 
vision of J. T. Baker Chemical Co., 
Phillipsburg, N. 
president of the Salesmen’s Asso- 
the Chemical 
Industry, at the annual installation 


]., was installed as 


ciation of American 
dinner, held at the Roosevelt Hotel, 
New York, Jan. 20. 

Takine office with the new 
SAACI 
Henry of Adams-Henry Chemical 
Co., New York, 


president were John PF. 
vice-president ; 
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E. L. Collins of Chilean Nitrate 
Sales Corp., New York, treasurer, 
and Vincent L. Rebak of 
Chemical Co., New York, secretary. 


Grace 


Six new directors were 
elected to the board. They are: J. N. 
Conover of L. Sonneborn Sons, 


Inc., New York; N. H. Fyffe, Old- 
bury Electro-Chemical Co., New 
York; Clifford S. Heathcote, Mon- 
santo Co., New York; 
F. H. Johnson, Barrett Division of 
Allied Chemical & Dye Corp., New 
York; Robert J. Roberts, Emery 
Industries, Inc., New York, 
M. Testa, Jr., Shell Chemical Corp., 
New York. 

Mr. Schumacher 
SAACI in 1946, became a director 
in 1950, 
1951, 
lowing year, and in 1953 served as 


Chemical 


and 


joined 


was elected secretary in 


was named treasurer the fol- 


vice-president of the organization. 

Robert J. Quinn, a past pres- 
ident of SAACI and formerly con- 
Mathieson Chemical 


from 


nected with 
Corp., 


where he makes his residence to at- 


flew Tucson, Ariz., 
tend the meeting. He presented re- 
tiring president Robert J. Milano of 
Millmaster Chemical Co., New York, 
with a gold watch. The following 
retiring directors were given en- 
graved scrolls: W. Newell Wyatt, 
Theobald Industries, Inc., Kearny, 
Mx es 
Co., Rahway, N. J.; James Spencer, 
Harshaw Chemical Co., New York, 
and Herman Washine 
National Sands, Inc., Long Island 
City, N. Y. 


George Conboy, Merck & 


Schulman, 


Warren F. Schumacher 








Mooney to Continental 
The appointment of Richard 
S. Mooney as technical service rep- 
for Oil 


resentative Continental 


a. 


Richard S. Mooney 


petrochemical depart- 
New 
York, was announced recently by 
m= 
petrochemical sales. 
Institute of 


Company’s 
ment, with headquarters in 


Solem, general manager of 
A graduate of 
Massachusetts Tech- 
nology, he received his B.S. de- 
gree in chemical engineering in 
1947. 1951 
trict sales manager of Great Lakes 
Corp., 
previously was associated for 


Since he has been dis- 


Carbon Philadelphia, and 
four 
years with Scott Paper Co. in tech- 
nical positions at Glens Falls, N. Y. 
and Chester, Pa. Continental oper- 
ates petrochemical plants at Balti- 
Pa., 


which produce raw materials for 


more, Chicago, and Trainer, 


synthetic detergents, ete. 


*x 


Am. Cyanamid Reorganizes 

The appointment of Kenneth 
H. Klipstein as general manager of 
the newly created Research Division 
of American Cyanamid Co., New 
York, is one of a number of changes 


in managerial organization § an- 
nounced recently by K. C. Towe, 
president of the company. This 


new division is responsible for tii, 
operation of the Stamford research 
laboratories under the direction of 
Dr. J. T. Thurston, and supervises 
other research and development pro- 
grams which are not the direct re- 
sponsibility of operating divisions, 
coordinates these 


and programs 
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Nat ng ike it before! 


new quia 


Nacconol §$T 


for easier formulation 


and greater sales appeal 


This amazing new clean looking, clean smelling liquid form of 
Nacconol is the only product on the market combining all these 


sales making features: 


Exceptionally light color. 


No unpleasant characteristic odor. 


Very low haze point. No precipitation at 
temperatures down to freezing. 


Good money-value, no stabilizer needed. 


Cuts production time, requires no dissolving, 


has low salt-content. 


Yes, these are strong statements but they are simple facts that 


you can easily check. 


SEND FOR YOUR SAMPLE NOW! 
and test Nacconol SL yourself. Remember — for a better liquid 
detergent always start with a liquid base. 


NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 


40 RECTOR STREET, NEW YORK 6, N.Y. 


Boston 14, Moss., 150 Causeway St. CApitol 7-0490 
Providence 3, R.1., 15 Westminster St. DExter 1-3008 
Philadelphia 6, Pa., 200-204 S. Front St. LOmbard 3-6382 


Son Francisco 5, Cal., 517 Howard St. SUtter 1-7507 
Portland 9, Ore., 730 West Burnside St. Beacon 1853 
Chicago 54, Il!., The Merchandise Mart  SUperior 7-3387 


Charlotte 1, W.C., 201-203 West First St. CHarlotte 3-9221 


@ 


*Reg. U.S. Pat. Off 


* BOwling Green 9-2240 


Richmond 19, Va., 8 North Fifth St. Richmond 2-1930 
Columbus, Ga., Columbus Interstate Bldg. Columbus 3-1029 
Greensboro, N.C., Jefferson Standard Bldg. GReensboro 2-2518 
Chattanooga 2, Tenn., James Building  CHattanooge 6-6347 
Atlanta, Ga., 1216 Spring St., N. W. Elgin 0308 
New Orieans 12, Lo., Carondelet Building Raymond 7228 
Toronto 2, Canada, 137-143 Wellington St. W. Empire 4-6495 





























in your new liquid detergents 
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Without cost or obligation, 
send a Nacconal SL sample to: 


NAME — 





TITLE 








COMPANY____ 





ADDRESS 











ith related activities of the operat- 





e divisions. 
ec: Sn 
uned general manager and V. F. 


Duncan has_ been 
Atkins assistant general manager of 
he newly organized Organic Chem- 
which 

activities of the 


icals Division, merges and 
consolidates the 
Petrochemicals Division with those 
of the Calco Chemical Division. 
Another change has created 
the Fine Chemicals Division with 
A. B. Clow as general manager and 
\. R. Loosli as assistant general 
manager. This division will operate 
the Princeton, N.J., plant, recently 
purchased from Heyden Chemical 


Co., New York. In addition, it 
handles domestic sales of bulk anti- 
biotics, bulk pharmaceuticals, in- 


cluding those heretofore produced 
and sold by Caleo Chemical Divi- 





sion, and the animal feed products 
formerly handled by Lederle Labo- 
ratories Division. 
Production and sale of ti- 
tanium dioxide and other pigments, 
Calco 
now the 


formerly the concern of 


Chemical Division, are 
responsibility of the new Pigments 
Division with J. Allegaert as gen- 
eral manager and A. [. Hettrick 
as assistant general manager. 

In making the announcement 
Mr. Towe said that these changes 
make it possible for vice presidents 
S. C. Moody and R. C. 
devote all their time to general staff 


Swain to 

matters and to assist in the de- 
termination of company policy. 

The 

effective January 1, 
-* 

E. J. Brownell Dies 

Edwin J. 


reorganization became 


1954. 


Brownell, 62, a 
soap maker of Los Angeles, died 
Dec. 12, at his home at 7426 Whit- 
more St. in South San Gabriel, a 
suburb of Los Angeles. He is sur- 
vived by his widow, Dorothy. 
: i 

Soaper Aids Sales Rally 

William J. Tormey, White 
ing Soap Co., Los Angeles, was 
one of a number of Southern Cali- 
forma sales experts who served on 
he executive committee for the Los 
\ngeles 1954 Sales Rally, held at 


the Shrine Auditorium, Jan. 29. 
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Westvaco Advances Two 
Arthur F. Smith and Pres- 

ton F. Tinsley have been appointed 

assistant managers of sales, West- 





A. Smith P. Tinsley 


vaco Chemical Division, Food Ma- 
chinery and Chemical Corp., New 
York, it was announced last month 


by Donald C. Oskin, manager of 


sales. Westvaco Chemical Division 
is sales agent for the recently 


IMC operation divisions: 
Mineral 
Westvaco 


formed 
Westvaco 
sion and 


Products Divi- 
Chlor-Alkali 
Division. 

Mr. Smith joined Westvaco 
in 1941. After 
company in the New 


representing the 
England and 
Ohio territories, he successively be- 
manager of 


the barium chemicals division, sol- 


came divisional sales 
vents division and chlor-alkali divi- 
sion. 

Mr. Tinsley has been with 
Westvaco since 1939. 


trict 


Ile was dis- 


sales manager in Charlotte, 


with the company are, 1. to r.: W 

Hugo Soff and Peter Yansura. Erne 
from left, is presenting the watches 
Swiss Chalet 
is H. F. Duffy 


Five veteran employees of Givaudan-Delawanna 
presented with gold Swiss watches on 
Bickler 





the occasion of their 25th anniversary 








Rochelle Park, N. J. Just 
treasurer of the company 


From 1942 
armed 


N.C., until late in 1941. 
to 1946 he 
forces and while in Europe attain- 


served in the 


ing the rank of captain. From 1946 


he has successively been district 
sales manager in Cincinnati and 


New York, prior to his appointment 
as director of district sales in 1952. 
* 

Oakite Names Two 
Management of the general 

operation of the package division of 

Oakite New York, 


has been placed in charge of Fred 


Products, Inc., 
\. Aston, Ir., sales manager, it was 
announced recently by H. Liggett 
Gray, vice-president. 

At the same time it was an- 
Michael J]. Cullinane 


has been made advertising manager, 


nounced that 


in charge of publicity and merchan- 


Both men have 


Oakite for 


dising activities. 


been associated with 
many years, and worked closely with 
the late Frank A. Conolly in the 
merchandising of ‘Oakite.” 
* 

Nonionic Dye Assistants 

Four nonionic dyeing auxil- 
iaries were introduced recently by 
Dexter Chemical Corp., New York. 
The new products are polyoxyethyl- 
ated fatty alcohols 
*Telkanol O,” 
M,” “Rexan ©,” and 
M.”’ 


trade named 
Fast Salt 


*Telkanite 


*Dextrol 


Inc., New York, who were 





Dr. M.S 


presl 






Dr. Max Luthy, vice-president and 


factory manager, stands to the right of Mr. Durrer 


A sixth, 25 year veteran employee, John Takacs 
was presented with an engraved watch 
the Givaudan organization attended th 


died last August. His widow 
Approximately 3 ] S 
annual party 
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Bobrick 25 


SEE THESE NEW MODELS 
IN OUR BOOTH No. 102 
AT THE N.S.S.A. 

CONVENTION 






LOWER PRICED 





RIGIDLY 
MOUNTED 









DOUBLE CAPACITY 
CUTS MAINTENANCE 
COSTS 







NO GLASS— 
ADDED SAFETY 











For liquid 
j For lather 
NOW, TWO PY aus METAL DISPENSERS 
Check these sensational J Large 18 fluid ounce capacity is almost double 
that of any comparable model — less frequent 


advanced features! 


Priced lower than any comparable all-metal 
soap dispenser on the market today. d 


filling by Custodian. 


Inner container is transparent shatterproof 


Lustrex — not breakable glass. 
Concealed locking device accessible only by J 


use of special key secures Dispenser to wall Sturdy tamper-proof lock top opens only with 


plate — prevents pilferage. special key. 
Mounted rigidly with 3 or 4 screws or with Gleaming chrome-plated brass and stainless 
adhesive. steel exterior has sparkling easy-to-clean finish. 


It’s easy to turn prospects into customers with the low operational and lower initial cost 
features of these high quality Dispensers. Returnable samples are available for testing and 
comparison by you and your prospects. Don’t lose sales opportunities by not having 
these models on hand. Place your order for returnable samples or trial dozen-lot today. 
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EOA Elects Gampert 
Higher prices for essential 
oils and aromatic chemicals in 1954 
re forecast by Waldo F. Reiss, 
ce-president of Van Ameringen- 
liaebler, Inc., New York, and re- 
ring president of the Essential Oil 
sociation of the U. S. A. Mr. 
Reiss, speaking at the annual meet- 
ing of the association, Jan. 8, at the 
Savoy Plaza Hotel, New York, 
predicted that business activity dur- 
ing the coming year will be brisk. 
Louis 
dent of Felton Chemical Co., New 
York, was elected president of the 
Kssential Oil Association for 1954. 


Gampert, vice-presi- 


Pierre J. Coutin, vice-president of 
Roure DuPont, York, 
was named vice-president and F. F. 


Inc., New 


Dittrich, secretary of Ungerer & 
Co., New York, was chosen secre- 
tary treasurer. 

New members elected to the 
committee are: R. A. 
Trubek 


executive 
vice-president of 
Laboratories, Inc., E. Rutherford, 
Bs. a8 George H. Met ilynn, vice- 
president of Magnus, Mabee & 
New York; 


vice-president of 


Engel, 


Reynard, Inc., Hans 
P. Weseman, 
Fritzsche Brothers, Inc., New York: 
and Waldo Reis, vice-president of 
Van Ameringen-Haebler, Inc., New 
York. Ray C. 
elected managing director. 


Schlotterer was re- 


In his review of the year, 
Mr. Reis pointed out that prices 
for many important essential oils 
were quite stable during 1953, and 
current prices are generally on the 
low side. Demand for essential oils 
is much greater during periods of 
stability and when prices are not too 
high, Mr. Reis explained. 

Difficulties in sampling es- 
sential oil imports on piers, and the 
loss involved in the procedure were 
discussed by F. F. Dittrich, chair- 
man of the Essential Oil Associa- 
tion’s import committee. 

The scientific section of the 
association, which met earlier in the 
day of the annual meeting, discussed 
additions to and revisions of var- 
lous oils for specifications and 
standards. The committee, which 
under the direction of Dr. A. T. 


l‘iore of Givaudan-Delawanna, Inc., 
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Newly elected officers of the Essential Oil Association of the U.S.A. include 


president, Louis Gampert, center, Felton Chemical Co 
president, Pierre J. Coutin, right, Roure DuPont, Inc., 


New York; vice- 
New York, and sec- 


retary-treasurer, F. F. Dittrich, Ungerer & Co., New York 


New York, agreed on specifications 
for oils camphor, canaga, clary sage, 
linaloe wood, marjoram, penny- 
royal, pimento leaf, Spanish sage 
and iso-bornyl acetate. 
sales yal 
Hale Joins Polak’s 
Richard J. Hale, formerly a 
sales representative of American 
Alcolac Corp., Baltimore, recently 
joined the Chicago sales staff of 
Polak’s Frutal Works, Inc., Mid- 
dletown, New York. He is assisting 


A. #4: 


in Chicago. 


Micheels, branch 
Mr. Hale attended De 
Paul University, Chicago. 

cane” ; 
New Gen. Chem. V.P.’s 


vice-presidents 


manager 


Three new 
were appointed recently by General 
Chemical Division, Allied Chemical 
& Dye Corp., New York. 

Vincent W. Suellau has been 
named vice-president in charge of 
sales ; I. rH. 


ident in charge of development and 


Fooshee, is vice-pres- 
Harry S. Bowen has been made 
vice-president and auditor. 

A member of the General 
Chemical sales organization for 33 
years, Mr. Suellau was appointed 
Mr. Foo- 


Chemical in 


director of sales in 1950. 
shee joined General 
1947, serving successively as assis- 
tant to the president, director of 
operations and director of develop- 
ment. Mr. Bowen, who has been 
with the firm since 1923, was made 
auditor in 1930 and assistant gen- 
eral manager in 1938. 


Wiemer Universal Rep. 

Paul Wiemer Co., Cincinnati, 
now represents Universal Deter- 
gents, Inc., Long Beach, Calif., in 
the Cincinnati area. The announce- 
ment was made recently by B. R. 
Bryant, general manager of Uni- 
“Udet” and 
“Udex” surface active agents. 


versal, makers of 
- * 
MM&R Advertising Head 
The appointment of Bern- 
ard Jeffs as director of advertising 
Mabee & 
Inc., New York, was announced last 


for Magnus, Reynard, 
month. He was formerly vice-pres- 
ident in charge of sales and adver- 
tising for Reed Carnick, and ac- 
count executive for Cortez F. En- 
loe, Inc., New York advertising 
agency. 

Magnus, Mabee & Reynard, 
Inc., held its 23rd annual sales con- 
ference at the Warwick Hotel, New 
York, Feb. 10-13. Highlighted were 
the firm’s research and development 
program, the expansion of its man- 
ufacturing facilities, and advertis- 
ing and promotion plans. 

i 

Luther in New ADM Post 

Archer-Daniels-Midland Co., 
Minneapolis, has appointed Carl 
Luther as head of a newly formed 
sales training department, it was an- 
James W. 
Moore, vice president and general 
Mr. Luther was 
\DM’s 


nounced recently by 


sales manager. 
previously in charge of 


packaged linseed oil sales. 
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Soap 
Synthetic Detergents 
Cleaning Fluids 





i. 
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i Waxes 

; Petroleum Derivatives 

1 sat I 

1 Insecticides | During the past few years the perfume industry 

Deodorants has been called upon to expand and diversify its 

1 M alti ! traditional activities to include the vast new 

oth Specialties : field of industrial odorants. If you manufacture 

Disinfectants any of the items on this check list in cake, 
Polishes powder, liquid, paste, aerosol or syrup form — 

! ! 

UL od 


D&O has the fragrance that will add shining 
new sales appeal at little extra cost. Write today 





for catalog, samples and specific information. 


OUR 154th YEAR OF SERVICE 


> 
DODGE & OLCOTT, INC. 


180 Varick Street + New York 14, N. Y. 


Sales Offices in Principal Cities 


ESSENTIAL OILS « AROMATIC CHEMICALS « PERFUME BASES « VANILLA « FLAVOR BASES 





REG. U. S. PAT. OFF. 
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Allied Advances Two 
Leon W. 


eigle and Fred B. Johnson as man- 


Appointment of 


ver and assistant manager, respec- 





F. Johnson 


L. Seigle 


tively, intermediate sales, National 
Allied 
and Dye Corp., New York, was 
announced recently. Both men make 


\niline Division, Chemical 


their headquarters at the company’s 
executive offices. 

- * — - 
Court Rules Against P&G 


that 
Gamble Co., Cincinnati, was not en- 


A ruling Procter & 
titled to the return of photostated 
copies of its business records and 
notes made from other records was 
handed down recently by a federal 
judge. The records are in the pos- 
session of the Department of Justice 
in connection with a civil anti-trust 
tral pending against P&G and other 
soap and detergent producers. Fed- 
eral Judge Modarelli, sitting in 
Newark, N. J., denied motions for 
the return of copies and writings 
ind for the suppression of certain 
work sheets. 

Procter & Gamble Co. in a 
test case for all the defendants in 
the suit, declared that the Depart- 
ment of Justice got the records un- 
der subpoenas for a Grand Jury in- 
vestigation in Newark, which ended 
after 18 


nents. 


months with no_indict- 


The 


that the Grand Jury investigation 


company maintained 
was a “fishing expedition” to get 
evidence for the civil action which 
followed, and that the records there- 
tore, were illegally obtained in vio- 
lation of due process of law. 

The held that “the 
proper remedy is not the granting 


court 


of this type of motion, which would 
probably result in an insurmount- 
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able obstacle to any civil action, but 
by direct attack at the outset of the 
criminal investigation. 

Procter & Gamble and other 
attack the 
Jury’s subpoenaing the voluminous 


defendants did Grand 
documents covering a 20-year per- 
iod but were overruled by Chief 
Federal Judge lorman. 


* 


SOCMA Reelects Wagner 
Dr. Cary R. 
Phillips Petroleum Co., Bartlesville, 


Wagner of 


kla., has been reelected president 
of the Synthetic Organic Chemical 
Manufacturers Assn. Other officers 
and members of the association’s 
board of governor’s elected at 
SOCMA’s annual meeting at the 
Hotel Commodore, New York, Dec. 
first president, 
Samuel Lehner, E. I. du Pont de 
Nemours & Co., Wilmington, Del. ; 
second vice-president, R. Wolcott 
Hooker, Hooker Electrochemical 
Co., Niagara Falls, N. Y.; and trea- 
surer, Henry L. Young, Interchem- 
ical Corp., New York. Chosen board 
members are Carl E. Van Winckel, 
Carwin Chemical Co., North Haven, 
Conn., and Leo B. Grant of Dow 
Chemical Co., Midland, Mich. Dr. 
Elvin H. Killheffer, formerly as- 
sociated with E. I. du Pont de 
Nemours & Co., and Dr. August 
Merz of American Cyanamid Co., 
Bound Brook, N. J., were elected 


9, include: vice ~ 


honorary members of the board for 
1954. 

U. S. Senator Styles Bridges, 
Republican of New Hampshire, told 
that 


Congress would give careful atten- 


the group’s dinner meeting 
tion to the problems faced by the 


chemical and other industries on 


both domestic and world markets. 


» Oh samen 


Cos. Chemists Hear Heinrich 

Dr. Hans Heinrich, director 
of research, Kolmar Laboratories, 
Milwaukee, was the featured speak 
er at the dinner meeting of the So 
ciety of Cosmetic Chemists, Chicago 
chapter, which was held February 
9 at , 
Heinrich outlined trends in the cos- 


Heinrici’s Restaurant. Dr. 


metic industry and effects on future 
cosmetic products. 








In New Shell Posts 


The establishment of cwo 
new head office posts by Shell 
Chemical Corp., New York, was 





A. Fleer B. M. Downey 


announced recently by C. W. Hum- 
phreys, manufacturing vice-presi- 
dent. One post deals with current 
manufacturing activities, the other 
with future developments in plants, 
processes and products. 

B. M. Downey, manager of 
the Shell Chemical plant at Hous- 
ton, Tex., has been appointed man- 
ager of manufacturing and A. W. 
leer, manufacturing operations 
manager, has been named manager 
of research, development and engin- 
eering. Each reports directly to Mr. 
Humphreys. 

Reporting to Mr. Downey, 
who joined Shell in 1925 at Mar- 
tinez, will be managers of plants at 
Houston; Denver; Norco, La. ; and 
Martinez, Dominguez and Torrance, 
Calif. 
head office manufacturing operations 


He is also in charge of the 


and industrial hygiene departments. 

As manager of research, de- 
velopment and engineering, Mr. 
Fleer, who received his Ph.D. from 
the University of Michigan, is in 
charge of the company’s research, 
economic evaluation and process en- 
gineering activities, as well as the 
engineering, design and construc 
The 


managers of the head office manu 


tion of new plant facilities. 
facturing development and manu 
facturing engineering departments 
report to him. Mr. Fleer went with 
Shell as a technologist in St. Louis 
in 1935. In 1944 he became tech- 
nical assistant to the president of 
Shell Development Co. at San Fran- 
cisco. He was appointed manager 
operations for 
1952. 


of manufacturing 
Shell Chemical in 
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caustic 
potash 


Prix 


Vous 


Soap quality and grade consistency de- 
pend so much on the uniformity of 
your raw materials, it’s good to have 
a source of supply in which you have 
complete on ence. That’s why so 
many manufacturers are depending 
regularly on International for Caustic 
Potash. You'll find that International 
Caustic Potash is virtually free of im- 
purities, consistently low in iron, cop- 
per and nickel. So for your require- 
ments of Caustic Potash for the 
production of soap or other products, 
call International and be sure. 


CAUSTIC POTASH—aw standard grades 
CARBONATE OF POTASH—aw standard grades 
POTASSIUM CHLORIDE — refined and technical grades 
SULFATE OF POTASH + LIQUID CHLORINE 
FERRIC CHLORIDE © HYDROCHLORIC ACID 
















FOR SOAP MAKING 
Special low iron grade—45-50%. 
Available in 675 ib. drums and 
tank cars. 


GENERAL CHEMICAL USE 
SOLID—90%. Available in 700 Ib. 


drums. 


FLAKE—90%. Available in 100, 
200 & 400 Ib. drums. 


GRANULAR (BROKEN)— 90%. Avail- 
able in 100, 210 & 425 |b. 


drums. 


LIQUID—Iron free, a clear water- 
white solution of 45%. Avail- 
able in tank cars and 675 
Ib. drums. 


LIQUID—Special low chloride, iron- 
free grade—45%. 


AMERICAN SELECTED WALNUT — 
Available in 100, 210 & 
425 \|b.drums. 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
Address all inquiries to Industrial Sales Dept., Potash Division @ General Offices 
20 North Wacker Drive, Chicago 6 @ 61 Broadway, New York 6 @ Midland, Texa 
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A New Light on Stearic Acid 


Candles burn cleaner when made with a Stearic Acid of 
low ash content. Century Brand Stearic has the lowest 
ash content of any on the market today. Careful selection 
of raw materials and care in processing make Century 


Brand Stearic Acid the best for candles. 





Stearic Acid Esters are whiter when made with Century 
Brand Stearic Acids because of their exceptional heat 
stability. Glycerol Monostearates with colors of 5 Yellow 
and 1.0 Red (5%” Lovibond) have been produced with 
Century 1220 Double Pressed Stearic Acid without 





bleaching. 


Cosmetic creams and lotions stay lighter when made with 
Century Brand Supra Grade Stearic Acid. An iodine 
value of less than 1 combined with excellent stability make 


Century the top Stearic Acid for cosmetics. 


For these and other uses there is a grade of Century Brand 


Stearic Acid to meet your requirements. 


W. C. HARDESTY, COQO., Inc. 


Century Stearic Acid Products, Inc. 


41 EAST 42nd STREET, NEW YORK 17, N. Y. 


PLANT: DOVER, OHIO 
In Canada: W. C. Hardesty Co.-of Canada Ltd., Toronto 








How Givaudan’s 


versatile service simplifies 


your perfuming problems 











Suggestions and ideas in the creation or the Perfuming an entire product line —a task 
selection of fragrances, as well as sound tech- calling for knowledge of the behavior of 
nical counsel are continually being provided to various aromatic combinations in various 


customers by Givaudan’s experienced staff. media—is an important Givaudan service. 











Knowledge of consumer preferences, S Compatib 
gained from long experience, enables sucl 
Givaudan to help develop perfumes for possible f 
either a “class” or a “mass” market. omplete 
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Compatibility tests under varying conditions, World-wide resources, with manufacturing Givaudan’s service laboratories work 
such as heat, light, air and humidity make it plants in Switzerland, France, Italy, England creatively with customers to develop 
possible for you to use Givaudan aromatics with and Brazil, enable Givaudan to supply uni- the best fragrances quality-wise, — and 
complete confidence in their performance. form-quality materials throughout the world. the most appropriate to their lines. 











The ability to handle any fragrance 
problem is one of the reasons why 
customers find Givaudan’s service 


both economical and efficient. 
ae ee YA ee © ee 4 
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GIVAUDAN - DELAWANNA, INC. 
330 West 42nd Street - New York 36, N.Y. 


Branches: Philadelphia - Boston - Cincinnati - Detroit 
Chicago - Seattle - Los Angeles - Toronto 




















Zinc discs exposed in sol- 
utions as noted. Time: 
2 hours; Temperature: 
140°F. 


Effect of Metso 99 in 
reducing corrosive ac- 
tion of synthetic deter- 
gents combined with 
phosphates. 









PQ’ SILICATES REDUCE CORROSIVE ATTACK 
Gemnucennnng eee 


Do your detergents attack metals, enamels 
and glazes? Your answer to this problem 
can be found in using a PQ Silicate. Yes, 
PQ Silicates greatly improve cleaning effi- 
ciency, but they also are outstanding in 
preventing corrosion. Their soluble silica 
component protects metals such as alumi- 
num, tin, zinc, brass, copper and enamels 
and glazes. 


ts 


Use PQ Liquid Silicates in your spray- 
dried detergents, or the PQ Powdered Sili- 
cates in dry mixtures. They are compatible 
with synthetic detergents, phosphates, car- 
bonates and soaps. 

For soap and detergent manufacturers 
new bulletin ‘PQ Silicates in Modern De- 
tergents and Soaps.” Ask for a copy on 
your letterhead. 





WEIGHT LOSS 
DISC SOLUTION CONCENTRATION MG. PER SQ. DEC. 
eg a goa 5 cele) pigtail oc Dale Wide POTS NERS ROPE SIC E NOES ORES 31 
#64... .2% alkyl aryl sulfonate......... A ID a ov 6 esse sbemeduewer ones 63 
#297.. .2% alkyl aryl sulfonate......... .2% tripolyphosphate plus .14% Metso 99........ 6 
#102.. .2% alkyl aryl sulfonate......... IE 6S oes ekea ede senéeeaeee 63 
#304.. .2% alkyl aryl sulfonate......... .2% pyrophosphate plus .2% Metso 99.......... 11 
#78... .2% alkyl aryl sulfonate.......... IU ci nis-n. os a0 0's bnew o ows doneseceresee 1 





PHILADELPHIA QUARTZ COMPANY, 1152 Public Ledger Bldg., Philadelphia 6, Pa. 








Worldwide Syndet Congress 
The First International De- 


Congress is 





rgent scheduled to 
eet August 30 through September 
Paris, France. 


5 at the Sorbonne, 


Sponsor of the meeting is the 
Chambre Syndicale Tramagras. Ses- 
sions, divided into scientific, techni 
cal, applied, and economic groups, 
will cover pysiochemistry of sur 
face active compounds, production, 
application in textiles, leather, furs, 
paper, laundering, sanitary and cos- 
metic products, pharmaceuticals, 
medicine and surgery, metallurgy, 
food, paints, varnishes, and elas- 
tomers. 

deliver 


Those wishing to 


papers at the meeting are asked 
to send them in duplicate before 
March 15 to the 


eral du ler Congres Mondial de la 


Secretariat Gen- 


Detergence, 70 Champs Elysees, 


Paris 8'*™*, France. Papers should 
not exceed 200 typewritten lines 
(exclusive of references) and text 
should be followed by a 15 to 20 


li 


le Summary. 


The congress aims at giving 
manufacturers of synthetic deter- 
gents an opportunity to compare 
various technics, to study actual and 
potential fields of application, and 
to evaluate economic significance of 
developments. 


- * 


Food-O-Mat Changes Name 

Food-O-Mat Corp., New 
York, changed its name to North 
American Equipment Corp. it was 
Carl W. 


recently by 
The firm also 


announced 
Shaver, president. 
moved from its former headquarters 
in New York City to larger premises 
at 250 Vreeland Avenue, Paterson, 
N. J. 


-* 


Tidy Names Thompson 


A. R. Thompson, formerly 
divisional sales manager for Lever 
Brothers Co., New York, was 


named recently as district sales man- 
ver for Tidy House Products Co., 
Shenandoah, la. He is heading the 
mpany’s sales force in Michigan, 
northern Indiana and northwestern 
{ hio. Mr. 


. J. Page of Pittsburgh, who has 


Thompson — succeeds 
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been named director of market re- 
search for Tidy House, which makes 
Dish” for 
Super Cleaner,” 


dishwashing, 
*Dexol 


Tex 


**Shina 
** Perfex 
Safety 


Plastic Starch.” 


Bleach” and “Glass 


it 
New Lauryl Sulfate 
Sodium lauryl] sulfate, claim- 
ed to exceed USP requirements, 
was introduced recently by Aceto 
Chemical Co., Ilushing, N. Y., un 
The 


product is designed especially for 


der the trade name “‘Solasol.” 


use in shampoos, toothpastes, and 
cosmetic formulations. 
* 

Driscoll Succeeds Bobst 

Alfred FE. Driscoll, governor 
of New Jersey since 1946, has been 
named president and member of the 
board of directors of Warner-Hud- 
New York, it 
recently by Elmer H. 


nut Ince., was an 
nounced 
Bobst, whom Ar. Driscoll succeeds 
as president. Mr. Bobst now serves 
as chairman of the board of direc 
executive officer. 
Chilcott as 


tors and. chief 
lection of James C. 
vice chairman of the board was an 
nounced at the same time. 


-_* 


Healy in New Post 


Appointment of 


Robert E. 
Healy as general manager of the 
New York office of MeCann-l¢rick 
son, Inc., was announced recently. 
Before joining the advertising agen- 
cy, Mr. Healy was vice-president in 


charge of advertising for Colgate- 


Palmolive Co., Jersey City, N. J. 


Robert E. Healy 











TGA Convention Plans 
The Toilet 
tion recently announced the follow- 


Goods Associa- 
ing convention committee for the 
19th annual meeting, to be held at 
the Waldorf-Astoria Hotel, New 
York, May 11-13: Co-chairmen: H. 
Robert Miller of White Metal Mfg. 
Co.. Hoboken, N. ie 
Morningstar- Nicol, 


and Kathryn 
R. Colton of 
Inc., New 
bers, Neva Bradley of Daggett & 
Newark, N. J].; 
Chauncey M. Depew of Van Amer- 
igen-Haebeler, Inc., New York: 
John L. Foy, Publicker Alcohol & 


Chemical Sales Corp., Philadelphia : 


York: committee mem- 


Ramsdell, Inc., 


Carolyn Jackson of Hudnut Sales 
Co., New York: 
*. H. Forsman Co., New York, 
Lord 


Press, New York; Margaret Ryan 


Irances A. Kier 
nan, 
Norman Liman of Baltimore 
of Parfums Schiaparelli, Inc., New 
York, and Lee H. 
Imeo Container Corp., 
The 


stricted to members of 


Simmons of 
New York. 

convention will be re 
the T.G.A. 
and their guests in certain approved 
categories. 

The Toilet Goods Industry 
Golf Tournament will be held Mon- 
day, May 10 at Winged Foot Golf 
Club, Mamaroneck, N. Y. 

. 

Givaudan Sales Meeting 

Givaudan Flavors, Inc., New 
York, held a meeting of its eastern 
The 


pro- 


sales personnel last month. 


firm’s sales and promotion 


grams and research and develop- 
ment plans for 1954 were discussed. 


Kk. R president, R. EF. 
Horsey, Vice 


of sales, H. P. 


Durrer, 

president in charge 

IXessler, sales man- 

ager, and Leonard Stoller, adver- 

tising manager, spoke on adminis- 

trative and advertising procedures. 
-* “ 


Swenson Advances Scanlan 
William F, 


appointed chemical 


Scanlan has been 
sales engineer 
for the Swenson Division, Whiting 
Corp., Harvey, Il, it was announced 
recently. Mr. Scanlan joined Swen 


1945. In 


his new post he is stationed at the 


son I’vaporator Co. in 


firm’s Philadelphia district office in 


\rdmore, la. 
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FTC Bans Antell Claims 

The Federal Trade Commis- 
Washington, D. C. 
issued an order requiring Charles 
\ntell Co., 
and advertising agency to stop what 
the F.T.C. 
leading advertising” of ‘Charles 
\ntell Formula No. 9,” “Charles 
\ntell Shampoo” and “Hexachloro- 


sion, recently 


Baltimore, its officers 


terms “false and mis- 


phene Soap.” 

The action represents affirm- 
ance of a hearing examiner's initial 
decision. 

Among other things, the 
order forbids claims that ‘Formula 
No. 9” will 
loss of hair; restricts claims con- 


prevent baldness or 
cerning the lanolin content ; bans ad- 
vertising representing that the hor- 
“Charles Antell 


Shampoo” has any cleansing action 


mone content of 
on the hair: prohibits alleged mis- 
representation of the effectiveness 
of “Hexachlorophene Soap”; and 
outlaws misrepresentation of regu- 
lar prices as ‘‘reduced prices.” 
a es 

P. R. Dreyer Moves 

P. R. Dreyer, Inc., New York 
essential oil and aromatic chemical 
firm recently moved to new quarters 
at 601 W. 26th St., New York 1. 
The firm formerly was located at 
119 W. 19th St. The telephone 
number is WAtkins 9-1570. 

* 

In New Monsanto Posts 

The appointment of William 
Il. Winfield to the newly created 
post of director of marketing re- 
search for Monsanto Chemical Co., 
St. Louis, was announced recently 
by Charles Allen Thomas, president. 
Mr. Winfield joined Monsanto in 
1947 and has been director of busi- 
ness research for the organic chem- 
icals division for the past three 
years. 

\t the same time Shea Smith 
research 


Ili, director of business 


‘or the Merrimac division, was 
named assistant director of market- 
ing research. Prior to joining Mon- 
1942 Mr. Smith 
Arthur D. Little 
Cambridge, Mass. 
David L. 


tant general manager of the organic 


worked 
tn, 


santo in 


ith the 


Eynon, Jr., assis- 
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chemicals division, has been appoint- 
ed assistant to the vice president 
who has functional control of the 
company’s manufacturing activities. 
Mr. Eynon came to Monsanto in 
1933, and has been in his present 
assignment since 1949. 
* 
Davison Exec. Changes 


me Be 


as president of Davison Chemical 


Hockley has resigned 


Corp., Baltimore, to become vice 


president of Mathieson Chemical 
Corp., Baltimore, it was announced 
by Thomas S$. Nichols, 
Mr. Hockley 


is succeeded as president of Davison 


recently 
Mathieson president. 


by Marlin G. Geiger, formerly vice 
chairman of the board. Mr. Geiger’s 
previous responsibilities have been 
assigned to William 1. McCloskey, 
vice-president of Davison. 
er” ee 

Named by General Mills 

Carl W. Weber has been ap- 
pointed sales assistant in the chemi- 
cal division of General Mills, Inc., 
Minneapolis, it was announced Jan. 
25, by Abner C. Hopkins, Jr., direc- 
Weber 


is responsible for office operations 


tor of chemical sales. Mr. 
of the division’s sales department 
at Kankakee, Ill. He joined General 
Mills in 


bachelor of commercial science de- 


1935 after receiving his 


gree from the University of Notre 


Dame in the same year. He has 
served as office manager and sales 
assistant in the company’s grocery 
products district office at Chicago 
and as administrative assistant to 
the sales manager of the west cen- 
tral grocery products region. 
* 


Retires from Solvay 

BD: 
development for Solvay Process Di- 
Allied Chemical & 
Corp., New York, for the past eight 


Yeoman, director of 


Vision, Dye 
years, retired January 31. Mr. Yeo- 
man had joined the firm approxi- 
mately 41 years ago. He is suc- 


ceeded by Cortez P. Hackett, who 
started his service with Solvay as 
Mr. Hackett’s 


chief en- 


an engineer in 1923. 


most recent posts were 


gineer and assistant director of de- 


velopment. 








FTC Order Against Puro 
An order was issued recent- 
ly by the Federal Trade Commis- 
sion against Louis Shapiro, trading 
as Puro Company, Chicago, requir- 
ing Mr. Shapiro to stop represent- 
ing as the customary price of its 
water softening cleanser Puro any 
price in excess of the price at which 
it is regularly sold. It also prohibits 
representations that any article is 
given free or as a gift or without 
cost where some or all of its cost 
has been added to the regular price 
of other merchandise required to 
be purchased as a condition for re- 
ceiving the so-called free article. 
For several years, the com- 
Shapiro used the 


mission — said, 


theme “Buy One—Get One I*ree”’ 


in newspaper advertisements and 
coupons and on Puro packages. Af- 
ter conferences with representatives 
of the Better 
Bureau and the FTC, modifications 


Chicago Business 
were made in the advertising, but, 
the commission said, the company 
continued to represent that the us- 
ual retail price of Puro is 25 cents 
per package and that if one pack- 
age is purchased at that price, a sec- 
ond will be given without cost. 
Characterizing these claims 
as false, misleading and deceptive, 
the commission reported: “The rec- 
ord discloses that Puro is regularly 
sold in retail grocery stores at two 


packages for 25 cents. There is no 
evidence in the record that a single 
package was ever sold for 2 


5 cents.” 
-* 

Bobst to Cancer Council 

Bobst, president 

and veneral Warner 

Hudnut, Inc., New York, has been 


elmer H. 


manager of 


appointed a member of the National 
\dvisory Cancer Council, it was an- 
nounced recently by Surgeon Gen- 
eral Leonard A. Scheele of the Pub- 
lic Health Service, Department of 
Health, Education and Welfare, 
Washington, D. C. [ 
the National Advisory Council, Alr. 


\s a member of 


Bobst will advise and make recom- 
mendations to the Surgeon General 
regarding program activities of the 
This is 


National Cancer Institute. 


one of the seven divisions of the 


National Institutes of Health. 
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Uniform, high quality phosphates | a 
from the World’s Largest Producer | MONSANTO) ... which 
| Serves Mankind 
of elemental phosphorus Md 


Inorganic Chemicals Division 
Monsanto Chemical Company 
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A POWERFUL, REFINED mon- 


more stable...more uniform in odor value... 
and only ’ the cost of natural Oil of Lemon! 


With prices of natural Oil of Lemon going sky-high, using our new CiTRASCENT Lemon-type 
Odor means a saving of approximately two-thirds—a figure that is nof subject 
to the erratic price fluctuations so characteristic of the natural Oil. 


In addition to its economical cost—CiTRASCENT has a sweeter, much more refined 
odor than Oil of Lemon. It provides freedom from discoloration in soap. .. has greater 


power, lasting qualities and lift . . . is more uniform and stable in odor value! 


Citrascent may be used in brown bar soap, white soap, soap chips, dishwashing 
soaps, cleaners, liquid soaps, soap powders, metal polishes, mechanics’ hand soap, 
shampoos, detergents, waterless hand cleaners and in many other products 

which have an objectionable odor. It is available at the following prices: 


1 Ib. lots $2.15 Ib. 
5/10 Ib. lots $1.90 Ib. 
25 |b. lots $1.85 Ib. 
50/100 Ib. lots $1.80 Ib. 
400 Ib. drums $1.75 Ib. 

F.O.B. New York 


Why not make your own tests! We'll be glad to send you 
free samples. No obligation, of course. 





15 EAST ZOth STREET © NEW YORK 16 
CHICAGO « DALLAS « MEMPHIS « PITTSBURGH « LOS ANGELES « BOSTON 











GALILEO watched a ball fall from 
the Tower of Pisa. Much was learned 


from this seemingly simple experience. 
You, too, can learn much from what may 
appear to be a simple experience. 
Let A. Gross & Company supply you with 
the Coconut Fatty Acids that you need 
and you will see that due to our modern 
distillation plant the regular distilled 
grade is equal to many double distilled 
materials. You will find that the 
uniform special grade has had most of 
the caproic, caprylic and capric 
constituents removed. You will learn 
how you can save money by eliminating 
costly formulation changes made necessary 
by Coconut Fatty Acids of poor quality. 
Send for samples and our catalog 
“Fatty Acids in Modern Industry.” 

















295 Madison Ave., New York 17, N. Y. 
Factory: Newark, N. J, Distributors in Principal Cities 





GROCO 24 GROCO 26 
REGULAR SPECIAL 
Titre 22° — 25°C. 26° — 28°C. 
Color 514” Lovibond Red 1— 3 1— 3 
Color 51%” Lovibond Yellow 8 —12 8 —12 
Color—Gardner 1933 2— 4 2— 4 
5 Unsaponifiable 0.25% — 0.50% | 0.25% — 0.50% 
££ —_,; Saponification Value 261 — 270 250 — 257 
‘eatease 
east = Acid Value 260 — 269 250 — 257 
lodine Value (WIJS) 6 — 12 8 — 14 


A. GROSS & Company 


Manufacturers Since 1837 
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~ When 


ONE 
will do? 


NOW-—ONE QUALITY DETERGENT 
MAKES TWO TYPES OF SHAMPOO! 


NEW DU PONT “DUPONOL” EP is the first detergent 
on the market to formulate readily into both clear liquid 
and liquid-cream shampoos. Make one . . . make the other 
. make both . . . from the same fine cosmetic-grade 
detergent. 
Use it in a clear liquid. “DUPONOL” EP gives you: 
a low cloud point hoe 
body plus a high order of uniformity 
excellent foaming characteristics—even in hardest 
water... 
a light color, stable to heat and light. 
Use it in a liquid-cream. “DUPONOL”™ EP gives you: 


superior foaming characteristics . . . 


high uniformity .. . 

a light, stable color. . . 

easy adaptability into the popular “pearlescent” sheens. 
“DUPONOL” EP is kind to hair and scalp. When prop- 
erly formulated, it cleans hair thoroughly, yet its gentle 
action doesn’t “dry out” the natural ois so essential to 
hair and scalp. 

Free! For your use! Du Pont has developed dozens of 
shampoo formulas centering upon “DUPONOL” EP 
and more are to come. Send TODAY for “‘DUPONOL’ 
EP SHAMPOO FORMULATIONS,” 


vour use of this new two-in-one product. E. I. du Pont 


a complete guide for 


de Nemours & Co. (Inc.). Dves and Chemicals Division, 
Wilmington 98. Delaware. 


pu pont —/ yon EP 


DETERGENT 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


®€6.u.s pat OFF 








FLOWER OIL White, flac } 


The perfect Lilac for toilet waters, perfumes, lipsticks or 





other cosmetic preparations. As produced by Verona — 
White Lilac captures and holds for your product all the delicate, 
springtime fragrance of the fresh-picked flower itself. 

This is one of the many outstanding Verona fragrances that 

is helping market leaders on their road to success. 


Here are a few others—try them in your present oils, 
and note the marked improvement: 
@ ALDINE VERONA .. With only % to %% you'll hit an exciting new aldehydic < 
topnote. x 
® RESEDALIA...... To make your Lily and Lilac scents come thrillingly alive . 
.add % to 4%. 
© CYGCIAMAL.....1 Add up to 5% ... for a cleaner, crisper impact. 
¢ CUMIN KETONE . . See how only 4 to 42% added to your present floral fragrance 
heightens and freshens the effect. 2 
Sole Representatives in the U. S. for J. and E. SOZIO, Grasse, France 
Natural Absolutes + Resinoides + Essential Oils 
Cc 





PROPUCTS TO BUILD SALES FOR Youn. PRODUCTS 


Aromatics Division 


26 Verona Avenue, Newark, N. J. VERONA CHEMICAL COMPANY 208 North Wells Street, Chicago, III. 
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K. C. FSS Soap Awards 

In a recent opening for soap 
by the Federal Supply Service, Kan- 
sas City, Mo., the award on item 
one went to Iowa Soap Co., Bur- 
lington, Ia., with a bid of 7.5 cents: 
on items two and three to General 
Soap Co., Chicago, with a bid of 
20.3 cents. 

In another opening for soap 
by the same agency the winning 
bid of 
also submitted by Iowa Soap Co. 


6.8 cents on item one was 
Stahl Soap Corp., Brooklyn, N. Y., 
bid 11.27 three. 
No award was made for item two. 


cents on item 


Se 
Iowa Low Soap Bidder 

Iowa Soap Co., Burlington, 
la., submitted the low bid of 10.25 
cents in a recent opening for laun- 
dry soap by the Federal Supply 
Service, Washington, D. C. 

— *s 

VA Alkali Awards 

Sterling Supply Corp., Phila- 
delphia, and Wyandotte Chemicals 
Corp., Wyandotte, Mich., were the 
successful bidders in a recent open- 
ing for laundry alkali by the Vet- 
erans Administration, Washington, 
D. C. Sterling won the award on 
item one with a bid of $6.48; 
Wyandotte on items two and three 
with a bid of 7.883 cents and 7.172 
cents, respectively. 

sian 

Sweep Compound Bid 

Banner Chemical Products, 
Newark, N. J., submitted the low 
bids in a recent opening for sweep- 
ing compound by the Federal Sup- 
ply Service, New York. Banner bid 
3.29 cents on item one and 1.83 
cents on item two. 


ame OF oe 


Glycerine Awards 


In a recent opening for 


glycerine by the Armed Services 
Medical Procurement 
brooklyn, N. Y., Vegetable Oil 
Products Co., Los Angeles, received 
the award on 3,480 cans with a 


bid of $4.11; Whitehall Pharmacal 


Agency, 


FEBRUARY, 1954 


Bia 2a awaso 


Co., New York, on 6,120 cans with 
a bid of $4.20. 
—_" : 

Detergency Tester Bids 

In a recent opening for one 
detergency tester by the Quarter- 
master, Philadelphia, two bids were 
received. United States 
Co., Hoboken, N. ]., 
“Tergotometer” (alternate item) for 
$985 and 


Testing 
offered a 
American Conditioning 
Inc., Boston, offered a de- 
tester for $1,788.69 but 


specified that delivery date 


| louse, 
tergency 
cannot 
be met. 
—* 

Soap Awards to Iowa 

In a recent opening for soap 
by the Federal Service, 


Kansas City, Mo., lowa Soap Co., 


Supply 
Burlington, Ia., received the award 
on item two with a bid of 8.2 cents; 
Purity Soap & Chemical Co., Min- 
neapolis, on item three with a bid 
of 7 cents; no award was made 
for item one. 
* 

Laundry Soap Bid 

Laundry soap powder, item 
1, 15,460 pounds; item 2, 17,500 
pounds; and item 3, 6,000 pounds 
was included in a recent opening by 
Services Administra- 
York. Pal 
Corp., 


the General 
New 
Manu facturing 
N. Y. submitted the low bid of 5.1 
cents on item 1; Sterling Supply 
Corp., Philadelphia, submitted the 
low bids on items 2 and 3 of 8.7 


tion, Products 


Brooklyn, 


cents and 11.48 cents, respectively. 
en 

Turco Wins Award 

Products, Los An- 


geles, won the award in a recent 


Turco 


opening for metal cleaner by the 
Bluff Arsenal, Ark., with a 
bid of 8.35 cents. 


Pine 


* 


FSS Soap Bids 


Lever Brothers Co., New 


York, submitted the low bid of 8 
cents on laundry soap and Indus- 
trial Soap Co., St. Louis, Mo., the 
low bid of $6 on toilet soap, (300 








three-ounce cakes to case) in a re- 


cent opening for miscellaneous sup- 
plies by the Federal Supply Service, 
Washington, D. C. 
eae 

Euclid Submits Lowest Bid 

Euclid Chemical Co., Cleve- 
land, O., 
82.77 


mothproofing 


submitted the low bid of 
50,000 gallons of 
included 


cents on 
compound, 
in a recent opening for miscel- 
laneous supplies by the Quarter- 
master, Philadelphia. 
— 
QM Wax Award 
National Industrial 
Co., East Point, Ga., 
winning bid of 48.5 cents on item 


Supply 


submitted the 


one in a recent opening for liquid 
wax by the Army Quartermaster, 
Camp Gordon, Ga. 

dee 


Moore Expands Board 

John B. Moore Corp., Nut- 
ley, N. J., recently announced elec- 
tion to board membership of John 
A. Campbell and his appointment as 
vice-president in place of Myra H. 
Moore, who resigned. Two addi- 
tional directorships were created to 
be filled at the annual meeting of 
stockholders. At the same time ap- 
pointment of I. John Snider of De- 
troit as sales engineer for the lower 
Michigan area was announced. 

Four of Moore’s solvents for 
use in maintenance and overhaul 
of electrical and mechanical equip- 
ment were certificated for use as 
articles of stores on board vessels 
by the U. S. Coast They 


are “Per-Trolene,” 


Guard. 
“Frigisol,” “Cin- 
ceclene,” and “Oxylene” or Solvent 
M-2,-M-3, M-5, and 


tively 


M-6, respec- 


* 
Flameproof Cloth 
A flameproof 
woven disposable towel for indus- 


cotton non- 
trial use was announced recently 
by Leshner Corp., Hamilton, O. 
The cloth is patented and measures 
12 x 18 inches. It can be cut to 
individual specifications. It sells for 
1%, cents each in colors and 2% 
cents each in white. Output is ex- 


pected to reach 3,000,000 towels 


per day by early 1954. 
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Rhodinol Shulton, for example, 
is a pure rhodinol synthetically made. 
It offers these advantages: 


@ This aromatic chemical possesses the unique odor and the chemical 
characteristics of natural rhodinol fractions isolated from Geranium 
Bourbon. It has the extra advantage of being half as costly. 


@ The odor and the chemical properties of Rhodinol Shulton are 
constant and reproducible. 


It is stable in price because it is not dependent on natural geranium 
oil—a known variant in this respect. 


@ You can use Rhodinol Shulton wherever the deep rich note of 
rhodinol is desired. Its reasonable price is revolutionizing the per- 
fumer’s former concept of its use. 


Rhodinol Shulton is one of several successful prod- 
ucts resulting from our extensive chemical research 
program. Others we are now offering: 


Eugenol @ Iso Eugenol @ Heliotropine ¢ Vanitrope 
Benzyl! Alcohol ¢ Benzyl Benzoate ¢ Anisic Aldehyde 





SHULTON, Inc. 


FINE CHEMICALS DIVISION ° 630 FIFTH AVENUE 
NEW YORK 20, N. Y. 
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New Crade Warks | 








HE following trade marks were 
published in recent issues of the 
Official Gazette of the U. S. Patent 
Office in compliance with section 
12(a) of the Trade Mark Act of 
1946, 


section 13 may be filed within 30 


Notice of opposition under 


days of publication in the Gazette. 
See rules 20.1 to 20.5. As provided 
by section 31 of the Act, a fee of 
$25 must accompany notice of op- 
position. 


Staley’s Cubes—This for laun- 
dry starch. Filed February 13, 1952 
by A. E, Staley Manufacturing Co., 
Decatur, Ill. Claims use since 1935. 

Pur-O-San—This for germicide 
and wetting agent. Filed June 20, 
1952 by Bradford Chemical Co., Brad- 
ford, Pa. Claims use since August 1, 
1949. 

Bromicide—This for bactericide 
for use in dairy, food and heverage 
industries. Filed February 24, 1953 
by Hydropulser Corp., Oak Park, Ill. 
Claims use since February 2, 1953. 

Austin’s Safe Bleach—This for 
textile bleach. Filed May 8, 1953 by 
James Austin Co., Mars, Pa. Claims 
use since September 11, 1952. 

Hi-Letho] 10—This for germi- 
cide and deodorant. Filed April 27, 
1953 by Vineland Poultry Laborator- 
ies, Vineland, N. J. Claims use since 
on or about January 10, 1948. 

Ful-Aire—This for air deodor- 
ant. Filed May 19, 1953 by Fuller 
Brush Co., Hartford, Conn. Claims 
use since on or about January 31, 
1951. 

Penresina—This for powdered 
rosin with diluent for use in polishes, 
cleaning compounds, disinfectants, 
soaps, etc. Filed June 11, 1953 by 
S. B. Penick & Co., New York. Claims 
use since May 25, 1953. 

GX—This for insecticides. Filed 
June 11, 1953 by Pittsburgh Coke and 
Chemical Co., Pittsburgh, Pa. Claims 
use since February 20, 1953. 

Texy—tThis for general house- 
hold cleaner. Filed June 3, 1953 by 
Texize Chemicals, Greenville, S. C. 
Claims use since September 1, 1952. 

Pure-sure — This for _ insect 
spray, etc. Filed September 29, 1950 
by Pure Oil Co., Chicago. Claims use 
since June 1946. 

Modern Home—This for cedar 
spray, deodorizing spray, insecticidal 
spray, and mothproofing spray for 
household use. Filed January 21, 1953 
by Modern Home Products Co., Chi- 
cago. Claims use since October 7, 
1952, 


Dove—This for washing pow- 
ders and detergents in bar form for 
Filed August 7, 


toilet use. 1953 oy 


FEBRUARY, 1954 


Lever Brothers Co., New York. Claims 
use since December 27, 1945. 

Cook—This for self polishing 
floor wax, scouring cleaner, soap 
flakes, soap granules, soap scouring 
pads, and bowl cleaners. Filed Jan- 
uary 6, 1950 by Cook Coffee Company, 
Cleveland, O. Claims use since March 
1935. 

Aura—tThis for detergent for 
dishwashing and other washing and 
cleansing operations. Filed September 
19, 1951 by Calgon, Inc., Pittsburgh, 
Pa. Claims use since August 14, 1951. 

Allamanda — This for soap. 
Filed March 11, 1953 by Elizabeth 
Arden Sales Corp., New York. Claims 
use since January 3, 1926. 

Office Pax—This for powdered 
skin cleanser. Filed April 10, 1953 
by G. H. Packwood Manufacturing 
Co., St. Louis, Mo. Claims use since 
December 3, 1935. 

Detisol—This for cleaning for 
surgical instruments. Filed June 16, 
1953 by Schenley Laboratories, Inc., 
New York. Claims use since March 
13, 1953. 

Staff—This for shampoo. Filed 
June 18, 1953 by Colgate-Palmolive 
Co., Jersey City, N. J. Claims use 
since October 27, 1952. 

Cue—This for shampoo. Filed 
June 22, 1953 by Colgate-Palmolive 
Co., Jersey City, N. J. Claims use 
since March 30, 1953. 

Duntra—This for dirt, grease, 
rust, corrosion, and water stain re- 
mover from metal, ceramic, tile and 
other surfaces. Filed June 17, 1952 
by Duntra Laboratories, New Bruns- 
wick, N. J. Claims use since January 
1950. 

OGP—This for spot remover 
of oil, grease, paint, shellac, rosin, 
etc. Filed by Eaton Chemical and 
Dyestuff Co., Detroit. Claims use 
since November 3, 1952. 

Perolin—This for compound for 
use with fresh or salt water to cleanse 
surfaces of oil and grease, for drain 
pipe cleaner, etc. Filed January 6, 
1953 by Perolin Co., Dover, Del. and 
New York. Claims use since March 
1, 1947. 

i @ aa 
Aerosol Shave in U.K. 

A pressure packed shaving 
cream, trade named “Rise” is being 
Products 


sponsored by | ’retested 


Ltd., an English company controlled 
by Carter Products Co., New York, 
which makes and sells the product 
in the U. S. 
tainer with push button control is 


The pressurized con- 


the initial selling theme in a strong 
with 
target. The 


"is $1.00. 


press advertising campaign 
London as the main 


British version of “Rise’ 





New Phosphate Division 
The establishment of a new 


phosphate chemicals division of In- 


ternational Minerals & Chemicals 
Corp., Chicago, headed by Howard 
F. Roderick, was announced late 
last month by Louis Ware, pres- 
ident. The operations of the new 
division include a plant near Bar- 
tow, Fla., that recently went into 


Wales, 


Hereto- 


operation and plants at 
Tenn. and Tupelo, Miss. 
fore the operation of these plants 
has been a part of the corporation's 


phosphate division. 


International now has two 
phosphate divisions. The phosphate 
minerals division is headed by 
George W. Moyers, vice-president 
who has been in charge of the phos- 
phate division. He is responsible 
for the mining and refining of phos- 
phate ores in Florida and Tennessee. 
The new 
vision, headed by Mr. Roderick, who 


phe »sphate chemicals di- 


came to International as a_vice- 
president from Wyandotte Chem- 
icals Corp., Wyandotte, Mich., 1s 
to produce phosphate and sell chem- 
icals. Mr. Roderick had been direc- 
tor of sales for Wyandotte’s Michi- 
gan Alkali Division since 1950. 


-* 


Represents Hydrocarbon 
Millmaster Chemical Corp., 
New York, represents Hydrocarbon 
Chemicals, Inc., Newark, N. J., as 
exclusive selling agent for sulfonic 
acid, sulfonates, and related prod- 
ucts. The arrangement became ef- 
fective January 1. Hydrocarbon in- 
vites inquiries for products which 
can be integrated with its equip- 
ment, specially designed for large 
and small tonnage production of a 
diversified line of these products. 


me (> cme 


Retires from Canco 

S. S. Jacobs, design super- 
the closing machine de 
partment of Co., 
New York, retired recently after 
45 years of service. Mr. Jacobs in- 


visor of 
American Can 


tends to establish a consulting serv- 
ice on the Pacific Coast for the de- 
velopment, design and production of 
food and packaging machinery. 
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The ULTRAWETS wet, penetrate, clean, emulsify 


TURNING LIQUID SUDS INTO SOLID SALES 


Modern household shoppers appreciate a good thing when 
they find it. That’s why the demand for new liquid dish- 


washing detergents is increasing so rapidly. 


Look at the advantages: greater economy, no sneeze. no 
sink scum, instant solubility, pleasant odor, easy handling. 
These are features that can mean extra volume for you 
on the retail sales front. And many of today’s fastest 
selling liquid detergent brands are formulated with liquid 
ULTRAWETs— products of the Atlantic Refining Company. 











Philadelphia, Providence, Charlotte, Chicago 
in the West: L. H. Butcher Co. 

In Canada: Naugatuck Chemicals Division of 
Dominion Rubber Company, Ltd. 


In Europe: Atlantic Chemicals SAB, 
Antwerp, Belgium 











ATLANTIC 


PETROLEUM 
CHEMICALS 
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But there are other advantages the ULTRAWETs offer— 
advantages of special interest to you. Economy is one. In 
tank car or bulk lots, you can buy liquid ULTRAWeTs at 
significantly low prices. And the high performance charac- 
teristic of the ULTRAWETS means you can save on the 
quantity you need. 

Let us send you complete information on the ULTRAWETS. 
We can supply you formulations. or help you develop your 


own. Send coupon, or write. 


poo an a a ae an a a en a a ee ee ee ee ee ~ 
! THE ATLANTIC REFINING COMPANY 

Dept. E-1121, Chemical Products Sales 

260 South Broad Street, Philadelphia 1, Pa. 






Name 





| 
| 
| 
| 
Please send me information on the liquid ULTRAWETS for use in | 
| 
| 
| 
Firm | 

| 


| 
| 
| 
| dishwashing. 
| 
| 
| 


Street 















Since the Days of 

















—_ 


the “Gold Rush...” —— 


Soapers have depended on WH&C 
... for Raw Materials of Quality 


S 











INCE 1838, we’ve been supplying the nation’s 


“soapers” with basic raw materials. 











® 
VEGETABLE OILS 
Babassu Olive 
Castor Palm 
Cocoanut Peanut 
Corn Sesame 
Cottonseed Soybean 
ANIMAL FATS 
Sperm Oil Grease 
Oleo Stearine Tallow 
Lard Oil Lanolin 
Neatsfoot Oil 
° 
FATTY ACIDS 
Red Oil Tall Oil Tallow 
Stearic Acid 


Hydrogenated Fatty Acid 
Cottonseed and Soybean 
Fatty Acids 


SILICATE OF SODA—Liquid powdered and solid. 
METSO* 200— (Sodium Orthosilicate) 

METSO* ANHYDROUS— (Anhydrous Silicate of Soda) 
METASILICATE—‘“‘Metso”* Granular. 

METSO* DETERGENTS—55, 66, 99. 


MAYPONS—Unique surface active agents; prolific foam; high 
detergency and emulsifying powers; suitable for cosmetic 
and industrial use. 


AIR DRYETTES CHLOROPHYLL 


*Reg. U. S. Pat. Off., Phila. Quartz Co. 








ALKALIES 


Caustic Soda, Solid, Liquid, and 
Flake; Soda Ash, Light and Dense 
Carbonate of Potash, calcined 
and hydrated 
Calcium Chloride 
Tri Sodium Phosphate 
Tetra Pyro Phosphate 
Quadrafos Granular and Beads— 
a stable polyphosphate for water 
conditioning and mild but effec- 
tive detergency. 











BO 


Let us mix your dry private formulas 
Established 1838 


Welch Holme é Clark lo./uc 





439 WEST STREET NEW YORK 14, N.Y. 


Warehouses in New York and Newark, N. J. 
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The market for products containing G-11 is 
an established, growing market with virtu- 
ally unlimited opportunities for profitable 
developme at. 

Few products have ever been studied so 
exhaustively and given such unanimous 
acclaim by authorities. G-11 is recognized 
as the proven, effective and non-irritating 
antiseptic chemical that offers outstanding 
hygienic and deodorizing advantages. 

Years of safe, successful use by millions of 
people assure the continued success of your 
products containing G-11. 

As the originator and producer of G-11, 
Sindar offers you the benefits of its scientific 
knowledge, practical marketing experience 
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LOO E « at the sales advantages 


offered your product by G-iT 


(Brand of Hexachlorophene) 


and technical service in using it to the best 
advantage in your soaps, detergents and 
cosmetics. 


Bulletins are available on: 


Physical and Chemical Properties 
Toxicological Properties 
Bacteriological Properties 
Cosmetic Use 

Soap and Detergent Use 

Literary Abstracts 





330 West 42nd Street « New York 36, N. Y. 


Branches: Philadelphia + Boston ¢ Cincinnati 
Detroit + Chicago « Seattle « Los Angeles + Toronto 








“Wise public debt management 


with its goal of sound money 


is of prime concern 


to every American.” 


MUNDY I. PEALE 


President 
Republic Aviation Corporation 


“Wise public debt management with its goal of sound money is of prime 
concern to every American. Regular purchase of U. S. Savings Bonds con- 
tributes importantly to the achievement of this objective and, at the same 
time, helps assure our future security, individually and as a nation. We at 
Republic Aviation feel a deep sense of pride in the knowledge that 94% of 
all our employees became investors as a result of our most recent campaign 
and that $631,000 in bonds are purchased each month on our automatic 


Payroll Savings Plan.” 


Perhaps the importance of U. S. Savings Bonds and the 
Payroll Savings Plan as factors in wise debt management 
and the achievement of sound money may not have oc- 
curred to you. 


Here are a few facts and figures: 


¢ For every dollar of public debt held by a commercial 
bank, about five new dollars may be created in the form of 
credit. Obviously, the larger the amount of the public debt 
held by individuals, the greater the check on inflationary 
tendencies. 

¢ At the end of 1953, the cash value of Series E and H 
Bonds held by individuals was more than 36 billion dollars. 
This total is growing steadily, thanks largely to the month 
after month purchases of Series E Bonds by more than 
8,000,000 Payroll Savers. 

¢ Sales of E and H Bonds in 1953—23% higher than in 
1952—provided cash for all E and H Bond maturities and 


redemptions and still left over $210,000,000 net for the 
reduction of bank-held debt. 


¢ The ownership of more than $36,000,000,000 in Savings 
Bonds by millions of Americans constitutes a reservoir of 
future purchasing power—an asset to industry and business 
as well as to the individuals who built it by their Bond- 
conscious thrift. 


Why not team up with Mr. Peale and other leaders of indus- 
try in their efforts to help America reach its goal of wise 
public debt management and sound money? All you have 
to do is (1) show a personal interest in your Payroll Sav- 
ings Plan. Get the figures on the percentage of employee 
participation and the amount of monthly savings by your 
employees. (2) Wire, phone or write to Savings Bond 
Division, U. S. Treasury Department, Washington, D. C. 
You'll get all the help you need to build up or install a 
Payroll Savings Plan that will reflect your company and its 
interest in America. 


The United States Government does not pay for this advertising. The Treasury Department 
thanks, for their patriotic donation, the Advertising Council and 
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When a man’s a lady’s man 
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LOS ANGELES 


The fathers of many a little shaver owe 
quite a debt to Norda. Some of the most 
popular men’s toiletries are made with 
Norda scents and odors. 


The ladies, of course, have depended for 
years and years on cosmetic and beauty 
preparations made more alluring by Norda 
fragrances, shades, and colors. As you 
probably know, Norda research and 
achievements have made it possible for 
many leading makers of perfumes, co- 
lognes, lotions, lipsticks, powders—all cos- 







































































Norda helps 


metics—to create some of their outstanding 


successes. 


Norda makes good scents. Norda is 
known for that honest statement. Norda 
was the first ever to talk sales scents with 
you. So talk over your problems with 
Norda. Send for Norda samples and test 
them. Won’t you do it today? 


Norda 


ESSENTIAL OIL & CHEMICAL COMPANY, INC. 


601 West 26th Street, 


* SAN FRANCISCO * ST. PAUL * 


DALLAS * MONTREAL * 


New York 1, N. Y. 


TORONTO * HAVANA 


* LONDON * PARIS * GRASSE 
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6 machines important in- 
SOAP MAKING 


TILTING 
AMALGAMATOR 
Other types available. 
















CHILLED IRON AND 
GRANITE ROLL MILLS 
From laboratory size to 
18” x 40” rolls 





VAN BUREN SOAP 
WRAPPING MACHINES 
Various models. Wrap up 
to 300 cakes per minute. 





| PLODDER 
22", 4", 8", 10", 12", and 
14” screws. 









operate. Produces consisten 
uniform cokes. 


SAFETY AIR PRESS — 
Patented in U. S. and 
foreign countries. Easier to 

tly 








VAN BUREN 
AUTOMATIC SCRAPLESS 
CUTTER 

Original tractor type. 
Other types available. 
Invented and patented 

by Van Buren 











Houchin soap making machines include every machine required for modern 
soap manufacture. Available individually or in complete production ranges. 


HOUCHIN MACHINERY CO., INC. 


Sixth & Van Winkle Avenues Hawthorne, New Jersey, U.S.A. 


Manufacturers of Soap Making Machinery Since 1840 
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Shoe Cream Manufacture... 


URFACE luster produced by 


a shoe polish depends, of 


course, upon proper choice 
of suitable waxes and upon the cor- 
rect ratio of ester waxes, ozokerite, 
and paraffin to solvent or solvent 
mixture. But equally important, 
possibly decisive, factors are solvent 
evaporation speed, pouring tempera- 
ture, climatic conditions in the pour- 
ing room, and, finally, size and pro- 
portions of the containers. Pro- 


ducers of raw materials supply 
recipes for the manufacture of shoe 
polishes, but these should be con- 
sidered merely as a starting point. 
Generally these formulas are based 
on experiments in laboratory quanti- 
ties and are hard to apply to actual 
production. 

The production man is far 
more concerned with the physical 
properties of the waxes than with 
their chemistry. He ascertains the 


proper composition of the wax 
batch by preparatory experiments. 
Manufacturing methods vary. Most 
large producers pour the preheated 
solvent into the still hot wax charge, 
then heat the liquid shoe cream 
to a suitable temperature, convey 
it to the filling machines and pour 
the product into containers. Cooling 
takes place on a moving belt which 
The 


cans are then closed with lids. A 


runs though a cooling tunnel. 


uniformly satisfactory surface lus- 


ter does not result from this 
method, for any one or a combina- 
tion of the reasons cited above. 
This procedure is reversed 
plants, 


1 small or medium. size 


where surface gloss is greatly 
valued in addition to polishing and 
preserving properties. Here the hot 
wax mixture is added to the pre- 
heated solvent. A number of small 
‘ettles are filled with an accurately 


neasured amount of solvent which 
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Polish luster depends upon correct choice 
of waxes, esters, solvents and paraffins. 
Solvent evaporation speed, pouring tem- 
perature, container size and climatic con- 
ditions in pouring room also are important. 








is then preheated to 38° - 40°C. 
Each kettle is then placed on scales 
and a previously calculated quantity 
-95°C ina 


thin stream and in small amounts. 


of wax is added at 90 


This operation must be accompanied 
by constant stirring. If it were per- 
formed rapidly uneven heating of 
the solvent would lead to grainy 
Wax precipitation. As soon as the 


proper amount of wax has been 


a Ided 


cooled under constant stirring. In- 


to the solvent the kettle is 
crustations forming on the inside 
wall of the kettle must be constantly 
removed and stirred back into the 
batch. The cream solidifies and be- 


comes almost immobile at about 
38 - 40°C, depending upon the wax 
composition. Cooling is then dis- 
continued and the contents of the 
kettle are broken up by stirrers, 
whereupon they assume a paste like 
consistency. 

The kettle is then put aside 


The 


author has seen some foreign firms 


to permit the cream to age. 


leave their shoe creams to age for 
as long as two weeks before pouring. 
Then the cone-shaped kettles, which 
have a capacity of 120 to 130 liters 
and contain approximately 100 kilos 
of shoe cream are heated in a water 
bath under constant stirring to 62 


to 65°C. The cream should run 


freely from the shaft of the stirrer 
and should show no trace of graini- 
Otherwise the 


ness. temperature 


has to be raised by a few more 





degrees while vigorous stirring is 
continued. Cooling is then effected 
as described in the manufacturing 
allowed 


process and the mass is 


to set. During setting the tempera- 
ture is raised two to three degrees 
by the heat of crystallization. The 
set batch is “broken” and heated 
to pouring temperature which usual- 
ly is three to four degrees above 
the one registered during setting. 
The 


cooled either by ventilator or cool- 


product is then poured and 
ing tunnel. 
This 


little more costly in 


procedure, though a 


time, labor, 
steam, and solvent evaporation, of 
fers the following advantages: first 
cloudi- 


rate surface lustre without 


ness: homogenous consistency of 


the paste ; no subsequent crystalliza- 
tion or separation of solvents with 
its attendant troubles. 


In the manufacture of black 


shoe cream, attainment of a deep 


black lustre without clouding fre- 


quently offers problems. Fogging 


and a grey tone are often en- 


countered. Fogging is conimonly 
blamed on faulty pouring tempera 


while the 


ture, humidity, etc 
nigrosin base is held responsible 
for the grey tone. The following 


suggested to avoid 
these troubles: 1.5 kilo of ‘‘Olesol 
Black S” ( product of the 1.G. be- 


World War II) 


100 kilos of wax batch, and 


proces lu re is 


fore is added to 
each 


four to 4.5 kilos of fine light carbon 
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Emery Industries, Inc., Carew Tower, 
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Eliminated Bleaching- 
Saved '/2¢ a Pound 


By using Emersol 132 Lily Stearic Acid in place of 
an ordinary triple-pressed type, this manufacturer 
of esters was able to attain the desired color of his 
product without bleaching and without spending ex- 
tra money, because Emersol Stearic Acids cost no 
more than ordinary grades. 

In this actual case, the exceptional color-stability 
of Emersol 132 resisted the darkening that normally 
occurred during high-temperature esterification. Not 
only was the cost of bleaching eliminated (labor and 
materials), but the yield of finished product increased 
by the amount normally trapped in the discarded 
filter cake. 

The outstanding stability of Emersol Stearic Acids 
can mean as much to you. Even where color is not 
of primary importance, their superior resistance to 
rancidity and to oxidation are extra benefits that 


Fatty Acids & Derivatives 
Plastolein Plasticizers 
Twitchell Oils, Emulsifiers 


Cincinnati 2, Ohio 


How Emersol Stearic Acid | 2 










make any product more salable. Since they cost no 
more than ordinary grades, it will pay you to use 
Emersol Stearic Acids—available in all grades to suit 
your specific need. Next time...everytime...buy 
Emersol Stearic Acids. 





IF YOU USE A DOUBLE PRESSED GRADE... 


Here’s one of many reasons why Emersol 120 
Standard Stearic Acid is preferred over competitive 
double-pressed grades. These colors of glyceryl 
monostearates clearly show the value of the out- 
standing color stability of Emersol 120. The mono- 
stearates were esterified for 5 hours at 250° C, 
under a CO, blanket, with no bleaching or refining. 


Lovibond Color 


Glyceryl Monostearate 
(514" Cell) 


made from 
Emersol 120 Standard Stearic 6Y/2.7R 
Competitive Double Pressed “A” 9Y/4R 
Competitive Double Pressed ‘““B” 28Y/8.5R 


Write Dept. S-2 for full information on all Emersol 
Stearic Acids. 











Export: 5035 RCA Bidg., New York 20, New York 
New York ¢ Philadelphia « Lowell, Mass. ¢ Chicago ¢ San Francisco 
Schibley & Ossmann, Inc., Cleveland ¢ Ecclestone Chemical Co., Detroit 


Warehouse stocks also in St. Louis, Buffalo, Baltimore and Los Angeles 
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(of American manufacture ) 
every 100 kilos of 
shoe The black is 


idded to the preheated solvent, a 


black 
ire used for 
cream. carbon 
few minutes allowed for wetting, 
nd the and 


added to the hot wax as above. 


mixture then stirred 





Although these methods have 
proved themselves in long practice, 
it should be remembered that the 
decisive factor is the experience of 
the production man, his knowledge 
of the raw materials, his choice ot 
pouring temperature, of containers, 


He will 
the 


lustre as a matter of course, just 


cooling speed, etc. pay 


special attention to surface 
disclose his manu- 
facturing process. H. Hollander, 
Seifen - Oele - Fette -Wachse, 1953, 
No. 26, p. 699. 


as he will not 


Phosphates as Syndet Builders 


ONDENSED, complex anhy- 
(ee phosphates, derived 
from orthophosphates by dehydra- 
increasingly used as 


tion, are 


builders for synthetic detergents. 


Basic types are pyrophosphate 
(Na, P,O,) : 
(NasP;QO10); and 
(NasPsO,). 


builders are based on the following 


tripolyphos phate 
hexametaphos- 
phate Properties as 
essential functions, exhibited by the 
different phosphates in varying de- 
grees : 

1. Ability to form complexes 
the alkalies 


(cause of water hardness) and of 


with ions of earth 
heavy metal salts ; water is softened, 
carbonates and lime soaps are dis- 
solved, and such substances as iron 
are rendered harmless. 

2. Ability to suspend, dis- 
perse, peptize, and emulsify pig- 
ments, oils, etc.; soil is thus finely 
dispersed and resorption is pre- 
vented in many instances. 

3. Ability to regulate the pH 
of the liquid, which is moved into 
the neutral to sour range by the 
presence of metaphosphate, weakly 
alkalized by the presence of tripoly- 
phosphate, and strongly alkalized 
hy the presence of tetrasodiumpyro- 
phosphate. 

Efficiency in the laundering 
process depends upon the degree 
to which each of these three func- 
tional properties is present. Addi- 
influences are concentration, 
pH. Hydrolytic 
tissionability and hygroscopicity of 


tional 
temperature and 
the phosphates are also important 
f ictors. 
Condensed phosphates are 
found to be superior to inorganic 
lts (electrolytes) and to ortho- 


phosphates as builders. There is 
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an optimum ratio of phosphate 
quantity to concentration of active 
detergent. 

Washing powder of secon- 
dary alkyl sulfates and dodecylben- 
zenesulfonates is increased 


more 
the [ 


effectively by presence of a 
combination of phosphates than by 
the presence of an individual phos- 
phate. Sodium hexametaphosphate, 
which is a buffered form of sodium 
hexametaphosphate, is found more 
combination of 


effective than a 


tripoly-pyrophosphate. For stabili- 
zation of soap in hard water, a com- 
bination of potassium metaphos- 
phate and pyrophosphate is recom- 
mended, 

An experiment in which 


sodium hexametaphosphate was 
used in place of the tripoly/pyro- 


combination in a hot-sprayed syn- 


thetic detergent, showed positive 
results regarding detergency, soil 


carrying power, and lumping prop- 
erties. 

Foaming power of alkylben- 
zenesulfonate is more favorably in- 
fluenced by metaphosphate than by 
pyrophosphate. 

Effect of 
phates on persalts is not yet fully 
investigated ; generally they inhibit 
stabilization of percompounds. 


condensed phos- 


liber incrustations liable to 
after 
with syndets in hard water, can be 


occur repeated laundering 
prevented completely by metaphos- 
phates, very well by sodium hexa- 
metaphosphate, somewhat by tri- 
polyphosphates, but not at all by 
pyrophosphates. 

Surface activity of wetting 
and washing agents is increased by 
the 
phates. 


presence of polymeric phos- 





Properties looked for by the 
detergent industry in a phosphate 
builder differ from the requirements 
of the textile and commercial laun 
dering industries. 

The above conclusions on the 
role of condensed phosphates as 
builders in syndets are amply docu- 
mented and illustrated by tables and 
graphs in an article by Dr. H. 
Stuepel, Seifen-Oele-Fette-Wachse, 
1953, Nos. 21 through 24, p- 537- 
621. 


Lemon Juice In Soap 

All claims put forward for 
so-called lemon-juice soap which are 
based on the properties of free citric 
acid present in 


acid or abscorbic 


lemon juice must be considered 


false. Lemon juice which contains 
four to 8.5 percent citric acid must 
be considered an incompatible ad- 
ditive to soap. An excess of alka- 
line soap results in the formation 
of sodium citrate ; and excess of cit- 
ric acid leads to separation of the 
fatty acids and destruction of the 
soap. 

Addition of citric acid to 
synthetic detergents, on the other 
hand, is feasible, because these 
products are salts of strong acids 
or non-dissociated compounds. Ex- 
amination by the very sensitive pen- 
tabromacetone reaction at a pH of 
8.7 showed only traces of sodium 
citrate in a so-called “lemon-juice 
soap.” Obviously claims of astrin- 
gent and bleaching properties based 
on the presence of free citric acid 
cannot be substantiated for such a 
product. 

Another active ingredient of 


lemon juice is vitamin C or ascorbic 
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STEPAN Complete Line of Liquid 
Detergent Bases Helps Soapers Cash-in 


From heavy-duty floor cleaners to bubble bath spe- 
cialties. . . from textile scouring compounds to milady’s 
creme shampoos, there are Stepan liquid detergent 
bases and finished formulations available to help you 
develop your own product. 

Included in the Stepan line of liquid detergent base 
materials are the new higher fatty alcohols and fatty 
alcohol sulfates important for superior detergency and 
mildness to the skin in such products as liquid dish- 
washing detergents, heavy-duty household detergents 
and other detergents in either liquid, solid, or flake form. 

The completeness of the Stepan line of base ma- 
terials makes it possible for you to select just exactly 
the correct ingredients for blending to your use and 


price requirements. 


Why not let Stepan materials, facilities, and experi- 
ence help you to capitalize on the big and growing 


liquid detergent market? 


Liquid Alkyl Aryl Sulfonates 


The Stepan line includes a variety 
of liquid alkyl aryl sulfonates 
offering economical sources of ac- 
tive ingredients and tailored to 
meet various price and end use re- 
quirements. Among these products 
and of special interest are DS-60 
and DS-35 de-salted sodium alkyl 
aryl sulfonates. In addition to 
their uses as a liquid dishwashing 
detergent base, these products are 
ideal as bases for scrub soaps, 
dairy cleaning compounds, or any 
other cleaning compound which 
requires the combination of 
economy, superior detergency, and 
superior wetting action. 


Non-lonic Detergents 
and'Foam Stabilizers 


Stepan LDA, an alkylolamide, 
provides exceptional foam sta- 


bility and is highly recommended 
for use in alkyl aryl sulfonate and 
fatty alcohol sulfate formulations 
where high foam stability is 
desired. 

Amides — Stepan can also pro- 
duce special amide type non-ionics 
to your own specifications. Our 
large production capacity may 
well effect important savings to 
you on products of this type. 


Sulfated Alcohols 


Lauryl Sulfates—An extremely 
wide range of sodium, ammonium, 
potassium, and triethanolamine 
lauryl sulfates are available for 
detergent and other uses. These 
are obtainable in paste, liquid, or 
powder forms and are unmatched 
for purity and uniformity. 
Higher fatty alcohol sulfates 
—These new productsin the Stepan 
line offer excellent detergency and 


PROFIT OPPORTUNITY IN 
LIQUID DETERGENTS ~> 
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liquid detergent bases and 


paste form detergents. 
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20.2% of the market in four years is the record for a liquid 
dishwashing detergent in one major city. It now outsells all 
other dishwashing products in that market. Synthetic detergents 
as a whole have captured better than 50% of the market, 
nationally. Stepan Chemical Company has a complete line of 


finished formulations to help 


soapers profit from this growing market. Many of these base 
materials are also advantageous for use in solid, flake, or 

















the additional advantage of low 
de-fatting to the skin. They are 
ideal for use in shampoos, heavy- 
duty household detergents, and 
other detergents in liquid or solid 
form. 


Savings Through 
Stepan Blending Service 


The completeness of the Stepan 
line can also make possible con- 
solidated raw material buying. 
This, incombination with Stepan’s 
extensive blending facilities, can 
effect important savings for you. 


Write for Froe intounation, aud Samples... 


” STEPAN 


20 





Carload total of less than carload 
ingredients, where suitable, can be 
blended at small additional cost 
and carload price savings effected 
on the individual items. 


Laboratory Assistance 


The Stepan Chemical Company 
has had over twenty years experi- 
ence in the field of synthetic de- 
tergents. This experience and the 
new Stepan laboratory facilities 
are available to help you in 
developing and producing your 
detergent product. 


CHEMICAL CO. 


No. Wacker Drive 


Chicago 6, Illinois 
Telephone: CEntral 6-5511 















acid, which is present at the rate 
of 40 to 70 mg percent. An alka- 
line medium destroys vitamin C, 
and a soap containing ascorbic acid 
is therefore a contradiction in itself. 
E. Genk, Seifen-Oele-Fette-U ‘achse, 
No. 16, 1953, page 426. 





Soap Assn. 


(From Page 37) 





by C. L. Weirich, C. B. Dolge Co., 
Westport, Conn., and chairman of 
the Specialty Soap Division, heard 
R. F. Huntley of Cowles Chemical 
Co., Cleveland declare that “whether 
it be salesmen or uranium, you must 
know what you are looking for be- 
fore you can find it.” Mr. Huntley’s 
talk begins on page 41. 

“The hiring of qualified per- 
sonnel is the most important part 
B. Osborn of 


Economics Laboratory, New York, 


of management,” E. 


pointed out in his paper, “Facts- 
Not Fancies in Selecting Person- 


nel.” To hire the good man, as 


distinct from the man who looks 
good, “involves a gathering and cor- 
relation of sufficient pertinent facts 
so as to get an objective over- 
all analysis of the person” under 
consideration, Mr. Osborn ex- 
“The 


performance of the person we are 


plained. history and past 


considering is the thing,” he said. 
His company also has propective 
employees interviewed by several 
persons. In addition to verifying 
information developed in interviews, 
references are checked by face to 
face interviews with persons given 
as references. 

The use of newer testing de- 
vices, “projective tests” for rating 
prospective employes was outlined 
ina talk by King Whitney, execu- 
tive director of the Personnel Lab- 
oratory, New York, whose subject 
Pick 


was “Can Common-Sense 


Salesmen 2” 

Packaging Panel 

see panel discussions, pre- 
sided over by A. i. Hersberger 

Phila- 


delphia, were featured at the general 


of Atlantic Refining Co., 
session the morning of Jan. 28. A 
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new filling machine which not only 
has a speed potential of up to 300 
packages a minute but greatly re- 
duces weight error by using a new 
method of automatic weight con- 
trol applied to volumetric measuring 
was described by the panel's first 
speaker, Stanley Ross of Pneumatic 
Seale Corp., N. Quincy, Mass., who 
“What's New in the 


Mechanics of Packaging.” 


spoke on 


“The way to realization of 
the ‘ideal’ package is only through a 
long continuing program 
utilizing all the data that modern 


technique 


range, 
research and _ industrial 
can provide,” Donald Deskey of the 
New York consulting firm bearing 
his name, pointed out in his paper 
“Packaging Design—The Responsi- 
bility of the Industrial Designer.” 

The control of quality in the 
manufacturing of folding paper car- 
tons by statistical methods was re- 
ported on by W. I. Sooy of Gard- 
ner Board & Carton Co., Middle- 
town, ©. Production control charts 
used to illustrate methods employed 
in determining the quality level were 
shown in slides by Mr. Sooy. 

A panel on the outlook for 
basic raw materials featured George 
L. Prichard of the Bureau of Raw 
Materials, who said that domestic 
production of tallow and grease is 
expected to continue at about the 
record levels of the last few years. 
U. S. production of all fats and 
oils is expected to continue at high 
levels and coconut and palm oils 
should continue to be available in 
such quantities as may be needed 
for soap making, Mr. Prichard said. 

The use of fats in animal 
feeds, the “only one new outlet for 
tallow and grease which seems to 
have any major importance—any 
real possibility of consuming sizable 
quantities of these products,” was 
E. Magoffin of 
Inc., 


discussed by Dr. J. 
Eastman Chemical 
New York. 

tion but that 
effectively, efficiently and 


Products, 
‘here is now no ques- 
tallows and greases 
can be 
economically used in animal and 
poultry feeds,” Mr. Magoffin stated. 
With an average use of two percent 
fat in the 40 million tons of formu- 


lated animal and poultry feeds con- 
sumed in the U. S. in 1952, approx- 
imately 800,000 tons of tallow and 
grease would be consumed. The es- 
timated yearly surplus (production 
less demand) for 1953 was 810 mil- 
lion pounds, so that if only 50 
percent of the formulated feeds are 
fortified with two percent fat, the 
surplus is readily consumed without 
It is quite 
much as four 
feeds, Mr. 


any recourse to export. 
feasible to use as 
percent fat in animal 
Magoffin said. 

In a review of “The Uses of 
Fats in Synthetic Detergents,” John 
W. McCutcheon, New York 
sultant, pointed out that there was 


con- 


a general tendency on the part of 

manufacturers to lean toward fat 

produced materials due to familiar- 
ity with their chemical nature. 

The washing machine manu- 

facturer’s views of an “ideal” de- 
) 


outlined by R. E. 
Electric Co., 


tergent were 


Christie of General 
New York, who said such a product 
should be a.) non-foaming, b.) 
superior as a deflocculator and sus- 
pender, as well as a good cleaner; 
c.) must have a pleasant odor; d. ) 
relatively inexpensive; e.) well dis- 
tributed nationally ; f.) must not at- 
tack dish patterns, and if at all 
possible, should polish copper bot- 
toms on pots and pans; and g.) be 
a liquid. Mr. Christie’s was the 
first paper of a panel on develop- 
ments in soap and detergent use. 
A brief review of the history 
and present and future status of 
liquid detergents was presented by 
Daniel H. Terry, director of re- 
search for Bon Ami Co., New York. 
The increased consumption of liquid 
synthetic detergents (from 712,000 
pounds in 1948 to 94,665,000 pounds 


in 1953 of which approximately 95 


percent is for household packaged 


products) is attributable largely to 
their growing popularity for dish- 
washing and hand laundering of 
woolens and lingerie, Mr. Terry 
stated. 

Desirable properties of de- 
tergents for automatic washers, ac- 
cording to E. O. Morton, of West- 
inghouse Electric Corp., Mansfield, 
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The new SIGHT-O-MATIC’ SOAP MILL 


saves time, labor, money in making adjustments 








QUICK, ACCURATE MILL SETTING ny 


SIGHT-0-MATIC CONTROL: 


- For the Rolls—Gauge actuated by handwheel for 
quick, accurate adjustment. Optimum pressure levels 
for feed and take-off rolls for best milling and dis- 
persion are obtained with quickness and accuracy. 











For the Take-Off Knife —Turn of a handle pneumat- 
ically opens or sets knife for operation. Accurate 
setting retained throughout batch run regardless of 





blade wear. 




























+ For Cooling Water—Cooling water regulated by dial 


thermometers to maintain proper temperature for 
material processed —resulting in production savings. 
















Lehmann Model 
‘So The SIGHT-O-MATIC SOAP MILL is a powerful ally for soap 
oo. manufacturers in their struggle to maintain adequate profits 

— against keener competition. Briefly, Sight-O-Matic control mini- 


mizes the human element in soap mill operation. 












ai 49%. A relatively unskilled operator can obtain correct roll pressures 


“YT quickly by turning the handwheel (one at each end of slow and 
~ fast rolls) until proper pressure is indicated on gauge at that point. 
‘ These easy-to-read Sight-O-Matic pressure gauges save valuable 
XS “s production time and labor in setting the mill for optimum 
NN 
NY 


performance. 
~ 








taining knife pressure for most efficient take-off. Dial indicator in 
air line permits predetermined settings. Positive regulation pre- 
vents damage to both knife and roll and assures complete film 
removal. 













Pneumatic discharge control provides means of setting and main- 


Roll temperatures, important to optimum operational efficiency, 
are controlled with assistance of dial thermometers at intake mani- 
fold and all roll water outlets. 


WG 


LESS FLOOR SPACE These and other refinements in the 631-SV and 632-SV Three Roll 
Motor mounted on top of mill Mills offer toilet soap and soap flake manufacturers equipment 


tnetend of Rees, coves Goer space that can have substantial effect in lowering production costs. 
*Reg. U. S. Pat. Off. 














Send for further information regarding LEHMANN SIGHT-O-MATIC SOAP MILLS 





MAIN OFFICE AND FACTORY: 548 NEW YORK AVE., LYNDHURST, N. J. 
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)., include: good detergency in hot 
or warm and hard or soft water; 
ready solubility ; controlled sudsing ; 
free rinsing, lack of corrosiveness to 
iluminum, vitreous enamel and ef- 
fective as an all purpose product 
for newer fabrics or heavily soiled 
work clothes. 

30dman, formerly re- 
3rothers 


John 
search director of Lever 
Co., New York, prefaced his re- 
marks on the composition of syn- 
thetic detergents by saying that so- 
called sudless detergents were not 


(Concluded on Page 97) 


Valid Patent 


(From Page 40) 











producing the final effect, some- 


times simultaneously, sometimes 
successively. The result comes from 
the combined effect of the several 
parts, not simply from the separate 
action of each and is, therefore 


patentable.” 


References 
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35'U.S.C.A,. 13, 101 

Galland-Henning Mfg. Co. v. Logemann 
Bros. Co., 142 Fed. 2d 700 

Harley C. Loney Co. v. Ravenscroft, 162 
Fed. 2d 703 

Keuffel & Esser Co. v. 
Inc., 85 F.S. 855 

Automatic Devices Corp., 


Pickett & Eckel, 


Cuneo Corp. v. 
314 U.S. 84 


Pacific Tea Co. v. 


Great Atlantic & 
Supermarket Equipment Corp., 340 
U.S. 147; 179 Fed. 2d 636: 78 F.S. 388 


\tlantic Works v. Brady, 107 U.S. 192 
Dunbar v. Meyers, 94 U.S. 187 
In re Jones, 58 Fed. 2d 461 


Reckendorfer v. Faber, 84 U.S. 348 





Hiring... 
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have a conference at least once a 
year for each of our departments. 
With two of the departments this 
is an annual affair and all the men 
With 
‘nother department, sales clinics are 
lield in key cities with six to eight 
men from the nearby territories 


ire brought in at one time. 


participating. These conferences or 
imcs are usually of 3 or 4 days 
uration. 


Our method of compensating 
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salesmen is relatively simple but in 
our case effective. Besides the usual 
allowable expenses when away from 
their base city, we supply them with 
a rented car, for which we furnish 
everything but parking. The man 
is permitted to drive the car for 
reasonable personal use. He is paid 
a guaranteed drawing account plus 
commissions earned in excess of this 
minimum. In an established terri- 
tory when commissions earned fail 
to meet the draw, the deficiency is 
charged against future excess com- 
missions and thereafter the salesman 
does not receive commissions earn- 
ed in excess of his draw until the 
deficiency is repaid. 

Commission rates are not fig- 
ured as a percentage of sales but 
are set at a fixed amount per unit 
(usually we use hundredweight ) 
and the amount varies between pro 
ducts depending on the profitability 
of each product. Each man is given 
a statement each month showing de- 
liveries and commissions by prod- 
ucts. This automatically puts more 
incentive into selling the products 
with greatest profit. This simple 
method makes it possible for the 
salesman to keep track of his earn- 
ings as he goes along. Product pro- 
fitability of course does vary but 
having once established a commis- 
sion rate on a product we try not 
to change it. 

In addition we have had a 
profit sharing plan in effect for a 
number of years which is deferred 
compensation to provide security for 
the salesman after his retirement. 

Now as to the results—while 
we are by no means batting one 
thousand percent in the selection, 
training and compensating of sales- 
men, we have greatly increased our 
batting average over the past 15 
years. We realize that there is still 
a considerable amount of guess- 
work in selecting salesmen and all 
we are trying to do is to minimize 
the guesswork as much as is human- 
ly possible. As for more specific 
results, you may be interested in 


knowing that in one of our depart- 
ments, some 65% of the sales force 
has been with us for five or more 





years, several for 15 to 25 years. 
[n another department which has 
only been in existence for 8 years, 
60% have been with us for 5 years 
or more. In a third department, 
some 70% are 5-year men or longer 
and for the fourth, the figure is 
something like 85%. It is not our in 
tention to coast on our past experi- 
ence in the technique of selecting 
salesmen, but we plan even more 
study in this important field in 1954, 
with a follow-up training course for 
our sales managers and assistants 
which we hope will make them more 
proficient in the interview. 

Know what you are looking 
for in the first place, develop the 
mean for selecting good men and 
you are well on your way to build 


ing a strong sales force. 





Germicidal... 


(From Page 45) 





of the marketing program. 

3. Representatives of jobbers and 
distributors should be urged 
to attend food service instruc- 
tion classes of local health de- 
partments, or organize classes 
of their own and request such 
instruction be given, so that 
the same terms and statements 
can be made by the salesman 
as are made by the official 

sanitarian. 
The slogan of the Baltimore 

City Health Department is, “Learn 

to Do Your Part in the Prevention 

of Disease.” This slogan could well 
be repeated by the manufacturers 
of sanitizing chemicals in instruct- 
ing sales personnel and users of 
the many effective products of that 


industry. 
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( Armour’s Neo-Fat® 18-54 
\) assures stability... in processing... 
y in finished products! 


















Armour is now using a manufacturing process which insures stable double 
pressed type stearic acids. All known heat stability tests show that Neo- 
Fat® 18-54 retains its light color and is resistant to rancidity even during 
high temperature processing. This high temperature color stability permits 
its use for light color ester manufacture. 

To manufacturers of cosmetics, buffing compounds, emulsifying soaps, 
finishing agents, metallic stearates, candles, and other users of double 
pressed stearic, this stability means more uniform processing and longer 
shelf-life for the finished product. 

A low ash content is of particular importance to candle manufacturers 
—Armour’s method of producing double pressed stearic insures this 
desirable characteristic. 

Write Armour today for samples of this double pressed stearic. You'll 
see how this improved acid fits into your product picture. Neo-Fat 18-54 


is available in 50-pound multiwall bags. 
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By E. G. Thomssen, Ph.D. 


RITING, whether in the 

form of letters, reports, 

or papers, is ever felt 
as a troublesome and difficult task 
by the research or production man 
in industry. How to put on paper, 
clearly and concisely, what he wants 
to say, is to him a perplexing prob- 
lem. Yet the technical man’s abil- 
ity to convey to the business mind 
the nature and import of his ex- 
perimental or other findings de- 
termines the fate of such findings 
at the hands of management. 

A chemist in just such a pre- 
dicament discussed it with me re- 
cently. He had completed an im- 
portant research project and found 
full of promising po- 
Much of his time and 


his results 
tentialities. 
the company’s resources had gone 
into the work. He was most anxious 
to impress management with the 
importance of his findings. He had 
written several drafts of his report. 
None satisfied him, because none 
conveved the information properly. 
We had a long talk concerning tl 
elements that go to make up a good 
scientific report. 

Grammarians who have spec- 
ialized in syntax have written many 
volumes on what comprises good 
Good scientific 
fully. 


writing in general. 
writing is not covered as 
Certain requirements, however, ap- 
ply to both: avoid use of unfamil- 
iar or technical terms: seek concise- 
ness by the use of short words and 
short sentences ; eliminate too many 
commas and too many adjectives: 
lelete space consuming, meaning- 
less circumlocutions; strive for 
clarity and easy understanding. 
Scientific writing makes dif- 
ficult reading for the man without 
technical education. To further per- 
plex him by the use of unfamiliar 
technical terms is adding to his con- 
fusion and failure to understand a 
written article. Specialists and tech- 


nical men generally tend to overlook 
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this point in their letters and re- 
ports. They also use many abbre- 


viations which are meaningless to 


Some chem- 


the ordinary person. 


? 


a. 





iam sas one Ta 





RA a tee 


DR. THOMSSEN 


ists and other technicians try to im- 
press their readers by the use of 
terms and expressions that even 
persons in the same line of work 
find it difficult to interpret lucidly. 
Such methods detract greatly from 
good technical writing. 

Conciseness, achieved by the 
use of short words and short sen 
tences, can be mastered by practice. 
It is far more difficult to present a 
scientific paper simply and tersely, 
than to do it verbosely and _ cir- 
cuitously. It is good practice to 
make an outline of the subject mat 
ter first, then make a preliminary 
draft. Correct this draft; eliminate 
long words, conjunctions and un- 
necessary phrases. Try to use di- 
rect statements in the present tense. 
A point made in five or six short, 
familiar words is far more effective 
than one made in three or four times 
that number. It reads more easily 
and is retained longer. 

Anderson, 
subject in “The Minnesota Chemist” 


writing on this 


comments on the use of commas. | 
quote him with deletions : “Study 


punctuation for—simpler construc 


tion. Beware of all sentences con- 
taining more than three commas. 
Prefer sentences with only one sub- 
Learn to use 


ordinate clause—. 


semicolons,—. Do not put groups 
of related ideas in long dangling 
sentences. You will be surprised 
how readily you can simplify your 
style by paying attention to these 
simple rules for reducing the aver- 
age length of sentences.” These 
warnings on the use of commas are 
very helpful. 

Coupled with the use of too 
many commas is the excessive use 
of adjectives. In many cases this 
complicates the clarity of a state- 
ment. The length of the sentence is 
increased without adding anything 
to its meaning. It is good practice 
to remove all unnecessary adjectives 
when editing a preliminary draft. 
Sometimes this will shorten a paper 
considerably while making it more 
intelligible. 

Use of circumlocutions is a 
very common defect. “Owing to the 
fact that,” “in accordance with,” 
“with the result that,” “‘on the basis 
of” and many others belong in this 
group. Keep a list of those that 
crop up in your writings, then stop 
using them. Your statements will 
be more effective. Circumlocutions 
are a lot of empty expressions that 
becloud points to be stressed. 


Fase of understanding and 
clarity are the most desirable qual- 
ities. They are attained by the choice 
of simple words. Elementary word 
help to illustrate a 
fa 


pictures may 
difficult 
point to be stressed with a common- 


point. \ssociation ¢ 
place illustration aids greatly. Con 
crete expressions are preferable to 
abstract terms. If abbreviations are 
used they should be carefully de- 
fined and a glossary provided if they 
are used frequently. Abbreviations 
have become so numerous in scien- 
tific fields and others that it be- 
comes difficult to them 
without a dictionary, which may not 


interpret 


alwavs be available. 

For good scientific writing 
shun unfamiliar technical terms ; be 
concise; write simply; use simple 


words: eliminate commas, adjec- 
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a VA 2 we ee ... Of all glassy phosphates. 
| | ; 
10 | } } | 
| | 7 | =i re ee me _| HY-PHOS... Costs no more 
Cae } 4 | | PGoSsc Seis than other glassy phosphates. 
ia | veneer | 
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r_| 4 lacs oe eegata [+ +e regular grind, granular, fines 
5 | ball | Na4P207 = fo E 2 9 Joes 
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Per Cent P20; %5% 60% 65% 70% properties, formulas and uses. 


Calcium sequestering (water softening) properties of complex phosphates using soap as an indicator. 


I. P. Thomas & Son Co. 
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No. 2,574,047 


*Trade Mark 
Registered. 
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tives and circumlocutions ; above all, 
strive for clarity and easy under- 
standing. Do not attempt to be 
flowery or poetical, as this is out 
of place in scientific writings. It is 
the straightforward, terse, clear 
type of writing which attracts read- 
ers in this field. If possible, have 
somebody else read your writing 


and edit it for you. 


Tank Heater : 
B“ IWN Fintube Co., Elyria, O., 

offers an improved tank heater. 
Instead of installing the heating 
coils in the bottom of a tank where 
sediment is apt to collect, the firm 
mounts this heater in a vertical po- 
sition on legs 12 in. above the bot- 
tom of the tank. Low cost, less loss 
of heat, and prevention of deposits 
of sediment are among the advan- 


tages claimed. 


Sturdy Dial Thermometer 
DIAL thermometer built to 
take severe handling without 

loss of sensitivity is made by 

Rochester Manufacturing Co., Inc., 

Rochester, N. Y. A simple screw 

adjustment permits rapid, easy re- 

calibration of the instrument if it 
gets out of order due to dropping it 
or by other mishandling. It is made 
of welded, stainless steel and guar- 
anteed to be durable, sensitive and 


pressure tight. 


T.E.A. Anniversary 
ARBIDE & Carbon Chemicals 
Co., New York, 
that it has been producing triethan- 
olamine (T.Ie.A.) for more than a 


advertises 


quarter of a century. Those of us 
who had to make stable emulsions 
before T.E.A. was introduced re- 
member well the many heartaches 
we had in producing a satisfactory 
product. T.E.A. 
us. Its introduction has opened the 


was a godsend to 


way for the use of emulsions in 
many fields. Polishes, liquid floor 
waxes, oil emulsions, detergents and 
insecticides are among the prod- 
ucts made possible by triethanola- 
mine (T.E.A.). It also blazed the 
way toward the production of many 
other emulsifying agents. We have 
come a long way in these past 25 
years in this field of chemicals. 
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Inert Filler 
N amorphous, diatomaceous 


silica that is inert, finely 
ground and light in weight is known 
as Aquafil. The Aquafil Co., Cedar 
Rapids, Iowa, sells it. It can be 
used as a diluent for insecticides, 


as a filling agent and for bulking 





New Filling Unit 
A new kind of semi-automatic 
machine for filling any type of liquid 
in any size or type container was an- 
nounced recently by U. S. Bottler’s 
Machinery Co., Chicago. The new 
“Multi-U-Meter” filler features a 
container handler mechanism that is 
designed for efficient filling of pias- 
tic and odd-shaped containers that 
are awkward to fill on other types of 
machines due to lack of rigidity ot 
the containers. 
The ‘“Multi-U-Meter” is 
four- 


available in two-tube and 


tube models. The two-tube model 
has the fastest production on two 
to eight ounce containers, which 
sizes fill at a rate of 10 to 15 con- 
tainers per minute. The four-tube 
model is desirable for increased 
production on slow flow rate liquids 
and on large containers. 

Nozzle changes for different 
flow rate liquids are made instantly 


by hand. 





purposes. The cost of the product 


is low. 


Pipe Bending Machine 

N plants where piping installa- 

tions are made to any extent, a 
pipe bending machine results in re- 
duction of leaks, economy in labor, 
and neater workmanship. Wallace 
Supplies Mfg. Co., Chicago, IIL, 
issues a booklet regarding a bend- 
ing machine with which it is pos- 
sible to produce at least 60 bends of 
1144” pipe an hour with one oper- 


ator. 


Truck Rentals 
ELIVERIES by truck are be- 
coming difficult 
and costly. Reo Truck Leasing Co., 
Lansing, Mich., issued an enlight- 
booklet on truck 


increasingly 


ening 16-page 
leasing. It may be had upon re- 
interested in 


quest. To anyone 


saving on delivery charges, this 


book may be of value. 


Liquid Tight Container 

INDE & Dauch Paper Co., 

Sandusky, O., has developed a 
shipping container that is liquid 
tight for weeks. It may be closed 
with self-locking ends which elim- 
inate the use of tape, glue or stitch- 
ing. The corrugated shipper is sup- 
plied with glassine-laminated inside 
lining, an outside coating or com- 
bination of the two. 


Powder Blender 
NEW bulletin on dry powder 
blending or impregnation has 
been issued by Young Machinery 
Co., Muncy, Pa. This company has 
made numerous efficient installa- 
tions and is expert in this field. 


Guar Gum 

UAR flour or gum, first in- 
GG troduced by General Mills 
several years ago in a limited way, 
is being more vigorously promoted 
by Stein, Hall & Company, New 
York 17.: This natural, vegetable, 
pure food colloid is useful in prod- 
ucts that require thickening or high- 
er viscosities by the addition in low 
concentration of a suitable agent. 
Trade named, “Jaguar,” the mater- 
ial is available in commercial qual- 
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Vy MECCANICHE MODERNE 


CORSO SEMPIONE, 51 (Italy) BUSTO ARSIZIO 





ATENTED Cooling Extruder 

Type SAIX for the continuous 
chilling and finishing of every kid 
of laundry soap, with 62°, 52% 
as well as with a T.F.M. content as 
low as 35°,, either from full boiled 
kettle soap or from soap pads by a 


continuous process. 


From the saponification (molten hot | 


| 


soap) to the finished bars (cold solid | 


soap) in a single stage without any bs 





interruption or structural change. In this plant, completed by a preliminary evaporator of the 





molten hot soap, it is possible to manufacture 
72-73‘, T.F.M., soaps with an opaque, translucent 
or transparent appearance. The soap is continu- 
ously formed in bars of every desired size or in 


pellets for further milling procedure. 


aos In this plant it also is possible to manufacture con- 
“SS » 


ventional or transparent toilet soaps without any 


ASE 
RRA oe : ‘ formation of hard spots. 
OX Zz ; Type SAIX/1c, capacity HALF TON per hour. 
~_ (uy; <5 Type SAIX/2c, capacity ONE TON per hour. 
/TU Sa Type SAIX/4c, capacity TWO TON per hour. 















PATENTED COOLING EXTRUDER Type SAIX /4c 
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ities. A descriptive booklet and free 
sample are available. 





Laundry Soap 


(From Page 47) 





hand, for the data on hard water 
washes summarized in the bottom 
half of Table 2, two 


better than one at the one percent 


rinses are 


level of significance : that is, there is 
about one chance in a 100 that two 
rinses will not be better than one 
rinse. Thus, the hypothesis that 
one rinse would be as effective as 
two rinses in laboratory test pro- 
cedures with any combination of 
variables was not confirmed. 

140 F rinse vs. 100 F rinse— 
The effect of 140 F versus 100° F. 
rinse water temperature was in- 
vestigated only for swatches with 
reflectances of 125 to 158. 
the five 


level of significance, was obtained 


initial 
No difference, at percent 
either in the soft wash water tests 
with .08 percent soap concentration 
or in the hard wash water tests 
with .46 percent soap concentration. 
That is, one or two 100° F., 


effective as one or 


rinses 
were as two 
140° F. 


rinses. 


Summary 


“t LEANING 
with home 


cedures depend on amount of initial 


results obtained 


laundering pro- 


soil in the fabric. Expressed in 


Hunter units, the amount of soil 
swatches 
(125 


removed is greater for 


with low initial reflectances 
to 158) than for swatches with high 
(465 to 


The percentage of soil removed re- 


initial reflectances 553). 
lative to the amount that could be 
removed, however, is lower for the 
swatches with the lower iniual re- 
flectances. (Percentage removed is 


obtained by dividing 1000 minus 
the initial reflectance into the final 
reflectance and multiplying by 100.) 
An obvious implication for test pro- 
cedure is that if standard soil 
swatches are used, sets of swatches 
with different initial reflectances 
should be investigated under the 


Also, a 


practical point to be noted is that, 


same washing conditions. 
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for the usual family wash, a home- 
maker is more concerned with get- 
ting fabrics with a “grayish” soil 


white than she is with getting 
fabrics with a black soil gray. 
Relatively large amounts of 
soap are needed with hard water 
to get reflectance values approach- 
ing those obtained with soft water. 
Also, the 


water developed a harsh and ob- 


fabric washed in_ hard 
jectionable “hand” or “feel.” Stated 
conversely, much smaller amounts 
of soap need be used in soft water 
than in hard water. Also, the fabric 
washed in soft water had a soft, 
pleasant “*hand.” 

The most general conclusion 
that can be drawn from this investi- 
that addi 


tional experimental work is needed 


gation is considerable 


testing procedure 


results that are 


to establish a 
which will give 
definitely indicative of results to be 


anticipated for home washes. 
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Soap Assn. 


(From Page 91) 





new. He had seen them in Germany 
in 1936 and had showed little in- 
terest in them because of the diffi- 
culty of selling American house- 


wives a detergent product that 


would not foam. Sudsing has be- 
come such an integral part of soap 
advertising and so heavily promoted 
in advertising of washing products 
that “I would not want to be called 
upon to sell a non-sudsing product 
to the 


Bodman stated. 


housewife,” Mr. 
He added that he 


did not believe that suds interfere 


American 


with the washing action of deter- 
gents. Excessive foaming in sewage 
he indicated was more the fault of 
than the 
Mr. Bodman then went on to 


phosphates detergents. 





list and explain the function of 
various detergent ingredients. 

As to the 
“certainly synthetic detergents offer 


future, he said: 
definite possibilities for lightening 
The 


the greater cleaning 


household cleaning problems. 
utilization of 
efficiency of some non-ionic deter- 
gents has not been completely har- 
nessed. In petro-chemicals as well 
as in other fields of organic chem- 
istry, there is reason to believe new 
and improved products for remov- 
ing soil and preventing its redeposi- 
tion on the fabric during the wash- 
ing cycle will be made available. 
Such developments may bring about 
changes in the physical form of de- 
tergents as marketed to the house- 
wife. More emphasis perhaps is on 
the liquid as against the solid gran- 
form. former 


ular Certainly the 


offers in some respects a wider 


range of detergent selection than 


the latter.” 


Market Research 
research, what it is 


M** KET 
and what function it can per 


form for the chemical specialty 
manufacturer was discussed at the 
Industrial Soap Division meeting, 
the afternoon of Jan. 28, by A. G. 
Tunstall of Pennsylvania Salt Man- 
ufacturing Co., Philadelphia. Sales 
areas in which market research may 
function as a tool of management 
to facilitate the solution of prob- 
lems, as outlined by Mr. Tunstall 
are: the analysis of economic trends, 
measurement of sales potential, 
measurement of sales trends, studies 
of product and packaging, analysis 
of distribution, analysis of profit- 
ability, demand and price studies, 
analysis of competition, determin- 
ing the consumer reaction, deter 
mining dealer-distributor reaction, 
measuring advertising effectiveness. 

The final talk of the session, 
“Increased Profits through Indus- 
trial Soap Cost Accounting,” by 
W. IL. McNeill, New York manage- 
ment consultant, reviewed how cost 
accounting can tell how much money 
is being made or lost and where it is 
being made or lost. Cost accounting 
should be viewed as an investment: 


spend a dollar to save ten. 
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Why it’s 
Better to 


VICTOR 


56 years of experience in the field of phos- 
phates has made Victor more than a mere 
“source of supply.” Victor customers get 
phosphates that are remarkably uniform, ex- 
cellently packaged, promptly shipped and 
competitively priced, from single bags to bulk 
hoppers. 

And there’s still more! There’s this matter of 
all the practical knowledge about soaps, scour- 
ing powders, water conditioning, detergent 
usage, etc. that Victor has developed through 
the years. Victor customers get that, too. If 
you haven’t tried the combination of Victor 
products plus Victor service on your process 
or product problems, then you're in for a 
pleasant surprise. It’s the combination that 
has led so many wise buyers to say .. . “It’s 
better to buy Victor.” 





Dependable Name in 






for 56 Years 


PHOSPHORUS PHOSPHATES 
PHOSPHORIC ACID FORMATES 
PHOSPHORUS CHLORIDES OXALATES 


ORGANOPHOSPHORUS COMPOUNDS 
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Improved Soap Presses 
A printing and molding press 
for soap exhibits two basic fea- 


tures: 1. an intake horizontal belt 


conveyor upon which soap cakes 
may be charged by hand or re- 
ceived from a suitable machine with- 
out the necessity of continuity and 
closeness of the pieces forming the 
stream of cakes, and 2., an aute- 
matic electromagnetic device placed 
belt 


which at the approach of each soap 


across the intake conveyor 
cake and by action of same against 
a thin plate, causes the release of 
a plunger which, in turn, pushes the 
cake timed with the phase of the 
machine movements, between the 
jaws of a feed arrangement com- 
prising two plates and which con- 
veys the soap cakes along the work 
tables. British patent 697 741, 1953, 
S.A.F.F.A., Milan, Italy. 
sd 

Cream Shampoo 

Use of synthetic detergents 
and emulsifying waxes in various 
formulations is illustrated by ex- 
amples in the December issue of 
Schimmel Briefs, published — by 
Schimmel & Co., New York. 
liquid cream shampoos and a bubble 


Two 


bath liquid are included: 


Liquid Cream Shampoos 
Duponol WA _ paste 
lauryl sulfate, E. I. du 
de Nemours & Co.) 30.00 
cetyl alcohol 2.20 


(sodium 
Pont 


propylene glycol 1.70 
beeswax 2.80 
Veegum (inorganic thickener, 

R. T.Vanderbilt Co.) 0.75 
water 62.55 
Ermosa $311 (perfume, Schim- 

mel & Co.) 0.4 

Procedure: add “Veegum” to the 


water slowly, continually agitating 
until the dispersion is smooth. Add 
“Duponol” and heat to 65-70°C. 
Heat cetyl alcohol, propylene gly- 
col and beeswax together to 65°C 
and add the detergent solution. Stir 
while mixture cools. 


Ultrawet 60L (organic salt of 
an alkyl aryl sulfonate in a 
60% aqueous solution, Atlan- 
tic Refining Co.) 3. 


w 
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Ninol 2012 (fatty acid alkanola- 


mide, Ninol Laboratories, 

Inc. ) 2 
magnesium stearate 2 
octadecyl alcohol 1 
water 62 
Sorrento Spring S5905 (per- 

fume, Schimmel & Co.) 0.4 

“Ninol” is added to increase vis- 


cosity and lathering power of the 
shampoo and counteract the dry- 
ing effect of the alkyl aryl sulfonate 
on the hair and scalp. Magnesium 
stearate and octadecyl alcohol make 
the product opaque and _ pearly. 


Bubble Bath Liquid 


Lathanol LAL (sodium lorol 
sulfoacetate, National Aniline 
Division) 4.76 

Mirapon LF ((Miranol Chemical 
Corp. ) 23.90 

Veegum 0.48 

water 70.85 

Honeysuckle A356 (Perfume, 
Schimmel & Co.) 2.0 


Procedure: add ‘‘\Veegum” to water 
slowly, agitating continually until a 
Add 


detergents and heat to obtain a uni- 


smooth dispersion is formed. 


form mixture. Stir without incor- 
porating air while the mixture cools. 
The ‘“‘Veegum” serves to make the 
product opaque. 
—— & —— 

Heat-Sealed Tubes 

A collapsible tube container 
has its permanently closed end heat- 
sealed by the heat-melting and sub- 
sequent setting of a wax. The set- 
ting may occur upon withdrawal of 
heat or with additional cooling. 
Such 


evaporation and leakage through the 


heat-sealing would prevent 
end of the tube, thus rendering a 
collapsible tube a satisfactory con- 
tainer for such liquids as cleansing 
agents and disinfectants.  [Dritish 
patent 698 168, R. Cohen, London. 
; i tones 
New Volatile Insecticide 
A volatile 


prises a mixture of DDT and one 


insecticide com- 


or more readily vaporizable solid 
chlorinated hydrocarbons, such as 
hexa- 
The DDT content of 


paradichlorobenzene and/or 
chlorethane. 





the mixture is not to exceed 10 per 


cent. In an example one per cent 
of DDT 


mixture of 


is dissolved in a molten 


equal proportions of 


parachlorbenzene and_ hexachlore- 


thane, and thereafter the mass is 


British 


Ltd. 


solidified and pulverized. 


patent 619,687, Electrolux 
New Pesticide Use 

Octamethylpy rophosphor- 
amide (OMPA, Schradan), a sys- 
temic insecticide, now may be used 
for the control of aphids and mites 
on cotton, it was announced re- 
cently by Monsanto Chemical Co., 
St. Louis, the sole pre ducer. A tech- 
nical bulletin containing informa- 
tion on the storing, handling and 
formulation of OMPA is available 
on request from the company’s Or- 
ganic Chemical Division. 

. : 

DDT Paint, Spray Formula 

\n insecticidal preparation 
for application to surfaces as a 
paint or spray comprises an emul- 
volatile oil, a 
DDT or 
other compound of the general 
formula (X-C,H,).CH-CY3;, X be- 
fluorine, 


sion in water of a 


water-soluble emulsifier, 


ing chlorine, bromine, 
methoxy, ethoxy or ethyl, and Y 
being chlorine, bromine, or fluorine 
dissolved in the oil phase, a propor- 
tion of castor oil in the oil phase, 
and a solubilizing agent for the 
DDT or similar compound for main- 
taining it in solution in the castor 
oil film formed after application 
through evaporation of the volatile 
oil and water. Specified volatile 
oils are kerosene and methyl cyclo- 
hexanone. Suitable 
agents are heavy coal tar naphtha, 


solubilizing 
gas oil or pine oil. The emulsify- 
ing agent may be a long chain hy- 
drocarbon sulfuric acid ester or a 
condensation product of cetyl alco- 
The oil 


phase may also contain ricinoleic 


hol and ethylene oxide. 


acid or,a condensation product of 
castor oil with abietic acid or other 
resin acid, an anti-oxidant such as 
hydroquinone and/or pyrethrins or 
rotenone. The oil phase is prefer- 
ably 45-75 per cent by volume of 


(Turn to Page 105) 
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—© TANCTYP... 


A Better Soap Dispenser 
that works for YOU! 


TANCTYP in busy washrooms, keeps cus- 
tomers happy and soap sales booming. 
gleaming white 











It’s trim, smart and smiling 
enamel over heavy gauge steel body. 

The tank holds 40 ounces, three times as much 
as the average dispenser — enough for thirty 
people over a busy month. 40 ounce capacity means 
less frequent fillings. 

TANCTYP operates easily — 200 times per 
ounce of soap. Can be installed by any handyman, 
in just a few minutes, on any washroom wall. 

The chrome finished Locktite cap adds the crown- 
ing touch. 

7” tall, 5” wide, 22” deep 
PROMPT DELIVERY 





VERSENE® — SUCCESS SECRET on all Moore Soap Dispensers: 
The better soaps, detergents, shampoos, cleaning com- 
pounds and other soap products — the soaps that sell be- Visit us at Booth 77 
cause they get things cleaner and give more value for the : . 
money — are learning that Versene can give them the during the NSSA Meeting 
Midas touch. ; March 21-24 











When liquid soaps get cloudy; when bar soaps yellow; 
when powders can’t compete with synthetics in hard water 
areas; when shampoos leave dulling films — it’s time to 

investigate the Versene family. When hard waters won’t —_— rr 
soften without precipitation, when rancidity occurs, when , 

chilling is necessary and you must pay for distilled water — 


Versene can help you. This priceless but inexpensive in- 
gredient is the product of modern chelate chemistry. 


VERSENE” — CHEMICAL OF CONTROL 
By controlling the metallic ion contamination that spoils 
the appearance, character and efficiency of Soaper’s formu- 
las, Versene gives you the Midas touch of consistent qual- 
ity. Its chelating power is guaranteed in both sample and 
carload quantities. Extremely stable at high temperatures 
throughout the pH range, it is manufactured only under 4 
patents originated, developed and operated by F. C. 
Bersworth. Send for samples and Technical Bulletin No. 2. 4 


VERSENE WATER TEST KIT. Tells Total Hardness in 2 
minutes. Accurate to 1 grain per gal. Versenate 
Method. Complete with instructions $5.00 Postpaid. 
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5 COMPANY 


nme | 


WAREHOUSE STOCKS 
Chas. S. Tanner Co., Liberty Life Bldg., Charlotte, N. C. 
—_ Chemical e Inc., 917 West 18th Street, anes 8, —_ 
iegel Chemical Co., One Hanson Place, Brooklyn 17, New Yor! - ADDER 
George Mann & Co., Inc., 251 Fox Point Boulevard, Providence, Rhode Island 101 WARREN STREET 
Barada & Page, Inc., Houston, Dallas, Corpus Christi, New Orleans, 
St. Louis, Wichita, Oklahoma City, Tulsa, Kansas City, Mo. " 
Braun-Knecht-Heimann Co., San Francisco, California b 4 2 F P 
Van Waters & Rogers, Inc., Seattle, Wash. & Portland, Ore. Quality-proven Soap Dispensers & Dispensing Equipment 
Braun Corporation, Los Angeles, California 


NEW YORK 7, N. Y. 
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NEW Datento 











The information below is furnished 
by patent law offices of 


LANCASTER, ALLWINE & ROMMEL 
402 Bowen Building 
Washington 5, D. C. 


The data listed below is only a brief 
review of recently issued pertinent 
patents obtained by various U. S. 
Patent Office registered attorneys 
for manufacturers and/or inventors. 
Complete copies may be obtained 
direct from Lancaster, Allwine & 
Rommel by sending 50c for each 
copy desired. $1.00 for Canada. 
They will be pleased to give you 
free preliminary patent advice. 











No. 2,662,040. Mildew-Resis- 
tant Mineral-Coated Soap Wrap, pat- 
ented by Joseph J. Thomas, West- 
brook, Maine, assignor to S, D. War- 
ren Company, Boston, Mass., a cor- 
portion of Massachusetts. The patent 
describes a mold-nutrient-free super- 
calendered mineral coated paper soap 
wrapper comprising a paper base and 
a mineral coating, said paper base 
consisting essentially of cellulose 
fibers and said mineral coating con- 
sisting essentially of finely divided 
mineral matter, a synthetic adhesive 
elastomer of the group consisting of 
styrenebutadiene copolymers,  buta- 
diene-acrylonitrile copolymers, 
styrene-isoprene copolymers, methyl 
acrylate-acrylonitrile copolymers and 
polychloroprene and a protective col- 
loid of the group consisting of poly- 
vinyl alcohol, methyl] cellulose, car- 
boxymethy] cellulose ard hydroxyethy] 
cellulose. 


No. 2,664,381. Parasiticidal Lo- 
tion, patented by Allen L. Omohundro, 
Wilton, and Franz M. Neumeier, Fair- 
field, Conn., assignors to McKesson & 
Robbins, Incorporated, Bridgeport, 
Conn., a corporation of Maryland. A 
parasiticidal lotion for body parasites 
is described, containing pyrethrum ex- 
tract, sesamin extract, apiol, dini- 
troanisole, benzyl alcohol, oleic acid 
as an intermiscible solvent for said 
ingredients, water and a mono-iso- 
octyl -pheny] - polyoxyethylene- glycol - 
ether having the formula 

C,H, .—C,H,—O—(CH,—CH,—0) 
n—CH,CH.OH 

as an emulsifying agent to form a 

clear, stable, homogeneous lotion. 


No, 2,664,382. Parasiticidal Lo- 
tions, patented by Allen L. Omohun- 
dro, Wilton, and Franz M. Neumeier, 
Fairfield, Conn., assignors to McKes- 
son & Robbins, Incorporated, Bridge- 
port, Conn., a corporation of Mary- 
land. This patent also describes a 
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parasticidal lotion for body parasites 
containing pyrethrum extract, sesamin 
extract, apiol, dinitroanisole, benzyl 
alcohol, an intermiscible solvent for 
said ingredients, water ard emulsify- 
ing agents to form a clear, stable, 
homogeneous lotion, said intermiscible 
solvent being oleic acid and _ said 
emulsifying agents including a sul- 
fonated oil and dioctyl sulfonosuccin- 
ate. 


No. 2,663,664. Miticidal Dihy- 
drazide Composition, patented by 
Jacob Shore, Buffalo, N. Y., assignor 
to Mathieson Chemical Corporation, 
a corporation of Virgiria. The patent 
refers to a composition having miti- 
cidal activity which consists essential- 
ly of a dispersion of about 0.5 to 5 
weight per cent of an acyclic dihy- 
drazide of an aliphat'c dicarboxylic 
acid in an inert compatible powder as 
a carrier, said acid being saturated, 
unsubstituted and straight chain, and 
containing from 3 to 10 carbon atoms. 


No. 2,664,430. Fatty Acid 
Treatment, patented by Martin David 
Reinish, Brooklyn, and Joseph Patrick 
Caldarera, Flushing, N. Y., assigrors 
to Colgate-Palmolive-Peet Company, 
Jersey City, N. J., a corporation of 
Delaware. The patent covers a method 
of producing light-colored fatty acids 
from natural fats and oils that in- 
cludes hydrolyzing said fats and oils 
to produce crude fatty acids, intro- 
ducing said crude fatty acids into a 
surge drum, ard distilling said crude 
fatty acids, the step that includes 
bringing the crude fatty acids into in- 
timate contact with air by bubbling 
air through said crude fatty acids 
while in the surge drum for a period 
of about 1 to 2 hours at a temperature 
of about 240° to 260° F. to oxidize 
the color-forming bodies therein to 
render said bodies non-volatile. 


No. 2,662,849. Process for 
Treating Tall Oil, patented by Em- 
mett P. Glynn, Chicago, IIl., and Burt 
F. Hofferth, Ames, Iowa, assignors to 
Armour and Company, Chicago, IIl., 
a corporation of Illinois. The patent 
covers in a process for treating tall 
oil, the steps of fractionally distilling 
tall oil, withdrawirg an overhead frac- 
tion consisting mainly of low-boiling 
unsaponifiable matter and palmitic 
acid, taking off a second fraction con- 
sisting mairly of oleic acid and linoleic 
acid and fractionally crystallizing the 
second fraction to obtain oleic acid in 
the solid phase. 


No. 2,658,873. Germicidal De- 
tergent Composition patented by Mel- 
vin Wayne Marcoux, Chicago, assignor 
to Armour and Compary, Chicago, a 
corporation of Illinois. The patent 


covers a germicidal detergent compo- 
sition which provides a clear solution 
when diluted to 1,000 parts with 
water, comprising trisodium phos- 
phate, tetrasodium pyrophosphate, a 
water-soluble quaternary ammonium 
halide having germicidal properties, 
ard sodium carbonate, the proportions 
by weight being from 1 to 3 parts of 
the quaternary ammonium compound, 


No. 2,660,567. Water-Dispers- 
ible Metal Soap Compositions, pat- 
ented by Joseph Cunder, East Orange, 
and Francis J. Licata, West Caldwell, 
N. J., assignors to Nopeo Chemical 
Company Harrison, N. J., a corpora- 
tion of New Jersey. As a new com- 
position of matter the patent describes 
a solid comprising an intimate mix- 
ture of a water-insoluble soap of a 
saturated fatty acid containing from 
10 to 22 carbon atoms and ar alkylo- 
lamide, said alkylolamide being pre- 
pared by _ substantially completely 
amidifying an alkylolamine contain- 
ing from 2 to 7 carbon atoms, each 
molecule of said amide containing at 
least one fatty acyl radical contain- 
ing from 8 to 22 carbon atoms, said 
composition of matter being char- 
acterized by the property of being 
readily dispersible in aqueous media 
and adapted to form free-flowing con- 
centrated aqueous dispersions with 
aqueous media. 


No. 2,658,907. Refining Fatty 
Oils, patented by George H. Palmer, 
Fanwood, N. J., assignor to The M. 
W. Kellogg Company, Jersey City, 
N. J., a corporation of Delaware. The 
patent discloses in the refining of a 
fatty oil by a series of at least two 
paracritical fractionations with a low 
boiling solvent having a critical tem- 
perature not substantially higher than 
450° F., each of said fractionations 
being carried out in a vertically ex- 
tended fractionation zone with an ex- 
tract phase outlet at the upper end, 
raffinate phase outlet and solvent in- 
let near the lower end, and a charge 
oil inlet intermediate said ends, the 
improvement which includes the steps 
of: charging said fatty oil and a sol- 
vent comprised principally of said 
low boiling solvent to a first vertically 
extended fractionation zone and reg- 
ulating the conditions of temperature 
and pressure therein to form a pri- 
mary extract phase and a primary 
raffinate phase; separately withdraw- 
ing said extract and raffinate phases 
from said extract and raffinate phase 
outlets respectively and charging to 
a second vertically exterded frac- 
tionation zone a charge derived from 
one of said phases; countercurrently 
contacting’ said charge with said low 
boiling solvent in said second zone 
and regulating the conditions of tem- 
perature and pressure therein to frac- 
tionate said charge into a secondary 
extract phase ard a secondary raffin- 
ate phase; collecting a portion of said 
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AUTOMATIC 
FLAKE SOAP 
SYSTEM 
for capacities of 


700-4500 Ibs. per hr. © 
AUTOMATIC 


FLAKE SOAP 
SYSTEM 


for capacities of 
100 to 500 Ibs. per hr 





PROCTOR 


Precision Engineered Equipment 
for Soap Manufacturers 


Automatic System for Large Plants Carefully engi- 
neered chilling machine and drying system combine to 
provide an entirely automatic system for processing 
soap for final use as bars, flakes, or powder . . . and to 
process many different formulae over a wide range of 
moisture content. Flexibility of this system assures 
uniform results over a wide range of production 
requirements. 


Automatic System for Small Plants All of the advan- 
tages of the Proctor completely automatic flake soap 
system so widely used in large plants—can and are 
being made available to plants with output require- 
ments of 100 to 500 pounds per hour. The precision 
operation and dependability of the larger systems are 
engineered into these systems for smaller plants at 
commensurate installation costs. 


Special Equipment Proctor engineers’ depth and 
breadth of experience in designing and building pre- 
cision processing equipment extends into many phases 
of the process industries. With this background they 
are in excellent position to assist any manufacturer of 
soap or synthetic powder in developing special equip- 
ment to meet changes in his product or processing. 
When you have a problem involving new equipment 
or processing—call Proctor engineers first. 


Proctor & Schwartz « Inc « 


625 TABOR ROAD 
PHILADELPHIA 20 ¢ PA e 
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Sonneborn 


HIGHLY REFINED 


Petroleum 
Sulfonates 


...-made to your specifications 


for such uses as... 


@ rust preventive formulations 
soluble cutting oils 
soluble textile oils 


® 
2 
@ emulsion degreasing compounds 
@ fuel oil additives 

J 


emulsifiers for agricultural and 
insecticide sprays 


special emulsifying formulations 


dispersants and wetting agents 


Within the past few years, Sonneborn has developed dif- 


ferent types and new grades which now permit a wide 


range of new applications for which petroleum sulfonates 
were not previously considered. 


Ask Sonneborn about PETRONATES*, the oil soluble series 
available in various molecular weights; HYPONATES*, oil 
soluble, oil free; PYRONATE*, a water soluble sulfonate; 
and the new ISO-PETRONATES*, free flowing at room 
temperature. 

For further information, write to Dept. PS, 
L. Sonneborn Sons, Inc., 300 Fourth Avenue, 
New York 10, N. Y. 





SONS, Inc. 
New York 10, N.Y. 


L. SONNEBORN 
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soap PLANT Observer 








By John W. McCutcheon 


WENTY five years ago the 

fatty raw materials of the 

American soap maker con- 
sisted mainly of tallow, coconut oil, 
foots from various edible oils and 
rosin. If a soap plant were large 
enough to include hydrogenating 
equipment, marine oils could be add- 
ed to the list. 

Tallow and coconut oils are 
still important soap raw materials, 
but the use of foots has changed. 
Products such as powdered soaps, 
whose formulae could absorb 15 to 
20 percent vegetable oil foots have 
now considerably diminished in vol- 
ume. Also more and more foots are 
finding their way into processing 
plants that split, distill and other- 
wise treat the acids to produce 
superior products for other indus- 
tries, notably the coatings field. A 
survey conducted several years ago 
showed that at least fifty percent 
of all vegetable oil foots produced 
were processed to high grade fatty 
acids. A good portion of these no 
doubt found their way back to the 
soap kettle. 

Rosin is no longer an import- 
ant soap making material for two 
reasons: first, because of the dimin- 
ishing size of the laundry bar soap 
field, and second because rosin has 
priced itself out of soap, due to 
increased uses in various other fields 
such as the paper size industry. 
Rosin, like foots, is being converted 
in increasing amounts into more 
useful derivatives such as esters, 
hydrogenated products, etc. In fact, 
producers and users of rosin prod- 
ucts have been searching for years 
for new sources and have found 
one in tall oil which contains about 
40 percent rosin. The paper com- 
panies, who produce tall oil as a 
by-product in pulp mills, should con- 
sider tall oil as a source of rosin 
for their finishing operations. The 
oil is being processed more and 
more for its rosin content. Rosin 
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which used to sell for two cents per 


pound seils now for six cents which 
gives some indication of its changed 
status. At least one company is 
fractionally distilling the refined 
grade to yield substantially pure 
This 


trend no doubt will continue. The 


fatty acids and pure rosin. 


majority of the product, however, 
is still being sold as the refined 
grade containing mixed fatty acids 
and rosin, but its interest to the 
detergent manufacturer has changed 
radically. 

The first tall oil on the mar- 
ket was a rather crude product 
which turned black almost instantl 
when converted to the alkaline soap. 
Its use was confined largely to soaps 
where rosin content was desired or 
was not objectionable and where the 
fatty acid could be considered a 
part of the fat charge. In general, 
the producer felt that if it were 
cheap enough, some soaper would 
buy it —and he did! The difficul- 
ties encountered were legion. The 
consultants were busy in those days 
locking over the sides of tanks con- 
taining a heavy black goo which 
was too soft to shovel and too 
viscous to run to the sewer. Invari- 
ably the purchaser was away on a 
trip somewhere! 

Tall oil is now being used 
of course by the soap industry in 


large quantities, but for an entirely 
different purpose. The product also, 
It has 


been refined to a light colored, mois- 


is in a different category. 


ture free product, with a constant 
rosin content which is held closely 
within well defined limits. Sulphur 
compounds are still present, but to 
a lesser degree. The product now 
finds a major use in industries other 
than detergents such as the paint 
and varnish fields. Detergent manu- 
facturers do consume large quant- 
ities principally for condensation 
with ethylene oxide to yield various 
types of non-ionic synthetics which 
foaming 


may or may not have 


properties. Some small portion is 
still used as a liquid soap base for 
industrial applications. 

On a recent trip in the south, 
the writer took time out to inspect 
a plant where tall oil is being re- 
fined on a large scale. In general, 
crude tall oil made by acidifying the 
black liquor skimmings from Kraft 
pulp mill operations, is refined 
either by the distillation or acidifica- 
tion process. The products are 
usually the same. At the plant in- 


spected, the acidification process 


was used. The crude product is 
generally mixed with a light petrol- 
eum solvent (although this is 
optional ), circulated through a cool- 
er and then pumped to a reaction 
tank where strong sulphuric acid is 
added. The mixture is circulated 
and run to a settling tank where 
the acid sludge is run off. The 
solvent tall oil mixture is then put 
through a distillation column where 
the majority of the solvent is re- 
moved in two stages, then through 
two steam jet stripping columns for 
the final removal of solvent, a hold- 
ing tank for the final removal of 
trace moisture and thence to storage. 
The solvent passes through a water 
condenser and is returned to stor- 
age. The rosin content of the finish- 
ed product is controlled by blending 
various types of crudes to yield a 
final rosin content of 38 to 42 per- 
cent. The crudes may vary from 37 
to 60 percent. Strict laboratory con- 
trol is maintained throughout all 
operations and equipment inspected 
included fractionating stills of all 


103 



















anrmans 








U.S. Model B-49, Straightline 
Vacuum Filler. Adjustable for 
all types of containers. 





s Filling 


Different 
in Your 
Plant? = 


Specific filling requirements usually present problems which standard machines cannot 
serve adequately . . . only custom-built equipment can be considered. To this end, U. S. 
engineers have developed six basic fully automatic models, each with a wide range of 
adaptations. This gives your packaging line the specific filling performance of custom- 
built equipment at a cost competitive to standard machines. That is why you see the 
U. S. nameplate on the machines in the big-name plants. Write for machine recom- 
mendations. This will not obligate you. 


U.S. BOTTLERS MACHINERY COMPANY 


4019 North Rockwell Street Chicago 18, Illinois 






U. S. Model B-2 Semi-Auto- 
matic Vacuum Filler. Fast, port- 
able. Filling is continuous. 





’ Boston « NEw YORK ¢ PHILADELPHIA * HousTON « DALLAS « DENVER * SAN FRANCISCO 
offices: Los ANGELEs ¢ SEATTLE ¢ PORTLAND * PHOENIX * NEW_ ORLEANS * TAMPA ¢ ATLANTA U.S. Siphon Filler, Improved 
MONTREAL ¢ TORONTO ¢ VANCOUVER * WINNIPEG ¢ EXPORT OFFICE: To.epo, On1o model. Stainless steel tubes, glass 

lined tank. Dependable. 












~ SPECIALLY 
PREPARED 
| FOR SOAP MANUFACTURE | 














MUNN:* M Wood Rosin WONEX:W W Wood Rosin 
SPECIALLY PROCESSED FOR SOAP MANUFACTURE TO ACCELERATE SAPONIFICATION 


_ Pale Wood Rosins that mean a better soap . . . with a minimum of labor . . . because every batch of the 
same rosin shipped is identical with every previous batch. This enables you to have Uniformity in your 
soap with never a need to adjust your formula. 

- 


NEWPORT spores, Incl 
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NEW YORK 17, N. Y. 
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230 PARK AVENUE 
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sizes, Gardner viscosity equipment, 
color comparators to the Gardner 
scale, electrometric titration units 
etc. Regular analysis includes mois- 
ture and rosin content, color, viscos- 
ity, and acid number. In addition 
to the above described regular re- 
fined product, a variety of refined 
grades are made by supplementary 
processing to remove Certain sul- 
phur bearing organics which cause 
odor and color changes under cer- 
tain conditions. The processes used 
are beyond the scope of this note. 
The question was asked — 
“Could all sulphur compounds be 
removed.” The answer was “Yes, 
provided the use to which the prod- 
uct is put could bear the added ex- 
pense.”’ So far, apparently, this point 
is not critical, although it may be- 
come so in the future. The writer 
feels that the economics of tall oil 
should be closely watched, particu- 
larly as a cheap source of an oleic- 
linoleic acid mixture. 
* 


F ‘ga ING new items of laboratory 
equipment noted is the ‘“Hy- 
dropulse” pump, manufactured by 
Scott and Williams, New York. It 
employs a rubber expansion cham- 
ber with stainless steel check valves 
which permit liquids to be pumped 
without contact with any moving 
parts except the pulsator. Present 
sizes are from 0.5 to 2.5 gpm with 
pressures up to 3000 psi. 
ee 2 

HE Humidifier is another device 

noted in use in one of the labor- 
tories visited. It is a strip of paper 
circular - white 


with small 


areas about one half inch in dia- 


seven 


meter. These are chemically treat- 
ed so that they turn blue in succes- 
sion as the humidity of the room 
or area increases. The bottom spot 
is blue at 70 percent relative humid- 
ity, the top spot at 10 percent. The 
humidity can be estimated within 
10 percent by a glance at the chart. 
After prolonged use, a new strip 
is tacked up. It is manufactured by 
Andrew Technical Service, Chicago. 

a 

Nopco Names Two 
Nopco Chemical Co., Har- 
rison, N. J., recently announced the 
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stone as chief chemist of its newly 
organized agricultural chemicals di- 
vision, which markets the “Agri- 
mul” series of agricultural emulsi- 
fiers. Before joining Nopco, Mr. 
Gladstone served as assistant super- 
visor of agricultural chemical re- 


search with Pittsburgh Coke and 
Chemical Co., Pittsburgh, Pa. 
At the same time the ap- 


MeClellan 


as vice president and general man- 


pointment of Robert F. 


ager of Yocum Faust Ltd., London, 
Ont., 
nounced. Mr. McClellan was form- 


Nopco subsidiary, was an- 


erly midwest district manager of 


xT 
aN Opco. 
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the emulsion, 

The provisional specification 
describes also solutions of DDT in 
castor oil and the use of the con- 
densation product of castor oil 
with a resin acid as an alternative 
to castor oil in making the products. 
Specification 569429 is referred to. 
British patent 609762, H. Hurst 


and J. H. Schulman. 
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upflowing extract phase from said 
second fractionation zone at a point 
substantially above the charge oil in- 
let; heating said withdrawn extract 
phase material to evaporate at least 
part of the solvent content thereof and 
to produce a reflux material substan- 
tially heavier than said withdrawn ex- 
tract phase; returning said reflux ma- 
terial to said second fractionation zone 
at a point above its charge oil inlet; 
flowing extract phase upwardly to a 
region of higher temperature above 
said sidestream withdrawal and said 
reflux return; withdrawing a final 
secondary extract phase from above 
said region; recovering a _ product 
from a part of said final secondary 
extract phase, and diverting another 
part to the lower portion of said first 
fractionation zone to serve therein as 
solvent. 


No. 2,657,169. N-Aminophthalic 
Imides and Salts thereof as Fungicidal 
Compositions, patented by Waldo B. 
Ligett, Berkley, Rex D. Closen, De- 
troit, and Calvin N. Wolf, Ferndale, 
Mich., assignors to Ethyl Corporation, 





appointment of Arthur M. Glad- 





New York, N. Y., a corporation of 
Delaware. A fungicidal composition 
is described, consisting of a uniform 
dispersion of an active ingredient, 
present in amount less than about 50 
per cent by weight, which is selected 
from the group consisting of a com- 
pound possessing the general formula 


W O 

7 C 
Y— 5 3 

2N—NH 

X— 6 1 

4 Cc 

| ! 

Z O 


and_ salts thereof, wherein W, X, Y 
and Z are selected from the group 
consisting of hydrogen, halogen, nitro 
and amino, in admixture with an inert 
fungicidal adjuvant as a_ carrier 
thereof. 


No. 2,660,601. Separation of 
Fatty Acids From Hydrocarbon Solu- 
tions Thereof, patented by Norman L. 
Dickinson, Basking Ridge, N. J., as- 
signor to The M. W. Kellogg Com- 
pany, Jersey City, N. J., a corpora- 
tion of Delaware. A process for syn- 
thesizing fatty acids by the catalytic 
oxidation of hydrocarbon waxes hav- 
ing a molecular carbon contert in the 
range between about 16 and about 30 
carbon atoms is described which in- 
volves the steps of: continuously flow- 
ing said waxes in a liquid state 
through a reaction zone and intimate- 
ly contacting said waxes with an 
oxidizing gas and an oxidation cata- 
lyst therein; continuously withdraw- 
ing effluent from said zone and in- 
troducing said effluent into a vertical- 
ly extended fractionation zone having 
a solvent inlet and raffinate phase out- 
let near the lower end, an extract 
phase outlet near the upper end, and 
an effluent inlet in the intermediate 
portion; continuously introducing into 
said fractionation zone through said 
solvent inlet a solvent having a criti- 
cal temperature not exceeding about 
450° F. and countercurrently contact- 
ing said effluent with said solvent un- 
der liquefying pressure; adjusting 
the temperatures within said frac- 
tionation zone in the range near the 
critical temperature of the solvent in 
which solubility decreases as temper- 
ature increases to separate said sol- 
vent and effluent mixture into an ex- 
tract phase containing a concentra- 
tion of alcohols and other incom- 
pletely oxygenated products, and a 
raffinate phase containing a concen- 
tration of fatty acids which are solu- 
ble in said solvent at lower tempera- 
tures; continuously withdrawing ex- 
tract and raffinate phases from said ex- 
tract and raffinate phase outlets re- 
spectively; separating catalyst from 
said raffinate phase and recycling it 
to said reaction zone; and recovering 
a fatty acid product from the re- 
mainder of said raffinate phase. 
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Porcelain Cleaner Spec. 

Comments on a proposed in- 
terim federal specification on liquid 
porcelain cleaner, P-P-00586 (GSA- 
FSS), were asked for recently by 
the General Services Administra- 
tion, Federal Supply Service, Wash- 
ington, D. C. Copies of a draft of 
a proposed specification were mail- 
ed out with a covering letter asking 
for comments. The specification 
when promulgated will be used in 
the purchase of the porcelain clean- 
er. The specification calls for a clear 
liquid, free of sediment or sludge 
formation when tested as specified. 
The product must stain 
from porcelain in five minutes. The 
product in contact with porcelain 
shall produce a lesser degree of etch 
marks than a specified control for- 
In addition, the specification 
“shall be 


remove 


mula, 
calls for a product that 
correctly inhibited to minimize 
metallic corrosion. Metal specimens 
immersed in the cleaner shall evid- 
ence no rusting and limited hydro- 
gen bubbles when tested as speci- 
fied.” 

The Ad- 
ministration also released an interim 
technical 


General Services 


federal specification on 
trisodium phosphate. The specifica- 
tion bears the designation O-T- 
0067la(GSA-FSS). 


> 


Armour Licenses Arizona 
Armour and Co., Chicago, 
has licensed Arizona Chemical Co., 
a subsidiary of American Cyanamid 
Co., New York, to use Armour’s 
patents on fractional distillation of 
fatty acids, it was announced recent- 
ly. This license is the outgrowth 
of a patent infringement suit 
brought by Armour against Arizona 
Chemical Co. in U. S._ District 
Court at Tallahassee, Fla. on March 
22, 1951. The infringement, charged 
by Armour, involved distillation of 
crude tall oil at Arizona’s plant at 
Panama City, Fla. The case was 
tried in October, 1952 and was in 
its final stages when a settlement 
was reached whereby Arizona ac- 
knowledged validity of the Armour 
patents and arranged for the license. 


second license 


This is the 
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granted under the patents in the 
United States, other licenses have 
been granted in Great Britain and 
Norway. 

} Poa 
Review Tall Oil Potential 

Production approaching 1,000 
tons a day of crude tall oil within 
the next few years was predicted 
at the semi-annual meeting of the 
Tall Oil Association held recently 
at the Cloister, Sea Island, Ga. Cur- 
rent production approximates 200,- 
000 tons per annum, according to 
A. Scharwachter, president of the 
association and vice president of 
Arizona Chemical Co., New York. 

- * 

Am. Can Advances Geier 

A. W. Geier, formerly assis- 
tant general credit manager of 
American Can Co., New York, has 
been elected assistant treasurer and 
is now responsible for the overall 
credit operations of the company, it 
was announced recently. Mr. Geier 
succeeds J. E. Sarver, who has re- 
tired. At the same time C. D. Pol- 
hamus was appointed credit man- 
ager of the firm’s Atlantic division. 

* 

Kay Daumit Div. Changes 

William H. Gaines was re- 
cently advanced to the post of sales 
manager of the Kay Daumit Divi- 
sion of Colgate-Palmolive Co., Jer- 
sey City, N. J., 
P. McClure, recently appointed gen- 
eral sales manager of the company’s 


succeeding Howard 


toilet article department. 

Mr. Gaines, a native of Car- 
tersville, Ga., joined Colgate in 1930 
and spent a number of years in the 
firm’s soap and toilet article depart- 
ments prior to the formation of Kay 
Daumit Division, when he was 
named eastern field sales manager. 

Samuel E. Lindley, Jr., has 
been advanced to replace Mr. Gaines 
as field sales manager for the di- 
Mr. Lind- 
ley supervises sales and promotion 
in the states east of and including 
Michigan, Indiana, Kentucky, Ten- 
nessee and Alabama. He is a native 
of Sullivan, Ind., and joined Kay 
Daumit after the war. Mr. Gaines 
has served as sales representative in 


the southeast and middle west. 


vision’s eastern region. 





Purex Unifies Western Sales 

Purex Corp., Ltd., South 
Gate, Calif., has consolidated its 
three western divisions, the Pacific 
Northwest, the Central Pacific, and 
the Pacific Intermountain division, 
known as Pacific 


into one to be 


Coast Division, it was announced 
recently by R. F. Sharp, general 


sales manager. James L. Powell, 


previously division sales manager 
of the Pacific Intermountain Divi- 
sion, directs the new overall divi- 


sion as sales manager. He has been 


with Purex since 1946. 
Consolidation of the three 
territories does not mean any 


change in broker and sales repre- 
sentations. Dino Mattoni, who has 
been representing the firm in the 
East for some months, now directs 
Northwest 
assistant division sales manager in 
place of Walter Wild, who has re- 
Ferdinand Jordan remains 


the Pacific division as 


signed. 
as assistant division sales manager 
of the Central 
Ralph Vanderlip has been appoint- 
ed assistant division sales manager 
of the 
sion and in this capacity acts as 


Mr. 


Pacific division. 


Pacific Intermountain divi- 


direct assistant to Powell. 


Expands Tall Oil Plant 

An expansion program, which 
will increase by two and one-half 
times the tall oil separating and 
refining facilities of the company’s 
Fla., 


\rizona 


plant at Panama City, was 
voted by the directors of 


New York, 


I. Sumner, president, announced 


Chemical Co., Richard 


last month. Arizona, a_ jointly 


subsidiary of American 


International 


owned 
Cyanamid Co. and 
Paper Co., both New York, is a 
major producer of crude and dis- 
tilled tall oil and tall oil fatty acids. 

A substantial part of the in- 
creased production facilities at the 
Panama City plant will be devoted 
to tali oil fatty acids and tall oil 
rosins, of which Arizona is the sole 
producer. 

Engineers for the new plant 
facilities are Stone & Webster Con- 
struction Company’s Badger divi- 
sion. Building was to start almost 


immediately. 
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Consider... 


@3 <9 f you are a manufacturer of disinfectants, insecticides, floor 


Ae 
~ 


oN EDP waxes, aerosol products, soap and detergent specialties, auto- 
\¢ ry ig . . . . . . . 
SAM) motive chemicals, and kindred chemical specialties, consider 

















i, 


the advantages of membership in the Chemical Specialties Manufac- 


turers Association. 


For almost 40 years, leaders in the industry, large and small alike, 
have been members of CSMA and identified with its activities. Cost of 
membership is low. Its services are broad and helpful. Contacts within 


its membership are valuable. 


If your firm is eligible for membership, we shall be glad to send you 
full information. Write to 


H. W. Hamivton, Secretary 


CSMA 


Chemical Specialties 
Manufacturers Association, Inic. 


110 East 42nd Steet Melvin Fuld, President New York 17, N. Y. 


Emil G. Klarmann, 1st. Vice-Pres. Harry E. Peterson, 2nd Vice-Pres. 





Peter C. Reilly, Treasurer H. W. Hamilton, Secretary 
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Aerosol loaders who have used vast numbers of Schrader 
Valves have found lower rejection rates, because Schrader 
Aerosol Valves receive the most thorough inspection. 
They’re triple-tested .. . every critical component part 
100% machine tested for correct tolerances. Low rejec- 
tion rates mean lower costs. And the elimination of ‘dud’ 
returns from retailers protects the reputation of your 


THE BEST AEROSOLS 





product. 
No Aerosol Product is Better than its 
Valve—No Valve is Better than Schrader’s } AVE 
Val ith f i 
alias... Gane 'AMOUS SCHRADER VALVE 


tion, because nothing but raw materials are bought out- 
side. Schrader even makes its own metal closures. 


AND 


i, "acrve presoowe O° 








1. Arrow points clearly to direction of spray 

2. Flexible operating portion of Presdome is countersunk Presdo e-cato 
3. Solid button recessed for valve pin f Sales a me Cap not only has e 

4. Valve pin designed for positive spray shutoff "Ber. i peal, but provides com 

5 Somes in et ation. And user's ™! res 


* Solid plastic dome grips closure shoulder permanently 
—no slipping or turning 
* Famous Schrader seating principle is used in the valve 
* Caps available in various colors to match your label . . . by request 


Contact with spray ° 


“oO 


8. Special tamper-proof locking tab is available 


Schrader | snosovaviracun 


eee rn ae manufacturer of the Standard Tire Valve since the first Automobile 

















i MAIL THIS COUPON TODAY 


A. SCHRADER’S SON 
eee Division of Scovill Manufacturing Company, Incorporated 
Use our resea rch facilities to 470 Vanderbilt Avenue, Brooklyn 38, N. Y. Dept. SS : 


' | 
| | 
| | 
| 

; I 
develop a superior Aerosol l Please send me [] Samples [J Brochure ([) Price List 
package. Send for samples | ; 
and further information. 
| 
| 


Name _————— 
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for control of 


LAWN INSECT: 





There'll be big profits reaped this spring by formulators and dealers 
who stock up to meet the fast-growing demand for effective, economical 
Chlordane insecticides. 


Chlordane is the most outstanding insecticide on the market today 
for the control of lawn and turf insects. It is widely used on golf 
courses, in parks, by civic or private institutions, home lawns. . 
anyplace where positive control of such pests is desirable. Chlordane 
controls ants, chiggers, white grubs, earwigs, chinch bugs, mole crickets, 
Japanese beetle larvae, and sod webworms or lawn moths. Don’t miss 


the big profits to be made this Spring on Chlordane insecticides, Fett tn, 
a 
write today to your Chlordane supplier or to— , * 





WwEentitiesetee€eéeodt eceoreoqoeRAtqTtei#oON 
Division of Arvey Corporation 
General Offices and Laboratories Export Division 
330 East Grand Avenue, Chicago 11, Illinois 100 East 42nd Street, New York 17, New York ¢ — yao” 


Sere rsa enwrarivres twa eS te tPA Ss er ees 
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Anti-slip LUDOX ‘adds safety to waxes 
eal mukes your selling easier 


Now you can add a feature that clinches wax sales easier and 
faster—it’s Du Pont “Ludox”’ colloidal silica. 

‘*Ludox”’ adds extra slip resistance to waxes and makes them 
liighly desirable for all floors where feet are on the move. This 
safety feature appeals to stores, office buildings, schools, hos- 
pitals and institutions of all kinds. It’s just what they need! 
And ‘“‘Ludox”’ also makes wax harder with no sacrifice to the 
basic properties of high-quality wax—another selling point. 

Ask your wax supplier about waxes made with “‘Ludox.”’ Or, 
if you are a manufacturer, you’ll be surprised how economical 
it is to use ““Ludox.’’ Write Du Pont, A-6312 Du Pont Building, 
Wilmington 98, Delaware. 


LUDOX 


HERE’S HOW “LUDOX” ADDS COLLOIDAL SILICA 
SLIP RESISTANCE: 


‘*Ludox”’ is colloidal silica—tough, transpar- 
ent particles of minute size. The pressure of a 0 T 
footstep forces the hard ‘‘Ludox’’ particles 





into the softer, larger wax particles. Thisaction yg 
absorbs much of the foot’s forward-moving 
energy . . . gives positive traction underfoot. BETTER THINGS FOR BETTER LIVING ,.. THROUGH CHEMISTRY 
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don't have 
to smell 











MGK AEROSOLS, WITH STROBANE* 
HAVE A PLEASANT ODOR 


The light, clean odor of the new MGK aerosols, with 
Strobane, is pleasing, particularly to housewives. The 
odor is very short-lived. It does not penetrate or linger. 


MGK AEROSOLS WITH STROBANE, 
LEAVE NO VISIBLE RESIDUE 
Even when sprayed on windows or polished surfaces, 


MGK aerosols, with Strobane, leave no visible resi- 
due in the form of crystallized particles. 


TEST FORMULATIONS NOW READY 


MGK has been alert and thorough in their testing of 
the qualities and efficiency of Strobane. The results 
of these tests and the latest information on the use of 
Strobane in new MGK aerosol formulations is now 
available. Write for Bulletin No. S-27. 


*Terpene Polychlorinates 


McLAUGHLIN GORMLEY KING CO. 


1715 S. E. Fifth Street + Minneapolis, Minnesota 
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Another new development from 


B. F. Goodrich Chemical 





Announcing A Safer 
More Powerful 
Insecticide 





STROBANE'’ 


(TECHNICAL) 













FOR USE IN LIQ 


UID AND AEROSOL HOUSEHOLD INSECTICIDE SP 5 


® High lethal efficiency against common household insects 

en “proved-safe” chlorinated hydrocarbon 

®No secondary aromatic solvents necessary 

® Pleasant odor 

® No visible residue 

®rasy to formulate 

® strobane is a development of B. F. Goodrich Chemical Company 


* Terpene Polychlorinates 


For samples and technical information, please write Dept. CK-1, 
B.F.Goodrich Chemical Company, Rose Building, Cleveland 15, 
Ohio. Cable address: Goodchemco. In Canada: Kitchener, 


Ontario. 


B. F. Goodrich Chemical Company 
A Division of The B. F. Goodrich Company 


ood-r ite 
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= 


aid the fly to the flea, 


“This is killing me, 






But it smells so good; 7 = 
















Said the flea, 
Becontent, 2 , 
I's an ORBIS scent; 

What a beautiful 
way, to die.” ™ 


2 
re hte Sed 


tell me why.” 












If your product knocks ’em 
dead, let ORBIS perfume it 


Use ORBIS odors nn 
in your deodorizers, too 





ORBIS 


. PRODUCTS 
ORBIS Perfume Concentrates save both ways. Write today to ae 
CHICAGO 
BOSTON 
MEMPHIS 





601 W 26th STREET 
NEW YORK 
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Enough to kill millions of germs 


.... only one teaspoonful of Hyamine 2389 
(50%) is enough to kill millions of germs. 


HYAMINE 2389, a quaternary ammonium bac- 
tericide, is economical because of its low cost 
and germicidal potency at high dilution. Its 
germ killing power under adverse inhibiting 
conditions is outstanding. 


HYAMINE is a trade name Reg. U.S. Pat. Off. and in principal foreign countries. 







HYAMINE 2 








HYAMINE 2389 in your liquid or powder sani- 
tizers will insure repeat orders from restaurants, 
hospitals, janitor services, barber and beauty 
shops, laundries, home owners, etc. Take advan- 
tage of the non-irritating and odorless qualities 
of Hyamine 2389 and please your customers. 


For sanitizer repeat sales—use HYAMINE in your 
formulations. 


CHEMICALS FOR INDUSTRY 





ROHM ¢ HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 











SOAP and SANITARY CHEMICALS 

















FITS ALL TYPE CAN LIDS 


Now in Use for Self-Dispensing Pressurized Products 


AMERICAN 


i TYPE 











THE DILL 

rN 4e)-10) § 
VALVE 

Open or Closed Type 
A Safety-Seal, Precise-Action 
Valve that produces a finer, 
uniform molecular spray with- 
out leak or after-drip. Avail- 
able in 2 styles — Ready-to-use 


or with Non-Pierced valve open- 
ing 


CONTINENTAL 
CONCAVE TYPE 


x 
High Type AVAILABLE WITH VARIOUS TYPE 
with Recessed 2 AND COLOR DISPENSING BUTTON 
Spray Opening Cellulose Acetate or Nylon Construction 





“TOPS” for Reli- 
able Services and 
Sales Attraction 


arene sae AEROSOL 
ae PE ME. yaives 
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Mouth 


AT C.S.M.A. 
“AEROSOL FESTIVAL” 

















Again in 1953 hundreds of entries 
competed in the package design con- 
test at the annual “Aerosol Festival” 
of the Chemical Specialties Manufac- 
turers Association in Washington, D. C. 
Again, SPRA-TAINER pressure pack- 
ages walked away with top honors — 
including Grand Prize. 

Look at these winners. Think! 
Wouldn’t your product, too, win more 
sales in the distinctive Modern Design 


of SPRA-TAINER? 





Henderize, Inc. 
Sacramento, Cal. 


Centaur- sy og Oiv., Helena Rubinstein, Inc. The Fuller Brush Co. Windsor Chemical Thompson Chemicals Corp. Bridgeport Brass Co. 


eee oe Inc. New York, N. Y. Hartford, Conn. paso Pe. Los Angeles, Cal Bridgeport, Conn 
Created by Crown to have exclusive “No Top Seam, No Side NC) iN IN) 
Seam” construction, SPRA-TAINER is the world’s original 
and leading lightweight pressurized container . . . one of DIVISION 
Crown’s famous family of finest quality cans for the products CROWN CORK & SEAL COMPANY, INC. 


of American industry. We'd be pleased to serve you. Ont yf Comsized [na 


PHILADELPHIA °* CHICAGO © ORLANDO © BALTIMORE © NEW YORK © BOSTON e . LouIS 


118 SOAP and SANITARY CHEMICALS 











“Activated”’ 
“Synergized’’ 
“Fortified” 


do not 


All. 





An important fact to know... 


Pyrethrins 





contain 





Piperonyl Butoxide... 
the superior synergist 


All synergists do not have the same synergistic 
effect on pyrethrins. Certain combinations are 
truly synergistic and have more killing power than 
others. Piperony! Butoxide, U.S.I.’s synergist, is 
the most active of all synergists. With pyrethrum 
extract, its combined action inside the insect pro- 
duces an insecticide of tremendous killing power 
yet with no toxic hazards to people, animals or food. 
Piperonyl Butoxide has a safety record unsur- 
passed by any known insecticide. 

It is extremely easy to formulate because it dis- 
solves in all common organic solvents and is itself 
an excellent solvent for most organic products. 

Tests conducted by research institutions show 
that Piperonyl Butoxide is the best synergist for 
pyrethrins. It is a highly effective stabilizer for 
pyrethrins because it acts as a very mild acid 
acceptor and screens out ultraviolet light. Its maxi- 





mum absorption is in the region of 2,900 angstrom 
units, which are sufficient to cause rapid polymeri- 
zation of pyrethrins. 


Insecticides should be bought, like any other 
commodity, on a basis of results, not cost per gallon. 
Piperony! Butoxide, the superior synergist, gives 
greater killing power and greater effectiveness 
with pyrethrins. 


The U.S.I. combination of pyrethrin extract and 
Piperony] Butoxide is called Pyrenone* insecticide, 
a registered trade mark of U.S.I. U.S.I. has re- 
search findings available to its customers that 
prove the effectiveness of Pyrenone. Beforeattempt- 
ing to substitute another synergist for Piperony] 
Butoxide, check the research findings. Be sure the 
insecticides you use and sell contain the effective 
synergist, Piperonyl Butoxide. 


*Reg. U. S. Pat. Off., U.S.1. 


STRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 
120 Broadway, .New York 5, N.Y. 
IN CANADA: Natural Products Corporation, Montreal and Toronto. 


Branches:in:Principal Cities. 


RELY ON U.S.I. — For Pyrenone* — Rotenone — CPR Dust — Allethrin — CIPC and IPC Herbicides. 
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A Polymer Emulsion SS 
designed specifically 
for the floor wax industry. 


U2001 Ubatol is a modified vinyl polymer in a compatible dis- 





persion system featuring fine particle size. (less than 0.03 micron.) 


When U2001 Ubatol is used as the base around which you 
build your self-polishing formulations the result is improved 
gloss, durability, good leveling, soil and abrasion resistance. Such 


finishes have excellent water resistance yet are easily removed. 


U2001 Ubatol has met the demand for “high polymer content” 


floor finishes for both household use and industzvial maintenance. 


UBS laboratory testing services are available to you in the 


application of this tested and proven base formulation. 





Union Bay STATE, 
Chemical o.,ne. 








491 Main Street - Cambridge 42, Mass. 
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A multitude of products are sold today in the modern 
aerosol container. The efficiency, practicability, and appeal 
of this remarkable package have again and again been 


proven. 


But with the free dispersion of product into the aerosol 
cloud, a formerly unnoticed objectionable odor is magni- 
fied many-fold, often into a real disadvantage. Cosmetics, 
paints, insecticides, waxes, can be effectively improved 
odor-wise for aerosol packaging. 


The chemists of van Ameringen-Haebler, Inc. have had long 
and successful experience in the improvement of many 
products. They can help you turn scent into a real selling 


force. 













































Au IJuuitation te the... 


31st Annual Convention and Trade Show 


National Sanitary Supply Association 


March 21, 22, 23, 24 


Conrad Hilton Hotel 
Chicago, Ill. 


The Officers and Directors of your National Sanitary Supply Association join with 
me in assuring you of another bigger and better National Convention and Trade 
Show at the Conrad Hilton Hotel in Chicago, March 21, 22, 23, 24, 1954. 


Each year your convention and trade show has grown in size and educational 
opportunities. This year exhibitors are going all out to bring you the newest in 
merchandise as well as advanced plans in better merchandising methods. 


This year’s convention will again stress the ‘‘Clinic Approach"’ to trade show 
technique. Each exhibitor will have at the disposal of distributors, skilled engi- 
neers and technicians, interested primarily in showing the distributor how his 
product can best serve the consumers’ cleaning, maintenance and sanitation 
problems. By visiting each exhibitor, distributors can be informed of the latest 
developments and thus be better qualified to serve the best interest of their 


customers. 


You can be proud of the work your Association is performing in your behalf 


and we look forward to greeting you again in Chicago. 


David L. Ginsburg 
President, 


National Sanitary Supply Association, Inc. 
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Consistent uniformity 






c 


from order to order is yours 
when you specify GIVAUDAN 








unvarying uniformity from batch to batch. 


Ce 


Better perfume materials through 





Complete control over every step in manufacture or processing... 


from large scale raw material purchases to delivery of 
finished product...enables Givaudan to produce materials of 


If you have experienced difficulty in securing the consistently 

high degree of uniformity you desire, you may find a practical solution 
by standardizing on Givaudan as your source for fragrance 
requirements. Our staff will welcome the opportunity of discussing 
your requirements or problems with you without obligation. 





IVAU DAN 
A 


constant research and creative ability 


GIVAUDAN - DELAWANNA, INC. 
330 West 42nd Street . New York 36, N.Y. 


Chicago - Seattle + Los Angeles - 


Branches: Philadelphia - Boston - Cincinnati - Detroit 


Toronto 


























For Your Compounds 
and Formulations 


oh 






IS 


in the long run! 






THE GERMICIDE OF 1,000 USES 


Quaternaries are being used more and more as germicides 
and fungicides in widely diversified fields: 
























panes TAVERNS 
n= MILK PRODUCERS 
POULTRY FARMS 
© L's * 
. freee Sein eiieiinde. sep mpegs 
- DRYING PLANTS 
+ 
bier REFRIGERATION PLANTS % FOR YOUR PROTECTION 7 
FROZEN FOOD PACKERS ¥ Look for our laboratory % 
* Control Nomber * 
packer BAKERIES x In proper dilutions ROCCALIS: *% 
#0? BATHING PLACES * POTENT TASTELESS Ps 
aR ale BARBER SHOPS % STABLE ODORLESS ¥ 
SE aI HOSPITALS 4% NON-POISONOUS NON-CORROSIVE # 
gf Wy 1 * NON-IRRITATING TO SKIN + 
ery, sLAUNBRIES * * 
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. ° 4 
ouvin Uheestiittel gn 
™ SUBSIDIARY OF STERLING DRUG ING. 
o 
o some? eave™ 1450 BROADWAY, NEW YORK 18, N. Y. 
. e 
~ yirero¥" OFFICES IN PRINCIPAL CITIES THROUGHOUT THE UNITED STATES 
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welcome 


the 
magna man 


































@n every industry in which essential 
oils and related products play an impor- 
tant part, buyers extend a hearty wel- 
come to the MM&R representative — the 
MAGNA man. 


These buyers know that the MAGNA man 
comes to them from one of the oldest 
and most respected Essential Oil firms in 





3 





the business...that the quality of his 
products is beyond question... that he 
brings with him a wealth of knowledge 
about their problems’ and helpful sug- 
gestions for increasing their sales. 


The MAGNA man is a good man to know. 
You'll find it worth your while to make 
him welcome when he calls. 


Mabe & Prynar, tre 





» 1954 


16 Desbresses Street, New York 13>". T. 


Dune JSEOGME OF THE WORLD'S GREATEST SUPPLIERS OF ESSENTIAL OILS 
+ 221 North La Salle-Street, Chicago 1, Iilineis 
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HANDBOOK OF 


PEST CONTROL 





by Arnold Mallis 


HE new HANDBOOK of PEST 

CONTROL by Arnold Mallis, a com- 
pletely revised edition, will be off the press 
shortly and available for distribution. 
A The new edition will contain more than 
200 illustrations—a much larger and more 
complete volume than the original HAND- 
BOOK by Mallis, published in 1945 and out 
of print since 1948. 
A This newest pest control reference vol- 
ume deals primarily with household and _ in- 
dustrial pests, insects, rodents, etc., their habits, 
identification, and latest methods of control. 
It is the most complete work of its kind ever 
offered in a single volume. 





TABLE OF CONTENTS 


rats and mice psocids 


A Those who have used the original HAN D- 
BOOK by Mallis undoubtedly will want this 
new, up-to-date volume, a standard reference 
book which should be in the library of every 
pest control operator, insecticide manufac- 
turer and marketer, entomologist, chemist and 
materials and 


others interested in modern 


methods of pest control. 

A The new HANDBOOK ot PEST CON- 
TROL by Mallis \.ill be 6” x 9” with a 
sturdy binding in best grade green cloth, gold 
stamped. Advance orders, entered now, will 
te shipped from the first lot of books to come 
trom the bindery. 


*% 


spider or ptinid beetles 


silverfish bedbugs and other bugs _ lice 

springtails clothes moths fleas , 
cockroaches household fumigation flies and mosquitos 
crickets : spiders 

earwigs hide and carpet beetles pitas 

termites ants ticks 


dry rot fungi 
wood-, book-boring 
and related beetles 


bees and wasps 
stored product pests 


miscellaneous household 
pests and chemicals used 
in their control 




















|| MAC NAIR-DORLAND COMPANY 

|| 254 West 31st St., New York 1, N. Y. 

| As soon as available, please ship me postpaid............. 
copies of HANDBOOK of PEST CONTROL by Arnold 


Hi Mallis for whieh is enclosed ‘check for.......... . 


It is understood that if I find the book not 
what I want that I can return it in good 
condition within 10 days and the full pur- 
chase price will be refunded. 





Postpaid in U.S.A.---__-_-__ $9.25 
Postpaid elsewhere-______- $9.75 


(Add 3% Sales:tax if in New York City) 


Check must accompany orders. Books re- 
turned in good condition within 10 days to 
publisher entitled to full refund of purchase 
price. Use order blank herewith. (Please 
print legibly.) 
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FOR NO-RUB WAXES WITH 
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“6D REFINED WHITE SHELLAC 
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Leading manufacturers of water emulsion 


waxes and polishes have adopted Mantrose 






Shellac because of its high quality, uniform- 






ity and stability. 









THE MANTROSE CORPORATION 


Importeis + Bleachers + Manufacturers 
138A FORTY-FIRST STREET, BROOKLYN 32, NEW YORK 


Agents in Principal Cities: 
Allied Basic Chemical Co. J. A. Castro J. H. Hinz Company Harry Holland & Sons James 0. Meyers & Sons 
ea 


Toronto, Canada Havana, Cuba Cleveland, Ohio 9 So. Clinton St. Buffalo, N. 
Chicago, Illinois 


E. M. Walls Co 
San Franeisco, California 





Allied Basic Chemical Co. C. M. Durbin Company W. D. Hodges Co. R. L. Kelley H. 
Montreal, Canada Cineinnati, Ohio Boston, Mass. Danbury, Conn. Bur! 





Cc. Ross 
bank, California 
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“CREATORS AND COMPOUNDERS OF THE BEST IN CLEANERS AND DISINFECTANTS FOR OVER 45 YEARS." 
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MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 


MINT-O-PHENE 





or REPEAT SALES! 


ec 
¥ 


MINT-0-PHENE 


Effective as a germicide, offering a most pleasing and efficient method of deodor- 


izing and disinfecting. 


Excellent for the absorption and dispelling of all stale, dank and objectionable 


odors in any location. 


Acting as a fungicide, will deter the growth of mold and aid in the prevention 


of its consequent mustiness. 


Destroys, through its germicidal action, putrefactive odors usually the cause of foul 


and unpleasant air. 


Economical and safe. A heavy duty disinfectant with the refreshing fragrance of 


freshly crushed mint. 


Particularly effective in bathrooms and lavatories of homes, schools, hospitals, clubs 


and public places. 


Beneficial as a foot bath in the home, in locker rooms and also around indoor and 


outdoor swimming pools. 


Suitable and practical when used as a deodorant spray if not convenient to utilize 


as a mopping solution. 


“Clean as a Mountain Brook”. . . Cool Green in Color .. . Effective . . . Fragrantly 


Pleasant . . . Economical. 


Phenol Coefficient 5 by the F. D. A. Method. Our informative booklet is available 


for your mailing. 
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Cost Survey Sells 
Sanitary Supplies 


By Phil Lance 


new approach to the sale 
of sanitary supplies and 
equipment has 
handsomely for the young and ag- 


paid off 


gressive sanitary supply firm of 
Galer & Hults, Inc., Philadelphia. 
And this approach covers the pro- 
motion of cost control and efficiency 
in the purchase and use of sanitary 
supplies. 

“We promote efficiency and 
cost control when selling supplies 
to our customers and _ prospects,” 
says “Hap” E. Galer, president. 
“This 


terests our prospects in the products 


approach immediately in- 
we are selling and holds their at- 


tention. We leave the actual dis- 


cussion of the materials employed 
in the process to the last, because 
we have found that the promotion 
of individual products is the theme 
that others are always employing. 
\nd in an effort to get a renewed 
interest in sanitary supplies we hit 
a point that we know is of great 
importance to purchasing agents.” 

Based on his own studies 
and estimates upon which the in- 
dustry is in general agreement, Mr. 
Galer knows that of the total ex- 
penditure for sanitary maintenance, 
90 percent goes for labor and the 
balance is spent on cleaning materi- 
als and devices. Lsecause wages for 
labor represent such a large share 
of the dollar, 
that can be effected in labor through 


sanitation savings 
the purchase of the right sanitary 
supplies and equipment are stressed 
to customers and prospective buyers 
of Galer & Hults. This 
materials ratio is brought out 


labor to 


strongly to prospects when they are 
first contacted, and since buyers are 
generally aware of their costs, they 
are anxious to learn about materials 
which will cut down on the ©0O 
percent. 





A free made of 


the sanitary supply needs of every 


survey is 


prospect who the firm believes may 
become a customer. When a sales- 
man makes his initial contact with 
a prospect he explains the free sur- 
vey. The salesman explains that 
he wishes to make a survey of the 
requirements of the plant or firm 
and give the officials in charge a 
complete, typewritten report. The 
report is made without obligation 
and is presented to the executives 
to examine when they are consider- 
ing plant maintenance. 

The 


cleaning and maintenance require- 


report covers every 
ment of that particular plant or 
institution. It includes a list of the 
requirements for floor maintenanc: 
suggests correct inventory of clean- 
ing room supplies, and also gives a 
complete detailed analysis of the 
supplies required for monthly use 
and their applications. 
also makes recom- 


This survey 


mendations as to the best types 
of materials to use for proper floor 
maintenance and wash room sanita- 
tion; the amount of the materials 
to be consumed; when they should 
be applied and all other important 
about them. 


data and information 


This report is so complete that a 


» 


Galer files away mer- 
samples in 
refer to 


Top right: Mr 
chandise, literature and 
jrawer where salesmen can 
prior to making a sales call. 
1 from top: Salesman shows actual 
to purchasing agent. Visual 
catalog competition 





Third photo: Salesman shows films deal- 
ing with maintenance meth 
tive and persons in charge of sanitation 
This helps sell managem 
handled by Galer & Hults, Inc 

Fourth from top: Purchasing agent keeps 
perpetual inventory file to determine 
sales and stocks of merchandise 
Bottom: “Hap” Galer, president of Galer 
& Hults 









































































follow it 


plant executive can 
minutely in order to arrive at the 
best possible cleanliness and plant 


sanitation program. 


“Naturally, when we give 
this survey to a customer it does 


not always mean that we will get 
their Mr. 
“but experience has shown us that 


business,” says Galer, 
just as soon as that customer be- 
comes interested in purchasing any 
janitorial supplies and equipment, 
we are contacted. And as a result, 
we have been able to sell 100 per- 
cent of those prospects for whom 
We 


found that when contacting 


we have made up a survey. 
have 
new plants or prospects, our free 
survey idea is an excellent way of 
“breaking in.’ Very often the pur- 
chasing agent or other individual 
in charge of plant maintenance and 
sanitation may not be particularly 
interested in discussing their needs 
ov problems at that time. But when 
they have our survey handy they 
will refer to it when buying and 
generally they contact us. Having 
made such a perfect sales record 
with firms for which we have made 
these surveys, we feel that this is 
one of our best.methods of develop- 
ing new customers.” 

“Following the written sur- 
vey, the salesman contacts the pros- 
pect and will make a second detailed 
inspection of the plant or institution 
the 


supplies are to be used. 


where material or sanitation 
Always 
keeping in mind the cost factor 
and necessary efficiency, the sales- 
man can present many good ideas 
and suggestions which eventually 

may result in sales. 
“As an example, explains 


Mr. 


prospects that they can save on 


Galer, “we tell some of our 
the cost of paper towels and time 
by placing the paper towel cabinet 
about usual 
eye level. When people who have 
washed their hands notice the height 
of the towel cabinet they shake ex- 


six inches above the 


cess water off their hands into the 
wash basin. Then, when they wipe 
their hands fewer paper towels are 


required. This results in substantial 
paper savings.” 
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At the same time, the gen- 
eral lay-out of supplies and equip- 
ment for washrooms and other sites 
are explained to customers. When 
equipment is efficiently laid out in 
a washroom it takes less time for 
employees to use the facilities. Sim- 
ultaneously, the most suitable type 
of supplies have to be explained 
to prospects. In some cases, bars 


of soap will do, while in others, 


liquid soap dispensers are best. 
Naturally, those supplies best suited 
te the installation, from the stand- 
point of efficiency and cost economy 
are highlighted to the prospect. This 
helps to sell the prospect on the firm 
of Galer & Hults as suppliers of 
their sanitary needs, as it identifies 
them as experts in sanitation supply 


requirements. 


Cost Control 


ECAUSE purchasing agents 
and top management are so 


interested in cost control, Galer & 
Hults makes it a point to stress 
this factor in talking to prospects. 
One of the main points emphasized 
is the use of better types of prod- 
ucts and supplies. 

“We tell our customers that 
as long as they are expending the 
time and labor to try to do a good 
cleaning job, they ought to do it with 
the Mr. 
Galer explains. represent- 


best supplies available,” 
Labor 
ing about 90 percent of the cleaning 
cost, the difference in supplies is so 
small that the customer would profit 
by using the best materials available. 
Inferior products give inferior re- 
the 
products 


sults. Inasmuch as difference 


between — superior and 
others is so slight, it is to the cus- 
tomer’s best advantage and savings 
to use the best products obtainable. 
l‘or this reason, we stock all nation- 
al brands of products because these 
are already well known to our cus- 
tomers and have proven themselves 
in actual use.”’ 

In demonstrating cost con- 
trol to customers, Galer & Hults has 
its salesman work with customer's 
maintenance crews to instruct them 
in the correct use of products to 
sanitation 


obtain the maximum in 


and appearance. Maintenance per- 


sonnel are shown the correct meth- 
ods of floor care and how to per- 
form other maintenance duties in 
plants, service stations, institutions, 
etc. At the same time the equipment 


being used is also checked to make 


sure that maintenance men _ are 
working with the right tools. On- 


location work with a customer's 
maintenance staff has helped Galer 


& Hults in building their sales. 


See Purchasing Agents Last 
7 )P management and personnel 

in charge of sanitation are called 
on by salesmen before they see the 
purchasing agent. In fact, the sales- 
man sees the purchasing agent last. 
By selling top management or the 
person in charge of sanitation 
through working with maintenance 
personnel the way is paved to have 
the purchasing agent place a trial 
order with the salesman. 

The salesmen make arrange- 
ments to have management repre- 
sentatives and maintenance person- 
nel meet together at the office of 
Galer & Hults. At this meeting, 


salesmen show films of correct san- 


itation and maintenance. At the 
same time literature and _ other 
sample material is given out. 


When the people attending these 
meetings have been sold on Galer 
& Hults, Inc., a salesman contacts 
the When he 


does, he is re- 


purchasing agent. 


almost assured of 
ceiving a trial order. 

“We have not had any com- 
plaints from purchasing agents 
that we have gone-over-their-heads,”’ 
Mr. Galer says. “We simply let them 
know that we have only contacted 
top management and the personnel 
in charge of sanitation for the plant 
because we want to be able to sell 
them first on our means and meth- 
ods of handling their sanitary sup- 


When the 


chasing agent knows that his top 


ply requirements. pur- 
management has already been sold 
on our products, he places orders 
with us without any hesitation.” 
Usually the salesman tries to 
sell the purchasing agent a trial 
order of maintenance products. 
Next he contacts the individuals who 
are going to use these supplies in 
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an effort to explain to them why 
they have been obtained for their 
use by the firm. 

In all cases, the users—the 
sanitation crew, janitor or the main- 
tenance men, are told why their 
company has purchased these sup- 
plies and are shown the best ways 
to use them. When sanitation sup- 
plies are employed in the washroom 
their use is explained to the em- 
ployees who will be applying them. 
As an illustration, Mr. Galer points 
out that he had salesmen on three 
shifts in one plant to explain to var- 
ious personnel the use of different 
kinds of equipment installed in the 
room. 

“We had 


salesmen in the washroom in this 


three shifts of 
plant,” explains Mr. Galer, “and 
every time an employee entered the 
washroom they were given an ex- 
planation of the use of the different 
products. This brought about a bet- 
ter understanding of the supplies on 
the parts of the employees, it im- 
proved employee morale and also 
pleased plant officials. The latter 
realized that we were trying to bring 
out to their employees, that their 
firm was trying to do everything 
possible to give them the finest in 
health and sanitation.” 


A Young Firm 

HE firm of Galer & Hults was 

started in 1940 by Harold E. 
Galer and his partner, Fred Hults. 
Both decided to form this organiza- 
tion after they had spent years sell- 
ing paper supplies, for a nationally 
After their 
first year in operation, with Galer 


known manufacturer. 


as president of the firm, they de- 
cided to add a complete line of 
washroom and sanitary supplies to 
their paper line, in order to round 
out a complete sales operation. 
Between 1944-46, Hap Galer 
was in the U. S. Navy and his 
father, Harold E. 
the business until his return. It 


Galer, operated 
was then incorporated and em- 
ployees were offered an opportun- 
ity to purchase stock in the com- 
pany. Today, over 50 percent of 
the personnel of Galer & Hults have 
purchased stock in the firm. This 
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Automobile (left foreground) and refrig- 
erator, on platform in rear, were among 
the prizes won in a recent sales contest 
by Galer & Hults salesmen. Shown (left 
to right) in the photo are: George 
Meeres, John Sammon, William Snell- 
ing, R. A. Torchiar+, H. E. Galer, Jr 
Robert Eichman, Harry Gorfine, Phil 
Scanlan, George Niswander, A. N 


‘ 
























































Ecclesten, Francis Feeney, H. G. Hamil 
ton, and Robert Black 

Center photo shows the Galer & 
Hultz exhibit during the Plant Main- 
tenance Show in Philadelphia 

Bottom photo is of Dan Palma 
center, a Galer and Hults salesmen 
who is showing the results of using 
the correct dishwashing compound 
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is only part of young Galer’s idea 
of making his organization a family 
business. 

“At the end of every year,” 
says Galer, “we have a profit shar- 
ing plan for all of our employees. 
This is based on the positions held 
in our company and length of. ser- 
vice, and is an effort on our part to 
make each individual feel he is a 
partner in the business. We believe 
that when employees feel that they 
are a part of the firm for which they 
are working, they will apply them- 
selves more diligently to their jobs. 
And the active and continued growth 
of our organization shows us that 
we are on the right track.” 

The firm employs 13 sales- 
men who act as their own employ- 
ers. Their weekly income is based 
on a percentage of the gross profit 
of the business which has_ been 
brought in by them. Thus, their in- 
come is based on the sales they have 
completed and this makes the sales- 
men feel that they are working for 
themselves and moves them to great- 
er sales activity. 

A one-hour product knowl- 
edge meeting is held every Monday 
morning. Whenever possible, repre- 
sentatives of the manufacturers with 
whom they deal, address these meet- 
ings. These gatherings help to ac- 
quaint the salesmen with new prod- 
ucts that are coming out, stimulate 
their interest in selling products in 
which the firm specializes and gen- 
erally helps to improve employee 
morale. 

As an additional incentive to 
inspire sales, Galer & Hults regular- 
ly holds contests for various prod- 
ucts. Young Mr. Galer points out 
that his firm has no fewer than 12 
contests a year. And he has found 
that these always tend to inspire 
his salesmen to greater efforts. 

“We tie in on a cooperative 
basis with any manufacturer who 
wishes to run a contest,” says Mr. 
Galer. “In addition, we also run 
our own contests from time to time 
to stimulate activity. The combin- 
ation of these factors has helped to 
promote sales within our own or- 
ganization and also has helped to 
improve our employees’ morale. As 
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Galer & Hults salesmen attend a conference put on by one 


of their manufacturers 


a result, our employee turnover is 
very negligible. And this has been 
found to be most advantageous to 
the growth of our organization.” , 
Several months ago when,a 
national manufacturer offered such 
prizes as an automobile, refriger- 
ator, television, and other merchan- 
dise to the salesmen making the 
top sales in the country, Galer & 
Hults men took the first three prizes 
in this contest. They have also won 
top prizes in other sales contests. 
Such aggressiveness on the part of 
a young firm, shows the executive 
ability and management which has 
been promoting its 
name, products, and reputation, to 
its 


employed in 


customers. 

“We are in the midst of one 
of the greatest development areas 
in the country,’ declares Mr. Galer. 
“In nearby Delaware Valley new 
plants, companies and organizations 
are constantly cropping up. We 
are making every effort to contact 
them and sell them sanitary sup- 
plies. By using our methods of 
efficiency and cost control and the 
free survey, we have been able to 


A clinical approach to the 


their care and use is provided by this session of 
manufacturer of floor machines attended by G&H salesmen. 





to discuss 


question o! 


SOAP and 


new types of products. 


introduce ourselves to many new- 
comers in our area, and this has 
led to profitable contacts for us.” 


Sales Specialists m 

HE firm has set up four de- 
, anise which cover: 1. Serv- 
ice stations and automotive dealers ; 
2. Hospitals and similar institutions ; 
3. Restaurants and food handling 
plants; 4. The 


salesmen have been assigned to the 


General industry. 


divisions to which they are best 
suited in order to make the most of 
their abilities and sales techniques. 

Any of the salesmen who 
have had previous experience with 
either service stations or any part 
of the automotive field, are placed 
in the sales division covering those 
fields. The followed 
with those who have had hospital 


work 


same idea is 


experience, etc. Thus, sales 

has been departmentalized. 
All kinds of helps are given 

to the salesmen. As an illustration, 

the firm has arranged a large filing 

cabinet section which contains liter- 
(Turn to Page 161) 


floor machines 


a large 
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New House Fly Insectides 


By W. A. Gersdorff, Norman Mitlin, and R. H. Nelson, 
U.S. D.A., Agr. Res. Serv., Bureau of Entomology and Plant Quarantine 





HREE organic phosphorus 

compounds have recently 

been reported to show prom- 
ise as insecticides. Tests were made 
to determine their relative toxicities, 
with the house fly, Musca domestica 
L., as the test insect. 

Materials. — The materials 
tested were Diazinon [O,O-diethyl 
O - (2-isopropyl-4-methyl-6-pyrimi- 
dinyl) thiophosphate], Bayer 21/199 
[O,O-diethyl O-(3-chloro-4-methyl- 
umbelliferone) thiophosphate], and 
Bayer L 13/59 (a dialkyl phosphon- 
ate). All were of technical grade. 
The standard materials were pure 
parathion and pyrethrins containing 
52 per cent of pyrethrin I and cin- 
erin I, 

Procedure.—Stock solutions 
of Diazinon, parathion, and pyre- 
thrins were prepared in refined 
kerosene, but because of their lower 
solubility 20 per cent of dry acetone 
was used as an auxiliary solvent 
for 21/199 and L 13/59. This 
amount of acetone may raise mor- 
talities slightly, but its effect does 
not appear to be so great in sprays 
containing parathion as in those 
containing pyrethrins, and it may be 
ignored in the comparison of mater- 
ials of technical grade. After pre- 
liminary tests, sprays were prepared 
from the stock solutions with the 
same solvents at concentrations 
selected to cause a range of mortali- 
ties from high to low. 

Knockdown and mortality of 
laboratory-reared house flies treated 
with these sprays were determined 
by the Campbell turntable method. 
Six replications were made with the 
sprays containing the phosphorus 
compounds, all of them being tested 
simultaneously on each population 

of flies. Conditions prevented tie 
inclusion of tests with pyrethrins 
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in the same series. However, to get 
an approximate estimation of the 
relative susceptibility of flies reared 
at about the same time and under 
the same conditions, another series 
of tests, in duplicate only, was made 
with parathion and pyrethrins. In 
both series approximately 95 flies 
were used in each test. The aver- 
age age of flies in all populations 
was 2% to 3% days. 

To evaluate relative toxicity 
and determine the precision of the 
estimates, the mortality data were 
subjected to probit analysis as de- 
scribed by Finney (1952). 


—The organic phosphorus sprays 
caused no, or negligible, knockdown 
of flies in 25 minutes, the pyrethrins 
sprays complete knockdown. The 
mortality data are summarized in 
table 1. 

Evaluation of Relative Tox- 
icity.—Regression lines were fitted 
graphically to the mortality data. In 
the first series the regression coef- 
ficients for the materials in the order 
given in table 1 were 5.34, 4.98, 
4.58, and 5.38 probits per unit log 
concentration. The assumption that 
these lines are parallel is warranted, 
for when provisional lines were 











Knockdown and Mortality. (Turn to Page 159) 
Table 1 
Relative toxicity to house flies of certain organic phosphorus 
compounds in comparison with parathion and pyrethrins. 
— Toxicity Relative to— 
Material Concentration 1 Day LC 50 Parathion Pyrethrins 
Mg. per dl. Pez cent Mg. per di. 
Series 1 (6 replicates) 
Diazinon 17.8 88.4 11.01+0.39 0.509+0.026 31.0+1.8 
13.3 68.7 
10.0 47.4 
72 13.1 
21/199 40.0 99.0 16.34+0.60 0.343+0.018 20.9+1.2 
30.0 27.2 
22.5 70.3 
16.9 56.9 
12.7 32.4 
L 13/59 133 88.3 76.3+2.8 0.0734+0.0038 4.48+0.26 
00 69.2 
75.0 53.2 
56.3 24.9 
Parathion 7.50 80.2 5.606+0.207 1.0 60.9+4.9 
5.63 45.6 
4.22 25.7 
3.16 9.6 
Series 2 (2 replicates) 
Parathion 7.50 87.3 4.37+0.15 1.0 60.9+3.7 
5.63 72.9 
4.22 45.9 ane 
Pyrethrins 747 90.7 266.12. 0.0164+0.0010 1.0 
374 71.6 
187 30.0 


























How the home economisl can aid in 





Marketing Chemical Specialties 


“You 
fool a weman by pretending 
It is a fact that 


T has been said: can't 

to be one!” 
women control the American pocket- 
book—Mrs. Housewife is a sort of 
glorified purchasin® agent not only 
for the food and clothing for her 
family, but for household goods for 
the home, be it old or new, and 
even for the family car. Now isn't 
that 
hard 


it logical to assume havine 


spent her husband’s earned 
monev for these things she wants 
the best she can buy for their up- 
keep? I’m thinking, of course, of 
household wax polishes. That’s why 
the role of the home economist in 
the household wax products indus- 
try is an important one because it 
brings into focus the woman’s view- 
point and develops it for all it is 
worth. 

back a 


and picture a rroup of distinguished 


Let’s go few years 
gentlemen eathered around a con- 
ference table deeply engrossed in 
planning the launching of a house- 
hold wax product. True they didn't 


have long beards like the Smith 
Brothers but there may have been 
times when some of their ideas 
seemed as old-fashioned! They 


wanted to take the drudgery out 
of housekeeping tasks involving the 
use of wax products but somewhere 
along the line they were missing the 
Why? Because they as men 
think like 
women” in deciding how certain 
tasks to be 
when probably the majority of them 
had 
mop in their hands to help the little 


boat. 
were “pretending to 


household were done 


never held a dust cloth or a 
woman around the house. All the 


marketing and advertising plans in 
the world will not put your product 


across if Mrs. Housewife is not 
happy using it. And you know 
what I think happened? 

One day when — gathered 


around such a conference table, one 
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fellow sounded off with: “My wife 
says that’s a darned awkward way 


And 


another said: “My wife objects to 


to go about waxing a floor.” 


the odor, to her it’s unpleasant.” 
And 


woman’s viewpoint! 


suddenly there it was—the 


From then on there were 


many stens in the right direction. 
On of the earliest | can remember 
was the sales manager’s secretary 
coming around to the steno and 
billing sections with a series of little 
bottles for an 
test. 


long coats coming down from their 


“odor preference” 


Then the lab boys in their 


ivory tower with a request to try 
this, smell that, and so on. Later 
on, samples of household wax pro- 
ducts were given to various women 
little test 
opened. Slowly but surely the idea 


to try; a market was 
developed until the woman's view- 
point in industry is recognized to- 
day as being most important—not 
only in the wax polish industry but 
in many others as well. 


How Johnson Tests Wax 
Feo” here on I am going to 
tell you how we go about de- 
veloping the woman's viewpoint. 
When a new household wax product 
has been developed or an improve- 
ment is contemplated for one al- 
ready on the market, it is first given 
to the hcme economist and_ tech- 
nicians to test in the model home 
working laboratory, or if it is a 
household floor finish, on various 
types of test floors installed for this 
purpose. If it proves to have merit, 
it is then given to a selected group 
of homemakers to test and evaluate. 
At various times our women’s con- 
sultant panel is also used. If, when 
the reports are completed and care- 
fully studied, the results indicate 
we have a potential new household 
wax product or an improvement in 


an old one, Marketing is so advised 


and plans to introduce it in a test 
market are put into effect. On the 
other hand, if the results are not 
satisfactory, the product goes back 
for reformulation. 

At this point I'd like to back- 
track a little and describe our model 
Many of 


with the 


home to you. you are 
Wax 
buildings in Racine which were de- 
Lloyd Wright. 


home, which is known 


familiar Johnson 


signed by Frank 
Our model 
as “The Causerie,” is part of the 
Research Tower group completed 


three vears ago. It consists of a 


combination living room = and_ li- 
brary, a dining area, an all-stainless 
steel kitchen, and a fully equipped 
utility room. There are cork and 
walnut floors in the living room, 
library and dining area; yellow in- 
laid linoleum in the kitchen, asphalt 
tile in the utility room. The walnut 
Mr. 


Wright and of particular interest 


furniture was designed by 
is the kidney-shaped dining table 
which has two large holes cut into 
the top to hold sunken copper bowls 
of greens. There are also claret 
and green leather chairs and a tele- 
vision set. The rooms are beautiful 
and spacious, having the atmosphere 
of a men’s club and an elegant mod- 


Not 


woot l we rk, 


ern home at the same time. 


only are the floors, 


furniture, kitchen and _ laundry 


equipment used for the testing of 
household wax and other related 
products, but the rooms are also 
used for meetings of the board of 
directors and management. Visitors 
home can see for 


to our model 


themselves the results of house- 


keeping with wax! 

When “product in use” sur- 
veys are conducted in the field, the 
home economist works with and acts 
as liaison between research and 
marketing in the testing and evalua- 
tion of household wax 


new pro- 


ducts; in the improvement of cur- 
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By Elmyra Konnak* 


S. C. Johnson & Son, Inc. 


rent ones; in the blind testing of 
various related products, and in test 
market surveys. Often we work 
independently; at other times we 
enlist the aid of or participate with 
outside survey agencies and testing 


laboratories. 


Door Knocking Tricks 
IELD survey work naturally 
means direct contact with the 
consumer. Probably many of you 
at one time or another have partici- 
pated in such survey work or read 
about it, so I am going to skip the 
detailed mechanics of determining 
where certain income groups are 
located in a town, the placing of 
samples far enough apart so women 
can’t compare notes, etc. However, 
| have developed a few little door- 
knocking tricks which have proved 
helpful to me. If the morning milk 
is still on the porch, pick it up and 
when the lady of the house answers 
the door, hand it to her and say 
you are the new milkman! Of 
course, she knows you're not but 
when you do tell her what you want, 
she feels friendly towards vou. 
Down in New Orleans they appar- 
ently have a “coffee’’ man_ too. 
When I handed the pound of coffee 
which was on the porch to the 
housewife, | remarked that | loved 
New Orleans coffee and she immedi- 
ately insisted I accept it as a gift 
from her! The mail box can also 
be helpful. Look for the family 
name on it or remove the mail and 
check the name. Then, when the 
housewife answers your ring, say 
brightly: “Good morning, Mrs. 
Quackenbush, here’s your mail.” 
When she accepts it from you, she 
usually lets you come in at the same 
time. 
Incidentally, we have found 
“Paper presented before 40th annual meet- 


ing Chemical Specialties Manufacturers Assn., 
Washington, D. C., Dec. 8. 


FEBRUARY, 1954 


kitchen in “The Causerie” 
J 


it is much easier for women survey 
workers to get into homes than it 
is for men, especially in metropoli- 
tan cities where people are suspi- 
cious of strangers. And  door- 
knocking isn’t all a bed of roses. As 
you can imagine, there have been 
plenty of doors slammed in my 
face! Then, of course, there are the 
inevitable ‘darling’ babies, pre- 
school children in space helmets, 
two-gun bandits, barking dogs, not 
to mention parakeets which land 
on the top of your head and dig 


in! 


I'll never forget a “surprise” 
one precocious child gave me. She 
was a cute little girl who wanted 
to crawl on my lap and _ snuggle 
up, while I beamingly remarked 
that “children always take to me!” 
Then she wanted to whisper a 


Reema 


Kennak makes ar on-the-spot test with a floor wax in the all-stainless 
the model home maintained at the 
ohnson & Son research tower 
































laboratories 


secret to me and, clutching my 
head tightly in her arms, she 
screamed bloody murder right into 
my ear while her mother rocked 
with laughter and roared, “‘Isn’t she 
cute?’ I couldn’t hear with that 
ear for an hour afterwards. 


Market Surveys 


N WW a little about “market 
surveys.” This is actually 
follow-up work on the part of the 
home economist and technicians to 
find out what Mrs. Housewife 
thinks of a household wax “‘product 
in use” after she has paid her own 
hard-earned cash for it. Naturally, 
we get more value out of this type 
of survey as the housewife is likely 
to be much more critical of a prod- 
uct for which she has paid than for 
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one given her “free.” If any of you 
have participated in a market sur- 
vey in metropolitan areas like New 
York City, you know how difficult 
it is to find Mrs. Housewife. Just 
try to get from the 300 block on 
5th Avenue in Brooklyn to the 300 
block on 4th Avenue without run- 
ning into the 800 block, not to men- 
tion ravines, gullies and deadend 
streets. I traced down one address 
that turned out to be in the middle 
of the main runway at Idlewild Air- 
port. But it’s all in a day’s work. 
When you have found Mrs. 
Housewife and she has used your 
product, the interviewer asks her 
a series of prepared questions, 
worded in several ways to cover 
both a negative and a positive ap- 
proach. These questionnaires are 
carefully planned with the home 
economist and are based completely 
After 
the questionnaires are tabulated and 
the facts analyzed, the final report, 
along with other media, is used 
by Production and Marketing, or 
both, in determining future plans 


on the woman’s viewpoint. 


for the product. 

How do you feel about sta- 
tistics? I know a story about them 
that shows that while figures don’t 
lie, you can lie with figures. Tor 
example: Up in northern Wisconsin 
in a logging camp there were 50 
lumberjacks and two women cooks. 
The manager of the crew was re- 
quired to prepare a daily report of 
all camp activities. When Saturday 
evening came there was quite a 
rip-snorting shindig during which 
many things happened. On Sunday 
when the manager filled in his re- 
port he wrote: “Last night 2% of 
the lumberjacks ran away with 50% 
of the women!” Just plain facts— 
all we want is facts. 

In order to discuss house- 
keeping problems successfully with 
women, the home economist must 
be familiar with the use of the new 
household product. These would 
include appliances ; glass and silver 
cleaners and polishes; shoe polish- 
es; cellulose mops and sponges; 
wax applicators; dusting papers, 
mitts, and cloths ; space deodorants ; 
soaps, detergents, starches, bleach- 
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of others. She 


es—and hundreds 
cannot afford to be like a horse 
wearing blinders and know only 
her own household wax products; 
she must have an over-all knowl- 
edge of related products and their 
correct use in the home. This in- 
creases her prestige in the eyes of 
the housewife and _ strengthens 
statements she makes. 


Application Techniques 

HEN a household wax prod- 
been approved for 
economist 


uct has 
sale, the home 
strates proper application techniques 


demon- 


for marketing and advertising per- 
sonnel, including advertising agen- 
cies. Remember—the field and test 
market survey work, the testing in 
the model home working labora- 
tory, on test floors and panels, in 
the homes of panel members and 
other under actual conditions of 
family life; drying times, odor im- 
provements, etc., have all been com- 
pleted. 

have 


Application methods 


been tested and re-tested many, 
many times. Now is the time when 
the home economist projects the 
woman’s viewpoint, the time when 
she says: “Gentlemen this is how 
to use the product for the best re- 
sults.” 


Demonstrations for tele- 


vision commercials are based on 
what is learned here and constant 
supervision is maintained at the 
point of shooting them. As _ label 
directions, advertising copy, con- 
sumer education literature and so 
on are prepared, the home econo- 
mist and others 


many carefully 


check every word to be certain 
points agreed upon are clear. Be- 
cause of limited space, label direc- 
tions must be clear and concise. In 
television commercials, where time 
is most precious, only the most im- 
portant uses of the product can be 
projected. It all amounts to care- 
ful planning and timing. 

The 
panel plays an important 
projecting the woman’s viewpoint. 
Under the supervision of the home 
economist the panel is used for 
testing products and covers varied 
housekeeping problems involving 


consultant 
part in 


women’s 


wax. Presently the membership of 
this panel is just over a thousand, 
which we consider an ideal number 
to retain a warm, friendly touch. 
from 
every state in the union and both 


These women are _ selected 


metropolitan and rural districts. 
When a woman is invited to join 
the panel she is mailed a booklet 
explaining its operation and a classi- 


When 


questionnaire we 


fication data questionnaire. 
she returns the 
owns her 
home; how many children she has 


know if she rents or 
and their ages; if there is a family 


car and who cares for it: what 
brands of household wax and re- 
lated prefers for 


floors, furniture, woodwork, auto- 


products she 


mobile, silver, windows, laundry, 
and so on. I’m happy to say we 
have a wonderful group of enthusi- 
astic and cooperative homemakers. 
They love the fun of “blind” prod- 
uct testing, and generally being 
“critical critics,” they express frank, 
honest opinions. Here again the 
questionnaires are planned to ac- 
cent the woman’s viewpoint. These 
women their 


serve without pay 


only reward being the generous 
free samples they receive to test, 
and the thrill of seeing a product 
which they had a part in evaluating 
appear on the market. Once a year, 
at Christmas time, they receive a 
small surprise gift as a “thank you” 


for their valuable cooperation. 

Handling Complaints 

® pe of the most 
and valuable 


economist plays in the household 


interesting 
roles the home 


industry is in the 
Does it 


wax products 


handling of complaints. 
surprise you that the Johnson Com- 
pany has complaints ? Of course, we 
do. It is the spark that motivates 
improvement of wax products al- 
ready on the market and the de- 
Not only 
have a 


velopment of new ones. 
must the home economist 
working knowledge of every prod- 
uct but she must be able to show 
the homemaker tactfully and gra- 
ciously what she did wrong. In 
the majority of cases the remedy 
is usually very simple, and in nine 
(Turn to Page 157) 
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IDURMTOMMIINS oo 


as an abrasive for cleaners 
and polishes for automobiles 





HE use of diatomite as a 
polish abrasive is one of its 
oldest applications, dating 
back approximately a hundred years 
to the earliest days of the diatomite 
industry. Advantages were recog- 
nized long before the advent of the 
i:utomobile, and some limited use 
had been established especially in 
the field of silver polishes. \pplic - 
tion in automobile cleaners and 
polishes and the present wide use 
in this field 1s a logical develop- 
ment from earlier experience. The 
special aptitude of diatomite for 
cleaner and polish use is because 
of the nature and unique properties 
of the diatomaceous particles, which 
*Paper presented at the 40th Annual Meet- 
ing, Chemical Specialties Manufacturers As- 
sociation, Washington, D. C., Dec. 7, 1953. 


of Johns-Manville 
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Celite 


provide the gentle abrasiveness re 
quired, combined with minimum 
wearing down of the polished sur- 
face. Although of the hardness of 
opaline silica, the individual parti- 
cles have an intricate microscopic 
structure which provides effectiv 
polishing action with no_ visible 
scratching even with some of the 
softer metals. 

Diatomite is the name applied 
to the fossil remains of tiny aquatic 
plants known as diatoms. These 
ininute organisms are distributed 
widely in nature, growing wher 
ever conditions of light, moisture 
and food supply are favorable. Each 
tiny plant is enclosed in a siliceous 
envelope. When the organism dies, 


it sinks to the ocean floor or lake 


Figure 2 (top) 
of formation 
Figure 3 (bo 
tion of diatom 


wu 
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By L. E. Weymouth and 
P. A. Martinson* 


hns-Manville Corp 


bottom where eventually the organi 
matter is decomposed. Thus there 
is formed a deposit of the siliceous 
envelopes or skeletons in which th 
silica is in the amorphous or opalin« 
state and fashioned in delicate and 


intricate patterns which give dia 


tomite its microporous structur 


During the Miocene period especi 
ally, diatoms grew in great pro 
fusion and the most important de 
posits being worked today wert 
formed during that period, Other 
deposits are more recent and still 


are in the process of forma 
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tion at the present time. 


Although diatomaceous de- 
posits occur in many parts of the 
world, in only a few locations are 
they of a size and type and purity 
and sufficiently accessible to be of 
United 
States deposits being operated today 


commercial value. In _ the 

are all in the western states, main- 
ly in California, Oregon, Washing- 
ton and Nevada. Figure 1 shows the 
location of the  Johns-Manville 
“Celite” 
Santa Barbara County, 
a few miles from the Pacific Ocean. 


deposit near Lompoc, in 


California, 


Figure 2 shows a cross section of 
the coastal area as it is believed to 
have existed during the period 
formation of the great marine de- 
posits. Much of what is now the 
California coast line was then be- 
low sea level and the Lompoc area 
probably was part of a shallow bay, 
so protected that conditions were 
favorable for the quiet deposition 
of sediments. 


Formation of the Lompoc 
deposit continued over a long period 
and total depth of 
sediments is about 1400 feet. As 


the Miocene period drew to a close, 


diatomaceous 


diatom growth diminished and non- 
diatomaceous sediments formed a 
protective cap above the deposit. 
During the subsequent period, the 
ocean floor was elevated and pro- 
found changes occurred in the land 
The beds of 
fossilized diatoms were folded into 
of trough- and arch-like 
Hills and 


formed by erosion of the land mass 


masses (Figure 3). 


a series 


strata. canyons were 
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Figure 4. View of Celite quarry operations 


and centuries of rains percolated 
through the diatom beds and pro- 
duced the highly purifying effect 
of many washings. Some of the 
overlying strata were washed away, 
but most of the beds were pre- 
served. Since the discovery of this 
deposit in about 1890, an important 
industry has been developed, based 
on the industrial applications of this 
unique and useful mineral. 

A view of some of the Celite 
quarry operations is shown in Fig- 
ure 4, 
overburden is necessary in order to 


Removal of large amounts of 


expose the useful strata. Power- 


driven shovels dig the crude dia- 


Figure 5. View of Celite plant 





tomite and load it into trucks. Each 
truck carries its load of crude to 
one of a series of vertical storage 
shafts which are located at strategic 
points in the formation above a sys- 
tem of tunnels. Tunnel system ter- 
minates at central storage bins close 
to the mills and from these bins the 
desired crudes are distributed to the 
various milling systems. Figure 5 
shows a view of the Celite plant. 
Crude from the quarries contains 
a considerable amount of moisture 
as well as some contamination with 
chert and_ crystalline impurities 
which are removed in the process- 
ing. The crushed crude is milled 


and dried simultaneously in a cur- 
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Figure 6. Natural air floated fines. Celite 
Snow Floss 300 X. 


rent of heated air in a fan system 
designed to separate the individual 
diatom particles with minimum 
breakdown of diatom structure. The 
main portion of the milled, dried 
diatomite is separated from the air 
suspension in a cyclone collector and 
the air-floated fines not removed in 
the cyclone are separated subse- 
quently from the air suspension in a 
fabric dust collector or ‘“baghouse.” 
After reprocessing through a classi- 
fication system for removal of traces 
of grit, these air-floated fines are 
collected and packaged for use as 
polish abrasive and for many other 
important applications. 

The natural air-floated fines 
consist of small diatom fragments 
of very fine particle size, 60 per 
cent being of 2 micron size and 
smaller, with only a trace coarser 
than 20 microns. Photomicrograph 
of this grade is shown in Figure 6. 
This material is the most widely 
used of the diatomite polish grades. 


Figure 9. Flux calcined air floated fines. 
Celite Super Floss 300 X. 
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Figure 7. Natural milled diatomite. 300 X. 


The character of the main 
portion of milled, dried diatomite 
from the cyclone collectors is shown 
in Figure 7, which shows a photo- 
micrograph of this grade. A large 
proportion of this material is fur- 
ther processed by calcination in 
large rotary kilns, with or without 
the addition of chemicals for flux- 
ing. The air floated fines fractions 
from the calcined products also are 
used as polish abrasive where the 
requirement is for more aggressive 
The 


grades normally are coarser as well 


polishing action. calcined 
as of greater hardness than the na- 
tural powders and while supplying 
the more aggressive polishing action 
required for many purposes, also 
cause increased wear of the polished 
surface and visible scratching of 
some materials. 

The straight-calcined air-floated 
fines are of pink color due to oxida- 
tion of the iron compounds always 





Figure 8. Straight calcined air floated 
fines. Celite 315 300 X. 


present in at least a small amount 
in the 
Figure 8 shows a 
graph of this grade, 
the coarser particle size as compared 
to the natural air-floated fines. Cal- 
cination has the effect of moderately 
increasing abrasiveness as compared 


purest natural diatomite 
photomicro- 


showing 


to natural powder of the same parti- 
cle Calcination also has the 
effect of transforming a small pro- 
portion of the amorphous or opaline 


size. 


silica to a slightly harder crystalline 
cristobalite of very fine crystallite 
size. 

Flux-calcined, air-floated fines 
normally are of white color due 
to reaction of the iron compounds 
with alkaline flux and silica to form 
white products. The regular flux- 
calcined air-floated fines are some- 
what coarser than the straight-cal- 
cined fines and are more abrasive. 
Transformation of the opaline silica 
crystalline cristobalite is also con- 


Table 1 


PHYSICAL PROPERTIES OF CELITE POLISH ABRASIVES 


WATURAL 
AIR FLOATED 
FINES 
CELITE GRADE SNOW FLOSS 
COLOR LIGHT GRAY 
LOOSE BULK DENSITY 
Ib/cu ft 8.0 
SPECIFIC GRAVITY 2.00 
PARTICLE SIZE 
20-6 sicrons 10 
6-2 sicrons 30 
< 2eicrons 60 
ABRASION NUMBER 70 


STRAIGHT CALCINED 


FLUX CALCINED 


AIR FLOATED AIR FLOATED 


FINES FINES 
CELITE 315 SUPER FLOSS 
PINK WHITE 
8.5 9.0 
2.16 2.30 
20 20 
60 70 
20 10 
300 6 00 
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Putting a Cott shine in polishes 


To PRODUCE A POLISH that is scratch- 
free—yet contains exceptional cleaning 
powers—most leading manufacturers of 
fine polishes use one of the Celite* Min- 
eral Fillers as a standard ingredient. This 
use of Celite Fillers is based on their deli- 


cate non-scratching abrasive action—a 
property that derives from their porous, 
thin-walled cellular structure. It is one 
of many unusual physical characteristics 
that adapt these diatomaceous silica 
powders to numerous industrial uses. 


THESE CELITE PROPERTIES BENEFIT MANY TYPES OF PRODUCTS 


Because of their inertness and great bulk per 
unit of weight, Celite Mineral Fillers make 
ideal bulking agents for powders and pastes. 
Their tiny multi-shaped particles interlace to 
stiffen and strengthen admixtures. The micro- 
scopically small facets of these particles diffuse 
light so effectively that they can be utilized to 
impart any desired degree of flatness to a sur- 
face film. Their light, porous nature improves 
suspension, helps prevent segregation. And 


their high absorption properties and unique 
diatom structure make them unusually effec- 
tive as a means of overcoming caking in deli- 
quescent materials. 

If you are looking for the “extra something” 
to lift your product above competition —at a 
negligible cost—why not discuss your problem 
with a Johns-Manville Celite Engineer? For 
further information and samples, write 
Johns-Manville, Box 60, New York 16, N. Y. 


*Celite is Johns-Manville’s registered Trade Mark for its diatomaceous silica products. 
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CHECK THESE 
CELITE BENEFITS 
FOR YOUR 
PRODUCTS 


@ Added Bulk 

@ Better Suspension 

@ Faster Cleaning Action 
@ Greater Absorption 

@ Improved Color 

@ Increased Viscosity 

@ Elimination of Caking 
@ Better Dry Mixing 


@ Improved Dispersion 


INDUSTRY’S MOST 
VERSATILE MINERAL FILLER 
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siderably increased. A photomicro- 
graph of the flux-calcined fines is 
shown in Figure 9. 

Some of the significant phy- 
sical properties of the principal 
polish grades of diatomite are shown 
in Table 1. Specific gravity is in- 
creased by the straight calcination 
and still further increased by flux 
calcination. Particle size is increased 
mainly through having lower ex- 
treme fines content in the calcined 
powders, in part due to sintering 
together or fluxing of extreme fines 
to form larger particles. Abrasion 


values shown were obtained with 
the Valley Iron Abrasion Tester. 
In this test, measurement is made of 
the loss in weight of a bronze screen 
due to rubbing with a heavy per- 
forated block over which a water 
suspension of the abrasive is pump- 
ed. The Valley Abrasion Number 


represents the milligrams of metal 


abraded away in 6000 strokes. 
Values for typical samples of the 
three principal diatomite polish 


grades are shown; namely, 70, 300, 
and 500 for the natural, straight- 
calcined and flux-calcined air-float- 
ed grades respectively. In compar- 
ing grit-free diatomite polish grades, 
the three factors affecting abrasive- 
ness are particle size, hardness of 
particles and particle shape. Grit- 
free natural diatomite of approxi- 
mately the same particle size as the 
straight - calcined air - floated fines 
shows abrasion number of 250 as 
compared to 300 for the calcined 
product. Abrasive characteristics can 
wide range 


be controlled over a 


by control of particle size and man- 


Figure 11. Tripoli 300 X 
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ner of calcination, so that products 
for any special cleaner or polish 
requirement within the diatomite 
range can be prepared. 
Consideration of Moh’s hard- 
ness scale for minerals is of interest 
as applied to polish abrasives and to 
metals and surface finishes com- 
monly cleaned and polished by abra- 
sives. By this scale, minerals of 
varying hardness are classified by 
a scale of numbers increasing with 
increasing hardness from 1 (Talc) 
to 10 (Diamond) on the basis that 
any mineral in the scale will scratch 
the mineral directly beneath it on 
the scale and with increasing ease, 
still 
depending on the difference in hari- 


minerals lower on the scale, 
ness between the minerals compar- 
ed. Moh’s hardness scale is shown 
in Figure 10. On this scale dia- 
tomite is considered as showing the 
hardness of opal, sometimes rated 
as of hardness 5.5 to 6.5, but prob- 
ably is rated more correctly as of 
hardness 4.0 to 6.5. Natural diato- 
mite shows hardness as low as 4.0 
for it appears only very slightly 
harder than brass, which is of hard- 
ness about 3.5, and is not sufficiently 
harder than brass to polish it effec- 
tively. Natural diatomite is harder 
than automobile finishes, but only 
about as hard as necessary for effec- 
tive polishing and not hard enough 
to cause excessive removal of finish. 
(Figure 11) 
quartz (Figure 12), commonly used 


Tripoli and 


as polish abrasives, are harder and 


than diatomite. If 
sufficiently fine, scratches in an 


more abrasive 


automobile finish polished with these 
materials will not be visible, but 
wearing of surface finish will be 
more rapid than with diatomite of 
comparable particle size. Crypto- 
crystalline and crystalline silicas do 
not have the porous, thin-walled 
shell structure characteristic of dia- 
tomite which breaks down in polish 
use to form constantly new points 
mild but 


Diatomite is used 


of contact for effective 
polishing action. 
as the abrasive in automobile clean- 
ers and polishes because it is an 
ideal material for supplying the re- 
quired abrasion factor with mini- 
mum wearing down of the finish. 

Generally there is no definite 


distinction between automobile 
cleaner and polish and many prod- 
ucts are sold as combined cleaner 
and polish. Some distinction in 


function can be stated in that the 
cleaner is designed to remove the 
traffic film of and 
soot not readily removed by ordi- 


adherent dust 
nary washing plus the dull, chalky 
film of oxidized pigmented finish. 
Polish function consists in restoring 
the original color and luster of the 
finish by removing a very thin outer 
layer of the finish to expose a fresh 
surface. The natural air-floated fines 
grade of diatomite generally is con- 
sidered the most suitable for either 
or both functions since it provides 
adequate abrasiveness for the usual 
and proper maintenance and preser- 
vation of finish with minimum re- 


(Turn to Page 175) 


Figure 12. Quartz 300 X 
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<< \ Ever see a covey of bugs fly 
Se i el unscathed through a cloud of 
why A A insecticide like they had radar? 
ers _ Or see them shake off a direct hit and 

eee ee ee eee” amble away unharmed and 
unconcerned? That’s the time to start 
specifying GEIGY METHOXYCHLOR, 
the chemicals that are positively 
deadly to pests but relatively safe 
to human beings and animals. 
GEIGY METHOXYCHLOR products are 
effective for fly control, storage 
pests and for fruit, vegetable and 
forage crops. They are available 
as the following: 


GEIGY METHOXYCHLOR “25E” 


(25% emulsifiable solution— 
2 lbs. methoxychlor per gal.) 


GEIGY METHOXYCHLOR “90” 


(90% methoxychlor) 


GEIGY METHOXYCHLOR “20” 


(20% methoxychlor solution) 


GEIGY METHOXYCHLOR “50” 


(50% methoxychlor wettable powder) 


GEIGY 5% METHOXYCHLOR DUST 
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Toxicity of Quaternaries 


By J. K. Finnegan and J. B. Dienna* 


Medical College of Virginia 


UCATERNARY ammonium 
bactericides are employed 
widely as disinfectants and 

sanitizers in fields related to public 
health. Their major applications 
are (1) in the restaurant field as 
terminal sanitizers on dishes, glass- 
ware and eating utensils, (2) in the 
dairy field primarily in sanitizers 
and detergent-sanitizers used on 
milking equipment, (3) as janitorial 
disinfectants and deodorants, (4) 
in food plants as terminal sanitizers 
on equipment, (5) in hospitals as 
general disinfectants, (6) in barber 
shops and beauty parlors for equip- 
ment disinfection, (7) for disin- 
fection and sanitization of fabrics 
such as baby diapers, (8) for mold 
control in food storage rooms, and 
(9) for algae control in swimming 
pools. In addition, these products 
find volume usage in the poultry 
and veterinary field as_ chicken 
drinking water sanitizers, in egg 
handling, both on the farm and in 
egg breaking plants, as general farm 
disinfectants, and as topical anti- 
septics. The drug industry also 
makes use of these compounds as 
anti-bacterial agents in formulations 
employed as skin antiseptics, parti- 
cularly for the control of diaper 
rash on babies. 

In practically all of these ap- 
plications, contact with the skin, 
either incidental or functionary, is 
encountered, and in many cases the 
possible accidental ingestion of re- 
latively sizable quantities must be 
recognized. We must also be realis- 
tic in accepting the possibility of 
accidental contamination of food- 
stuffs due to improper rinsing of 
equipment following quaternary use. 


*Paper presented before the 40th annual 
©.S.M.A. meeting, Washington, Dec. 8, 1653. 
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Having before us the possi- 
ble contamination of foodstuffs, ac- 
cidental oral ingestion, and skin ex- 
posure, we must consider the im- 
plications from the standpoint of 
We should know the 
acute oral toxicity of these com- 


toxic effects. 


pounds, and whether skin irritation 
or sensitization is a factor. We 
should know whether skin absorp- 
tion creates any hazards. Finally, 
we should have a clear idea of the 
chronic toxicity of these compounds, 
to determine whether any deleteri- 
ous effects can be expected from 
their continuous ingestion in foods 
or water over a long period of 
time. The significance of such 
knowledge gained about these prod- 
ucts is related to the actual amount 
of quaternary ammonium compound 
could find on 


that we expect to 


equipment following  sanitization. 
This has been determined on glass- 
ware prewashed with detergent, 
rinsed with 200 
solution (the normal sanitizing con- 


centration ) and allowed to drain for 


ppm quaternary 


Rohm and Haas Co 
Philadelphia 


two minutes. Because the glassware 
was not drained dry, the values 
found were considered to be maxi- 
Utilizing a modification of 
Elliker, and Mosely 


concentra- 


mum. 
the Harper, 
titrametric procedure, 
tions ranging from only 0.24 ppm 
to 0.36 ppm quaternary were found 
when the glasses 

distilled 


solution 
were filled 
Incidentally, both anionic and noni- 


in the 
with water. 
onic detergents were employed in 
prewashing the glasses ; those was! 


ed with anionic gave generally 


slightly lower results. 
The two well known com 


mercial quaternary ammonium 
chlorides shown in figure 1, “Hya- 
1622” 


ethoxy ethyl dimethyl benzyl am- 


mine (diisobutyl phenoxy 


monium chloride), and “Hyamine 
2389” (alkyl Cy-Cy5 tolyl methyl! 


trimethyl ammonium chlorides ) 


manufactured by the Rohm and 
Haas Company, were submitted to 


a series of tests. “Hyamine 1622” 


is supplied as a crystalline material, 


Figure I 


HYAMINE 1622 


DI-ISOBUTYL PHENOXY ETHOXY ETHYL DIMETHYL BENZYL AMMONIUM CHLORIDE 


CHy CHs 


CHy + 


| | | . 
chy-G—che- eK -ocnycnyooryciy-n—cix > cl 


HYAMINE 2389 


CHs 


ALKYL (C9 to CI5) TOLYL METHYL TRIMETHYL AMMONIUM CHLORIDES 


CHs + 


CHp—N—CHg 


CaHene: 
(p- or 0-) | 
CHs 


(o- oF p-) 
CHs 


(n# 9 to 15) 





Did they pick her up from your customer's floor? 


New CHECK-SLIPF* floor care system combines 
safety, economy, non-glare beauty 


Safety— Slipping on skiddy, waxy floors is a major cause 
of accidents in offices. These accidents are a headache to your 
customer and his insurance company—because they cost 
money and lower office morale and efficiency. And they can 
cost you customers. 

You can effectively help reduce this accident hazard by 
offering the new CHECK-SLIP floor care system. CHECK-SLIP 
is a waxless coating with all the beauty and durability of the 
old-type finish but with none of its slipperiness and waxiness. 
It’s actually LESS SLIPPERY THAN THE ORIGINAL TILE! 

If you want to build bigger profit for yourself and lower 
costs for your customers, ask Hollingshead to send you the 
new CHECK-SLIP story that tells about “Lustre Without Slip 
—Protection Without Wax.” 


Industrial Division 


ial conponarven 


REACT R 1M MAINTENANCE cCwemicars 


858 Cooper Street, Camden 2, New Jersey 





AVERAGE ANNUAL COST OF FLOOR 
MAINTENANCE PER SO. FT 


When you use regular floor woxes 


When you use the CHECK-SLIP system | 
° 5 


Economy—Chart compares total 
average annual cost (product plus 
labor) of maintaining floors using 
CHECK-SLIP versus regular floor wax. 
CHECK-SLIP is faster, easier to apply 
... requires fewer applications. 


Non-glare Beauty—cHEcK-sLIP 
gives floors a pleasing, attractive 
luster in keeping with the trend 
away from efficiency-lowering, high- 
reflectivity finishes. Employees find 
it easy on the eyes, safe to walk on. 


*Specifically formulated for asphalt tile floors. 


WRITE TODAY 


for this literature which tells how 
to use CHECK-SLIP for greater 
floor safety, economy and beauty. 
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whereas “Hyamine 2389” is a 50% 
concentrate in water solution. 


Studies on the pharmacology 


of similar quaternary ammonium 
germicides in general have been 
quite limited in number (Alfredson 
et al., 1951; Fitzhugh and Nelson, 
1948; Harshbarger, 1942; Shelan- 
ski, 1949; Woodard and Calvary, 
1945) and “Hyamine 1622” and 
“Hyamine 2389” have been report- 
ed on only in a preliminary abstract 
( Finnegan et al., 1952). 


Experimental Procedures and 


Results: 


Acute Toxicity Experiments on 


Rats: 


HE acute toxicities of “Hya- 


mine 1622” and of “Hyamine 


2389” 


were determined on 


young 


adult male albino rats by the oral, 


intraperitoneal and 


routes. 


intravenous 
Ten rats were used at each 


of the significant points run on each 


sample. The LD5,’s as calculated by 


analysis of regression 


( Snedecor, 


1946) using log-dose probit units 


are shown in Table I. 


In the case of “Hyamine 


2389,” 


venous route, death 


resulted 


when given by the intra- 


in a 


few minutes. With intraperitoneal 


Table I 


Acute Toxicities of Hyamine 
1622 & Hyamine 2389 to Rats 











Com- Route of LD» + S.D 
pound Administration (mgm./kgm.) 
Oral 420 + 25 
1622 Intraperitoneal a SSS 
Intravenous 191 +08 
Oral 389 + 28 
2389 Intraperitoneal 10.23 + 1.00 
Intravenous 3.06 + 0.13 


administration most deaths occurred 
in 10 to 20 minutes. With oral ad- 
ministration time of death ranged 
from 10 to 60 minutes, only a few 
occurring later than this. In gen- 
eral, survival time was more pro- 
longed with “‘Hyamine 1622.” Al- 
though rats receiving the material 
intravenously usually died within 
10 minutes a few of the deaths were 
delayed for several hours. By the 
intraperitoneal route death usually 
resulted within 24 hours. When ad- 
ministered orally a few deaths oc- 
curred within 24 hours, but about 
half of the deaths were delayed for 


one week. The maximum survival 


Table II 





time of those that ultimately died 
was 21 days. In all cases death was 
preceded by severe depression. It 
was noted that the animals receiv- 
ing “Hyamine 1622” intravenously 
quickly developed hematuria. Ery- 
throcyte counts on some of these 
animals 48 hours after dosing show- 
ed values of approximately 6 x 10°, 
normal but 


somewhat lower than 


not severely so. 


Chronic Toxicity Studies on Rats: 
DENTICALLY designed 2-year 
feeding experiments on rats were 
1622” 


For each 


done on “Hyamine and 
“Hyamine 2389.” 


pound a group of 60 male and 60 


com- 


female albino rats of weaning age 
was divided into 12 colonies of 10 
rats each (separated as to sex) and 
each rat individually caged. Finely 
ground “Purina Dog Chow Meal” 
served as a basic diet and into this 
was thoroughly mixed amounts of 
the “Hyamine” calculated to result 
in the following concentrations of 
the active ingredient: O (Control), 
50, 200, 1000, 2500 and 5000 ppm 
(parts per million). One colony of 
each sex was placed on each dietary 


level. 


Survival Data for Rats Receiving Hyamine 1622 or Hyamine 
2389 in Their Diets for a Two-Year Period. 








Number of Survivors 


























Dietary 
Concentration —____—— _ eS ee 
Compound Sex (p.p.m.) lwk. Swk. 10wk. 30wk. SOwk. 7Owk. 9) wk. 104 wk. 
0 10 10 10 10 9 9 7 5 
50 10 10 16 10 a 8 4 3 
Male 200 10 10 10 10 10 7 6 3 
1000 10 10 1C 10 10 re) 8 5 
2500 10 10 10 10 10 10 8 6 
5000 10 10 10 5 5 5 3 3 
Hyamine 
1622 0 10 10 10 10 10 9 8 4 
50 10 10 10 10 9 a 8 5 
Female 200 10 9 9 9 9 9 8 4 
1000 10 10 10 9 9 8 6 3 
2500 10 10 10 10 10 10 8 8 
5000 10 9 9 5 4 2 2 2 
0 10 10 10 9 9 8 4 2 
50 10 10 9 9 9 8 6 5 
Male 200 10 10 10 10 10 8 6 3 
i000 10 10 10 10 10 9 9 5 
2500 10 10 10 10 9 se) 8 7 
; 5000 7 2 2 0 0 0 0 0 
Hyamine 

2389 0 10 10 10 10 3 7 5 2 
50 10 10 10 10 3 3 7 6 
Female 200 10 16 10 10 10 8 7 7 
1000 10 10 10 10 10 10 10 7 
2500 10 9 3 9 9 3 7 4 
5000 7 2 2 0 0 0 0 0 
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Refined (Dewaxed) Bleached White Shellac is 
Synonymous with Quality and Uniformity! 
Its Low Acid Number Requires a minimumof Alkali 


Dissolves Rapidly and Completely. 


Insures Maximum: 


Economy Water Resistance 
Durability Stability 

Levelling Ease of Application 
Hardness Mar Resistance 
Gloss Anti-Slip 
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GILLESPIE-ROGERS-PYATT CO., INC. 


Factory: 39 Essex St., Jersey City 2, N. J. Office: 75 West St., New York 6, N. Y. 


Warehouse Stocks in Principal Cities in United States and Canada. 


GRP Agents 

Decatur, Ga. Cleveland, O. Louisville, Ky. San Frencisco, Cal. 

Deeks & Co. A. C. Mueller Co. B. H. Boyet & Co. E. S. Browning Co. 
Boston, Mass. Detroit, Mich. New Orleans, La. Seattle Wash. 

Phillip A. Houghton, Inc. Matteson-VanWey, Inc. Griffith-Mehaffey Co., Inc. VanWaters & Rogers Co. 
Chicago, Ill. Indianapolis, Indiana Pittsburgh, Pa. Toronto, Ont. 

E. J. Lewis Co. Indiana Naval Stores Co. John D. Butts Drew, Brown Ltd. 
Cincinnati, O. Los Angeles, Cal. Portland, Ore. Vancouver, B. C. 





E. B. Taylor Co. VanWaters & Rogers Co. Drew, Brown, Ltd. 
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Survival data for each colony 
at representative time intervals are 
shown in Table II. It would appear 
that mortality is not appreciably aft- 
fected by either “Hyamine” until a 
dietary level of 2500 ppm is exceed- 
ed. In the case of “Hyamine 1622” 
this mortality trend first became ap- 
parent at between 10 and 30 weeks, 
whereas with “Hyamine 2389” it 
appeared within one week and was 
very definite at 5 weeks and there- 
after. 

Table III 
data for each colony at representa- 
tive time intervals. With “Hyamine 
1622” growth did not appear to be 
significantly inhibited (P = < .05) 
until a dietary level of 2500 ppm 
was exceeded, and this inhibition 


presents growth 


was apparent as early as the first 
week. With Hyamine 2389 growth 
was inhibited at a level below that 
which produced increased mortality 
in that 2500 ppm brought about a 
decreased rate of growth that was 
statistically significant after about 
50 weeks. 

Erythrocyte counts, hemoglo- 
bin determinations and differential 
white blood cell counts were done 
eleventh and 


during the twenty- 


third months of feeding. All values 


appeared to be within normal 
ranges. 

Animals dying during the ex- 
periment that were not obviously 
autolyzed and all survivors of the 
2-year period were necropsied and 
the following organs preserved in 
10 per cent formaldehyde for histo- 
pathologic examination : heart, liver, 
lungs, thyroid, stomach, small intes- 


tine, cecum, large intestine, spleen, 


pancreas, kidneys, adrenals and 
gonads. Microscopic examination 


was made, in the main, on tissues 
from animals that either survived 
the experiment or died shortly be- 
fore it terminated. 

“Hyamine 1622” did not ap- 
pear to produce any unique micro- 
scopic changes in rats until a dietary 
concentration of 2500 
One of the 6 males ex- 


ppm was 
reached. 
amined at this level and 2 of 3 males 
receiving 500 ppm displayed testi- 
cular atrophy. Of the 3 non-mali- 
gnant tumors (mammary fibro-ade- 
nomas) that were seen, none were 
found in animals on the 2 higher 
feeding levels. This occurrence of 3 
tumors in the 46 animals that sur- 
100 weeks (6.5 per 
cent incidence) is in our experience 
The only 


vived at least 


low for rats of this age. 


Table III 


malignancy seen, a subcutaneous re- 
ticulum cell sarcoma found in one 
male receiving 200 ppm for 53 
weeks, would appear to have no re- 
lationship to the Hyamine “1622” 
administration since no other such 
tumor was seen in animals receiving 
higher dietary levels for longer 
periods of time. 

“Hyamine 2389” gave no in- 
dication of producing histopathol- 
ogic changes at any of the levels 
fed. Five tumors (mammary fibro- 
mas and fibroadenomas ) were found 
in the 31 rats studied that had sur- 
vived at least 97 weeks, an incidence 
of 16 per cent. This is not an ab- 
normally high incidence in our ex- 
perience for rats of this age. 

It was noted at the time of 
the first necropsies that animals on 
the higher feeding levels of either 
compound had ceca greatly distend- 
ed by gas and very fluid contents. 
A similar finding has been described 
Nelson (1943) 
and by Alfredson, et al., (1951) 
in rats fed alkyldimethylbenzyl-am- 


by Fitzhugh and 


monium chlorides. This condition 


was first seen in our studies at a 
level of 1000 ppm of each com- 


pound and became progressively 


more pronounced with increasing 


Average Body Weight Data for Rats Receiving Hyamine 1622 
or Hyamine 2389 in Their Diets for a Two-Year Period. 































Dietary Average Body Weight (gm.) 
Concentration 
Compound Sex (p.p.m.) Start lwk. Swk. l0wk. 30wk. SOwk. 70 wk. 90wk. 104 wk. 
0 48 74 224 333 494 522 545 547 535 
50 48 77 212 324 486 516 545 496 483 
Male 200 48 76 216 322 468 517 560 579 576 
1000 48 79 216 332 516 566 637 593 577 
2500 48 74 211 330 456 506 552 542 478 
, 5000 48 6] 167 278 353 389 373 384 401 
Hyamine a a ' 
1622 0 46 72 156 201 269 300 314 345 283 
50 46 76 167 214 284 317 361 380 424 
Female 200 46 69 154 202 260 294 326 343 339 
1000 46 73 158 2028 282 324 370 358 375 
2500 46 68 145 188 246 284 328 342 347 
5000 46 56 137 186 221 229 232 252 257 
0 67 101 224 313 474 502 522 520 438 
50 67 96 235 328 474 506 541 551 477 
Male 200 67 101 233 337 494 535 589 504 507 
1000 67 95 219 321 478 521 583 552 520 
2500 68 88 193 303 419 460 473 503 471 
: 5000 67 59 80 168 _ _ sled = —_ 
Hyamine 
2389 0 60 90 157 199 260 293 325 351 360 
50 60 90 165 212 262 285 319 327 304 
Female 200 61 84 149 197 257 289 340 344 362 
1000 61 87 153 194 267 299 356 399 401 
2500 60 79 146 191] 
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244 263 272 306 311 
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*k ORTHO Lindane is a truly amazing insecticide offering high 
potency, rapid action, and residual control. Kills more than 200 
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dietary concentration. Time of on- 
set of enlargement was less than 
a week. Although microscopic ex- 
amination showed thinning of the 
cecal wall, no abnormal cytologic 
picture was seen. Figure 2 illus- 
trates this condition in a male rat 
which was sacrificed after having 
been fed the 5000 ppm diet of Hya- 
mine 1622 for 66 weeks. 
Chronic Toxicity Studies on 
Dogs: 


B YTH compounds were fed to 
dogs for 1 year at dietary levels 
of 5, 100, and 500 ppm. The dieis 
were prepared as described above 
for the rat studies. Three adult 
mongrel dogs were placed on each 
concentration of each compound. 

There were no deaths and all 
animals appeared well and gained 
weight during the experiment. 

Prior to the start of the ex- 
periment and during the sixth and 
twelfth months, hemoglobin deter- 
minations and complete blood counts 
were done. All values appeared to 
be within normal limits. 

At the end of the 1-year feed- 
ing period the dogs were necropsied 
and representative tissues (as listed 
for the rats) taken for histopathol- 
ogic examination. No gross or 
microscopic abnormalities were ob- 
served in any of the dogs. 


Studies on the Water Content of 
the Feces and Cecal Contents 
in Rats: 

HESE studies were undertaken 

as a result of the observation 
that in the chronic rat feeding ex- 
periments the ceca were grossly dis- 
tended at the higher feeding levels. 
Sixty-six young male albino 

rats were individually caged and 
placed on a diet of finely ground 

Meal for 10 


days, and were divided into groups 


Purina Dog Chow 
of 6, One group was continued on 
the control diet, and the other 10 
groups were placed on diets con- 
taining 50, 200, 1000, 2500 anil 
5000 ppm. of “Hyamine 1622” or 
“Hyamine 2389.”’ On the day before 
the rats were placed on the “Hya- 
and on the fourth, 


mine” diets 


seventh and twelfth days of this 
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regime, feces were expressed from 
each vials, 
weighed, dried in an oven at 105°C. 


rat, placed in tared 
for 24 hours and reweighed to ob- 
tain moisture/dry weight ratios. In 
this study use was also made of 
the rats on all feeding levels of 
the 2-year program which at that 
time had received the experimental 
diets for 16 weeks. In addition, the 
moisture content of the cecal con- 
tents was determined in all of the 
animals on the 12 day experiment 
with the exception of those on the 
5000 ppm. level of “Hyamine 2389” 
which had all died before that time. 
At the lower dietary levels (0, 50, 
200 and 1000 ppm.) the total weight 
of the cecum and its contents was 
also determined. 

Fecal moisture ratios in the 
12 day experiment were significant- 
ly increased (P= < .05) only at 
the two higher feeding levels (2500 
and 5000 ppm) of both compounds, 
this 


maximum by the 


reached its 
first 
samples were taken after 4 days on 
In the rats 
that had been on the 2-year feeding 


and increase had 


time the 
the “Hyamine” diets. 


program for 16 weeks only those on 
the 5000 ppm levels of the “Hya- 
mines” showed a significant increase 
in fecal moisture. Thus some adapt- 
ation appears to occur with con- 
tinued exposure. 

Significant increases in cecal 
moisture appeared in the rats re- 
ceiving 2500 ppm of “Hyamine 
1622” or “Hyamine 2389” for 12 
This 


5000 ppm level of “Hyamine 1622.” 


days. was also true at the 
The increase in cecal moisture in the 
rats receiving 1000 ppm of the com- 
pounds was of borderline signfic- 
ance; below 100 ppm there was no 
significant change. 

The total weights of ceca and 
contents increased significantly in 
the rats receiving 1000 ppm of the 
“Hyamines” for a period of 12 days 
but not for those receiving lower 
concentrations. Similar determina- 
tions were not made on rats receiv- 
ing 2500 and 5000 ppm diets since 
visual inspection indicated that pro- 
gressively greater increases occur 
at these levels. 























Figure 2 


Effect on Intestinal Flora 
Content in Rats: 


HE known germicidal action of 
“Hyamine 1622” and “Hyamine 


2389” raised the possibility that 
alteration in intestinal flora might 
be involved in the intestinal tract 


changes just described. 

The same animals were used 
in this study that were used in the 
investigation on fecal and cecal 
water content. Immediately before 
placing the 12-day animals on the 
‘“Hyamine” diets and on the third, 
sixth and twelfth days of the ex- 
periment, freshly expressed feces 
each rat for 
At the 


termination of the experiment sam- 


were obtained from 


bacteriologic examinations. 
contents were also 


ples of cecal 


taken. Bacteriologic examinations 
were also made on fresh feces from 


the rats that had been on the 0, 200 


‘and 5000 ppm levels of the Hya- 


mines for 16 weeks in the 2-year 
feeding program. 
The 


were pt voled 


feces or cecal contents 
as to dietary level, 
ground and placed in peptone broth. 
Ten successive 10-fold dilutions in 
broth were made and | ml. samples 
of each dilution were transferred 
to Petri dishes for preparation of 
pour plates. Two series of plates 
were made from each dilution. For 
aerobic bacterial counts the medium 
was dextrose-tryptose blood agar 


(Turn to Page 157) 
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ways to make More Profit 
from paradichlorobenzene 


All photos actual size 

1, REPACKAGE these big sparkling crystals, 
just as they come from the drum. A pound 
looks like more . . . has extra retail appeal. 


ADD VARIETY to your mothicide line, with 
these finer, free-flowing crystals. They're 
ready to repackage as is—or can be per- 


fumed without melting. 


OFFER THIS SPECIAL fine size for sprinkling 
in folds and seams of clothing. This crys- 
tal size sublimes quickly, to give unusu- 
ally high concentration of moth-killing 
fumes. 


FEED YOUR POWER PRESSES with this size. 
It’s just right for compressing into blocks 
and pellets. Flows very freely, so is ideal 
for automatic presses where dies must be 
refilled rapidly. 


USE THIS FINER SIZE in foot-operated presses. 
It’s free-flowing but small enough to pack 
and compress easily with least effort, for 
maximum production. 


BOOST FARM SALES with this bulk-package 

4 ‘ bE oa A<T size. It’s often recommended for control- 
% a. BAD, ye D es, ° ‘ ; 

<1 th) gt PRAFS, X s ling peach tree borer, tobacco blue mold; 

ong, % ‘a a aes Py as a weed killer in cranberry bogs; in con- 


{ 


trol of poison ivy and other weeds. 


MELT THIS superfine size, and ladle it into 
molds for blocks and pellets. It melts 
rapidly, saves you production time. It’s 
easily colored, perfumed. 


Powdered 


® This year, be sure you get the size of paradichlorobenzene that 
does most for you—product-wise, profit-wise. You can get any of 
; aa oe 
: these sizes when you specify PARADI. 
100% pure Hooker paradichloro- } I ; 
benzene—Shipped in fiber drums FREE FOLDER tells how to mold, compress, dissolve, perfume, color, 


—25, 50, 100 and 200 Ibs. net. and repackage Parapi. Send for Hooker Bulletin 454 today. 


— hom te helt yf the Exah HOOKER 


HOOKER ELECTROCHEMICAL COMPANY CHEMICALS fam 


Buffalo Avenue & Union Street, Niagara Falls, New York 


NIAGARA FALLS * TACOMA * MONTAGUE, MICH. * NEW YORK * CHICAGO * LOS ANGELES 
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FEDERAL FAST-DRY STAY-LIGHT SEALER 


STAY-LIGHT CONTROLS Here is an industrial floor sealer that is truly light in 
PENETRATION— color, dries dust free in 45 minutes, and can be used 
ELIMINATES WASTE in less than 2 hours. Ideal for industry where speed 


Stay-Light Sealer gi aa et ae late 
aa tan nO amma finishing is a must... STAY-LIGHT eliminates room 


YY YY tie up—lets you keep production rolling. 


ORDINARY SEALER 





Yh Fast-Dry Stay-Light Sealer will not fade. Ideal for 
STAY-LIGHT SEALER concrete, wood and linoleum —seals, hardens and 


For this reason, there is no waste of ‘ . 
material when applied to porous pine | Water proofs in one coat. It provides the perfect base 


and fir floors. This means economy for ° ee 
you. j for waxes, varnishes and gym finishes where needed. 





FAST-DRY STAY-LIGHT SEALER — another first from Federal! 


ederal VARNISH DIVISION 


27841 S. Ashland Av Chicago 8, Ill Chi it meers in Fox aa AY al Ti -- Finishes and Waxes 
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base (Difco). Anaerobic pour plates 
were prepared using anaerobic agar 
with dextrose (B.B.L.) and Brewer 
anaerobic Petri dish covers. All 
plates were incubated 48 hours at 
S7*h., 


anaerobic counts was considered as 


The sum of the aerobic and 


the total number of bacteria present. 

The prevalence of the differ- 
ent types of aerobic bacteria was 
determined by preparing streak 
plates from the 1:10 and 1:100 dilu- 
bloc rd 
methylene blue agar plates. Identi- 


tions on agar and eosin 
fication was made by colony ap- 
pearance with occasional prepara- 
tion of Gram-stained smears of in- 
dividual colonies for confirmatory 
purposes. In addition, the incidence 
of Gram positive to Gram negative 
bacteria was determined by exami- 
nation of Gram-stained smears pre- 
pared from ‘‘standard” loopfuls of 
the 1:10 diutions of fecal or cecal 
material spread evenly over the 
measured surface of glass slides. 
The variations in the protozean 
population of fecal and cecal mater- 
ial was determined by examination 
of wet mounts from the 1:10 dilu- 
tion. 

The results of these experi- 
ments indicate that only the 2500 
and 5000 ppm levels of either of 
the “Hyamines” produced a marked 
reduction in the Gram positive bac- 
terial flora of the feces and cecal 
contents. At these same levels there 
also occurred a relative increase in 
the E. coli and/or A. aerogenes and 
P. vulgaris flora. 
to note that these levels were those 


It is interesting 


associated with changes in moisture: 
of feces and cecal contents. The re- 
lative number of aerobic and an- 
total 
bacteria was not altered nor were 


aerobic and the number of 
the protozoan fauna. Blood obtain- 
ed by cardiac puncture from mori- 
bund animals of the 5000 ppm level 
was bacteriologically negative. 


Effect on Tone and Motility cf 
the Intestine: 
T also seemed possible that the 
effect on the gut might be due to 
a direct decrease in tone or motility. 
Therefore, the effects of “Hyamine 
1622” and “Hyamine 2389” on isol- 
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ISOLATED RABBIT INTESTINE; HYAMINE i622 
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0.0002% 





0.00015 





Figure 3 


segments of rabbit and rat 


ated 


ileum were studied by the Magnus 
technic. Amounts of either “Hya- 
1622” or “Hyamine 2389" 


were added to the muscle bath so 


mine 


as to result in concentrations of 
from 0.5 per cent (5000 ppm) down 
to 0.00005 per (0.5 ppm). 


Fresh segments were used for each 


cent 


concentration. 

Both compounds appeared to 
be of equal potency in their inhibi- 
tion of the smooth muscle of the 
rabbit ileum. Concentrations of 
either agent down through 0.002 
per cent produced cessation of con- 
tractions and greatly decreased the 
At 0.001 per 


cent tone was equally depressed but 


tone of the muscle. 


a slight degree of motility remained. 
At 0.0002 per cent, although tone 
was still quite markedly depressed, 
motility was not severely diminish- 
ed. At 0.0001 per cent there was 
but slight effect on muscle tone and 
no effect upon the rhythmic move- 
The 0.00005 per cent con- 
centration caused no effect on either 
these 


ments. 
activity. An example of 
effects is shown in Figure 3. Rat 
ileum reacted in a similar fashion 
but seemed slighly more sensitive 
to these agents. 

The “Hyamines” did not act 
as general protoplasmic poisons on 
intestinal smooth muscle but rather 
appeared to have a more specific 


effect. The depression produced by 
concentrations as high as 0.005 per 
cent in the muscle bath could be 
reversed by 2 or 3 changes of 
Locke-Ringer’s solution, the muscle 
being restored to its original state 
of tone and motility (see part E, 
Figure 3). 


Ganglionic Blocking Action: 

HE quaternary ammonium 

structure of the “Hyamines’”’ 
suggested that they may have some 
degree of autonomic blocking act- 
ion. Investigation of this possibility 
both 
The animals, an- 


was carried out with com- 
pounds in dogs. 
esthetized with Dial-urethane, were 
arranged for recording carotid art- 
erial pressure. The pressor response 
tc a fixed intravenous dose of epine- 
phrine and of nicotine was first de- 
termined. The “Hyamine”’ was then 
administered intravenously, and fol- 
lowing restabilization of blood pres- 
sure the previously used doses of 
epinephrine and nicotine were given. 
Since nicotine produces its pressor 
action through ganglionic stimula- 
(Turn to Page 173) 
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cases out of ten the poor results 
obtained were caused by not reading 
and following label directions. It’s 
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"+: and with 
s : Out 
— a ©qvipment 


e) N ow is the time to evaluate your product for ‘‘push-button” 
dispensing. Aerosols are booming. New applications for appealing, 
self-spraying packages are being discovered every day. If you are presently 
marketing your product in liquid form, the chances are you can also 
package it as spray or foam. Your product deserves analysis now, so we 
suggest you arrange with us for a free, comprehensive laboratory report. 
On the physical side, Continental’s complete production, laboratory, 
and warehousing facilities eliminate any capital expenditure on your part. 
We do not merchandise packaged items of our own. Our sole operation 
is filling containers with your products... liquid, pressurized, 
or aerosol. Write today. 








LABORATORY. Prod- 
uct, container, and valve 
research plus a tight sys- 
tem of quality control 
assure perfect product 
performance. We meet 
I. C. C. specifications and 
other regulations for your 
protection. 


PRODUCTION. Conti- 
nental operates 2 modern 
plants. Facilities will 
handle oil and water-base 
products, and refrigera- 
tion, pressure or liquid 
filling in any quantity. 
You expand sales... but 
invest nothing. 


HERE’S HOW TO ENTER THE BOOMING 


WAREHOUSING. 
Ample bulk storage space 
enables us to keep a good 
supply of your ingredients 
available at all times. 
Drop shipping in bulk 
lots. Use our Midwest 
plants as central distrib- 
uting points. 





Cloil Markel... USING OUR INVESTMENT 

. Aerosol packaging may 
mean a bigger market for 
you. Aerosols adapt to 
perfumes, deodorants, 
medicines, insecticides, 
household chemical spe- 
cialties, etc. Get our 
report now! 








~ SIS 


CONTRACT AND CUSTOM FILLING 










MAIN OFFICE © 123 NORTH HAZEL STREET, DANVILLE, ILLINOIS 


CONTINENTAL FILLING CORPORATION 


PLANTS ¢ DANVILLE, ILLINOIS — HOBART, INDIANA 









LIQUID SPRAY 








158 SOAP and SANITARY CHEMICALS 











no secret that women are very poor 
label readers! 

There are two basic types of 
complainants—the woman who has 
purchased and used a good brand 
name product and is disappointed 
in the results but is sincerely in- 
terested in getting help, and the 
woman who expects miracles of a 
product or is out to get something 
for nothing. Of course, there is 
always the chronic complainer. For 
example, I called on a housewife 
recently and demonstrated to her 
why she was not getting the re- 
sults she expected when polishing 
her furniture. While | was working 
with her she said her husband was 
writing a certain brewer because 
his beer didn’t taste the same and 
that she had already heard from a 
cigarette company to whom _ she 
wrote objecting to the wastefulness 
of king-size cigarettes and had re- 
ceived several cartons of the rezu- 
lar size at no charge. She was also 
going to contact her alderman be- 
cause she didn’t like the way the 
garbage man lett the covers on the 
cans at the curbings! That woman 
wouldn't be satished in heaven ! 

Then there is the letter from 
a woman who says all the members 
of her club are disappointed in a 
product's performance. When you 
make arrangements and attend the 
next club meeting, you discover 
that she took it 
speak for all of 


upon herself to 
them and_ that 
everything is just fine. Here's 
where the home economist becomes 
good will. By 
women like 


an ambassador of 
talking to groups of 
these she can help them all with 
hints on housekeeping with wax 
and at the same time pick up at 
least one good panel member. 
Suppose we receive a letter 
in which Mrs. Housekeeper says 
your product has ruined her floors 
or made holes in her furniture. 
That sounds awful, doesn’t it? But 
don’t get excited, for women love 
to exaggerate. The floor isn’t ruined 
just needs a good scrubbing 
before rewaxing; and the “holes’’ 
in the furniture become the open- 


grain which wasn’t filled in during 


FEBRUARY, 1954 


the finishing process. Women pre- 
fer another woman to a man in 
explaining such matters. Another 
point—she can see for herself that 
a woman can actually do the job— 
that it doesn't take the strength of 
a big man. Many of the women 
I have met have become my friends. 
We exchange recipes, they let me 
know when they have a new baby, 
when they buy a new car, and where 
they spend their vacations. 

I know you have all 
statement 


seen 
times the 
I almost hesi- 


many, 
I am about to make. 
tate to repeat it but it is so full cf 
Ladies’ 


many 


truth that I am sure the 
Home Journal won't mind if I tell 
you: “Never underestimate the 
power of a woman.” The woman's 
viewpoint in the household wax 
products industry is truly an im- 
portant one. For if she doesn’t like 
your product, she just isn’t going 


to buy it. 





Insecticides .. 
(From Page 133) 





fitted with the common slope of 
5.07 the individual standard errors 
of slope were, respectively, 0.75, 
0.57, 0.40, and 0.53. Therefore, the 
equations for the provisional parallel 
lines were determined and the gen- 
eralization procedure was followed. 
The analysis of chi squares showed 
that the assumption of parallelism 
was justified but that a heterogeneity 
factor (7.51) had to be used for all 


variances. The gefieralized slope 
was 5.06+0.29. 
In the second series. the 


slopes of the graphically fitted in- 
dividual regression dines were ob- 
viously different. Therefore, the 
equations were determined by the 
statistical procedure for the indi- 
vidual lines. Heterogeneity factors 
were not required in the error esti- 
mations in this series. 

The final equations for the 
lines showing the regression of mor- 
tality, expressed in probits, on con- 
centration in milligrams per decili- 
ter, expressed as logarithms, are as 
follows: 

Series 1: 
0.268 


Diazinon Y = 5.056 X 





21/199 Y = 5.056 X — 1.135 
L 13/59 Y = 5.056 X — 4.518 
Parathion Y = 5.056 X + 1.214 


Series 2: 
Parathion Y = 5.004 X + 1.793 
Pyrethrins Y = 3.082 X — 2.474 


From these equations the 
median lethal concentrations (LC 
50’s) were calculated. Relative 


toxicity was calculated as the in- 
verse ratio of LC 50’s. The esti- 
mations together with their standard 
errors are given in table 1. 
Diazinon, 21/199, and L 13/59 
are, respectively, 0.51. 0.34, and 
0.073 as toxic as parathion, and 
31, 21, and four times as toxic as 
pyrethrins in space sprays to house 
The estimate of the toxicity 
relative to that of 
pyrethrins agrees well with an earli- 


flies. 
of parathion 


er estimate of this ratio by the 
same method (Gersdorff and Mit- 
lin 1950). 

When compared with evalu- 
ations of the relative toxicity of 
other organic phosphorus com- 
pounds by this method, 21/199 is 
about as toxic as tetraethyl pyro- 
phosphate (Gersdorff and Nelson 
1948) and L 13/59 is about as 
toxic as hexaethyl tetraphosphate 
(loc. cit.) but a little more toxic 
tetra-n-propyl dithionopyro- 
(Gersdorff and Mitlin 


than 
phosphate 
1950). 

Summary.—The relative tox- 
icity to house flies of Diazinon 
{O,O-diethyl O-(2-isopropyl-4- 
methyl - 6 - pyrimidinyl) thiophos - 
phate], Bayer 21/199 [O,O-diethyl 
O - (3-chloro-4-methylumbellifer- 
one) thiophosphate], and Bayer L 
13/59 (a dialkyl phosphonate) were 
determined by the Campbell turn- 
table method. They were, respective- 
ly, 0.51, 0.34, and 0.073 as toxic as 
parathion and 31, 21, and four times 
as toxic as pyrethrins. 

At the concentrations tested 
they caused no more than negligible 
knockdown of flies in 25 minutes. 
Literature Cited 
Gersdorff, W. A., and Norman Mitlin. 

1950. Relative toxicity to house flies 
of tetra-n-propyl dithionopyrophos- 
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WILLIAM ZINSSER 


516 W. 59th St. 319-323 N. Western Ave. 
New York, N. Y. Chicago, Ill. 





Self-polishing floor waxes with high shellac content are setting 
new sales records because shellac imparts higher gloss, harder 
surface film and excellent anti-slip properties. 


No floor polish of high shellac content can be any better 
than the wax-free bleached shellac from which it is made. 
If you have not made comparative tests lately, don’t fail 
to try Zinsser’s Refined Vac-Dry—a superior wax-free 
bleached shellac. 


Refined Vac-Dry gives higher gloss, longer wear, better 
anti-slip and self-leveling properties. Extremely light in color, 
Refined Vac-Dry gives a lighter colored film. Its low acid 
value requires less alkali to go into solution, which means 
greater water resistance. It is readily soluble and unusually 
stable in aqueous solutions. 


The superiority of Refined Wax-Free Vac-Dry is the result of 
bleaching only the best and most suitable Orange Lacs, 
combined with the experience William Zinsser & Co., has 
gained in 105 years of bleaching shellac. For further infor- 
mation, or for generous testing samples, write us on your 
company letterhead. 


AND CO., INC. 
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Canco Settles With CIO 

Terms of a contract 
signed by American Can Co., New 
York, with CIO Steelworkers on 
january 12 were published recently. 
he settlement ending a strike which 
bezan December 1, provides an 8.5 
cents general wage increase, effec- 
tive upon return to work. The new 
contract runs to October 1955 and 


new 


covers approximately 20,000 em- 
ployees. 
ee 

New Fungicide Reported 

Comirin, a new _ antibiotic 
which was discovered at the Micro- 
biological Research Institute in 
Trinidad, B. W. I., exhibits fungi- 
cidal activity against ringworm, 
athlete’s foot, and tropical ear. The 
new agent is now being studied with 
a view to use for industrial mildew 
control of leather, paper and food- 
stuffs. The National Research De- 
velopment Corp. of England will 
control the eventual marketing of 
Comirin, it is reported. 





Cost Survey 


(From Page 132) 





ature, actual samples, and related 
items being sold by the firm. If 
salesmen desire literature on cer- 
tain items or samples, he can bor- 
row it from one of the cabinets. 
By having such materials readily 
available to salesmen, they can have 
the necessary product information 
at all times before making calls. 


This helps indirectly to make better 
and quicker sales.” 
In addition, Galer & Hults 


pays for training courses that are 
offered by the National Sanitary 
Association. This 
course is likewise offered to any of 
the firm’s customers, who appreciate 
the information they receive from 
Galer & Hults and it helps to build 
closer relations between them. 


Supply same 


“Our customers appreciate 
the fact that they are given a di- 
ploma and title after they complete 
these says Mr. 
Galer. ““‘To many, this means more 
prestige and eventually a promo- 
tion and an increase in their salaries. 
Inasmuch as we bear the entire cost 


one of courses,” 
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of this course, they are doubly ap- 
preciative of our efforts.” 


Consistent Advertiser 


pera & Hults backs up its 
sales activities with a program 
of constant and consistent advertis- 
ing. 
in all the local trade and business 
publications that reach the potential 
market of purchasers of their sani- 
tary and maintenance supplies. Ad- 


Advertisements run regularly 


vertisements appear in such trade 
publications as the Philadelphia 
Purchaser Magazine, and other in- 
dustrial papers. In addition, they 
have telephone listings under 10 


Re- 


gardless of the type of supplies, or 


classifications in the red book. 


equipment a prospect may be seek- 
ing they are always sure to find 
the Galer & Hults 
them. This has been found to be one 


name before 
of their best means of acquainting 
new prospects with their company. 

In addition, the firm puts out 
its own sales catalog covering prod- 
ucts handled by them. This catalog 
is given to customers and other 
purchasers. 
out. 
to a customer, the recipient’s name 


They are not mailed 
Each time a catalog is given 


Recently introduced round top waste 
receptacle of United Metal Box Co 
New York, comes in colors with dome 


chrome 


of chrome or all in 











office. 


used as a 


These 


direct 


is turned in to the 
names are then 
mailing list when certain promo- 
tional literature or other important 
sales information is being sent out. 
This makes up a list of live pros- 
and haphazard 
mailings. 


pects eliminates 
A 24-hour delivery service is 
maintained by the firm. All orders 
that are received by two o’clock of 
any afternoon will be delivered the 
following day. Such prompt deliv- 
ery service has helped greatly to 
build up the firm’s prestige among 
its customers. 
Perpetual Inventory 
HE firm maintains a perpetual 
inventory of every item that it 
handles. Inventory is kept on a 
visible file system that provides one 
card for every item handled by the 
firm. All 
into product classifications, such as 


cards are divided first 


waxes, floor polishes, detergents, 
soaps, galvanized ware, etc. They 
are then broken down alphabetically 
by manufacturers’ names so that any 
card can be quickly found when it 
is needed. 

“We keep on every inventory 
card, a minimum and a maximum 
balance of the materials on hand,” 


Mr. Galer explains. “Then our 
purchasing agent always knows 


when we have to place an order for 
stocks. In this 
out of 


replenishment of 
way, we never run mer- 
chandise when it is needed, nor do 
we have too heavy an inventory at 
any time, should the sale of any 
particular item decrease.” 

“These cards are columnized 
with the receiving date, the amount 
on hand, amount withdrawn from 
stock, and price. Each day, as the 
salesmen’s orders are filled, the ma- 
terials to be shipped are deducted 
from the inventory card. When 
merchandise is received it is im- 
mediately posted to the card. So, at 
a glance, we can always tell where 
we stand on.any item we sell.” 

These inventory records, 
going back five years, are perman- 
ently maintained by the firm. They 
have been found to be the best way 
of determining the purchases to be 


made of any of the items. By check- 
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one of a YOUR ASSURANCE OF 

QUALITY PRODUCTS 
famous variety of 
FINE ORGANICS 
QUATERNARIES 


DICHLORAN 


(CxHy7-CigHys) 
Alkyl 
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TO ACHIEVE A MORE EFFECTIVE 
SANITIZING AND DEODORIZING JOB 





Supplied in 10% and 50% concentrations as aqueous 


as é re 
solution and 100% as a viscous water soluble material. B U C K 


The already high phenol coefficiency of quaternaries 





YE 


is increased in this product because of the 
chlorines on aromatic component. In recommended 7 [ é A N 7 R 
dilutions it is non-toxic, non-irritating to the 


skin, practically odorless and tasteless. 
IDEAL FOR HOTELS e RESTAURANTS © OFFICES 


UNLIMITED USES SCHOOLS © RETAIL STORES » PUBLIC INSTITUTIONS 


FOR VETERINARIANS f | 
. Disinfection and deodorization of interior surfaces 
D t tion of int or est. ( eS U {s : 


and equipment. 


. Prevention of spreading infection. © CLEANS TOILET BOWLS 


. Treatment of cuts, wounds, abrasions. 


tia cleawiidia * REMOVES UNSIGHTLY STAINS 
A PARTIAL LIST [| DAIRIES + CANNERIES : KEEPS DRAINS CLEAR 
OF FOOD PROCESSING — BREWERIES - MEAT PACKERS ° DESTROYS OFFENSIVE ODORS 
PLANTS WHO FIND — BAKERIES + SUGAR REFINERIES 


DICHLORAN ICE-CREAM MANUFACTURERS . 
INVALUABLE IN | 9" many others. BOL CLEANER brings quick, 


THE PRODUCTION OF § Highly. recommended by food technologists 
QUALITY FOOD PRODUCTS § and bacteriologists. ; P 
product... it’s simple and safe to use! 














efficient results! Try this outstanding 





DAVIES-YOUNG SOAP COMPANY Bol Cleaner 
OTHER FINE ORGANICS P. O. Box 995, Dayton 1, Ohio 
QUATERN ARIES CD Send free sample (0 Have your representative call 


SERVING INDUSTRY aa CD Send further information 
GERM-I-TOL « CETOL ADDRESS 
BROMAT ¢ BRETOL « LAUROL 











The DAVIES-YOUNG Soap Company 


ip *|Me ORGANICS 
7 
anata catalogue ince. P.O. Box 995 Dayton 1, Ohio 


apne owt 211s East 19th Street - New York 3, N. Y. 
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ing through these cards the purchas- 
ing agent can determine the seasonal 
sales value of certain items and he 
knows when he should increase, or 
decrease, the amount of these partic- 
ular items. 

“On our fast-moving stock,” 
says Mr. Galer, “we make a month- 
ly inventory check. This is done 
to make sure that we always have 
on hand the amount of merchandise 
we need. Otherwise, our regular 
merchandise is checked on our reg- 
ular inventory cards, which can be 
quickly gone through by the pur- 





chasing agent and notations made 
on the individual cards.” 


“I A note is made when the 
é cards indicate that certain items 
have been slow in moving. At the 


usual Monday meetings, this is 
brought to the attention of the sales- 
men. It is first ascertained whether 
that particular item is either losing 
its usage value, or the salesmen are 
their 


overlooking it in sales pro- 


gram. In either case, a determina- 
tion 1s made so that this item is dis- 
continued or given an added _ stim- 
ulus to increase its sales volume. 
“From time to time, there are 
certain items that lose their appeal 
for our customers,” comments Mr. 
Galer, “and when that happens we 


+ 


determine if there is another item 


replacing it or if sales-push is 


lacking. As soon as we determine 
what the reason is, we know whether 
we should drop that item or run a 
promotion contest to stimulate its 
sale. In this way, we keep our in- 


ventory turning over constantly and, 





we can be sure that any merchand se 
we have on hand is selling.” 

Since the firm’s inception, it 
has moved three times, each time to 
a larger location. At the present 
time it occupies a large, three-story 
The 


chandise is kept on the first floor, 


building. fast-moving mer- 
with the heavier and bulkier items 
in the basement, where they can 
be quickly shifted around by fork- 
lift trucks. 
stocked on the 2nd and 3rd floors of 


Other merchandise is 
this building. This lay-out spee:ls 
up the filling of customers’ orders 
nd also simplifies stock details when 
merchandise is shipped in. 
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Aliphatic Petroleum 
Naphthas 


| Alcohols and Acetates 


| Aromatic Solvents, 
Petroleum and Coal Tar 


Chlorinated Solvents 
Glycols and Amines 
Ketones and Ethers 
Pine Oils and Terpenes 
Oil and Fatty Acids 
Rosins and Dresinates 
Stearates 


‘Waxes, Emulsifiable 
and “icrocrystalline 
















Ordering Solvents 


or 


Chemicals ? 
NE CALL 
ES IT ALL! 








when you want it. . . where you 
need it .. . all with just one phone call! That’s the new 
“department store” way to order solvents and chemicals. 
It’s the modern distribution system that saves you time, 
work and money. 


ONE ORDER! Get top-quality products made by America’s 
leading producers . . . delivered in drums, tank trucks, 
transports or tank cars. 

ONE DELIVERY! Your order delivered within 24 hours 
in most cases through 15 service locations. 

ONE INVOICE! In many instances, orders for several 
products can be combined to give you even lower costs. 
ONE PAYMENT! Lower receiving costs and less paper 
work mean extra savings. You can maintain lower inven- 
tories and get insurance savings, too! 


What you want... 


Investigate this modern, time-saving, money-saving service. 
Call your nearby member of the Solvents and Chemicals 
Group or write... 


THE SOLVENTS ano CHEMICALS GROUP 






2540 WEST FLOURNOY STREET, CHICAGO 12, ILLINOIS 


HOUSTON, Orchard 6683 
INDIANAPOLIS, ATiantic 1361 
LOUISVILLE, Wabash 3393 
MILWAUKEE, GReenfield 6-2630 
NEW ORLEANS, Temple 4666 
ST. LOUIS, GArfield 3495 
TOLEDO, Jorden 0761 
WINDSOR, Ontario 4-4378 


BUFFALO, Bedford 1572 
CHICAGO, SEeley 3-0505 
CINCINNATI, MElrose 1910 
CLEVELAND, Clearwater 1-3770 
DETROIT, WAlnut 1-6350 
FORT WAYNE, ANthony 0213 
GRAND RAPIDS, 

Grand Rapids 5-9111 
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perry brothers solve 
your 


perfume problems! 














Soaps, insecticide sprays, 
deodorants, disinfectants, 
etc. need effective coverage 
to insure their appeal. 


In the laboratories of Perry Brothers are available, and at your disposal a fabulous 
collection of perfume materials plus the imagination and skill of their master perfumers to 
create fragrances that will enhance your products and increase their appeal. 
Describe your problem in detail and we will send you the perfume best 
suited for your preparation, without obligation, of course. 





Let us send you samples best 
suited for your specific needs. 


PERRY PERFUMES PERFECT YOUR PRODUCTS! 


PE BOD, TING, cscnserinssrame anoonrs.ne 





























6923 McAlpin Ave. Brookfield 4347 McPherson 
Chicago 30, Ill. Connecticut St. Louis 8, Mo. 
CUT COSTS - INCREASE PROFITS 
with 
TRI-0-GLOSS EMULSION PASTE WAX 
Specifically prepared for use on asphalt wax cannot be used. Prevents bleeding of 
tile, rubber tile and composition floors. colors, pitting, and softening of rubber 
tecommended wherever solvent type floor composition and asphalt tile. 
Hard Facts That Sell TRI-O-GLOSS EMULSION PASTE WAX !!! 
@ Bears Underwriters’ Laboratories seal of approval as an anti-slip floor 
treatment material. 
Saves work — cleans, polishes and protects floor in one operation. 


Spreads evenly and smoothly. 





Economical to use — approximately one tablespoonful will wax three 
square yards, 





Lasts longer — does not easily mar, crack or scratch. | 









Made with the finest available waxes, under strict laboratory control. 






Packed in 20 oz. cans — 5 Ib cans — 35 |b. pails 
Send for samples and further information 


TRIO CHEMICAL WORKS, INC. 


341 SCHOLES ST. BROOKLYN 6, N. Y. 
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Eichler Rejoins Prentiss 
The appointment of William 

A. Eichler as midwest sales repre- 

Drug & 


sentative of Prentiss 





William A. Eichler 


Chemical Co., New York, was an- 


nounced recently by Prentiss in 
connection with the firm’s expan- 
staff 


the midwest. Mr. Eichler is making 


sion of its and activities in 
his headquarters at the Prentiss 
Chicago office, 9 S. Clinton St. 

An air Force veteran of 
World War II, Mr. Eichler started 
his career in the chemical industry 
with Prentiss in 1945 as a salesman. 
In 1948 he joined Velsicol Corp., 
Chicago, and was connected with 
that firm until he rejoined Prentiss 
last month. 

-* 

Wax Men Visit Brazil 

Two representatives of the 
Wax Importers & Refiners Assn. 
returned recently from a trip to 
studied 
wax pro- 


Brazil, where they con- 


ditions in the carnauba 
ducing centers and conferred with 
carnauba 
wax. R. E. Frank RB. 
Ross Co., Jersey City, N. J., pres- 


government officials on 


Sievert of 


ident of the wax importers assoc’a- 
tion and Alfred Drucklieb of Stroh- 
meyer & Arpe, New York, and a 
member of the association’s board 
of directors, left New York for 
Brazil by air Jan. 6. During the 
course of their trip they visited 
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Belem, Parnahyba, Fortaleza, Salva- 
dor and Rio de Janeiro. There they 
met with government officials and 
representatives of the Brazilian 
wax producing industries to discuss 
the problems of exporting carnauba 
wax to the U. S. 
ay eee 
Conco Acquires Sanco 
The purchase of Sanco In- 
dustries, Inc., of Louisiana, Shreve- 
port, by Conco Chemical Co., Dal- 
las, was announced last month by 
Litel, manager of 
All of the stock of 
has been purchased by Conco. Lacy 


Howard sales 


Conco. Sanco 
I. Crain, president of Conco, be- 
comes president of both firms. The 
seven salesmen now working for 
Sanco are being retained, as is the 
office manager in Shreveport. San- 
co has been active in Louisiana, 
Arkansas, Mississippi, Alabama and 
East Texas. The firm will continue 
operations with considerable expan- 
Oklahoma. 


All purchasing of both Conco and 


sion into Texas and 
Sanco is being done through the 
general offices of Conco Chemical 
Co. in Dallas. 


- 


New Tesco Veep; 


Three new _ vice-presidents 


were named by Tesco Chemicals, 
Inc., Atlanta, according to a recent 
announcement by T. E. Schneider, 
president. F. E. Cooper has been 
advanced to first vice-president and 
director of sales; W. S. Armistead, 
comptroller and T. E. Schneider, 
Jr., have been appointed vice-presi- 
dents. 


_ a 


Buys Insecticide Unit 
The 


ing equipment of 


insecticide manufactur- 
Agricultural 
Chemical Co., Oklahoma City, re- 
cently was purchased by Nichols 
Seed Co., Jones, Okla. The equip- 
ment will be moved to the Nichols 
plant at Jones, and is expected to be 
in operation by mid-Febrtiary. The 
equipment has a daily capacity of 


20 tons of dust insecticide and 100 





barrels of liquid pesticide. It em- 
ploys 10 persons. 


—_ 


Beers Joins Bostwick 

The appointment of Rudolph 
C. Beers, Jr., as plant manager of 
3ostwick Laboratories, Inc., Bridge- 





R. C. Beers, Jr. 


port aerosol firm, was announced 
recently by A. O. Samuels presi- 
Previously Mr. had 
Bridgeport Brass Co., 
Bridgeport, where he was produc- 


dent. Beers 


been with 
tion supervisor of aerosol dispens- 
ers. 
* 

Joins Fitch Dustdown Co. 

The appointment of Melvin 
R. McChesney as sales coordinator 
of Fitch Dustdown Co., Baltimore, 
was announced recently by _ T. 
Meredith 
dent. 


Bonner, Jr., vice-presi- 

Prior to joining Fitch Dust- 
down Co., Mr. McChesney was tech- 
nical service representative in the 


Washington, D. C., territory of 


Oakite Products, Inc., New York. 
He had been with Oakite for 10 
years. Mr. McChesney attended 


Rutgers Extension School, Newark, 
N. J., where he studied salesman- 
ship and business administration. 
Fitch Dustdown Co. is cele- 
brating its 50th anniversary this 
year. In addition to manufacturing 
sweeping compound, the firm 
handles floor brushes, mops, soaps, 
toilet tissue, disinfectants, drinking 
cups, insecticides, floor waxes and 


floor seals, and deodorants. 
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BULK POWDERED HAND SOAP FOR 
INDUSTRIAL PLANTS AND SERVICE 
TRADES IS A VOLUME ITEM TODAY 


You will build a steady repeat business with the 
GRE-SOLVENT Line of Buik Powdered Handsoaps 
for industrial workers. 


R 


Manufactured Industrial 
by | Hand Soaps 
Since 1903 


OFFERS TO JANITOR SUPPLY AND MILL SUPPLY 
JOBBERS A COMPLETE LINE OF BULK 
POWDERED HANDSOAPS 


THESE PRODUCTS ARE PROVEN SELLERS 
THAT REPEAT. CHECK THESE FEATURES 


WM A COMPLETE LINE 

I” FULL RANGE OF SIZES 

J LIBERAL DISCOUNT 

J DROP SHIPMENTS 

J FREIGHT PREPAID 

J FREE IMPRINTED CIRCULARS 
J LIBERAL SALESMEN’S SAMPLES 
i PRICED RIGHT 

J PROTECTED DISTRIBUTION 


CLIP AND MAIL COUPON TODAY 


PLEASE SEND FULL DETAILS TO 


ADDRESS REPLY TO MR. TITLE 
WE COVER 
Territory 
WITH MEN 
MAIL TO 


THE UTILITY CO. Inc., 636-640 W. 44th St., N. Y. 36, N.Y. 
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name 
SINCE 


1901 


STERN CAN COMPANY, INC. 


ST STREET, BOSTON 25, MASS 
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Joins Continental Filling 
William H. Walker, 


erly chief chemist and production 
manager for Lucien LeLong, Chi- 





William H. Walker 


cago, recently joined Continental 
Filling Corp., Danville, Ill., as plant 
manager of the Danville operation 
and head of the research depart- 


ment. Continental also operates an 


Rosenfeld Has Own Firm 
Mitchell M. 


the past 20 vears general manager 


Rosenfeld, for 
of United Sanitary Chemicals Co. 
of Baltimore, recently announced 
the opening of his own business 
under the name of Mitchell Chemi- 
cals and Paper Co., 610 N. Eutaw 
St., Baltimore 2, Md. 
cupies a three story building, which 


The firm oc- 


has approximately 5,000 square feet 
The firm 


janitor supplies 


of floor space. sells a 


complete line of 
and paper products to institutions, 
industrial plants and schools. Mit- 
chell Chemicals and Paper Co. is 
acting as distributor for over 20 
advertised brand 
The 


classes for cleaning and maintenance 


nationally pro- 


ducts. firm also conducts 
personnel, instructing them in the 


correct use of sanitary products. 
* 


New Windsor Wax Reps. 
Windsor Wax Co., Hoboken, 
N. J., announced recently that it 
has appointed Floor Equipment Co.., 
Fort Worth, Tex., 
tives for the 
Louisiana, Oklahoma and Arkansas. 


as its representa- 


states of Texas, 
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form- 


aerosol loading plant at 


Ind. 
time 


At the same 


Lew Selby 


heen advanced to the newly created 
assignment of assistant to the plant 
manager at Danville. For the pas: 
five years Mr. Selby has been per- 


sonnel supervisor. 


C. G. Ingraham and R. H. Wright, 
who handled cther lines in the sani- 
tary supply industry, are the prin- 
ciples of Floor Equipment Co. 


* 


Parish Changes Name 
Parish and 
Co., Syracuse, N. Y., 


changed its name to Parish Main- 


Broom Brush 


recently 


tenance Supply Corp. John F. Cow- 
meadow is president and treasurer 
of the firm which continues to be 
located at 40i N. State St., Syra- 
cuse 3. Edward R. Apps is vice- 
president and secretary. 

er See 
Chace to MCA 
William E. Chace, for seven 
director of information of 
the National 
Washington, D. C., 
appointed assistant public relations 


years 
Fertilizer Association, 
recently was 
director for the Manufacturing 
William C. 


president, an- 


Chemists’ Association, 


Foster, association 
nounced late last month. In his new 
capacity, Mr. Chace assists Cleve- 
land Lane, recently appointed as- 
sistant to the president of the Manu- 


facturing Chemists’ Association 





Hobart, 


Contin- 
ental announced that Lew Selby has 





Merit Changes Name 

Merit Supply Co., formerly 
in New Haven, Conn., recently an- 
nounced a change in name and lo 
known as 


cation. The firm is now 


Auburn Chemical Co., and has 
moved to Middletown, Conn. 
me Swe 

Diversey Buys N.F. Interests 

Diversey Corp., Chicago, an- 
nounced recently that its Canadian 
athliate, Diversey Corp. (Canada) 
Ltd., has purchased controlling in- 


Ltd., 


Newfoundland. The 


terest in Sanitary Products, 
St. Johns, 
Newfoundland's 
hotel 


restaurant supplies and industrial 


firm is said to be 


largest distributor of and 
and maintenance materials. 


Diversey is building new 
warehouse space and new manufac- 
turing facilities are contemplated, 
according to H. W. Kochs, chair- 
Officers 


Products 


man of the firm. and 


executives of Sanitary 
continue in their present positions, 
with N. P. 
director. 


Maxwell as managing 


= 


New Aerosol Filler 

A complete custom aerosol 
packaging service has recently been 
announced by McGuire & Co., 833- 
47th Ave., Oakland, Calif., to sup- 
plement its packaging service. New 
aerosol equipment, with expanded 
laboratory and plant facilities, per- 
mits the manufacturing and packag- 
ing of all types of aerosol products 
including insecticides, cosmetics and 
paints. In addition the firm has fa 
cilities for handling screw top and 
hermetically-sealed cans. 

Specializing in private brand 
manufacturing and packaging for 
Western distribution, the addition 
of pressurized packaging to con- 
] rovides — the 


ventional _ facilities 


West with complete service. Rail 
facilities, bulk storage, warehousing 
and product formulation complete 
the manufacturing packaging pic 
ture, 

An ultimate investment in 
$100,000 for the 


aerosol filling program will feature 


excess of new 


the latest equipment supplied by 
\lpha Engineering & 
Works of Chicago. 


Machine 
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YOU, TOO, CAN PROFIT FROM THE EXPANDING AEROSOL MARKET 


wih YOUR|OWN BRAND NAME! 


FACTS YOU CAN DEPEND UPON when you buy ... —— 


Labels 


NOW nunnnnynnees ATTENTION: MANUFACTURERS * JOBBERS ® DISTRIBUTORS 44444444 44%% 











@ INSECT KILLER (SPACE SPRAY) — 12 oz. Cat. 
No. 521 
Contains DDT, Allethrin combined with other proved i: 
gredients to give faster, more effective killing action 
ajainst flies, mosquitoes, moths and other flying insects. 


@ ROACH AND ANT SPRAY — 12 oz. Cat. No. 558 
Contains Chlordane for more positive control of roaches, 
ants, water bugs, spiders, silverfish. Kills by direct 
spray and residual denosit which lasts for weeks 

@ MOTH PROOFER — 12 oz. Cat. No. 520 
Protects all woolen fabrics 2qainst moth damage. 

@ AIR REFRESHER ROOM DEODORANT — 12 oz. 

Cat. No. 559 
Aids in reduction of airborne bacteria. A chemical 
deodorant — pleasantly scented. 








YOuR ‘OUR NAME : 
LT ME bie | BON. SPRA 
YOUR NAME (soncp ss 30° oatCen aa 


iat Tee ace S 
© ade BA* ROOM 


man? as SOS DEOvOR 





Increased manufacturing facilities now per- 
mit us to supply a wide variety of top qual- 
ity products such as: 

@ INSECTICIDES — For Flowers — Plants — Livestock 
and Pet use . . . also non-toxic type for foods, 
etc. 

@ DEODORIZERS — For Refuse and Garbage Cans. 
@ HAIR LACQUERS — SHAVING CREAMS — SHAM- 
POOS and LOTIONS — ARTIFICIAL SNOW. 
Available in Large or Small Runs 


MANUFACTURERS’ REPRESENTAT'VES: 
Some territories stil! avai'able fo: sales to Sanitzry Maintenance 
Jobbers. 


Aerosol Division of A- M- R CHEMICAL co. [NC. 979 East 35th St., Brooklyn 10, N. Y. 


kkkkkkekkekkkkkkkk kkk PIONEERS IN patmeneonees PACKING S!INCE 1900 «tee etetttk ett tte 


aural AND AROMATIC wareRiAl 





Promects 






AN Many ornen caves 
CHLORDANE 





@ Thoroughly Tested 
@ Registered and Guaranteed 
Write for our wide variety of quality nroducts featuriny lowest nossible cost. 

















w 
> 
oe) ° ° 
- exclusive representatives for Tombarel Freres, Grasse 
74) 
> 
Zz e absolute supreme flower essences 
0 
va e surfine essential oils 
‘a m 
D si a 4 = 
Vy > e resinoids 
ay = PRODUCTS CORPORATION 
ook TO SFOR THE ynysua — 12 East 22nd Street 
Ce a New York 10, N. Y. 
ey, SPECIALTIES! o> 
Fe Le mn IN CHICAGO: A. C. DRURY & CO., INC. 219 EAST NORTH WATER STREET 
y oO 
‘i R PERFUMES, COSMETICS AND SOAPS 
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Heads Nat. Can Sales 
John S. Morrison, formerly 
sales manager of the housewares 


division, was recently elected vice- 


John S. Morrison 


president in charge of sales of 
National Can Corp., New York, it 
was announced by Robert S. Solin- 
sky, president. Mr. Morrison is in 
charge of all sales activities, co- 
ordinating sales promotion, market- 
ing, sales training and advertising 
for all plant locations. Mr. Morri- 
son began his business career with 
F. W. Woolworth Co., and later 
joined the sales division of Canada 
Dry Ginger Ale Co. 
Cc. W. Bowden Dies 

Charles W. Bowden, 77, re- 
tired sales director of Pennsylvania 
Salt Manufacturing Co., Philadel- 
phia, died at his home in Wynd- 
moor, Pa., Jan. 15. 


a 2 — 


New Food Sanitation Group 

A nationwide, cooperative 
educational program for improved 
food and beverage sanitation was 
evolved in a recent three-day meet- 
ing at Ann Arbor, Michigan, under 
the joint auspices of the National 
Sanitation Foundation, the Nation- 
al Restaurant Association, and the 
United States Public Health Serv- 
ice. The program will be imple- 
mented by a new voluntary organi- 
zation to be known as the National 
Industry-Health Council on Food 
and Beverage Sanitation. The pur- 
pose and scope of the newly or- 
ganized council was announced as 
the development and promotion of 
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agreed principles for the protection 
of health; the voluntary coordina- 
tion of the efforts of industry, 
health agencies and the public in 
the betterment of food and bever- 
age service and the environmental 
sanitation conditions surrounding 
such services in the home, at pub- 
establishments 


lic and private 


throughout the community.” 
ates hi pal 
Jr. Chamber Hears Schafer 

Harold Schafer, president 
of Gold Seal Co., Bismarck, N. D., 
was the guest speaker, Jan. 12, at a 
bosses night dinner of the Juntor 
Chamber of Commerce at the Hotel 
President, Kansas City, Mo. In his 
talk before about 250 persons, Mr. 
Schafer pointed out that the formu- 
la for business success varies with 
the individual and the times, but 
that there are certain rules that must 
be followed for financial achieve- 
ment. 

“The plan of action which 
made one man successful will not 
make you successful, because you 
repeat an idea of someone 
stated. “But 


can't 
else,” Mr. 
is a principle of successful 


Schafer 
there 
selling which seldom has failed, and 
I believe you will find it in the his- 


tory of every enterprise which has 


been a success,” he added. 

“You must learn how to sell 
something in a small area at a smal! 
profit. Once you can do that 
then expand. Grow as much as you 
wish after you have mastered this 
basic lesson and it will be difficult 
for you to fail,” Mr. Schafer said. 

Mr. Schafer started in busi- 
ness for himself in 1942 at the age 
of 30. Six years later he was a mil- 
lionaire. His firm sells more than 
$10 million worth of “Glass Wax” 
and other household chemical spec- 
ialties a year. 

a: 
American Dispenser Rep. 

The appointment of Walter 
Lewis, 30 Circuit Road, Winthrop, 
Mass., as sales representative cover- 
ing the New England area with its 
line of soap dispensers, was an- 
nounced recently by Burton L. Fein- 
son, general manager of American 
Dispenser Co., New York. 


Loeffler FMC Vice-Pres. 
The appointment of Alfred 

T. Loeffler as vice-president of the 

chemical divisions of Food Ma- 


Alfred T. Loeffler 


chinery and Chemical Corp., New 

announced late last 
Ernest Hart, executive 
Mr. Loeffler joined 
Chemical 


York, was 
month. by 
vice-president. 
Food Machinery and 
Corp., 28 assistant vice-president in 
August, 1953. 

Following his graduation 
from the University of Rochester, 
Mr. Loeffler joined Hooker Elec- 
trochemical Co., Falls, 
N. Y. Subsequently he served with 
Monsanto Chemical Co., St. Louis, 
in various capacities including gen- 


Niagara 


eral branch manager in New York 
and director of development of the 
organic chemical division in St. 
Louis. In 1951, on 
Monsanto, he became Chief, Chemi- 
cal Branch, Office of Price Stabili- 
zation, Washington, D. C. 

Mr. Loeffler reports to Mr. 
Hart and continues to be located 
at Food Machinery and Chemical 
Corp’s New York office at 161 E. 
42nd St. 


leave from 


7 


Voids Bostwick Petition 
Petition of Bostwick Labora- 
tories, Inc., Bridgeport, Conn., for 
review of an FTC order prohibit- 
ing misrepresentation of insecticides 
was dismissed by the U. S. Court of 
Appeals for the Second Circuit 
(New York). The petition was dis- 
missed pursuant to stipulation of 
the parties after Bostwick aban- 
doned prosecution of the appeal. 
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Snatch up dust Attention: 
QUICK — EASY | MANUFACTURERS 


_ the wonderful OF P 0 L | § H 


What do you look for in a 
hard wax for solvent-type polishes ? 


CL] High gloss 

CL] Solvent binding power 

L] High-melting point 

L] Non-tackiness 

CL] Compatibility with other ingredients 


LO fp 
lf yf J dy AS * <z - 
‘ Wy YY fp KZ 
BIG~X — the most “SBiY, ‘Wy Mf, a 
_~ amazing performer YWWY fh fil ME 
ever created for fast, ae kd 4, 
“thorough dust removal. Doubles labor efficiency. Just “GZ 


once over—lightly—and the floor is like new! A dura- 





ble giant in a range of widths from 1 to 5 feet! (Can be 


7 removed from block for oneal Sc al LIGHT REFINED MONTAN WAX 


and for wet mopping: ae 
a, 


Our nationally famous - 


Be VICTO 


gives you all these 
ANE Thousands of maintenance 


men use only VICTORY Y GREATER ECOMONY 
They. g for wet Sammons f READY AVAILABILITY 


the VICTORY with its 
sturdy, heavy-duty yarn, is 


in a class by itself for quick md 
pick-up, for durability, for 
true economy ... Try it and 


you'll agree enthusiastically! 








DURA COMMODITIES CORP. 


20 Vesey St., New York 7, N.Y. CO 7*-1894 











DURA COMMODITIES CORP. 
20 Vesey St., New York 7, N. Y. 
- Please send pamphlet describing DURMONT 500; 
This applicator seems to have no sales limit! Used by more pro- f lati f 
fessionals than any other . .. HOLZ-EM is constructed of sheepskin Giso rormurations tor 
especially selected for correct wool-texture. Assures even-spreading C Paste Polish 


of wax, seals, varnish, etc., to any type of floor. 
[_] Silicone Furniture Polish 


these AMERICAN STANDARD products from your [-] Silicone Auto Polish 
regular supplier. He has them—or can get them for . . 
vent Wax 
0 you. If not, write direct for complete details and prices. : neaaagen "| 
oe FoOlis 


“TOPS IN MOPS”’ morass 
AMERICAN STANDARD MFG. COMPANY 
ates a (Please attach coupon to your letterhead) 
CHARLES E. KREBS and WALTER O. KREBS 
2515 S. GREEN STREET « CHICAGO 8, ILL. 
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Crown Can Merger 

The merger of all wholly 
wwned domestic subsidiary corpora- 
including Crown Can Co., 


tions, 


George W. Crabtree 


Philadelphia, with Crown Cork & 
Seal Co., 


recently by John J. 


3altimore, was announced 
Nagle, chair- 
man and president of the parent 
corporation. Crown Can Co. will 
now be known as Crown Can 
Division. 

George WV. Crabtree, former 
vice-president in charge of manu- 
facturing of Crown Can Co., has 
been elected vice-president of Crown 
Cork & Seal Co., and is acting as 
general manager of Crown Can 
Division. Everett 3. Webster, form- 
‘’ executive vice-president of Crown 
Can Co., has been appointed division 
administrative vice-president of the 
Crown Can Division. There have 
been no changes in personnel of the 
division as a result of the merger, 
according to Mr. Nagle. 


-* 


Monsanto Elevates Two 

Monsanto Chemical Co., St. 
Louis, appointed Michael H. Slo- 
man as director of promotion for 
the merchandising division and R. 
\llan Gardner as sales manager for 
the division’s agricultural products 
and surface coatings, it was an- 
nounced recently by Roy L. bran- 
denburger, vice president of the 
company and general manager of 
the merchandising division. 

Mr. Sloman 


post from the newspaper and ad- 


comes to his 
tising fields. Mr. Gardner joined 
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Monsanto in 1944, became assistant 
advertising director in 1947, and 
was appointed advertising and sales 
promotion manager for the mer- 
chandising division in 1952. 
a 
Pennsalt Appoints Aepli 
Otto T. Aepli has been ad- 
vanced from assistant to chief 
chemist of the Wyandotte, Mich., 
plant of Pennsylvania Salt Manu- 
facturing Co., Philadelphia. He suc- 
ceeds Earl Sweetland, who has re- 
tired. Mr. Aepli joined Pennsalt in 
1944 and worked as senior research 
chemist at the company’s White- 
marsh Laboratories in \Wyndmoor, 
Pa., until 1951, when he went to 
Wyandotte. He received his 
University of 


BO: 
degree from the 
Pennsylvania and a master’s degree 
from Temple University. 

* 
Pival Sent to Philippines 


The purchase of 46,200 


pounds of “Pival” rodenticide con 


centrate by the Philippine govern- 


ment under the Mutual Security 


Program was reported recently. 
This anti-coagulant 


a product of Motomco, Inc., New 


rodenticide is 
York, and will be used by the 
Philippine authorities in a crop pro- 
Apart from its 
*Pival is 


tection campaign. 
rodenticidal properties, 
said to impart to cereal baits re- 
sistance to both insect infestation 
and the onset of mold. 

* 
Am. Can Advances Three 

Appointment of RR. b 
Thompson as assistant general man- 
ager of manufacture for American 
Can Co., New York, was announced 
recently by G. W. Reese, general 
manager of manufacturing. Mr. 
Thompson, previously manager of 
manufacture for the Atlantic divi- 
sion, has been with the firm for 31 
years. 

Mr. Thompson is succeeded 
by A. de Genaro, formerly assistant 
manager of manufacture for the 
\tlantic division, who joined Canco 
in 1925 as a timekeeper. 

Mr. de 
post went to J. C. 


an assistant to the general man- 


Genaro’s previous 


Souhan, who was 


ager of manufacture. 


New Geerpres Mop Unit 

\ new twin tank mopping 
outfit called the “Floor-Knight” and 
designed to accomodate smaller size 


mops (from eight to 16 ounces) 
was announced recently by Geerpres 
Mich. 
Previously available only as a single 
tank outfit, the “Floor-Knight” 
model 816 twin outfit embodies all 


Wringer, Inc., Muskegon, 


of the features of the other ( 7eerpres 
twin outfits, Including new type of 
side and gear cover which com- 
pletely encloses the wringer gearing 
and adds greatly to mop life. 

Water in mops is squeezed 
down and out by means of pressure 
bars spun at beth ends into the 
double-staggered gears of the wring 
ers on every Geerpres mopping out- 
fit. Mops slide easily and naturally, 
without tearing, in and out of thé 
wringer, protected against contact 
with any moving parts except the 
pressure plates. 

Both the wringer and chassis 
twin tank 


on the “Tl loor-Knight” 


outfit have electroplated finishes. 
The chassis is 25 inches long and 
12 inches wide. It is equipped with 
2% inch ball bearing casters with 
soft rubber wheels and is available 
with or without rubber bumpers. 
+ 
Bostwick Names Gordon 
Fred L. 


pointed recently as advertising and 


Gordon was ap- 
sales promotion manager of Bost- 


wick Laboratories, Inc., Bridgeport, 


Conn., aerosol producers. 
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reasons why 





Petrolite waxes are produced only by Petrolite, in the Petrolite refinery 
—a refinery designed solely for the production of high quality waxes. 


The Petrolite research staff carries on a continuing program in an 
































PETR OL ITE effort to improve Petrolite waxes and their efficient use. These efforts 
2 ultimately result in better basic waxes which may help you improve 
is a best buy in your product —and gain additional profits. 
e ii The chemical and physical properties of Petrolite waxes make it 
microcrysta ine 3 possible for them to replace or extend costly vegetable waxes — at 
wax an attractive price advantage. 
4 | Petrolite specifications are unsurpassed by those of any other micro- 
j crystalline wax. Your comparison is invited. 
CROWN MELTING COLOR ACID SAP. 
wax No. 'YPE] point op PENETRATION = yg No. No. 
15 2} 180 min. 4-6 4-5 14-16 50-60 
MANUFACTURE 23 SS] 180 min. 4-6 4-5 20-25 55-65 
36 SS] 180 min. 5-7 5-6 30-35 75-85 
50 S=] 180 min. 3-5 dark 10-20 65-75 
a RESEARCH 180 w] 180 min. 15 max. 2-2, Nil Nil 
200 = 190 min. 8 max. brown - ” 
500 2 190 min. 8 max. 2-212 = ” 
ECONOMY « 700 S$] 190 min. 4 mox. 2-2, “ “ 
ss o 
cee 1035 S] 195 min. 2 max. 2-212 < ~ 
SPECIFICATIONS > «Jer BLACK ==] 185 min. 11-16 black 5 46 
2 
~ ESTAWAX 20 §& 210 min. 2 max. 3 max. 7 as 
| ESTAWAX 25 =] 210 min. 2 max. 3 max. “ “ 
aa = 
“” 








PETROLITE CORPORATION 


WAX DIVISION 
CHRYSLER BUILDING, NEW YORK 17, N. Y. 
BOX 390, KILGORE, TEXAS 


Kilgore, Texas. 








Technical data, samples and prices are yours for the asking. 
Warehouse stocks of Petrolite Wax are carried in Jersey City, 
New Jersey; Chicago. Illinois; Los Angeles, California and 


BUSH COMPOUNDS ) 


A Better SCENT APPEAL 


Means 
A Better SALES APPEAL 
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Quaternaries 
(From Page 157) 





tion, abolition of the pressor re- 
sponse to nicotine with retention of 


the direet cardio-vascular effect of 
epinephrine would indicate gang- 
lionic blockade. Using this method 
it was found that both “Hyamines” 
almost completely blocked sympa- 
thetic ganglia in a dose of 2 mgm./ 
kgm. An example of this effect is 
shown in Figure 4. In the case of 
“Hyamine 1622” this effect persist- 
ed for about 5 hours in 2 of the 
4 dogs to which it was administered. 
The duration of biockade with 
“Hyamine 2389” was 2-3 hours. In 
a dose of 1 mgm./kgm. of either 
agent, blockade is less complete and 
of shorter duration. Intravenous 
administration of either “Hyamine” 
in the 2 mgm./kgm. dosage is 
accompanied by a sharp but transi- 
ent fall in blood pressure; with 
larger doses (4 mgm./kgm.) death 
ensues. 


Irritant Effects on the Rabbit 
Eye: 
HE irritating potency of various 
Hya- 


mines was studied by instilling sev- 


concentrations of both 


eral drops in the rabbit eye and ob- 
serving the conjunctival mucosa at 
intervals thereafter. The object of 
the experiment was to determine the 
concentration which would just pro- 
duce perceptible irritation in the 
form of erythema and below which 
this did not occur. Five animals 
were used at each concentration. 
With Hyamine 1622 this concentra- 
tion lay between 0.01 and 0.03 per 
cent, and with ‘““Hyamine 2389” be- 
tween 0.03 and 0.1 per cent. 


Local and Svstemic Effects of 
Daily Application to the Skin 
of the Rabbit: 

IX albino rabbits were used for 
each compound. The hair was 
closely clipped from the back and 
sides from the base of the neck to 

the hind legs. To one group 2 ml. 

of 0.1 per cent “Hyamine 1622” was 

applied to the clipped area once 
daily, 5 days a week for 4 weeks. 
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Figure 4 


The other group received 0.05 per 
cent “Hyamine 2389” on the same 
schedule. No signs of skin irrita- 
tion or of systemic effects were ob- 
served. At the end of the treat- 
ment period the animals were sacri- 
ficed and skin and other tissues (as 
listed above for rats) submitted to 
histopathologic examination. No 
gross or microscopic abnormalities 


were found. 


Skin Irritation and Sensitization 
Produced by Hyamine 2389 in 
Man: 

y ene separate patch test experi 

ments were done on 50 human 
subjects each to determine the irri- 

tant properties of ‘““Hyamine 2389.” 

In all cases the material was applied 

by saturating a one-quarter inch 

square of cotton cloth with the solu- 
tion and placing this on the volar 
surface of the forearm. This, in 
turn, was covered with a 1 inch 
square of cellophane that was held 
in place with a 2 inch square of 
adhesive tape. The patches were 
left in place for 48 hours, and on 
removal the area under each patch 
was examined for signs of irrita- 
tion. 

The first of 
ments was designed to investigate 


these experi- 


both primary irritation and the pos- 
Forty-two 
subjects received 50 per cent solu- 


sibility of sensitization. 


tions and 8 received 10 per cent 
solutions. In the higher concentra- 
tion 10 individuals showed positive 
reactions, which in most cases took 
the form of mild erythema. How- 
ever, in 1 instance such severe ery- 
thema and weeping edema was seen 
as to discourage the further use of 
this individual as a subject. In the 


subjects receiving 10 per cent solu- 
tions, 2 positive reactions were seen 
and both of these were of a mild 
nature. 

Two weeks later 49 of the 
subjects were repatched on the other 
arm with a 10 per cent solution of 
“Hyamine 2389,” the purpose be 
ing to determine the possibility of 
sensitization to the compound, In 
those individuals who had originally 
received the 50 per cent solutions 
there were 13 positive reactions and 
none of these was a severe response. 
In those originally receiving 10 per 
cent, the second application pro- 
duced one mild positive reaction. 
It was concluded that these reactions 
represented primary irritation and 
not sensitization. 

\ second experiment was 
done to determine whether or not 
lower concentrations of “Hyamine 
2389” would produce primary irrita- 
tion. A second patch for testing 
sensitization was not applied. To 
the forearms of 50 additional sub- 
jects 4 patches were applied. The 
cotton squares were saturated with 
3, 1 and 0.02 per cent solutions of 
Hyamine 2389; water was used on 
the fourth patch as a control. When 
the patches were removed 48 hours 
later no evidence of irritation could 


be seen in any of the areas. 


Discussion: 

HE data presented define rather 

clearly the nature of the toxi 
cologital characteristics of these two 
quaternary ammonium bactericides. 
Some conclusions can be drawn, 
based on these characteristics, as to 
the safety of these products for the 
various uses detailed earlier in the 
report. 
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® 
COLUMBIA-SOUTHERN 
PARADICHLOROBENZENE 


(v high purity 

(W) free-flowing 

iv) easy forming 

[Vv] good crystal clarity 


[v) seven mesh sizes 








Shipped in 25, 50, 100 and 200 pound 
fibre containers (200 pound Leverpak) 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 
ONE GATEWAY CENTER, PITTSBURGH 22, PENNSYLVANIA 


















DISTRICT OFFICES: Boston, Charlotte, Chicago, Cincinnati, Cleveland, Dallas, 
Houston, Minneapolis, New Orleans, New York, Philadelphia, Pittsburgh, 
St. Lovis, San Francisco 

























Are you posted on 


Pres - 


the valve that is 
preferred by the leaders? 





Pres-O’s advantages, not duplicated in any other 
valve, mean continuing satisfaction to your cus- 
tomers and manufacturing economies you won’t 


want to miss. 


COMPLETE SERVICE — including the new 
Pres-O Filling Equipment 
Accurate, compact, light, portable—and now available 


to our customers 





For complete information, write 


OIL EQUIPMENT LABORATORIES, inc. 





Bridge Street Elizabeth, New Jersey 








PRIVATE 














FORMULA 











WORK 
Let us 











manufacture 
it for you! 


Those products which you are not equipped to 
manufacture yourself... those odd items which 
do not fit into your plant... mosquito repellent, 
flea powder, salves, ointments, tube filling, 
powder filling, etc. . .. we buy materials, con- 
tainers, pack, store, and ship your specialties 

. most modern methods and equipment... 
strictly confidential . . . and our charges are 
low ... consult us without obligation. 


R. Gesell, Incorporated 
200 W. HOUSTON STREET NEW YORK 
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1. The use of concentrations of 200 
ppm employed in sanitization of 
restaurant utensils and dishes, food 
handling equipment, etc., represents 
no hazard from an acute toxicity 
standpoint, from the standpoint of 
irritation to the hands, and from the 
standpoint of skin absorption. This 
is important in that dishwashers 
and similar workers have occasion 
to keep their hands immersed in the 
sanitizing solution over long periods 
of time and at frequent intervals. 
2. Concentrated material, although 
representing no major hazard, does 
require the normal care in manu- 
facture in the plant, and it is indi- 
cated that skin contact should be 
avoided, and steps should be taken 
to prevent splashing into the eye. 
When the material is brought into 
contact with either the skin or the 
eye, the affected parts should be 
washed immediately. 

3. The introduction of quaternary 
ammonium germicides, either will- 
fully or accidentally to food products 
is unlawful but it is consequential 
and comforting to know from the 
chronic toxicity data that there is 
no hazard involved should such 
adulteration take place. It was in- 
dicated earlier in this report that 
less than 1 ppm of quaternary could 


pe recovered from glass tumblers 
sanitized with a 200 ppm solution of 
quaternary. It is doubtful that in 
normal plant practice more than this 
amount could be picked up from 


plant equipment which had not been 


properly rinsed with fresh water. 
The willful addition of quaternary 
to food in substantial amounts 
would be readily detected because 
of taste problems. Various studies 
have been made by workers in this 
field and it is the general consensus 
that the bitter and astringent taste 
of quaternaries is readily discern- 
ible in food products when as little 
as 10 to 20 ppm are added. 
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Two new brushes introduced recently by Moran Brush Manufacturing Co., Ham 


den, Conn., are: top, the 


The garage brush is made of heavy gauge 
It may be used on wet or dry 
as a snow brush. The garage brush is available in sizes from 


gasoline, kerosene or oil 


Atlas Garage Brush,” and, below, 


Wyrette Floor Brusn 
Algil” plastic, which is not affected by 
surfaces. It also doubles 


to 
tO 


The ‘“Wyrette” is a brush designed especially for factory use. It is 
with a middle row of bright tempered steel wire for removing heavily 
Four surrounding rows of stiff black Tampico take care of medium dirt and a c 


of horse hair and “Saran’”’ 


mixture removes fine dust. This brush may be used 


any concrete, cement, brick or uneven wood floor 
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Soap Sanit. Chem., 


Guy Robbins Dies 

Guy P. Robbins, 69, presi- 
dent of George B. Robbins Disin- 
fectant Co., Cambridge, Mass., died 
after a lingering illness, Dec. 16. 
He is a past eastern regional vice- 
president of the National Sanitary 
Supply Association. 

In addition to his widow, 
Donna, Mr. Robbins is survived by 
his son, Paul, who is connected with 
George B. Robbins Co., and a 


daughter. 





Diatomite ... 


(From Page 145) 





moval of surface finish and also be- 
cause of its good suspension qual- 
ities due to extreme fineness and re- 
latively light density. For a badly 
chalked surface, abrasive action maj 
not be as rapid as desired and a 
coarser and harder grade of diato- 
mite can be used for more rapid 
results. 

Modern cleaner and_ polish 
formulations are designed either to 
maintain the diatomite permanently 
in suspension in a_ semi-gel-like 
liquid or if permitting the diatomite 
to settle out wholly or partially on 
standing, cause it to form a soft 
flocculated settled portion which is 
resuspended readily on shaking. 
The amount of diatomite used is 
in the range of 10 to 20 per cent, 
usually about 15 per cent. Com- 
position of the liquid and amount 
and type of cleaning and dispersing 
agents also are very important in 
their effect on efficiency and satis- 
factory application qualities. 

In the past 30-year period, 
during which diatomite automobile 
polish abrasives have been widely 
used, important improvements in the 
diatomite products have been made 
for better performance just as im 
provements have been made in this 
same period in the formulation of 
automobile cleaners and_ polishes 
The efficient products available to 
day make the task of automobile 
finish maintenance easier and more 
satisfactory than in the past as well 
as prolonging the effective life and 
better preserving the good appear- 
ance of modern finishes. 
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the case of the SLIP-SHOD-SHOE 

Did the customer contact DERMATITIS from the shoe lining? 

In the case of PRODUCT LIABILITY CLAIMS 
Suppositions Don't Go! 






In this case we were able—by irrefutable, scientific procedure—to 
prove NO! The ‘‘how"’ this was done may have related factors to a 
problem facing you. 


IRLL Ie.-%0%. 
We are at your service to develop ‘True or False’ in the case of FOSTER D. SNI scien é 
Product Liability Claims. 29WESTIS*ST. NEW YORK II 


inquiries in confidence invited CHEMISTS - ENGINEE™? _\ 
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B Mens facturing S Chemists 


= 10-40 44th Dr. Long Island City 1, New York = 
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AEROSOL SHAMPOOS | 


We Offer Finished 


Aerosol Shampoo Formulations 


ragra- 
scents 


Our products have been thoroughly 
FINER PERFUME BASES 


tested against corrosion and penetra- 
tion of the containers. 





Among our other products are: : Moder. n° Exotic 
Triethanolamine Oleate = 
Triethanolamine Sterate 
Triethanolamine Ricinoleate Floral . Bouquet 


Morpholine Oleate 


Samples and prices on request Types 
DOMINION PRODUCTS, INC. | —- Manufactured by: 


‘ i] NEUMANN, BUSLEE 





& WOLFE, 


5800 NORTHWEST HIGHWAY ~ CHICAGO 31, ILL. 











NO-TRAX MATS 


HEAVY-DUTY NO-TRAX ALL RUBBER LINK MATS afford 
safe, sure footing under all conditions. Sure grip treads hug 
the floor, HOLD the mat in place. Tapered edges prevent 
tripping. Famous ‘Squee-Gee” action catches all mud, 
gravel, dirt, snow, water, etc. . . . cleans shoes as they pass 
over the mat in normal walking. Rust-resistant spring steel 
wires and rubber construction throughout make NO-TRAX 
MATS indestructible by weather .. . Ideal for outside as 
well as vestibule use .. . 


Write Today for Prices and Details 


SUPERIOR RUBBER MFG. CO. 


6842 South Wentworth Ave. Chicago, Ill. 
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PROFESSIONAL Directory 











Carl N. Andersen, Ph.D 


Consulting Chemist 


Cosmetics, Soaps and 
Synthetic Detergents 


342 Madison Ave. 


New York 17, N. Y. 
Phone: VA 6-0492 


Laboratory: Briarcliff Manor, New York 
Phone: Briarcliff 6-1550 





ALVIN J. COX, Ph. D. 


Chemical Engineer and Chemist 


(Formerly Director of Science, Government of 

the Phillipine Islands; Retired Chief, Bureau of 

Chemistry, State of California Department of 
Agriculture.) 


ADVISOR ON AGRICULTURAL 
CHEMICAL PROBLEMS AND 
INVESTIGATIONS 
Consultant in reference to spray injury and dam- 
age claims including imports of fruits and nuts, 


formulas, labeling, advertising and compliance with 
law. 


1118 EMERSON STREET 
PALO ALTO, CALIFORNIA 








HOCHSTADTER 
LABORATORIES 


INC. 
106 Water Street New York City 5 


Specializing in analysis, re- 
search and formula develop- 
ment for manufacturers of 


Soaps Detergents 
Waxes Polishes 














HUDSON LABORATORIES, INC. 


Consulting 
Chemists and Bacteriologists 


117 W. 13th St., New York 11, N.Y. 


Bacteriology 
Toxicology 


Chemistry 
Dermatology 


Testing Analysis Formulation Research 
Disinfectants Antiseptics Sanitizers 
Antiseptic and Deodorant Soaps 
Advice on labeling and advertising claims 
Albert F. Guiteras, Ph.D. 
Director 


Rebecca L. Shapiro, M.S. 
Chief Bazteriologist 











WAX PROBLEMS? 


Experienced in the Development and 
Manufacturing of Wax Blends, Floor 
Waxes, Emulsions, Shoe Polishes, Dress- 
ings, Cleaners, Household Specialties. 


KRONER LABORATORIES 
Inc. 

275 Water St. New York City 
OFFER 


Consulting Service in Analysis 
Research and Formulation. 








LANCASTER, ALLWINE & ROMMEL 


Registered Patent Attorneys 
Suite 402, 815 - 15th St. N. W. 
Washington, D. C. 
° 


Practice before U. S. Patent 
Office. Validity and Infringe- 
ment Investigations and Opin- 
ions. 

Booklet and form “Evidence of 
Conception" forwarded upon 
request. 














W. W. Lewers, Ph.D. 


Consulting Chemist and 
Chemical Engineer 
207 Norman Ave., Brooklyn 22, 
mF 
EV 9-4224 


Specializing in 
Waxes, polishes, emulsions, 
paints, pigment dispersion. 





J. W. McCutcheon 


475 Fifth Avenue New York 17 
MU. 3-3421 


Consulting Chemist 


Specializing in 
oils, fats, soaps 
synthetic detergents 
and glycerine 


Laboratory: 367 E. 143 St., New York 54 
ME. 5-4298 





C. C. McDONNELL, D.Sc. 


Formerly Chief Insecticide Division, 
Production and Marketing Administration, 
U. S. Department of Agriculture 


CONSULTANT 


Insecticides, Fungicides, Disinfectants, Ro- 
denticides, Weed Killers, Formulas, labeling, 
advertising and registration under the Fed- 
eral Insecticide, Fungicide, and Rodenticide 
Act. Represent manufacturers at hearings 
before the Department of Agriculture. 


122 Hesketh Street, Chevy Chase 15, Md. 














MOLNAR LABORATORIES 


Consulting, Testing and Research 
Specializing in 
Organic Synthesis 
Product Development and Control 
Disinfectant Testing and Formulation 
Toxicity and Dermatitis Tes!s 
Clinical Studies 
Member A. C. C. & C. E. 
211 E. 19th St., New York 3, N. Y. 











JAMES P. O'DONNELL 


Engineers 


Complete Process Plants 
Automatic Instrument Control 





Surveys — _ Estimates 
Construction Supervision 
Initial Operation 


39 Broadway New York 6 








SEIL, PUTT & RUSBY, Inc. 


Earl B. Putt, President and Director 
Stephen S. Voris, Ph.D., Chief Chemist 


Analytical and Consulting Chemists 


Specialists in the Analysis of Organic In- 

secticides, Pyrethrum Flowers, Derris Root, 

Barbasco, or Cube Root — Their Concen- 
trates and Finished Preparations. 


DRUGS—ESSENTIAL OILS—SOAP 
16 East 34th St.,. New York 16, N. Y. 
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PLANT MODERNIZATION and EXPANSION 
| € ete you can rely on NEWMAN'S 


#8 


Years of expernence 
TOILET SOAP MILLS 


in new, used and reconditioned Phan By Nee 


SOAP MACHINERY! ain 


All items in stock, ready for shipment 






























Consult us on all your soap machinery needs 


We are at your service 





JONES Horizor.tal Type AUTOMATIC 
combination laundry and toilet soap 
presses. Single or Double Kick. 





WE BUY & SELL SINGLE ITEMS OR COMPLETE PLANTS 


— THIS MONTH'S SPECIAL OFFERINGS — 


Newman brand new 1000, 3000, 5000 Ib. steel soap 
crutcher, steam jacketed, immediate delivery. 








R. A. Jones pin die press, reconditioned like new, 
immediate delivery. 






R. A. Jones automatic type K simplex, duplex, tri- 
plex soap press, thoroughly reconditioned. 












Additional Precision Rebuilt Machinery 
with New Equipment Efficiency 







@ H. Single Screw So-p @ Filling and Weighing Ma- © Proctor & Schwartz Soap 
Plodders, 4, 6, 8, and 10” chines for flakes, powder, Chip Dryers complete Jones Vertical type 
@ H-A Automatic Soap ote. © Dopp Steam Jacketed AUTOMATIC Toilet Soap Presses. 
Slabbers @ Steel Soap Frames, 1,000 Soap Crutchers 
to 1200 Ib. cap. @ Powder Mixers, Day, 





@ Empire State and Crosby 









Foot Soap Presses © Automatic Soap Wrapping Robinson, Broughton, etc., 
Z : Machines all sizes 
id erty | Mills — 2, @ Sperry and Shriver Filter © Soap Dies for Automatic 
piers Presses, various sizes and Foot Presses 
der Mill © Amalgamators © Pumps, various types and 
©@ Blanchard 10A Soap Pow- 7 : a . 
@ H. Automatic Soap Cut- ay 
© Mikro Pulverizer ting Tables © Crystallizing Rolls 









Call, Write or Wire for Additional 


Information 


r Single screw soap plodders with 6, 8, 
: v . F 10 or 12 inch screws. All completely 
: rebuilt and unconditionally guaranteed 


TALLOW and 
SOAP MACHINERY 


Company 
1051-59 W. 35th Street 


CHICAGO 9, ILLINOIS 


YArds.7-3665 - € Newman's Steel Steam Jacketed SOAP CRUTCHERS. 
: BRAND NEW. Sizes 1,000 to 10,000 Ibs. 











AUTOMATIC POWER CUTTING TABLES 





SOAP and SANITARY CHEMICALS 








STILLWELL AND GLADDING, INC. 
ANALYTICAL & CONSULTING CHEMISTS 
Over 80 years 


SPECIALIZING IN ANALYSIS 


Rotenone Bearing Materials, Pyrethrum 
Flowers and Extracts, Soaps, Detergents, 
Insecticides, Waxes and Chemicals. 


130 Cedar Street 
New York 6, N. Y. 


J. B. Straygold Associates 


GRAMERCY —7-8406 
48 East Ist Street New York 3, N. Y. 
CONSULTANTS ON 
PRODUCTION @ EQUIPMENT 
@ PACKAGING e 
Complete plant set up on produc- 


tion, packaging and layout of 
equipment on your specifications 





of plant. 





FRIAR M. THOMPSON, Jr. 
12814 College Avenue 
Athens, Georgia 


Consultant specializing in insec- 
ticides, rodenticides, fungicides, 
weed controllers for industry, 


household and farm 


Product formulation, testing, 


labeling. 











E.G. THOMSSEN, Ph,D. 


Consultant on plant lay-out 
equipment design and product 
formulation for manufacturers 
of insecticides, disinfectants, 
floor waxes, soaps and allied 


products. 
ry 


The Robert Whitney Hotel 
Bradenton, Florida 











CLASSIFIED 
Classified Advertising — All 


classified advertisements will be 
charged for at the rate of ten cents 
per word, $2.00 minimum, except 
those of individuals seeking emplov- 
ment where the rate is five cents per 
word, $1.00 minimum. Address all 
replies to Classified Advertisements 





with Box Number, care of Soap & 


Sanitary Chemicals, 254 West 31st 
St., New York 1. 


Position Open 


Salesman: to sell miniature 
guest soap to janitor, institutional 
and hotel jobbing trade. “Wrapped 
and unwrapped.” Low prices. State 
territories, & trade items you now 
sell. Address Box 127, c/o Soap. 

Chemist: With at least 5 years 
experience in manufacturing buffing 
and polishing compounds. Must 
know abrasives, greases and kin- 
dred raw materials. Exceptional op- 
portunity in profit sharing plan. We 
are well established in our industry. 
Address Box 129, c/o Soap. : 

Huntington Laboratories, Inc. 
has a sales opening in the South— 
I:xclusive institutional territory— 
sanitation and maintenance special- 
ties. Write particulars and selling 
experience. Huntington, Indiana 


FEBRUARY, 1954 


Position Open 


Wanted: Man capable of taking 
full charge of plant in South, manu- 
facturing line of soaps, detergents 
and industrial cleaners. Must be ex- 
perience and have good references. 
Excellent opportunity. Address Box 


150, c/o Soap. 


Announcement: Completely 
new, up-to-date book, HAND- 
BOOK of PEST CONTROL by 
Mallis, ready for sale April 1. 


Sales Manager: To handle sales 
of fatty acids and derivatives in- 
cluding supervision of 10 or more 
salesmen and jobbers. Eastern lo- 
cation. Travel 50% of time—most- 
ly in northeast quarter of U. S. 
Age 35-50. Prefer training in chem- 
ical engineering and experience in 
sales of fatty acids and derivatives. 
Excellent opportunity—Send com- 
pete resume to Box 130, c/o Soap. 


Chemist: Production and plant 
superintendent. Established Califor- 
nia company has opening for ex- 
perienced man to formulate and 
manage production. Powdered and 
liquid cleaning compounds, automo- 
tive and other chemical specialties. 
Send full details of education and 
experience. All information will be 
Real op- 
portunity for right individual. Con- 
tinental Chemical Co., North Sacra- 
mento, California. 


held in strict confidence. 


Agents Wanted: AAA-1 South- 
ern manufacturer desires agents in 
southeastern states calling on sani- 
tary maintenance dealers. Single 
quality line of liquid soaps, waxes 
and disinfectants. Must be anxious 
to give service. State experience, 
other lines, territory now handling 
and frequency of calls. Address 
Box 131, c/o Soap. 





Chemical Engineers 


Contracting @ Consulting 


ad 


Complete Plants and 
Engineering Services for: 
Glycerine Fats and Oils 
Soaps Hydrogenation 

Fatty Acids Hydrogen 
Research. Reports, Investigations 


WURSTER & SANGER, INC. 


52nd Street and S. Kenwood Avenue 
Chicago 15, Illinois 











Situations Wanted 


Development Specialist: Prod- 
uct & Market development special- 
ist experienced in formulation, lab- 
oratory and field testing and com- 
mercial use of liquid and dry pesti- 
cides and related products. Familiar 
with agricultural, sanitary, struc- 
tural and livestock insect pest con- 
trol and with weed, rodent and mos- 
quito control work. Widely ac- 
quainted in the industry and in state 
and federal research agencies. Pre- 
fer research and development but 
willing and qualified to accept re- 
sponsiblity in marketing. Address 
Box 132, c/o Soap. 


Chemist: With extensive ex- 
perience in soaps and chemical spec- 
ialties, seeks position as supervisor 
in manufacturing dept., purchasing 
or public relations. Address Box 


134, c/o Soap. 


Detergent Chemist: B.S. Sev 
en years experience includes re- 
search, preparation of anionic and 
nonionic surfactants, formulation 
industrial cleaning specialties (alka- 
line cleaners and detergent based 
cleaning compounds), technical 
service, analyst, and product evalu- 
ation. Desire position N. Y. Metro- 
politan area or vicinity. Address 
Box 135, c/o Soap 
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CERTIFIED COLORS 


A broad range of shades for Shampoos, 
Soaps, Drugs, Medicines, Creams, Rinses, 
and Cosmetics. 


PYLA-SYNTH COLORS 


Fast colors for the New Synthetic Deter- 
gents in Red, Blue, Green, Amber and 
Yellow. 








© We offer a full line of fast colors for 
all soap and soap products. 


® Send for free samples. 
Send for price lists. 


PYLAM PRODUCTS C0., INC. 


Manufacturing Chemists, Importers, 
Exporters 
799 Greenwich St. New York City 14 
Cable Address “Pylamco” 














A PENN-DRAKE 


fee, 

Whether Your Long : 

Insecticide Is > Floatin 
PR, 


| Fast * ‘wot 


_- Evaporating | 
{ \*]Penn-Drake Insecti-Sol 


For Longer Float 


Penn-Drake Super-Sol 


For Fast Evaporation 





PENNSYLVANIA REFINING COMPANY 


BUTLER, PENNSYLVANIA 





Avoid unnecessary costs and 
in t. Charges 

below your own overhead made 

possible by specialization. 


e SHAVE CREAMS e CASTILE SHAMPOO 
e TOOTH PASTE e CREAM SHAMPOO 
e DEODORANTS ‘ e@ PHARMACEUTICALS 
@ PINE DISINFECTANT ¢ INDUSTRIALS 

e ALCOHOLIC PREPARATIONS 


AUTOMATIC EQUIPMENT HANDLING 
Bottles @ Jars @ Collapsible Tubes 


Please notice: All equipment —including soop 
crutchers and freezing tanks — is stainless steel. 


ow EMPIRE MFG. CHEMISTS, INC. 


_ Mt. Prospect & Verona Aves., Newark, N. bs * 
: HUmboldt 4-2121 " 


~ 




















SHANCO RESINS 


Emulsion Woeres 


Blend in Steam-jacketed 
or 
Direct Fired Kettles 


Alkali Soluble Resins 
for 
Leveling Agenis 


Ont 


Shanco Plastics & Chemicals, Inc. 


Philadelphia, Pa. 
RI 6-3875 


Tonawanda, N. Y. 
BE 0383 


Brooklyn, N. Y. 
EV 9-3480 


Agents in all Principal Cities 














nai aan 





SOAP and SANITARY CHEMICALS 














Situations Wanted 


Experienced Chemist: Will do 
your library research, prepare tech- 
nical or economic reports, any sub- 
ject. Moderate rates, will quote. 
Address Box 133, c/o Soap. 








Chemist: Household products 
widely experienced in waxes, pol- 
ishes, lacquers, adhesives, emulsions, 
also automotive chemicals, desires 
connection with progressive firm. 
Metropolitan area preferred. Ad- 
dress Box 136, c/o Soap. 


Soapmaker & Chemist: Compe- 
tent. Having long experience in 
making of all kinds of soaps and 
cleaning compounds. Experienced 
chemist and glycerine recovery. Can 
take full charge of production. Ad- 
dress Box 137, c/o Soap. 


Soap Plant Manager: Experi- 
enced sup’t. or plant manager avail- 
able for new connection in soap in- 
dustry. Twenty years’ practical 
soap manufacturing experience. Can 
take full charge. For full details, 
write to Box 138, c/o Soap. 





Advertising Manager: 27 years 
experience. Lots to offer progres- 
sive firm. Prefer New York City, 


but willing to relocate. Age: 45, 
married. Address Box 142, c/o 
Soap. 





Sales: B. S. chemistry, 28, five 
years experience in chemical sales. 
Midwestern representative of large 
prime manufacturer of textile chem- 
icals, surface active agents, and de- 
tergents. Contacts in varied fields. 
Looking for position with greater 
opportunities, not necessarily in 
same chemical line. Will travel. 


Prefer N.Y.C. or vicinity as base. 
Present salary $8,000-$10,000. Ad- 
dress Box 139, c/o Soap. 





Situations Wanted 





Mech. & Ind. Engineer: Me- 
chanical and industrial engineer de- 
sires executive position with reli- 
able and progressive firm. Exper- 
ience :— 5 years plant engineering, 
one year factory construction, 15 
years supt. large private brand toilet 
soap 5 years manufacturing 





Co. 5 
and selling complete line soap mak- 
ing equipment. Address Box 140, 
c/o Soap. 


Chemist: Group leader, M.S., 
33, ten years emulsion experience, 
especially household, maintenance, 
bid waxes, auto polishes, emulsi- 
fiers, synthetic detergents, polyvinyl 
acetate. Experienced research, de- 
velopment, production. Desires re- 
sponsible position. Address Box 
141, c/o Soap. 





Midwest Representative: Over 
20 years experience selling aromatic 
chemicals, perfume compounds, es- 
sential oils and related chemicals. 
Present connection not satisfactory 
and would like to make a change. 
Address Box 143, c/o Soap. 


Sanitary Chemist: Experienced 
and personable, with research, de- 
velopment and production know- 
how. Versed in sales and trouble 
shooting, plus management opera- 
tion. New York State location de- 
sirable. Salary $5,500. Address Box 
144, c/o Soap. 





Salesman: Over five years ex- 
perience selling basic insecticide 
materials to compounders, repack- 
ers, custom sprayers, etc. Knows 
buyers and is well known in trade. 
Good sales record, best references. 
Desires connection progressive 
manufacturer with future possibil- 
ities. Address Box 145, c/o Soap. 








MODERN REBUILT uy 
AND GUARANTEED 
MACHINERY 


Hayssen Adj 





Top Sealer and Wax Liners. 
Elgin 24-Head Rotary Vacuum Filler 
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>a av 
Rebuilt 
oe 
Established 1912 
Specially Priced For Quick Sale 
Wrapping Machines for paper or cellophane 
Mikro 4TH, 3W, 3TH, 1SH and Bantam Pulverizers. 
Pneumatic Scale Cartoning Line Consisting of Bottom Sealer, 
Both 30 and 60 per minute. 
Resina Model LC and Capem 1SF Automatic Cappers. 


Tell Us All Your Machinery Requirements 
Complete Detaiis and Quotations Available On Request 





Miscellaneous 


Wanted: Complete soap or 
process chemical plants and ma- 
chinery including kettles, frames, 
pulverizers, cooling rolls, chip dry- 
ers, plodders, cutting tables, evap- 
orators, packaging units, automatic 
soap presses, mixers, stainless steel 
tanks. P.O. Box 1351, Church St. 
Sta., New York 8, N. Y. 


Wanted To Buy: Toiletries, 
cosmetics or packaged drugs busi- 
ness. One of our clients wishes to 
purchase outright or buy the con- 
trolling stock of an_ established 
company manufacturing and distri- 
buting toiletries, cosmetics or pack- 
aged drugs. The company may be 
small, medium or large. Its opera- 
tion may be profitable, or if un- 
profitable it should have business 
potential that can be revived and 
improved by energetic merchandis- 
ing. Write to Mr. Straus giving a 
brief description of your products 
and the present operation of your 
company. All negotiations will be 
handled in strict confidence. Ovesey, 
Berlow & Straus, Inc., 57 Park 
Avenue, New York 16, N. Y. 


Wax Process: Should like to 
hear from a well financed company, 
interested in the separation of wax- 
es (vegetable and oxidized micro- 
crystalline) into their components: 
Acids, alcohols, esters, resins by a 
novel simplified process. Address 
\ndr. Treffler, 405 East National 
Ave., Brazil, Indiana. 


Wanted: The following back 
copies are needed to complete our 


file: — January and June 1951 — 
February, March, April, July and 
December 1952 — Please communi- 


Schneider, Jr., 
O. Box 


cate with Mr. T. E. 
Texco Chemicals Co., P. 


173, Station C, Atlanta 5, Georgia. 











Machinery 








318-322 








No Waiting — Immediate Deliveries 


Kyler A and Burt Adjustabe Wraparound Labelers. 

Stokes, Baker Perkins BB and Readco, Day, Hottman Mixers. 
B.P. Jumbo-type 3500 gal. Steam Jacketed, Double Arm Mixers. 
R. A. Jones Model E and Houchin Automatic Soap Presses. 

J. H. Day 200, 400, 600, 10,000 Ib. Dry Powder Mixers. 
Great Western, Robinson and Tyler Hum-mer Sifters, all sizes 
National and Lehman 3 and 5 Roll Mills; steel-granite-porcelain. 
Stokes and Smith G1, G6 and HG88 Auger Powder Fillers. 
Ermold and World Semi and Fully Automatic Labelers. 

Standard Knapp 429 Carton Sealer; Jones, Ceco Carton Sealers. 
Hudson Sharp Campbell Automatic Cellophane Wrapper. 
Package Machinery FA, FA2, FA4; Scandia Wrappers. 


UNION STANDARD EQUIPMENT CO. 


LAFAYETTE STREET 












NEW YORK, N. Y. 

































| 
| 
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HAND CLEANER 











E-Z-GO, the new scientific, antiseptic, SNOW 
WHITE cream Hand Cleaner does a remarkable 
job of thoroughly cleaning hands WITHOUT IR- 


RITATION! 


Contains Lanolin 


Instantly removes hand soil caused by grime, 
grease, paint, asphaltum, carbon, shellac, putty, 
oil, sap, printing inks and other soil that is difficult 


to remove. 
AMAZA LABORATORIES, INC. 
Macedonia, Ohio 


In Canada — Write 
Copeland Laboratories, Toronto, Ont. 

















For Flooded Floors Sell 


The Haviland 
2 Way 


Squeegee .. . 





The Haviland curved blade, 3% inches deep, plus a 
reversible hinged handle lets the user control huge 
volumes of water quickly and easily ... simplifies the 
difficult job of cleaning and drying flooded floors. 
Available in 24, 30 and 36 in. lengths . . . there’s a 
size for every need. 


With the addition of the new 2-Way, Haviland can 
offer you the most complete line of floor squeegees in 
the field .. . simplify your ordering problem by giving 
you one source to buy from... by filling your order 
within 24 hours after it has been received. 


Write today for a free catalog. 


\ 


WARREN HAVILAND \\ 
CORPORATION 


810 CHOUTEAU AVE ST. LOUIS 3, MO. 


“Better Products at Competing Prices” 





|| as 
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Manila Crude Cocoanut Oil 


Tank Cars © Bulk Cargoes © Drums 
Spot and future deliveries 






Edible Cocoanut Oil 


All grades 






Distilled Cocoanut Oil 
Fatty Acids 


all derivative fractio ns 


E. F. DREW & CO., INC. 


15 East 26th Street, New York 10, N. Y. 
MUrray Hill 6-2800 


Branches: Boston, Chicago, Manila, P. 
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SOAP and SANITARY CHEMICALS 

















For Sale 





More Money for Jobbers: 
Bionetic—proven by industrial and 
municipal waste treatment technol- 
ogists. Used by hotels, resorts, in- 
stitutions, and cities. Cleans Sep- 
tic tanks and cesspools. Eliminates 
odor. Clean grease traps. National 
and local co-operative advertising 
to assist you. Write Reliance Chem- 
icals Corp., P. O. Box 6724, Hous- 
ton 5, Texas. 





For Sale: Complete soap or 
Also in- 


crutchets, 


sanitary chemical plants. 


dividual items such as 
plodders, mills, mixers, presses, dry- 
ers, filling equipment, etc. R. Gelb 
& Sons, Inc., State Highway No. 29, 


Union, N. J. 





For Sale: Soap dispensers for 
waterless, cream, paste—porcelain 
enameled—heavy construction—10 
pound capacity. National Soap Dis- 
penser, 10216 L. Salle Ave., Los 
Angeles 47, Calif. 


Dust Absorber chemical for 
treating dust cloths and dust mops. 
Contains no oil or solvent; does not 
stain or smear. Safe to use on as- 
phalt tile or waxed floors. Parlee 
Corp., 308-310 E. St. Clair, Indian- 


apolis, Ind. 





Exclusive Franchise: Compleic 

repellent action insecticide against 
flies and mosquitoes up to 56 days, 
even with the doors open, kills all 
insects for a long time. Address 
Box 146, c/o Soap. 
For Sale: By I. E. Newman, 
5602 Blackstone Ave. Chicago, IIl. 
Jones automatic laundry & toilet 
soap presses; 1500 ib. to 6000 Ib. 
crutchers; 10” plodder; Automatic 
cutting table; Type S wrapper; Fil- 
ter presses; Powder mixers, etc. 





For Sale: Attractive opportun- 
ity to purchase an old established 
soap and sanitary manufacturing 
plant in the middle west with aver- 
age annual sales of $185,000. up- 
wards. Includes chips, powders, 
bars, liquids, jellys, pastes, disin- 


Stainless Steel tanks and ket 
tles. Steel tanks and kettles ; crutch- 
ers; powder mixers; pulverizers, 
etc. Perry Equipment Corp., 1410 
N. 6th St., Philadelphia 22, Pa. 





Sanitary Chemicals, new, up-to- 
date book, See page 28. 


FEBRUARY, 1954 








For Sale 


For Sale: For personal reasons, 
I find it necessary to sell a profitable 
sanitary supply business located in a 
good, thriving Southern city. Aver- 
age annual sales volume over $200,- 
000. This is a nice clean business 
and offers a wonderful opportunity 
for the right party. Address Box 
148, c/o Soap. 








For Sale: Formula for attrac- 
tive liquid household detergent 
$1500. Free samples on request. 
Also have two waterless hand clean- 
er formulas $500. Apache Chemical 
Company, Box 1522, Midland, Tex. 
For Sale: 500 gallon steam 
jacketed steam kettle, mild steel 
with cover, new condition, bottom 
and side outlets. Pharmakon, Inc., 
4320 So. Dupont Ave., Minneapolis 
9, Minn. 





For Sale: Small janitor supply 
business. Established three years 
same location. Good volume—estab- 
lished accounts trained person- 
nel respectable profit. Excellent 
service department ( scrubbing, wax- 
ing, polishing & sealing floors—rug 
cleaning — window cleaning). Rea- 





illness in family. 
Price reasonable. Located West 
Coast of Florida. Ideal for sales- 
man or manager going out for them- 
selves ; semi-retired person or large 
company interested in llorida out- 
let. Address Box 149, c/o Soap 


son for selling 


Reprints Synthetic Detergents 
Up-To-Date II available from Mr. 
J. W. McCutcheon, 475 Fifth Ave., 


a es ee 





For Sale: Allbright-Nell 4’ x 9’ 
chilling rolls. Blanchard #14 soap 
powder mill. Lehmann 4-foll W. C. 
12” x 36” steel mill. Houchin 814’ 
x 16” 3-roll and 18” x 30” 4-roll 
Granite Stone Mills. Kettles and 
tanks, iron, copper, aluminum and 
stainless. Dryers vac. & atmos. Jones 
automatic soap presses. Empire 
State foot presses. Soap frames. 
Slabbers and cutting tables, hand & 
power. Crutchers. Six-knife chip- 
per. Filter presses 12” x 42”. 
Wrapping & sealing machines. Pow- 
der, paste & liquid mixers. Rotex 
sifters. I illing machines, Grinders, 
Hammer mills. Colloid mills. Three- 
roll steel mills 8” x 22” to 16” x 
40”. Portable elec. agitators, pumps, 
etc. Send for bulletin. We buy 
your surplus equipment. Stein 
Equipment Company, 107—8th St. 
Brooklyn 15, N. Y. STerling 8-1944. 





For Sale 











For Sale: Automatic germicide, 
detergent or. hypochloride dispen- 
Original price $8.95. Have 
Over 5,000: 


Send $2 


sers. 
dies, molds and tools. 
2500 assembled. 
ple. Will sell complete for reason- 
able offer. Thoro Chemical Co., 
14831 Bessemer St., Van Nuys, Cal. 


. for sam- 


For Sale: 1—Houchin 10” jum 
bo plodder ; ]- Pneumatic Scale 
Packaging line complete: 1—Leh- 
mann 12” Plodder ; 1—Houchin 14” 
x 36” 5-roll inclined watercooled 
mill, 30 H.P. motor ; 4—Jones auto- 
matic soap presses, A. Bb. K & C pin 
die: 1—4 roll 18 x 30 granite mill; 
2 Package Machinery Co. model TT 
and model N soap wrappers; 5 
Steel vertical, jacketed soap crutch- 
ers, 5,000 Ib., 3,000 Ib., and 1000 
lb.; Filter presses 12” to 42”, pow- 
der fillers; dry powder mixers, 
12,000 Ibs., 3,000 Ib. and smaller 
sizes ; paste and liquid mixers; Ro 
tex screens; Hammer mills; soap 
frames; Dopp kettles ; 
Pumps ; tanks; carton gluer-sealers. 
Ask us to quote on your require- 
ments. Tell us what idle machines 
or plants you have for sale. Con- 
solidated Products Co., Inc., Ob- 
server Hlighway & Bloomfield St., 
Hoboken, New Jersey. Tel: HO 
3-4425. N. Y. tel: BA 7-0600. 


jacketed 


Relocate on Coast 

Pacific Chemical Consultants 
announced last month that they had 
laboratories at 
Van Nuys, 


firm an- 


moved into new 
14203 
Calif. In 


nounced that environmental testing 


Bessemer St., 


addition, the 


facilities are now in the course of 
construction. The firm specializes 
in the fields of water analysis, gen- 
eral chemical analvsis and industrial 
research. 
* 

Jennings Advanced by CCC 
John C, 


Appointment of 
Jennings as product sales manager 
of plastic bottles was announced re- 
cently by E. F. Burke, sales man- 
ager of Shellmar-Betner Flexible 
packaging division of Continental 
Can Co., New York. The plastic 
bottles are manufactured by the 
Elmer E. Mills Corp., recently ac- 
subsidiary of Continental 
Mr. Jennings has been with 


1946. 


quired 
Can. 
the company since 
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SEIL, PUTT & RUSBY, INC. 


Analytical and Research Chemists 
For over thirty years we have specialized in the analysis of pyrethrum, rotenone 


and other 
ORGANIC INSECTICIDES 


It has been our privilege to make many analyses for government agencies and most leading im- 
porters and manufacturers in the insecticide field. 
We are also making frequent analyses of the synthetic insecticides, such as D.D.T., B.H.C., Chlor- 


dane, Toxaphene, Heptachlor, Allethrin, etc., etc. 
Consultation without obligation 


16 East 34th Street, New York 16, N. Y. + Phone: MU 3-6368 











































Forgotten Something? 










Have you forgotten to renew your subscription 


to SOAP AND SANITARY CHEMICALS? Have you 






Sanitary Supply Jobbers will find this low cost, 

high quality QUART dispenser unmatched in pro- suddenly discovered you are missing back copies? 

fitable sales. Put this super-silent “‘soap seller’’ ; mn : 

to work for you now! Don't let YOUR subscription expire. Renew now! 
WRITE FOR ILLUSTRATED CATALOG TODAY! 


AMERICAN DISPENSER CO., Inc. || MAC NAIR-DORLAND COMPANY 


115 East 23rd St., New York 10, N. Y. Phone: OR 3-0998 
WEST COAST REPRESENTATIVE: 254 W. 31st Street New York 1, N. Y. 


Phillip Shore & Associates e Los Angeles 23, California 


























































TAMMS | , 
PREFERRED FOR = ose TAMMS MULTI-cEL 


D; 
PO LI S H ES none mcet various al T ene Earth 
requirements f abrasive Op grade 
ents... for . : iin > £round adsl 
metal polishes, all kinds of fine... a milder pe on ent th: ~ 
_— > than 


Silica. Best for silver polish 
Tamms products are widely 


TAMMS TRIPOLI TAMMS BENTONITE 
used in the polish trade, pre- 


Ros 
€ and Cream Colors (Suspension Medium) 
ferred for quality results. 


Once 
-€ = Zround " 
and air-float .” Gove - ground A very finely gr 
+ « Ideal grades for clay... whelly ound colloidal 
Write today for prices and 
samples. 
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TAMMS INDUSTRIES, INC., DEPT. RM-3, 228 N. LA SALLE ST., CHICAGO 1, ILL. 
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Mass-Produces Spray Cans 

American Can Co., New 
York, has completed expansion of 
its can-making equipment for the 
mass-production of pressure con- 
tainers to handle virtually all of the 
popular valves, for any type of 
product that sprays, mists, or foams, 
according to a recent announcement 
by D. B. Craver, vice president in 
charge of sales. As in the produc- 
tion of other types of metal con- 
tainers, the firm’s design of pres- 
sure cans is based on the principle 
of economical high-speed manu fac- 
ture on standard can-making equip- 
ment, said Mr. Craver. This method 
of full-scale production is felt to be 
an important requisite to this rapid- 
ly growing industry which is ex- 
pected to use more than 130 million 
pressure containers this year. 

Canco’s pressure container is 
currently available in two diameters, 
202 and 211. The most frequently 
used sizes, the firm states, are the 
six ounce (202 x 406) and the 
12 ounce (211 x 413). In each 
diameter there is a wide variety of 
top-end profiles, either concave or 
convex, each one designed to accom- 
modate a specific valve which is 
selected by the customer to suit his 
particular product. 

sien Miaenie 

Atlas Advances Two 

Appointment of William H. 
erwin as international division di- 
rector in the industrial chemicals de- 
partment of Atlas Powder Co., 
Wilmington, Del., was announced 
recently. Mr. Erwin has been with 
\tlas since 1939. He previously 
headed chemical sales in the firm’s 
Wilmington district, in which post 
he is now being succeeded by Har- 
ry B. Paul. 

amas tip cilia 

U.S.I. Offers Intermediates 

Availability of five chemical 
intermediates from the production 
of allethrin at its new Baltimore 
plant was announced recently by 
U.S. Industrial Chemicals Co., Di- 
vision of National Distillers Prod- 
ucts Corp., New York. The com- 
pounds are believed to have pos- 
sible use for the synthesis of fungi- 
cides, insecticides, perfumes, and 
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other fine chemicals. They are 
allyl acetone; 2,5-dimethylhexane- 
2,5-diol ; 2,5 - dimethyl - 2,4 - hexa- 
diene ; ethyl - a - allylaceto-acetate ; 
and ethyl diazoacetate derivatives. 
a 
Wallace & Tiernan Merger 
Wallace & Tiernan Co., 
Belleville N. J., and Novadel-Agene, 
Buffalo, N. Y., merged into a single 
organization known as Wallace & 
Tiernan, Inc., it was announced re- 
cently. Subsidiaries include W. C. 
Richmond Mfg. Co., 
Thomson Machine Co., 
Rust-Proofing, and Wallace & Tier- 


Hardesty, 
Electro 


nan, Ltd. 
- * 

Carbide Cuts Amine Prices 

Price reductions of 514 cents 
per pound for diisopropanolamine 
and 6 cents per pound for triisopro- 
panolamine were announced recent- 
ly by Carbide & Carbon Chemicals 
Co., Division of Union Carbide and 
Carbon Corp., New York. Cur- 
rent prices in the eastern territory 
(east of Idaho, Utah, and Arizona), 
per pound, run as follows for di- 
isopropanolamine ; tank car lots, 22 
cents ; carload lots, drums, 24 cents ; 
l.c.l., drums, 25 cents; and for tri- 
isopropanolamine: tank car lots, 23 
cents; c.l., drums, 25 cents; and 
lc.l., drums, 26 cents. All ship- 
ments of 55-gallon drums or more 
are f.o.b. delivery point of rail car- 
rier nearest point of destination. 
Prices in. the western territory are 
one cent per pound higher. 
Dr. Daniel L. Brophy, below, was re- 
cently named to represent Banco Na- 
cional De Comercia Exterior, S. A., 


Mexico City, Mexico, for the import of 
candelilla wax to the U. S 





QUICK STEP 


TOWARD 
SAVINGS 


CONTRACT 
PACKAGING * 


CUTS PACKAGING COSTS! 


%A specialized service performed by Products Packaging, 
Inc., utilizing automatic equipment, trained personne! and 
engineering know-how, te package and distribute scores 
of related items, often at costs substantially lower than 
would exist if each manufacturer did the job himself. 


Most plans for reducing costs require a 
considerable investment in time and 
money. Factory space must be provided, 
new equipment purchased and installed, 
personnel trained and countless other 
details taken care of—before the actual, 
calculated savings are realized. 


However, there is one quick step you 
can take to reduce costs, without the usual 
expensive preliminaries. And that is let- 
ting us take over your packaging. We can 
serve as your branch plant and do all or 
part of your packaging, as directed by 
you, at much greater convenience and 
lower costs. 


You'll be able to release valuable plant 
space for other operations. You'll save on 
training and supervision—inventory, in- 
surance, material handling and shipping 
details—and other costs that go to make 
up overhead. And, if a considerable part 
of your business comes from an area 
within 500 miles of Cleveland, you'll save 
substantially on shipping costs. We're 
located in the “best packaging location 
in the nation” and can package and dis- 
tribute your product for less than your 
present costs. 


So, if you’re faced with the necessity of 
reducing costs RIGHT NOW —write at 
once to learn how our contract packag- 
ing service can solve your problem. 


PRODUCTS PACKAGING, Inc. 


BOX 1076, STATION A @ CLEVELAND 2, O. 
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LEEBEN COLORS WILL INCREASE | 
YOUR SALES OF 


Soaps Floor Products | 







| Detergents Polishes | 
Shampoos | 


i 
| Bath Salts Sweeping Compounds 
| and other 


Oil, water and alcohol soluble colors. i 
Samples Matched 





Toilet Preparations I 
| Deodorizing Blocks Chemical Specialties i 


Also try SAPONINE — the perfect | 
foam producer | 











LEEBEN CHEMICAL CO, INC. 


INTERSTATE COLOR DIV. | 
389 Washington St. New York 13, N. Y. | 
WAlker 5-0210 - 0211 Ih 
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Looking for a Product 
that SELLS ITSELF? 





YOUR CUSTOMERS WANT 


Virtually every customer has a 
use for one of these waxes. 

They're easy to sell and offer 
you a good profit. Let us tell 





you about our money- 
making proposition. 


WRITE FOR 
DETAILS 





Peel | 
PERROW CHEMICAL CO., Hurt, Virginia 
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MARION! 





NEW! | 
MARION MIXER 


Gives You Better, Faster, More Economical Mix | 


For Dry and Wet Materials 

















Available in 14, 1 and 1% ton capacity. Write for 
Designed and gi ed for uniform a 

mix, batch after batch. Chemists report Literature, 
they get 98% mix consistently with Prices and 
Marion Mixers. Used by the nation’s Names of Users 
leading manufacturers. : 





RAPIDS MACHINERY CO. S & SC-254, Marion, lowa 

















“Home of the Marion Mixer” 









Let WURSTER & SANGER 


design and engineer your 


SPRAY PROCESS PLANT 


J] E have specialized for 30 years 
in developing the most modern 
and efficient plants for the production of 


all types of sprayed soap and _ synthetic 
detergent products. 





my 


Our services can be ar- 
ranged to suit your specific 
requirements. 


For instance . . . We can 
design and supply all the 
equipment required for a 
complete plant. 





Or ... We can supply 
special pieces of equip- 
ment plus engineering 
specifications enabling you 
to build the plant your- 
selves. 


WRITE FOR 
BULLETIN NO. 23 


WURSTER & SANGER, INC. 


CONTRACTING @ CHEMICAL ENGINEERS @ CONSULTING 
52nd STREET and S. KENWOOD AVE. 
CHICAGO 15, ILLINOIS 
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ELL, it’s over for another year! 

The 27th annual conclave of the 
soap industry at the Waldorf in N. Y. 
last month was the biggest in history. 
The Motorama of General Motors 
which overlapped the soap meeting 
had Roy Peet, Malcolm Miller, Scott 
Pattison, Ted Frascinella, et al, of the 
Soap Assn. tearing out their hair upon 
occasion as per expectations. But 
withal, it was an excellent meeting 
of the industry. We have never seen 
the business sessions at the convention 
so well attended. Something like 1000 
persons attended all the way from 
top brass to the smallest soaper. 

* 7 * 

Colgate is about ready to test market 
a new aerosol household insecticide yclept 
“Kan-Kill”’—the initial test reported as 
250,000 units. This is startling news 
following closely on the heels of the 
advent of Colgate’s ‘Florient,” the room 
deodorant. Looks like old C-P-P is really 
getting into the chemical specialty field 
in a big way. Could a powered household 
bleach be next on the list? Might be. 

* - o 

Low-cost synthetic detergents have 
possibilities for fog dispersion, according 
to a suggestion made by one, N. Pilpel 
of the Univ. of London, to the Ministry 
of Fuel. Mr. Pilpel suggests spraying a 
dilute solution of a detergent containing 
minute traces of silver iodide, dry ice or 
other rain seeding agent. The detergent, 
it seems, makes the fog particles flow 
together to make water droplets which 
grow until their size and weight make 
them fall as rain. Sir Eric Rideal, chair- 
man of the Scientific Advisory Council 
to the Minister of Supply is reported 
working with Mr. Pilpel on the idea. 
Imagine dispelling fog, washing the air, 
buildings and streets of London in one 
fell swoop! 

* * * 

When the workers of Westvaco 
Chemical, a division of Food Machinery 
& Chemical Corp., go on strike, the com- 
pany provides all the comforts of home 
for the strikers. Last month during a 
cold spell, the company at its Carteret, 
N. J. plant provided a sheltered, heated 
loading platform where the strikers set 
up a television set. Also hot coffee and 
doughnuts were served every four hours 
for night-shift pickets. Some 260 mem- 
bers of Local 144, International Chemical 
Workers Union, AFL, were on strike. 
Well, well-Clarissa, that’s one for the 
record book! 

* * * 

Have you been asked to resign 
from the New York BIMS lately? 
Well, maybe not. But, watch your 
step if you are an old member and 
have not been active or attending 
meetings lately. You may be next. 
Recently, a few old and inactive mem- 
bers have been asked to move over, 
that is resign, to make room for some 
of those who occupy a long waiting 
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list of membership applications. N. Y. 
BIMS membership is restricted to 200 
members. Why not just boost it to 
250 and not hurt the old-timers feel- 
ings? 

* os * 


Nothing like using your own 
products, says Russ Young, prez of 
Wingwax, Inc.,—and also, incidentally 
prez of the Davies-Young Soap Co.,— 
of Dayton, Ohio. Just to find out 
first-hand that this wax which they 
turn out to spray on airplane wings 
and body to make them fly faster, 
does a real job, Russ is now a student 
pilot, taking regular flying lessons. 
He says that he is looking further 
into this waxing airplane wings which 
makes jets go 40 miles per hour 
faster. At the present stage of his 
flying career, this is exactly the land- 


ing speed of the Piper trainer which 
he flies. How about something to 
spray on the wings to make jets land 
slower? 

* * * 

He took the cash! Our friend from 
Texas who won the Dial Soap jingle con- 
test turned down the oil well and chose 
the money, according to Dave Duensing 
of Armour. Seems that a producing oil 
well introduced some tax complications for 
the winner which were not involved in 
receiving $25,000 in one chunk. In the 
latter instance, the tax problem is simple. 
The winner just steps up and pays Uncle 
and keeps what is left. Even so, we are 
sadly disappointed that any Texan would 
or could turn down an oil well just for 
money. After all, what's money? 

* * * 

Axel Sodergreen, chief chemist of 
West Disinfecting Co., animal handler 
par excellence and photographer of dis- 
tinction, is the author of “An Acre of 
Leaves, a Pony and a Rotary Tiller” in 
the October issue of Organic Gardening. 
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HILE basking in the sunshine of a good sales 

year just completed, don’t forget that the icy 
wind of keener competition can change this pretty 
picture,—and fast. Experience shows that advertising 
is a great help in keeping the sales sun shining. 
Especially if you want to continue enjoying your share 
of the sun in the field of detergents, soaps, aerosols, 
insecticides, floor products, other chemical specialties 
and sanitary products, don't forget regular advertising 
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Sure! Everybody's got a Pine Oil Disiggectan ip J 
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BUT THERE’S 
ONLY ONE 


VarcoPine has captured the true : 
forest green color from pine needles! Ne 
And along with it a new, lighter, lp yr 
nicer pine scent with a decided any 
tang! It is super-powered too. One 


. 
gallon of VarcoPine makes 100 if | 


i) a 

sah 
gallons of powerful germ-killing : 
solution! : 
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VarcoPine is different from any WE 
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other pine oil disinfectant you iy 
have used! | a IM 265 Op j¢, ors 


GAY 
Better & Ways! Or 


we 


Natural green Immediately sol- Perfect 


color of 2 uble in hard aie 
4 pine needles. or soft water. sability. 





Mail this Coupon Today! 


JAMES VARLEY & SONS, Inc. 
1200 Switzer Ave., St. Louis 15, Mo. 


-whi Made from pure Refreshing 
Snow-white | 5} steam distilled NEW pine 
pine oil. scent. 


An Innovation in the Field! 


JAMES 


%Z 


& SONS. Inc 








Please rush my sample of VarcoPine at once and quote me in 
various size containers. 
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